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Introduction of

International Mountain Tourism Alliance

Mountain land is an important landform, ecological system,
and living space on the earth. Mountain land accounts for about
1/4 of the global land area and 75% of the countries around the
world possess mountainous area. The natural and humanistic
resources in the mountain environment are precious wealth of
mankind,as well as important tourism resource, which plays a
very important role in the development of global tourism.
Mountain tourism, helps experience the rich and colorful
mountain life, feel the coexisting prosperous mountain history,
and finally create the splendid and brilliant mountain civilization.

Driven by the global trend of sustainable development, the
contribution of tourism will continuously extend to economy,
society and environment, and its reputation, status and value will
also continue to rise. International Mountain Tourism Alliance
(IMTA) is a non—profit international organization established with
the approval of the State Council of the People’s Republic of
China, was formally established on August 15, 2017 in China.
Members of IMTA come from 32 countries and regions and the
number of groups and people totals 181. The members include
tourism institutions, nonprofit organizations, tourism businesses,
tourism —related consulting agencies, tourism colleges, airlines,
equipment manufactures and outdoor sports organizations from
countries and regions involved in mountain tourism.

Guided by the concept of ecological civilization and the
principle of protecting mountain resources, preserving mountain
civilization, and promoting mountain economy to the benefit of
the people living in mountainous regions, the IMTA is dedicated
to facilitating international exchanges, experience sharing and
business cooperation to promote the sustainable development of
ecological mountain tourism.

Cooperation, —communication and sharing are the
foundation of the IMTA’s development. The eco —environment
and the quality of people’s life are closely connected. A sound
eco—environment is the most equitable public good, and the most
inclusive livelihood benefit. The people of mountainous regions

live by the mountains and rivers, and they have formed an

emotional attachment to the Mother Nature through their
harmonious co—existence with the natural environment they live
in. This provides a positive cultural atmosphere and foundation
for the conservation and development of the eco—environment. As
such, mountain tourism not only generates a sound production,
living and ecological environment, but also allows people to
share more "green benefits" from ecological protection.

With the advent of the era of mass tourism, mountain
tourism is gaining stronger momentum. The IMTA is committed
to building the IMTA into a platform for the research and
evaluation of the mountain tourism industry with the aim of
studying, formulating, publishing and promoting mountain
tourism —related international standards, conducting evaluation,
market survey and outlook index forecast of mountain tourism
resources, and exploring the ways and means for building the
evaluation system on the development of world mountain tourism
industry. We should build the IMTA into a platform for
investment cooperation and innovation on mountain tourism with
the aim of promoting the protection and effective utilization of
mountain resources, pursuing innovative development of
mountain tourism, developing specialty mountain tourism
products, promoting mountain tourism marketing, and guiding
and facilitating investment and cooperation. We should also build
the IMTA into a platform for dialogue, exchanges the space for
cooperation, exchange and sharing, providing consulting and
training services for members and relevant business entities,
promoting the efficient movement of resources, capital and
skilled professionals, and enhancing the quality, content and
environment of mountain tourism.

The IMTA is ready to work with other international
organizations to build and share the platform for cooperation, and
develop new theories, experience and methods in the spirit of
equality, inclusiveness and cooperation to realize the vision of

sustainable development in the field of mountain tourism.
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Main Leaders of Guizhou Province Meet IMTA Leaders

On 17th November, Shen Yiqin—acting Governor of Guizhou province met with IMTA Vice—Chairman Shao Qiwei and
Secretary —General He Yafei in Guiyang who were present at 2020 IMTA Annual Conference, along with Director Lu
Yongzheng and Vice Governor Hu Zhongxiong.

Governor Shen briefed them the status quo of economic and social progress in Guizhou. She said that Guizhou sticks to
tourism as a strategic measure to defend two bottom lines—development and ecology, in a bid to facilitate the constant and
explosive growth of tourism, and add a strong momentum to the rapid and healthy economic growth. The Guizhou—based IMTA
is the world’s first international organization initiated by China, and targeted at mountain tourism. Guizhou has been and will
remain helping IMTA grow into a prestigious platform with international influence and reputation so as to contribute to the
high—quality development of tourism in Guizhou province and China, and the world at large.

After that, Vice—Chairman Shao and Secretary —General He expressed gratitude to Guizhou for its generous support to
IMTA. They said that when world tourism is hit hard by COVID-19, IMTA, as a non—governmental international organization
founded in Guizhou, sticks to the principle of serving Guizhou, China, and even the world, by reviewing the world tourism

under crisis, making innovations in concept, policy, and technology, thereby contributing to the revitalization of world tourism.
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The Opening Ceremony & Theme Forum of 2020 IMTA Annual Conference
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On the morning of 18th November, the 2020 IMTA Annual Conference kicked off in Guiyang city. At the Opening
Ceremony, Dominique de Villepin—Chairman of IMTA, Zhu Shanzhong—Executive Director of UNWTO, Xie Jinying—
Chairman of the Bureau for International Exchange and Cooperation, Ministry of Culture and Tourism of China, Lu
Yongzheng—Member of the Standing Committee and Director of Publicity Department of the CPC Guizhou Provincial
Committee, Gloria Guevara—CEOQO and President of World Travel & Tourism Council (WTTC), Mahendra Bahadur Pandey—
Nepalese Ambassador to China, and Chen Dehai—Secretary—General of ASEAN—China Center, delivered speeches. He Yafei—
IMTA Secretary —general summarized the work we have done in 2020 and reported the plan for 2021. At the Theme Forum,
IMTA Vice—Chairman Shao Qiwei, Doctor Lucie Merkle—Chief Representative of State of Bavaria China Office, Wei Xijao’
an—Secretary—General of China Tourism Leisure Association, and Zhang Shumin—Chairman of OCT Tourism Investment &
Management Co., Ltd., conducted in—depth discussion on revitalizing tourism in the post—COVID world and explored “the path

of mountain tourism development in the post—-COVID world” through online livestreaming and offline gathering.
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Two Major Changes For future Tourism

Dominique de Villepin

Chairman of International Mountain Tourism Alliance (IMTA)

Excellencies, distinguished guests, and dear friends.

I’m deeply sorry not to be able to be with you in this
beautiful place ofGuiyang in the Guizhou Province.Because of the
COVID-19, the world has been turned upside down in the last
months.In such a moment, it is important for all of us to assess
the new situation and this IMTA meeting is a good occasion.

We are facing a fantastic challenge.In the first part of the
year, we have seen a drop with 300 million tourists and a loss of
$320 billion dollars in revenue, more than three times the losses
registered during the world crisis in 2009.The consequences are
huge in terms of public health and of course unemployment
which is aggravated with the uncertainty waiting in the coming
future.What will happen in the next months?How long the
borders are going to stay closed?What about the possibilities of
air travels to be back to normal?We should consider at least for
the next years two main evolutions.

First, the tourists will privilege local tourism in their own
countries.This is already a growing trend that we have observed
in the last years.It should continue and develop.Second, rural and
mountain areas should benefit from this trend which corresponds
also to a need felt by the general population to go back to nature
and learn more about the wildlife, local cultures, and protecting
the environment.Building up on such new trends, we should care
more and more about the necessity of innovation in mountain
tourism, combining the development of a new model of
infrastructures and services with a regulated flow of tourists.The
model of infrastructure should be adapted to the constraint of
mountain areas in order not to destroy the landscapes and the
harmony of those areas which means small constructions, respect
of local traditions, proximity with nature.

At the same time, it is important to avoid the
consequences, noise and pollutions of mass tourism.So the second
evolution should be sustainability, very much linked to the
previous one and integrating agriculture, nature—based activities,
local cultures, outdoor pleasures, and sport activities connected
with the protection of nature and biodiversity.In this way,
mountain tourism will contribute even more to social change and
economic growth are the advantage of local communities.There is
a strong need and complementarity of mountain tourism in a

world more and more dominated by the importance of big cities
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and urbanization.While the urban life is made of geometry,
rationality, and sophisticated organization, mountain tourism is on
the contrary, a world of surprise and adventure.Differences in
lifestyles, differences in activities, differences in the relationship
with nature and people, differences in the feeling of freedom, and
a chance to override the constraints of daily life.Mountain
tourism is for each one of us the gift of freedom, the gift of
nature that corresponds so much to personal and family needs.
That’s why it is so important today to make it accessible to
everyone by multiplying tools and formulas for a large variety of
clients including different possibilities.Such a policy should be
encouraged by the creation or development of local mountain
tourism bureau in the big cities, whether in China, Asia, or even
Europe to make sure people will have access to the right
information in order to prepare their travels and vacations.The
preference for local tourism is something that we should integrate
in our strategies, not only for health reasons but also for
environment and cultural needs.

