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INTRODUCGTION

Mountain land is an important landform, ecological system, and living space on the earth. Mountain land accounts for about 1/4 of the
global land area and 75% of the countries around the world possess mountainous area. The natural and humanistic resources in the mountain
environment are precious wealth of mankind,as well as important tourism resource, which plays a very important role in the development of
global tourism. Mountain tourism, helps experience the rich and colorful mountain life, feel the coexisting prosperous mountain history, and finally
create the splendid and briliant mountain civilization.

Driven by the global trend of sustainable development, the contribution of tourism will continuously extend to economy, society and
environment, and its reputation, status and value will also continue fo rise. Intemational Mountain Tourism Aliance(IMTA), the first intemational
organization focusing on mountain tourism, was formally established on August 15, 2017 in China. Members of IMTA come from 29 countries and
regions and the number of groups and people totals 142, including 62 overseas institutions, 71domestic institutions and 9 individual members.
The group members include tourism institutions,non-profit organizations,tourism businesses, tourism-related consulting agencies, tourism
colleges, airlines, equipment manufactures and outdoor sports organizations from countries and regions involved in mountain tourism. The
individual members include experts, scholars, and entrepreneurs on tourism-related businesses.

Guided by the concept of ecological civilization and the principle of protecting mountain resources, preserving mountain civilization,
and promoting mountain economy to the benefit of the people living in mountainous regions, the IMTA is dedicated to facilitating intemational
exchanges, experience sharing and business cooperation to promote the sustainable development of ecological mountain tourism.

Cooperation, communication and sharing are the foundation of the IMTA’s development. The eco-environment and the quality of people’s
life are closely connected. A sound eco-environment is the fairest public product, as well as the most inclusive well-being. The people of
mountainous regions live by the mountains and rivers, and they have formed an emotional attachment to the Mother Nature through their
harmonious co-existence with the natural environment they live in. This provides a positive cultural atmosphere and foundation for the
conservation and development of the eco-environment. As such, mountain tourism not only generates a sound production, living and ecological
environment, but also allows people to share more “green benefits” from ecological protection.

With the advent of the era of mass tourism, mountain tourism is gaining stronger momentum. The IMTA is committed to building the
IMTA into a platform for the research and evaluation of the mountain tourism industry with the aim of studying, formulating, publishing and
promoting mountain tourism-related international standards, conducting evaluation, market survey and outlook index forecast of mountain
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tourism resources, and exploring the ways and means for building
the evaluation system on the development of world mountain
tourism industry. We should build the IMTA into a platform for
investment cooperation and innovation on mountain tourism with
the aim of promoting the protection and effective utilization of
mountain resources, pursuing innovative development of mountain
tourism, developing specialty mountain tourism products, promoting
mountain tourism marketing, and guiding and facilitating investment
and cooperation. We should also build the IMTA into a platform for
dialogue, exchanges and member services with the aim of exploring
and expanding the space for cooperation, exchange and sharing,
providing consulting and training services for members and relevant
business entities, promoting the efficient movement of resources,
capital and skilled professionals, and enhancing the quality, content
and environment of mountain tourism.

The IMTA is ready to work with other international organizations
to build and share the platform for cooperation, and develop
new theories, experience and methods in the spirit of equality,
inclusiveness and cooperation to realize the vision of sustainable
development in the field of mountain tourism.
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Following the mandate of the Statutes, the IMTA is committed to providing professional services to all its members and
building a platiorm for dialogue, exchange and cooperation among members. The Alliance will fully mobilize and leverage
the resources, wisdom, ability and initiative of its members in keeping with the established goals of development, conduct
research on the theories of mountain tourism development, and promote the sharing of experience in the development of
mountain tourism; establish reciprocal tourism markets among members, and promote the sharing of resources, capital,
market and talents across industries; exchange experience in the tourism management of mountain resources, and
improve the ability and performance of member services; organize mountain tourism-related professional activities such as
exhibitions, forums and outdoor sports programs; set up high-level research and consulting agencies on tourism economy,
conduct tourism business training and certification, and provide intellectual support and advisory services for tourism
development; organize tourism market surveys and outlook index forecasts, and publish information on comprehensive or
specific mountain tourism indicators; promote mountain tourism-related international standards, build information database
of mountain tourism resources, and provide information services to tourism operators. The IMTA will work with UNWTO and
other important international organizations to establish broadly-based cooperative relations in mountain tourism development,
and jointly promote the realization of sustainable tourism development goals.




PROTECTING
ERPLUINES R

MOUNTAIN RESOUR

Lt EsiRE Rl BAF, ISR
TIENERAESER.
SRS RANEERER
BIEX. REBNESINEER
AFHARTR, HREEE
BIREBH. BRBESMUTY
ERARIRPETHENE
i, FEHREERBTERR

il environment.







SR A

TR R A0S T
ERILNIEE, BAXRED
ROIGHE, BRREMmR
BRI ER. (thiRsEY
ML, BE. ZAF0
F5, B AL ASTE
AIRBEAIE, LELLI3Z0AE
A, ISR







PROMOTE
L IWEE:S

LIt RS ARAE LU B AASL
ER, BN, LUt
E5, TsFR. LIMEES
SIS RV AL, D
LUt fiHs 5 KB VIR S &2
R, BRURFLEFTEHI0
H T EHKIREF IR
AEAFRUSHATER
HRAFF.







BENEFIT
SFELIMWERLR

LUt RS FHRIF IR
(e LR PO MIRARRE
RN (IIRISHATE,
LRI SRS, L
RAMRME, MRS, W
NIRRT SEERG
BAFEEESINE,. e
MINETRP SERAAP
HEEZN “RERF .

Mountain tourism is of
positive significance to protecting
environment, promoting the
rejuvenation of mountainous
regions and eliminating poverty.
More developed mountain
tourism can enhance the
happiness of mountainous
people. Mountainous people
reside by the mountains and
along rivers. Mountain tourism
can not only continuously create
favorable production, living, and
ecological environment, but
also make people share more
"green benefits" from ecological
protection and resource
utlization
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With the goal of "protect
mountain resources, preserve
mountain civilization, and promote
mountain economy to the benefit
of the people living in mountainous
regions”, IMTA is committed to
building a platform for member
exchange and cooperation, a
platform for mountain tourism
development research and
evaluation, as well as a platform
for mountain tourism investment
cooperation and innovation, seting
intemational standards related to
mountain tourism, and promoting
the sustainable development of
world mountain tounsm.