Our world is going to be less focused in the coming years
on the development of globalization than of each of our nation—
state.So in each region of the world, people will be looking more
for options and solutions within their own geographic and cultural
environment.This is an important asset for China and Asia
because of the big number of local tourists and the large choice
of destination in rural and mountain tourism.

The possibilities of development in this regard are huge but
at the same time, we should avoid to take the wrong steps based
only on the vision of financial return.In the past, we have seen
that shortcuts in the development of tourism have wasted natural
sites and spoiled large areas.We have seen such mistakes in many
sea resorts in Europe, south of France, or in Spain or Italy
privileging speed and uncontrolled development of tourism.When
wrong choices have been made, it is often almost impossible to
go back in order to take a fresh start.That’s why an organized
and well —prepared proliferation is needed with strong local
governance.

The exchange of policies and good practice is absolutely
needed within one country but also within one region, including
several countries sharing the same culture and geography.

Complementarity and reciprocal benefits should not be replaced



by the rule of competition.An online platform put in place by
IMTA could be of a great help in connection with local and state
governments.For mountain tourism, the Asian region has an
incredible potential to be compared with Europe and South
America but with the advantage today of a more and more
competitive market and the highest gross rate of the planet in the
post—COVID 19 era.That’s why the Silk Road Initiative represent
a strong interest in the tourist sector and particularly for mountain
tourism in the whole region.

The world transition we are going through is today another
factor, pushing for change and encouraging Asia to move forward
towards more unity and initiatives. As well as the environmental
transition with climate change or the technological transition with
the rise of the 5G and Artificial Intelligence are going to play an
increasing role in china. The social consequences of such changes
are huge with growing inequalities.The 1% riches of the
population concentrating 80% of global wealth, increasing also
geographic  divisions, political tensions, and economic
discrepancies, in such a context, how to adapt and take advantage
of the new situation.

For mountain tourism, the new model we have seen
emerge in the tourism industry in the last years made of
concentration, internationalization, and innovation does not
constitute in my mind the best answer.On the contrary, we should
be looking for creative local solution and initiative to take into
account the specificity of each region and also be able to
differentiate the offer for different group of people and type of
tourism.We should take into account the local situations to
address this target, here in culture or health scale there are
outdoor sports or family vacations.The variety and diversity of
choices will constitute a helpful advantage.Diversity of choices,
quality of infrastructures and services, sustainability of the
approach should be the three pillars of the new mountain policy
for the next years.

I’m confident that IMTA will fully use its leadership to
make it possible for the benefit of the whole community.But in
order to do so, we must fully measure the key importance of
tourism in our post—COVID world.Of course, right now, tourism
seems for many people around the world as an impossible
dreambecause of the difficulty of traveling, because of the
limitations on air travel, because of the health constraints.But
tomorrow, when the world is going to open again, tourism will be
back, a different tourism.More based on the quality of services on
the safety and the quality of the organization at a human scale.

That’s why we should try to adapt to this new world
beforehand to anticipate the needs of the people, to anticipate
mainly the fear of the people who might be tempted to stay home

rather than to travel, afraid of the risks and difficulties.In this

regard, mountain tourism has many assets.Because as we have
seen, it represents a strong added value for health, for family life,
for the diversity of sports and entertainment, but also for cultural
reasons.It helps understand better our world.It helps discover new
people, a new way of life.Most of all, it helps combat intolerance
and fear in a more certain and dangerous world.

We have progressively entered a new area, following the
fall of the Soviet Union in 1991, the attack of 9/11, the Financial
Crisis of 2008, the Arab Spring in 2011, and the COVID 19 in
2020.

Along with these important events, we have seen the rise
of population, the growing tensions between the US and China, as
well as the decline of multilateralism, as a result, the world
community is more fragile and more divided than ever, lacking
the spirit and the political tools to find the necessary answer.We
have to understand that we are facing a huge revolution as
important as the one we have seen in the western world in the
16th or 18th century.

A global revolution meaning a crisis of globalization, a
crisis of nation —state but above all, a crisis of civilization.Our
globalization is facing a huge transition, political with the shifting
of power from the west to the east, demographic with the world
population heading to 10 billion in 2050, ecological with global
warming and growing natural disasters, technological with the
competition between the US and China and the risk of partition
of the digital space.In this context, the nation—state remains the
key of world’s stability.But facing the risk of dislocation and
uprootedness that plays in favor of nationalism, populism, and
isolationism, beyond those issues, we are threatened by a crisis
of our traditional models.The international system is becoming
hybrid with having the worst of every system favoring the right
of the strongest, the claims of the most disruptive state, whether
big or small as we have seen in the case of North Korea.But
more than that, our societies are destabilized by the number of
unfulfilled promises following the hope raised after 1945
concerning peace and stability.But also lack of productivity and
growing inequalities around the world,even more worrying is the
lack of effective tools to face the situation.The world community
is too often paralyzed because of the inefficiency of the United
Nations blocked at the level of the security council but also in the
IMF or in the World Bank, lacking legitimacy and efficiency.
Such a situation lives the floor to the tyranny of fear, rumors, and
uncontrolled passions, opening the door to uncontrolled and
hazardous adventures.Facing such a confusion, we should not
underestimate the risks.The first one is confrontation with the
threat of radical Islam, terrorism, but also identity hysteria and
the spiral of isolationism and protectionism.The second is the risk

of fragmentation of globalization that can make us fall into the
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Thucydides trap that leads to war in most of the cases.But the
main risk will be a severe blow to our civilization with the
double challenge of a selfish globalization with the scenario of
technology being confiscated to the benefit of a limited group of
people and countries to ensure domination.Along with an
uncontrolled global warming threatening life itself in our planet.
In this context, I would like to make some proposals.First,
I believe urgent to put in place a common diplomacy based on
the general interest and some key principles, equality of old
people, sovereignty of each state, and dignity of all civilization.
The first common is of course peace, that implies a profound
reform of the security council.The second common should be the
defense of the environment with the creation of a world carbon
market and a common tool to fight deforestation.The third

common is culture which allows the people of the world to get to

know each other better.The fourth common is of course tourism.
Because nothing better can facilitate the discovery of all the
countries and different people in their own environment.Tourism
is a unique experience that can help wus fight against
misunderstandings, hate, and intolerance.Such a commons
diplomacy should go along a renewal of multilateralismto address
for example, nuclear proliferation, arms control, biodiversity, the
sharing of key technologies like 5G, Artificial Intelligence, health
data, or the Internet of Things.Such a common policy could
encourage also a better understanding of important global
initiatives such as One Belt One Road to make our people work
together on a reciprocal basis based on trust and respect.

Thank you very much.
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China Takes the Lead in Revitalizing World Tourism

Zhu Shanzhong

Executive director at the World Tourism Organization(UNWTOQO)

Distinguished Mr. Dominique de Villepin, Chairman of the
International Mountain Tourism Alliance (IMTA);

Mr. Lu Yongzheng, Member of the Standing Committee and
Director of the Publicity Department of the CPC Guizhou
Provincial Committee;

Mr. Hu Zhongxiong, Vice Governor of the Guizhou Provincial
People’s Government,

Honorable leaders, ladies and gentlemen, dear friends,

I am pleased to attend the opening ceremony of the 2020
Annual Conference of International Mountain Tourism Alliance
(IMTA) online. On behalf of the United Nations World Tourism
Organization (UNWTO), I would like to extend the sincerest
wishes for you.

As a specialized agencyof the United Nations (UN),
UNWTO calls for taking tourism as a driver for economic growth,
inclusive development and environmental sustainability, and
providing leadership and support for global tourism development.
In 2019, the total number of international tourists exceeded 1.5
billion, tourism revenues accounted for 10% of global GDP, and 1
out of 10 jobs was tourism—related. Tourism has made remarkable
contributions to global economic development.

Global tourism has been hit hard by the COVID -19
outbreak since the beginning of this year. According to
UNWTO’s prediction, the total number of international tourists
decreased by 70% to nearly 700 million in the first eight months
of this year, causing economic losses of 730 billion U.S. dollars;
the total number of international tourism will reduce by 850
million to 1.1 billion in 2020, causing economic losses of 910
billion to 1.2 trillion U.S. dollars. This will be the gravest crisis
ever for global tourism. In the hard times, UNWTO calls on
global tourism circles to team up to tide over the hardships, shore
up confidence, overcome difficulties and revitalize tourism under
the new normal of pandemic prevention and control, thus
promoting social employment and economic recovery.

UNWTO highly appreciates the Chinese government’s

effective efforts in advancing pandemic prevention and control and
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economic and social development in a coordinated manner. Under
the strong leadership of the Chinese government, Chinese culture
and tourism departments at all levels have implemented national
support policies, and helped culture and tourism enterprises get
financial support, to promote the fast recovery of tourism in China
and set a good example for the recovery of global tourism.

The COVID-19 outbreak has brought opportunities while
posing challenges. Over the 50 years, tourism has developed
rapidly in the world and become an important global economic
engine. However, rapid development has brought along a lot of
problems, such as worsening environmental pollution and
excessive commercialization that have destroyed traditional looks
and ecology to confront tourism with huge challenges. Because of
the COVID-19 outbreak, we cool down, face up to problems and
have more opportunities to reach consensus. Amid the pandemic,
we have been compelled to reshape ideas of tourism, promoted
the extensive development and use of new technologies, and
created new driving forces for the permanent development of
world tourism. We are delighted to see that some countries and
regions have achieved positive results in this respect. In the
special period, it is particularly important to discuss and share
more to jointly promote the recovery of tourism.

As an integral part of global tourism development, mountain
tourism has made significant contributions to social and economic
development and anti—poverty efforts. World mountain tourism is in
various forms which have distinct features. In spite of starting late,
China’s mountain tourism has developed rapidly. Mountain tourism
has integrated with culture, health preservation and sports,
progressively switched to leisure holiday, and cultivated a multitude
of Chinese—style mountain tourism destinations favored by tourists.

Since its founding in 2017, IMTA has built a good
platform for the development of global mountain tourism.
UNWTO has worked closely with IMTA in recent years to
promote the sustainability of mountain tourism.

With the theme "The Path of Mountain Tourism
Development in the Post —COVID World", based on the
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characteristics of mountain tourism resources, the current
situation of the industry and post -COVID changes, the 2020
Annual Conference of IMTA will probe into the direction of
mountain tourism development in the post—COVID world. The
conference will play a positive role in creating jobs, starting the

market, fueling consumption and promoting economic

development.

At last, on behalf of UNWTO, I would like to extend
congratulations on the opening of the conference, and wish it a
complete success and fruitful results!

Thank you.
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Jointly Chart the Course of Mountain Tourism
Recovery in the post—-COVID World

Xie Jinying

Director of the Bureau for International Exchange and Cooperation,

Ministry of Culture and Tourism of China

Distinguished Chairman Dominique de Villepin,
Director Lu Yongzheng, Vice Governor Hu
Zhongxiong, Vice Chairman Shao Qiwei and
Secretary General He Yafei,

Ladies and gentlemen, dear friends,

Good morning!

I am delighted to meet you here at the 2020
Annual Conference of International Mountain Tourism
Alliance (IMTA). Entrusted by the Ministry of Culture
and Tourism of the People’s Republic of China, I
would like to express warm congratulations on the
opening of the conference, extend sincere greetings to
Chinese and foreign guests, and pay high respect to
personages of all circles who have been committed to
the development of global mountain tourism!

As one of the fastest —growing and largest
industries in the world, tourism plays a significant
role in fueling economy, driving employment and
promoting culture and environment. Tourism is the
demand for a good life, an indispensable spiritual
need, as well as an important indicator of improved
living standards.

Mountains account for two thirds of China’s total
land areas, and most natural tourism resources are in
mountains. Based on rich mountain tourism resources,
China has made great strides in characteristic mountain
tourism business such as mountain sightseeing,
outdoor sports and expedition. Mountain tourism is
becoming a new lifestyle and a representative tourism
leisure & holiday business type.

As the world’s most serious public health
emergency in a century, COVID-19 has made a huge
impact on global social and economic development.
Facing the sudden COVID-19 outbreak, President Xi

Jinping conducted overall planning and directed the

anti—pandemic fight, the Chinese government attached
great importance to the fight, and China advanced
pandemic prevention and control and work and
production resumption in parallel to achieve major
strategic outcomes in the fight. Under the unified
leadership of the Central Government, China’s
Ministry of Culture and Tourism has advanced
pandemic prevention and control and work and
production resumption steadily according to relevant
decisions and arrangements, to achieve positive results
in tourism recovery. The Chinese tourism market has
gone through the full stagnation of group tours,
coordinated pandemic prevention and control and
orderly work resumption, as well as the full
resumption of domestic tourism in the context of
normalized pandemic prevention and control

COVID-19 has been kept under good control in
some countries including China, but the virus is still
spreading across the world and hitting the international
economy and community hard, and global tourism will
still face grim challenges and uncertainties ahead. As an
important tourism exchange and cooperation platform, it
is of great realistic significance for IMTA to pool
industrial strengths to seek the recovery of mountain
tourism after the pandemic under the theme of "The Path
of Mountain Tourism Development in the Post-COVID
World" in the critical post-COVID period when the
whole industry needs to tide over the hardships together.
I believe the conference that comes at a special time will
inject confidence and power for the recovery of global
tourism, and produce positive impact.

To conclude, I wish the 2020 Annual
Conference of International Mountain Tourism
Alliance a complete success!

Thank you!
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Revitalizing post—COVID Tourism is a
Far—Sighted Strategy of Transforming and

Upgrading in the Future

Lu Yongzheng

Member of the Standing Committee of the CPC Guizhou Provincial Committee, and head of the
Publicity Department of the CPC Guizhou Provincial Committee

Distinguished Chairman Dominique de Villepin, Vice Chairman
Shao Qiwei, Director Zhu Shanzhong, Secretary —General He
Yafei, and Director Xie Jinying.

Ladies and gentlemen:

We’re glad to present 2020 IMTA Annual Conference with
leaders and guests from all walks of life in this special time when
the international community fights against COVID-19 and strives
to recover economy. First, on behalf of the CPC Guizhou
Committee and Guizhou Provincial Government, I hereby send
my sincere respect and gratitude to our friends, old and new, who
are dedicated to promoting international mountain tourism, and to
those who are concerned with Guizhou’s progress in tourism.

This annual conference themed “The Path of Mountain
Tourism Development in the Post -COVIDWorld” combines
actual meeting and online livestreaming. Being with us are
specialists of the tourism sector who will probe into the future
direction of mountain tourism by responding to practical
concerns, and contribute to the revitalization of world tourism.
Four years have passed since founding, IMTA has still been
expanding its international presence, and becoming a setter of
mountain tourism benchmark that takes the lead in building
industry standards; an intermediary of resource investment and
cooperation that facilitates reasonable resource deploy worldwide;
a platform for product expansion that bridges supply and demand;
an institute for tourism development research that shares opinions
and experience; as well as a platform of cultural communication
between China and the west that helps optimize the political and
cultural context of the tourism sector.

COVID-19 is the most severe challenge to global public
health since World War II, rocking the way how global economy
runs and how the world operates, and posing a grim threat to
each country’s governance capacity. Since the advent of the
outbreak, people have been temporarily forbidden to gather and
travel. Tourism, as an industry extremely sensitive to external
factors, stands among the first victims to COVID—-19 as both the

number of tourists and total revenue of tourism plummeted
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worldwide. According to APEC, world tourism revenue in 2020
will drop by 60 to 80 percent; and the UNWTO estimates a 70
percent drop in world tourism output value. Facing such a
tremendous situation, Guizhou Province and the CPC Guizhou
Committee paid close attention, and took the most timely,
thorough and strict measures of prevention and control, and also
implemented stronger yet humane polities. As a result, we have
had zero new local case since February 17, and the actions we
took helped coordinate and promote both pandemic control as
well as economic and social recovery. From Q1 to Q3 this year,
Guizhou’s GDP enjoyed a 3.2 percent of year—on—year growth,
ranking among the top in China for 39 quarters in a row. On top
of that, we facilitated the revitalization of tourism by taking the
lead in China to orderly open scenic areas to the public, initiating
policies and measures on bailing out relevant organizations,
especially travel enterprises, and issuing coupons on cultural
tourism consumption. By doing so, we received a total of 86.096
million visitors in October, reaping 86.73 billion yuan of revenue,
accounting for 90.6 percent and 80.5 percent of performance last
year, respectively, a solid proof of how strong and full of
potential tourism in Guizhou is.

In the post—COVID world, everyone would value their life,
health, and safety more, and pay closer attention to making their
ecological environment safer, making their life healthier with
higher life quality. Guizhou province, as a kingdom of mountains,
enjoys an outstanding mountain ecological circle, unique
mountainous climate, profuse resources and profound culture.
And these edges will surely stand out after the pandemic. On top
of that, Guizhou will center around building itself into a world—
class mountain tourism destination and an apex domestic
destination for wellness holiday, in a bid to make local tourism
better geared to international standards and attract more visitors
to enjoy the beautiful, safe and healthy mountain tourism here.

As the initiator of IMTA, Guizhou will join hands with
IMTA in promoting the revitalization of mountain tourism. World

tourism can be referred as the wind vane for global economic
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recovery, and tourism itself has become a key index to measure
people’s life quality, as well as a life worth pursuing and even a
normal lifestyle. Force majeure like COVID—-19 may temporarily
curb people’s need to travel, and greatly damage the tourism
sector, but could never stop people from exploring and pursuing
freedom. We’re so glad to see consumers’ confidence is picking
up again, the innovative momentum is gathering, preferential
policies are showing effect, and a new international framework of
cooperation is forming up. We hope IMTA members join hands
in building a multilateral mechanism for information exchange
and matching, innovating how to cooperate and coordinate in
world tourism, enhancing risk control, and making inbound
tourism more convenient. In a word, we should build up a new
reciprocal framework for domestic and international tourism
development.

We will promote high —quality development of mountain
tourism with IMTA. Just as jade needs to be polished, one needs
to go through trials and tribulations to be strong. Throughout the
history of mankind, tourism sits alongside with risks yet never
falls in the grips of failure; in each success experience is
accumulated, triggering iteration and upgrade of the industry.
Revitalizing tourism after pandemic is by no means moving the
industry back to the good old time, but upgrading and
transforming towards the future, as well as innovating or
reconstructing the industry structure. We hope IMTA members
recognize the tendency and proactively embrace changes, and
forge new opportunities amid risks. For that, we must advertise
for green and healthy tour, initiate wellness products and services
that meet consumer demands, market tendency, and mountain
tourism edges, and lead high—quality and sustainable development
of tourism via combining culture, technology, finance, and

creativity. In short, we will help promote the innovative

development of IMTA. The chilly winter of world tourism is also
when international organizations pool intelligence, reach
consensus, and join hands. The COVID-19, at the same time,
poses a challenge to how IMTA operates. For that, IMTA has
pooled intelligence, experience and strength from government
agencies, tourism departments, guilds, tourism enterprises, experts
and scholars, bound to providing leading concepts and practices
for the management of global mountain tourism, and even the
prosperity of world tourism. Mr. Hu Heping, Minister of Cultural
and Tourism, pays great attention to the IMTA, and hopes IMTA
could march ahead even further in innovating operation
mechanism and expanding international influence.

As a major mountain tourism province and the initiator of
IMTA, Guizhou will spare no efforts in creating a sound
environment for development, efficiently combine IMTA annual
conference with International Mountain Tourism & Outdoor
Sports Conference, Guizhou Tourism Industry Development
Conference, and other events, so as to better attract and serve
members, and to make IMTA even more reputed and
authoritative. We also hope IMTA could expand the influence of
its brand events like “International Mountain Tourism Day” and
“Dialogue among Famous Mountains in the World,” seek in—
depth cooperation in setting standards for mountain tourism,
project development, and building creativity base in IMTA
headquarters.

As winter passes, the future looms on the horizon. We
believe after the baptism of both COVID-19 and consumption
upgrade, tourism will eventually go through the “darkest hours,”
and into a new stage of ecological, healthy, sustainable and high—
level development.

Finally, I wish the annual conference a success. And wish

all of you have a great time in Guizhou.
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Stay Together to Overcome Challenges and

Strive for Recovery

Gloria Guevara

CEO and President of World Travel & Tourism Council ( WTTC )

Good morning!

Thank you for inviting WTTC to this very important
International Mountain Tourism Annual Conference.I’m delighted
to be here, greetings from London.But before that, I’1l start by
bringing a global perspective.

I want to thank especially the organizers and I would like
to thank Dominique de Villepin, Chairman of IMTA,, my friend,
Mr. Shao Qiwei, Vice Chairman, and also Mr. He Yafei,
Secretary —General which is very important to bring everyone
together during these difficult situations so that we can overcome
the challenge together and at the same time, to recover.Let me
walk you to the global view and our global data.

But before I do that, I would like to share who we are.
WTTC as you know represents the global private sector.A little
bit over 200 CEOS from around the world are our members.We
represent all industries from airlines, airports, hotels, OTAs, travel
companies, all industries around the world.Currently, our
chairman is Chris Nassetta, CEO of Hilton Worldwide, our Vice
Chair for China, Jane Sun from Trip.com.And we have vice
chairs in all the regions including of course North America with
Carnival Corporation with Arnold Donald and many others.

Now, let me tell you a little bit about the numbers and the
global view.

For 30 years, WTTC
has done a lot of research.We
have done economic impact

research in 185 countries

World, 2000-2019:
X

around the world and that’s
how we know that we
contribute to 10% of the
global GDP.As you will see
here, 10% , that was the
contribution from last year.

T&T employment (000s)
And while the economy grew

= T&T GDP growth (%) ®/n

2.5 average globally, the

=== Economy GDP growth

growth of travel & tourism ® sars

GDP was 3.5% .In the chart
below, the gray line shows

the economy, the growth in
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the world in the last 9 years and the green lines shows travel &
tourism GDP.For 9 years, we have outpaced the growth of the
economy as you will see there.330 million jobs around the world
or 1 in 10 were our contribution in 2019.

And all the jobs created from around the world, in all, the
industries and all the sectors, new jobs in the last 5 years in every
single year, 1 in 4 new jobs were contributed by travel & tourism
which is amazing.

Now moving on the impact of travel & tourism globally as
we are living an unprecedented time, let me share with you the
data, the data we just released.Unfortunately, as of now, a 142
million people have been impacted.Yes, 142 million jobs have
been lost globally and by the end of the year, this number is
going to be 174.0ur previous forecast say that by the end of the
year, we are going to reach a number higher than 190 which was
191 million jobs.And the good news is that this number had
decreased to 174.

One of the reasons is because couple of countries have
recovered domestic such as China.That is impressive how
domestic has been recovering.Other countries around the world
also have been recovering domestic in Germany, France, Greece,
and many others and that has helped us to reduce the loss of jobs.

It is very important to learn from the past and let me

Past Economic Recovery R

COUNCIH

China, 2000-2019

@ Global financial crisis

© SARS recovery



highlight three lessons that we at WTTC have analyzed with 90
different situations in the last 20 years.Let me get your attention
in the top left graph, please.In the top left graph, you have the
world, the last 20 years.The white line is the economy, the global
economy.The green line is GDP for travel & tourism.The blue
bars are job.As you will see there, there were two situations
where the global economy was impacted.One was 9/11.That’s the
top left. And the other one was the financial crisis.In those
situations, there was a significant impact to travel & tourism.
However, the reaction was different and the recovery was
different. As you will see on the left, the recovery was a u—shape
form.It took us years to recover and it was very painful.Then in
the financial crisis in 2008, it was a pretty fast recovery in 18
months because we had a coordinated approach.Public and private
collaboration was key and that allowed us to recovery in 18
months.Now, let me get your attention to the top right.That’s the
G20.Whatever happens, the G20 has a direct impact in the world.
Let me highlight the last lesson learned which is the bottom right.
That’s China.lt’s the last 20 years of the economy in China,
unbelievable.The white line as I say is the economy.The green
line is travel & tourism.Look what happened in 2003.That’s the
outbreak of SARS.I look at how that was V —shaped recovery.
That was very impressive because we didn’t have a vaccine.And
despite that we didn’t have a vaccine,they were able to recover
pretty fast because they were able to isolate the people infected
and have the right protocols in place.And that tells us that we can

recover from this outbreak if we do the right thing.

If we were together, public and private and also if we

implement the right protocols and standards.That’s why in the
G20 platform, it is crucial to get aligned.And on October 7, we
made history when we had for the first time ever the private
sector involved in the ministerial meeting that happened and
hosted by Saudi Arabia.Saudi Arabia also, as the chair of the G20
asked us, asked WTTC and the private sector to put together a
plan to bring back 100 million jobs.This plan includes 12
commitments from the private sector and it also includes some
needs that we need from governments.Very important to move
from just trying to contain the spread to contain the spread and
also to try to coexist with the virus in a safe way.It is crucial,
very important to resume international travel and for that, we
have to work together.A coordinated approach to reopen borders
is very important. We need to implement an international testing
protocol.So that the next time that I traveled, I can have a test on
departure and if that test is negative, I can board a plane.And
then when I arrive in my destination, I don’t need quarantine
because I am COVID free.That’s why testing is very important in
departure to avoid exporting the virus.

Thank again for having me.Look forward to working with
you and in our partnership.It is very important to continue having
events like the one that you’re have today so that we can recover
faster and we can bring back that millions of livelihoods that
have been impacted.

Thank you.
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Protect Mountain Ecosystem to Develop Mountain Tourism

Mahendra Bahadur Pandey

Nepalese Ambassador to China

Ladies and Gentlemen:

Let me first express my great happiness to be here at this
beautiful city of Guiyang in the Province of Guizhou to attend
the 2020 Annual Conference of the International Mountain
Tourism Alliance. It is even more special to come to Guizhou, a
mountain paradise, to participate in this conference amidst the
challenges wrought by the coronavirus pandemic. I express my
sincere thanks and appreciation to the organizers for hosting this
event, and express my warm greetings and good wishes to all
those present here.

Dear Friends:

More than three —fourth of Nepal’s total landmass of
1,47,181 sq. km is covered with mountain landscapes, including
the Himalayas. As you know, the Himalayan mountain range is
endowed with pristine nature and culture. Of the 3500 sq. km
Hindu-Kush range, Nepal’s Himalayas cover around 800 sq. km,
with around 1800 mountain peaks. More than 1300 of these
mountain peaks are above 6000 meters. Apart from the
Himalayas, there are other mountain ranges in Nepal: the
Sivaliks, Mahabharata, and mid hills. These mountain ranges are
crisscrossed by valleys in between and are inhabited by various
communities of people.

The pristine Himalayan range is a world famous
destination for mountain tourism. The seven cultural heritage sites
and one natural heritage site listed in UNESCO’s world heritage
sites in Nepal are all located in the mountains. These mountain
tourism sites are valuable world assets, and we need to do all we
can to preserve and protect them for posterity.

The attractions of mountain tourism in Nepal are many:
snowcapped great Himalayan ranges, deep gorges, beautiful
landscapes, forests, wild animals and birds, cool climatic
conditions, traditional culture, festivals, and religious places of
worship. The mountains are sources of fresh water in the form of
rivers, streams and lakes, as well as of renewable energy, and are
in fact revered by the local communities as gods.

Such attractions make Nepal a fascinating mountain
tourism destination for people from around the world. The
tourists visiting Nepal, in turn, find a great variety of things to do

in the mountains in the fields of trekking and expedition,

A
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ecotourism, and adventure sports. These include terrestrial tourism
(trekking, mountaineering, pony trekking, ski diving, rock
climbing, bird watching), aerial tourism (bungee jumping, hot air
ballooning, paragliding, ultra—light aircraft, mountain flight, cable
car), and aquatic tourism (rafting, kayaking, boating, fishing,
swimming). Truly, a tourist visiting Nepal returns home with
fond memories of his deep intimacy and immersion with nature.

Thus, Nepal’s mountains have immense mountain tourism
potentials, and attracted people from far and wide. In addition,
tourism has also made valuable contribution to the mountain
economy by providing employment to the local people and
foreign currency earnings to the government’s reserves. Similarly,
it has induced production development and supply linkages across
various sectors of the economy. However, there are challenges:
we need to enhance the linkages of mountain tourism with
community tourism, using local resources and making use of
local products and enhancing employment for the people living in
the mountains.

In recent years, climate change is exerting an increasingly
greater impact on the fragile ecosystems of the mountains and
their weak infrastructures, necessitating collective efforts to
combat its adverse effects. With the rapid growth of population
and lack of economic opportunities in the mountains, the natural
environment is deteriorating rapidly. Since climate is an
important attribute of mountain tourism, climate change can hit
tourism directly by affecting the overall sustainability of facilities
and destinations. These impacts may take the form of an increase
in natural hazards, adverse impacts on health of the local and
visiting people, and damage in the bio —diversity of the local
ecologies. It takes time and resources to reverse the disruptions in
energy and transport related infrastructures, and damage and
depletion of the natural resource base. In Nepal, some of these
impacts could take the form of high mountain avalanches, glacial
lake outbursts, heavy snowfalls and landslides, with an array of
attendant problems such as blockages of highways and trekking
routes.

Thus, climate change will have major impacts on the
livelihoods of the mountain populations, and it is essential for us

to emphasize mitigation and adaptation measures. Since tourism
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transcends many aspects of the economy, it is important to view
mitigation and adaptation strategies as a collaborative effort
encompassing the relevant stakeholders, such as local
entrepreneurs, non —tourism agencies related to health,
transportation and disaster preparedness.

Mitigation of the adverse impacts of climate change will
require a deep systemic overhaul, not just around the locations of
the mountains but across the globe. Thankfully, the world
community is aware of its dangers, and several initiatives under
the UN, including the Paris Climate Agreement, are under various
phases of implementation. In the specific context of mountains,
however, there are several adaptive measures that should be taken
up without any further delay.

Adaptive measures include relocation of tourism activities,
where possible, to low-risk areas, installing protection measures
especially in steep locations and high snowfall areas, and
developing capacity to respond to sudden catastrophic events
through early warning systems, and instituting robust search and
rescue stations. Similarly, relief and rescue mechanisms, and
preservation of buffer forests and other protective land use
features will help the local population to adapt to changing
conditions.

Excellencies, Ladies and Gentlemen:Like Nepal, Guizhou
is a mountainous terrain with rich ancient history, and is well -
known for its traditional rural villages and an eco—friendly way
of life. While the mesmerizing Huangguoshu Waterfall and the
Anshun Dragon Palace Cave are nature’s precious gift to
Guizhou, its people living in perfect harmony with nature is a
good example of how modern civilization should build itself on.
No doubt, Guizhou is a perfect location where the conference on
mountain tourism should have been held, and I am sure this
conference will provide us all an excellent opportunity to discuss
how to further promote mountain tourism and outdoor sports in
our respective countries.

As we have seen, Nepal and China’s Guizhou Province
possess similar potentials in mountain tourism, and attract tourists
world —wide fascinated by their proximity and harmony with
nature. However, Nepal and China’s Guizhou also face similar
challenges in preserving their fragile mountain ecosystems and in
maintaining the sustainability of their tourism products. It is here
that we can work together, and with other mountainous countries,

and enhance co —operation and collaboration in sharing our

knowledge and technologies for ensuring a prosperous future for
all of us. Let me assure you that Nepal is ready to be a part of
this joint initiative.

Nepal and China are trusted friends, close neighbours and
reliable partners —in —development. It is a matter of great
satisfaction that the bilateral relations between Nepal and China
have been expanding in various fields of mutual interests over the
years. Important achievements have been made in further
strengthening the mutually beneficial relations in the past year.
The exchange of Presidential Visits and the elevation of bilateral
relations to strategic partnership of cooperation have contributed
in cementing and deepening our ties. We look forward to further
strengthening bilateral cooperation in jointly combating the
epidemic, and in further promoting Nepal —China friendship and
cooperation in all fields of mutual interest.

The Covid —19 pandemic has highlighted the acute
deficiencies and wide disparities in health and information,
communication and technology infrastructures, especially in
developing countries. The importance of building connectivity
linkages among countries for not only unleashing the potentials
of co—operation but also for jointly combating common global
challenges has been quite visible during the pandemic. The Belt
and Road Initiative is a good example of promoting mutually
beneficial co —operation. I believe that BRI can play an
instrumental role in addressing these gaps in connecting the
peoples around the world. The initiatives in building both hard
and soft infrastructures, such as through the Health Silk Road and
the Digital Silk Road schemes, are examples regarding how BRI
can be leveraged for mutual gains, especially for combating
common global threats.

Finally, T would once again like to congratulate the
organizers for hosting this useful conference, which has brought
together the important stakeholders and participants in mountain
tourism. It has provided us an excellent opportunity to share our
experiences in promoting mountain tourism in our respective
countries, particularly with respect to combating the impacts of
climate change. Let me also express my best wishes to Guizhou
for its efforts to develop itself as a prominent mountain tourism
destination, and to the organizers for the success of this
conference.

Thank you!
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Exchange and Cooperation between Guizhou
and ASEAN-China Center Bore Fruits

Chen Dehai

Secretary—General of ASEAN-CHINA Center

Your Excellency Mr. Dominique de Villepin, Chairman of
IMTA; Mr. Zhu Shanzhong, Executive director of UNWTO;
Ms. Gloria Guevara, CEO and President of WTTC;Mr.
Mahendra Bahadur Pandey, Ambassador of Nepal to China.
Your Excellency Mr. Lu Yongzheng, Member of the
Standing Committee and Director of Publicity Department
of the CPC Guizhou Committee; Mr. Hu Zhongxiong, Vice
Governor of Guizhou Province.; Mr. Xie Jinying, Director—
General of the International Exchanges and Cooperation
Bureau of the Ministry of Culture and Tourism of China.
Your Excellency Mr. Shao Qiwei, Vice Chairman of IMTA;
Mr. He Yafei, Secretary—General of IMTA.

Distinguished guests, ladies and gentlemen,

Good morning!

In this lovely season tinted with deep autumn hues, it
gives me great pleasure to attend the 2020 International
Mountain Tourism Alliance Annual Conference in Guiyang.
On behalf of ASEAN—-China Centre (ACC), the supporter of
the event, I would like to extend my congratulations on the
opening of the annual conference. I also wish to express my
sincere gratitude to all relevant partners, and my heartfelt
welcome to all the guests and friends present here.

The year 2020 is very different for all of us. COVID-
19 has inflicted severe impacts to our life and work, and the
tourism industry is bearing the brunt of such an
unprecedented pandemic. Facing the new challenges, the
global tourism sector has made concerted efforts to explore
ways to revitalize and develop tourism, and has achieved
initial outcomes. Under the new scenario, we gather here in
Guiyang, put forward constructive ideas on mountain
tourism, share valuable experiences and work together to
promote the recovery and revitalization of the tourism
industry. All these have made today’s event all the more
relevant and significant.

ASEAN and China are good neighbors, good friends
and good partners, linked by mountains and rivers. Ever
since the launch of ASEAN —China dialogue relations in
1991, the two sides have reaped rich fruits in practical

cooperation across the board, and people —to —people

exchanges have grown to be the third pillar of ASEAN—
China relations. ASEAN and China are each other’s largest
trading partner, important source of inbound tourists and
travel destination. In 2019, the mutual visits exceeded 65
million in total. ASEAN and China have joined hands in
battling COVID-19 and secured an early victory.

It is well-known that Guizhou abounds with unique
mountain tourism resources. The exchanges and cooperation
between Guizhou and ASEAN in the areas of culture,
tourism, education, science and technology have yielded
fruitful results. ASEAN-China (Guiyang) Belt and Road
Culture and Tourism Exchange Week, ASEAN —China
Education Exchange Week held in Guizhou have become
important platforms for cooperation among China and
ASEAN and other countries and regions along the Belt and
Road. I'm confident that by attending the conference,
especially by signing of the MOU between ACC and IMTA,
the mountain tourism industry of ASEAN Member States
and China will be injected with new energy and vitality, and
the tourism cooperation between ASEAN and China will be
upgraded to a new level.

As an inter—governmental organization co—founded by
10 ASEAN Member States and China, since its establishment
in 2011, ACC has committed itself to implementing the
important consensus reached by the leaders of ASEAN and
China, and to promoting the practical cooperation between
both sides in trade, investment, education, culture, tourism as
well as information and media. Facing new conditions and
challenges, ACC will join hands with all parties to create
opportunities through exchanges, tackle difficult problems
through cooperation, and foster a brighter future for
humanity.

In conclusion, I wish a full success for the 2020
IMTA Annul Conference, and wish everyone a pleasant stay
in Guiyang!

Thank you!
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2020 IMTA Annual Work Report

He Yafei,Secretary—General of IMTA

Distinguished Vice Chairman Shao Qiwei, Director Lu
Yongzheng, Vice Governor Hu Zhongxiong.
Ladies and gentlemen,

This year is a very unique year.

The COVID -19 pandemic is our biggest challenge
this year. As the previous speakers have made it very clear,
the COVID -19 pandemic has indeed changed the world,
subverted people’s lifestyles and production methods, and
hammered the world economy, especially the international
tourism industry. As for the detailed figures, I would like to
not repeat them anymore. At the same time, the year 2020
also marks heightened geopolitical contradictions and
tensions between major powers, so that in the midst of these
traditional security threats and non —traditional threats
attacking mankind at the same time, we are facing a very
high risk, greater than ever before, that is why General
Secretary Xi Jinping said that we are witnessing major
changes unfolding in our world. In this extraordinary period,
the Secretariat of the IMTA has united as one, and under the
leadership of the Council, we have overcome many
difficulties, adjusted our working methods, and taken many
positive response measures. Now therefore, I would like to
announce that we have basically completed our missions this
year, and I will just mention a few.

1. Work Report of 2020

1. Keep abreast of the members’ appeals, and actively
cope with the pandemic’s influence

Worldwide spread of the Covid—19 pandemic edged
the global tourism industry (including the mountain tourism)
to a real predicament, and the future of the tourism industry
is full of variables and uncertainties. Since the IMTA is an
international organization themed on mountain tourism, the
IMTA Secretariat took the initiative to maintain close
contact with IMTA members and relevant organs in the
industry, in order to keep abreast of relevant information
and the appeals. On April 17, the IMTA Secretariat sent all
members a greeting letter titled “Sunshine comes after the

storm”, expressing the most sincere solicitude for all

members, and it pointed out that the IMTA will earnestly
observe the alliance motto, fulfill the obligation of serving
members, and actively boost recovery and revitalization of
the mountain tourism after the pandemic.

Through further communication, the IMTA Secretariat
sorted out the members and the industry’s demands in four
aspects, including contact and communication, industrial
innovation upgrading, industry organization and direction,
and continuous promotion and advocacy. On the basis of
this, the IMTA Secretariat, by taking into account the
IMTA’s own situation, adjusted the follow —up work
priorities and direction, and assisted in the mountain
tourism’s recovery in the wake of the pandemic. Over the
past four months, the IMTA Secretariat overcame a series of
unfavorable factors like shortage of medical resources and
stagnation of international freight, and went all out to donate
disposable medical masks to more than 10 countries and
regions seriously stricken by the pandemic. To assist its
members in better coping with the pandemic and tiding over
the difficulties, the IMTA provided that all members were
exempted from the membership fees of 2020.

2. Make innovations in model, and consolidate the
foundation for communication and cooperation

(1) [Innovatively organize 2020 “International
Mountain Tourism Day” event

Under the influence of the worldwide spread of the
pandemic, the “2020 International Mountain Tourism Day”,
which was set to take place in Chongqing City of China,
had to be cancelled. To keep on improving the
“International Mountain Tourism Day” commemorative
event, consolidate and optimize the IMTA development
platform, and organize all members and insiders to discuss
new ideology, new approach, and new channel for
development of the mountain tourism after the pandemic,
the IMTA and Trip.com Group (member of the IMTA)
jointly sponsored the “International Mountain Tourism Day
on 29 May” event, during which both sides organized the

online forum themed on “Pandemic Crisis and Challenges

AN

~34 -

2020 EFR ik BF =

F; 2020 ANNUAL CONFERENCE OF INTERNATIONAL MOUNTAIN TOURISM ALLIANCE



2020 = BR i3 iR ER B F &

2020 ANNUAL CONFERENCE OF INTERNATIONAL MOUNTAIN TOURISM ALLIANCE 7,

& Opportunities for Mountain Tourism” and the online panel,
issued the Report on World Mountain Tourism Development
Tendency (2020), and launched the initiative Mountain Tourism
for A Healthy Life. Such a move set up a high—efficiency and
high —quality online communication platform from all members
and the industry in the special period. On that day when the
“International Mountain Tourism Day” took place, the event was
extensively reported at home and abroad through different
platforms like Twitter (TripAdvisor), WeChat Mini Program
(Trip.com), Tencent News, NetEase, and official website of the
IMTA. All told, 1.005 million person—times of people watched
the live streaming, and 55,000 people watched the live streaming
replay after he live streaming ended. Through this event, the
IMTA became the first international organization that adopted the
online forum to make its voice globally after the pandemic,
which played a positive leading role and received extensive
attention and high praise from insiders and people of all walks of
life.

Apart from the online event, to adapt to the tourism
rejuvenation trend after the pandemic and fulfill the “Mountain
Tourism for a Healthy Life” philosophy, the IMTA worked with
the Sport Administration of Guizhou Province, the Department of
Culture and Tourism of Guizhou Province, and the
Administrative Committee of Guizhou Shuanglong Airport
Economic Zone to organize the “International Mountain Tourism
Day” Outdoor Fitness and Hiking activity in Shuanglong Central
Ecological Park where the IMTA is headquartered, in order to
extensively spread the philosophy advocated by the “International
Mountain Tourism Day”, and make it win more supports from
the people.

(2) Plan the IMTA Annual Conference, keep on expanding
the scope of participation, and boost the industry’s confidence.

2020 IMTA Annual Conference is set to take place in
Guiyang in the middle of November when the pandemic—stricken
world tourism industry is transforming from stagnation to
rebooting and recovery. To boost the industry’s confidence, the
IMTA Secretariat elaborately and meticulously planned and
designed the conference organization mode, conference theme,
forum topics, and ancillary activities, etc. On the basis of its
success in organizing the 29 May Event, the IMTA Secretariat
determined the conference organization plan “Integration of on—
site and online live streaming, and combination of main event
and ancillary activities”. To expand the scope of participation and
make explorations and innovations in technology, the IMTA

Secretariat permits that those guests at home and abroad who are
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inconvenient to arrive at the conference site may take part in the
event by recording a video in advance or taking a live call. This
annual conference, themed on “The Path of Mountain Tourism
Development in the Post -COVID World”, focuses on the
ideology, goal, and approach for reshuffling of the mountain
tourism after the pandemic to pool the members’ wisdoms and
the industry’s resources, and work with all members and insiders
to boost recover and rejuvenation of the mountain tourism after
the pandemic. In light of the plan, the annual conference will
review and sum up the work of 2020 of the IMTA, deploy the
work priorities of 2021, carry out in—depth discussion on the
annual conference theme, and organize ancillary activities like
2020 “Dialogue among Famous Mountains in the World”,
“IMTA Mountain Tourism Awards” Prize —giving Ceremony,
Signing Ceremony for Strategic Cooperation Agreements, and the
Docking Meeting for Mountain Tourism Investment Cooperation,
etc. It is worth pointing out that the preparatory work for the
upcoming Second Dialogue among Famous Mountains in the
World mirrors the international community’s anticipation to
China’s positive influence on revival and reshuffling of the world
tourism industry after its rapid recovery from the pandemic. So
far, more than 10 famous mountains’ representatives and experts
from Swiss, Indonesia, Nepal, Japan, Chile, and China registered
for the conference, and they will focus on the conference theme
to explore the path for tourism recovery and rejuvenation of
famous mountains in the post—pandemic world, and share their
cases and experience on protection and sustainable development
of mountain resources typified by famous mountains.

(3) Set up “IMTA Mountain Tourism Awards” and
creatively foster professional brand

To meet the industry’s needs for innovation and
upgrading, actively set up the IMTA’s platform for business
exchange and cooperation, expand the exemplary effect of
technically innovative, green, ecological, and sustainable
mountain tourism, and boost the post —pandemic mountain
tourism to observe the “Ecological Civilization, Sustainable
Development”  philosophy, and realize the industry’s
optimization, upgrading, and high —quality development, the
IMTA Secretariat, by soliciting opinions from some IMTA
members and industry experts and academicians, decided to set
up “Mountain Tourism Sustainable Development Award”, “Best
Mountain Tourism Destination Award”, “Best Mountain Tourism
Outdoor Sport Award”, “Best Mountain Tourism Camping
Award”, and “Best Mountain Hiking Route Award”, as a way to

highlight the core philosophy “Innovative, Sci —tech, Green,



Energy —saving and Emission —reduction, and Sustainable”. The
solicitation and assessment activity for “IMTA Mountain Tourism
Awards” was officially launched in September, and presentation
and prize—giving ceremony will take place during the 2020 IMTA
Annual Conference, which will help boost the market promotion
and business docking, and guide and facilitate the members to
make investment in industry innovations and carry out
communication and cooperation.

(4) Plan to set up the Investment & Financing Committee

Thanks to preliminary survey and preparation, the
Investment & Financing Committee will be set up at the 2020
Annual Conference, in order to diversify the IMTA members and
the mountain tourism industry’s financing channels, raise the
allocation efficiency, and boost the mountain tourism resources
development and construction. Members of the Investment &
Financing Committee include mountain tourism enterprises,
IMTA members, investment institutions, financial institutions,
investment promotion institutions, associated research institutions,
entrepreneurs, investors, and experts and academicians in the field
of investment, etc. The Investment & Financing Committee is
mainly responsible for carrying out information exchange, project
incubation, advisory review, on —the —spot investigation, and
investment & financing policy research, etc. It brings together
mountain tourism resources and capital, and guides the financial
capital’s market —oriented running in the mountain tourism
industry.

(5) Prepare to set up the P36 Expert Committee

At the Plenary Meeting of 2019 IMTA Annual Conference
Council, preliminary deliberation was made to The Work Rules
of the Committee of Experts of the IMTA (Draft) and List of the
First Experts for Recommendation, and the Committee of Experts
will be set up according to procedures when time permits.
According to the deliberation opinions, the IMTA Secretariat
made further study and improvement on the basis of original
work, so that there are preliminary conditions for setup of the
Committee of Experts. In light of the plan, the Committee of
Experts will be officially set up at the 2020 IMTA Annual
Conference as IMTA’s think—tank and consultancy organization.

(6) Launch the Mountain Tourism Hiking Guide
preparation work

Mountain Tourism Hiking Guide is a part of the series of
mountain tourism guides. IMTA Secretariat, officially launched
the “Mountain Tourism Guide Series” International Mountain

Hiking Guide preparation work , and it will work with the IMTA

members (like France Walking Association, Natural Outdoor
Sports Center of the Ministry of Sports of France, University
Savoie Mont Blanc, Chamonix City, and Huangshan Scenic Area,
etc.) and experts & academicians to formulate the
internationalized mountain hiking guide. That will provide
decision references for the worldwide mountain scenic areas and
mountain tourism destinations in planning, operation, and
management of the hiking tourism products. These are what we
have done so far.
II. Work Plan of 2021

The COVID -19 pandemic will not end this year as the
contagion has spread in Europe, the United States, and some
other countries. All countries and regions are expecting the
vaccine for the COVID—-19 coronavirus to be officially launched
by the end of 2020 or the first half of 2021, but the situation next
year is still not optimistic, so our work should still take the
pandemic as the background. We should continue to work
together for the same goal, spare no efforts in overcoming
difficulties, and complete the missions assigned by the members
and the Council to the Secretariat.

In 2021, IMTA will provide better services to its members,
unite their efforts to promote the recovery and revitalization of
mountain tourism, and maintain options and make preparations
for the recovery of the tourism industry by doing the following:

1. Focus on member services, and guide the members’
active participation

Like other international organizations, members are the true
decision makers and services targets of IMTA. All of secretariat’s
work should insist on taking “Member Service” as the core,
guiding the members’ active participation, such as conference &
exhibition, investment cooperation, topic research, special
training, news propaganda, and award & assessment. We will
integrate IMTA resources and service projects, and release IMTA
Member Service Manual in time, in order to facilitate the
members to choose the customized services according to their
own needs and appeals.

2. Consolidate and improve the exchange platform and
cultivate the industry brand

In the final analysis, the IMTA is a platform for exchange
and cooperation, and we have several ideas to make it work
properly and in a more efficient way.

(1) Make innovations in the event organization model
Take “International Mountain Tourism Day”, “Dialogue

among Famous Mountains in the World”, and the IMTA Annual
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Conference as the major platforms to optimize and improve the
event contents, forms and efficiency. Next year, we will continue
to adopt the mode of “Online plus Offline” to organize the
IMTA —related events, and set up high —efficiency and high —
quality online exchange platform for members in the special
period. We will also make good preparation for the resumption of
mountain tourism businesses and the rebooting of the whole
industry.
(2) Innovatively design the event contents and cultivate
new Event IP
In 2021, By taking root in the advantages of the IMTA as
a large platform, the IMTA keeps on making explorations and
innovations to cultivate new Event IP. First, work with China
Association of National Parks and Scenic Sites to organize
“Summit for Famous Mountains of China”. Chairman Dominique
de Villepin just said that the tourism trend next year is very clear,
and there will definitely be a national or intra—regional event.
Second, take good advantage of the IMTA headquarters’
conference & exhibition function to organize diverse forms of
representative mountain theme events, making the IMTA
Headquarters become a new landmark and for mountain tourism.
(3) Provide thematic training services
Organize to carry out online/offline thematic training
activities by means of lecture for the tourism practitioners and
IMTA members. We would like to refer to the “14th Five—Year
Plan” for National Economic and Social Development and the
Vision 2035 Social Development Plan that the Chinese
government is working on,convey the up—to—the—minute industry
development information and bring intellectual and managerial
resources for development of the mountain tourism industry.
3. Bring into play the IMTA’s channel advantages, and
boost project investment cooperation
(1) Build the project docking cooperation platform
Depending on the investment & financing committee, IMTA
organizes the business docking activities like mountain tourism
industry docking, entrepreneur salon, and business negotiation,
etc., develop the industry and cross —industry cooperation.
Yesterday, we facilitated the matchmaking between Guizhou
Province and organizers of the events related to the tourism

industry, and achieved fruitful results.
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(2) Serve development of local mountain economy

Select appropriate and intended mountain regions to
integrate the IMTA members and quality resources in the field of
mountain tourism, and take an active part in top—level design and
project development from different aspects like business analysis,
strategic planning, and investment & operation. Work with local
governments to build some industry leading and exemplary
projects that meet the sustainable mountain tourism’s demands,
in order to promote development of mountain economy.

4. Integrate the intellectual resources and boost industry
transformation and upgrading

(1)Strengthen the tendency research, and provide
information for rejuvenation of the mountain tourism

Bring into full play the roles of IMTA Committee of
Experts, keep abreast of the pandemic development tendency,
research and judge the new trend and new hotspots of the post—
pandemic mountain tourism, the change of mountain tourism
mode, and the demand on mountain tourism of all walks of life,
especially the people of all countries, to explore the post —
pandemic mountain tourism recovery ideas, methods, and paths.
Yesterday, Vice Chairman Shao Qiwei specially mentioned that
we should maintain options and make preparations for the
recovery of mountain tourism, and I think it matters equally to
maintain options in talent and solutions.

(2) Keep on carrying out the “Mountain Tourism Guide
Series” preparation work

As mentioned before, we’ve started the work of hiking
guide. In addition, select appropriate mountain tourism
destination, promote implementation of international mountain
hiking demonstration project. Against the backdrop that the
tourism means (road trip, recreational vehicle camping, and
homestay vacation), in which relatively independent space is
provided, rise little by little after the pandemic. We have not
thought of some of them yet, because people will look for ways
for mountain tourism that fit in their healthy lifestyle according
to the situation of pandemic prevention and control, andlaunch
the research of guides or standards in relation to thematic
mountain tourism camps,

That is all for our work report of 2020 and work plan of

2021. Any criticism is welcome. Thank you!
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Thoughts on the Development of International
Mountain Tourism

Shao Qiwei, Vice Chairman of International Mountain Tourism Alliance IMTA)

Honorable Director Lu Yongzheng, Vice Governor Hu
Zhongxiong, and distinguished guests,

Good morning to you all!

First of all, I would like to thank the Guizhou
Provincial People’s Government and the CPC Guizhou
Provincial Committee for their strong support of the IMTA"s
work and the annual conference, and the Department of
Culture and Tourism for its support and guidance of the
work of the IMTA. We should also speak highly of the
work of the Secretary —General and the Secretariat. Against
the backdrop of the global outbreak of the COVID -19
pandemic, they have overcome many difficulties and, with
the full support of all members, done a great deal of fruitful
work to ensure that this year’s work is completed
successfully and the annual conference is held as scheduled.
Just now, Secretary—General He Yafei also talked about the
work plan for next year, and now, I would like to suggest
that we give them a round of applause to express our
deepest gratitude.

The world today is experiencing unprecedented changes
of a century, coupled with the COVID-19 pandemic, and
long—term and short—term variables are intertwined. In this
context, when we study the global tourism industry,
including the development of mountain tourism, I think we
should focus on and study the following issues.

First, it is necessary to study and get well prepared
for the uncertainties and possible variables in the
development of the world economy and their impacts and
implications on the global tourism industry. We should be
able to seize opportunities and respond to challenges in a
scientific and adaptive manner, and plan in advance to
mitigate major risks that the international tourism industry
may face.

Second, it is important to conduct in-depth study
and get well prepared for the possibility of a prolonged
COVID-19 pandemic and the variables that may emerge

out of it, as well as its impacts and implications on the
global tourism industry. At present, the spread of the
COVID -19 pandemic is the biggest challenge facing the
development of global tourism, and from the -current
situation, as you have just talked about in your speeches,
these impacts and implications will continue for quite some
time. According to recent statistics, as of November 17, the
cumulative number of confirmed cases of COVID -19
worldwide has exceeded 55 million, and now, it is still
spreading in Europe and the United States, with many
countries having entered a state of emergency. The
development trend of the pandemic is still worrisome.
National and regional governments, tourism and related
industries, tourism enterprises and related employees must
be fully prepared for this, because it means that, for a
considerable period of time to come, international tourism
will be in a relatively stagnant and semi—stagnant state, and
a considerable number of countries and regions where
tourism accounts for a high proportion of the economy, and
a considerable number of tourism enterprises, will face
increasing difficulties with fewer employment opportunities
and higher unemployment rate. The United Nations World
Tourism Organization (UNWTO) has presented these data.
The pandemic has been profoundly changing the
international tourism environment and the travelers’
psychology, travel habits, and safety philosophy. It is an
urgent issue and serious challenge for the international
tourism industry. How should we deal with it in the short,
medium, and long term? It is a question that requires our
urgent and in—depth research.

Third, modern technology has been profoundly
influencing and shaping the tourism industry, which
requires our in —depth study and preparation in all
aspects. The world is in the intersection of digitalization,
networking, and intelligentization, and the development of

information technology has brought and will bring new
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changes to the world, forming a spatial network of inter —
connectivity of everything, human—computer interaction, and the
integration of heaven and earth. Here, I will only take the
changes in transportation as an example. In September 2019, the
Outline of Building a Strong Country through the Construction of
Transportation was released, and it was clearly proposed the
technical reserves and R&D of 400 km/h high—speed wheel-rail
(including variable track gauge) passenger train system, and low
vacuum tube (tunnel) high—speed trains, etc. Let’s imagine that
when the future scenarios such as 1,000 km/h "super high—speed
trains", supersonic airplanes with a speed that exceeds 24 times of
sound speed, and manned gliders become a reality, what it will
mean for the global tourism industry, including mountain tourism.
My experience and prediction are that it will fundamentally
change the traditional travel and tourism industry, as well as the
sense of tourism, the sense of time and space, and the ways of
transportation and organization.

Therefore, I would like to suggest studying several questions
in advance. Firstly, we should redefine global tourism. We
need to review it in an all -round and profound way from the
perspective of the new era background and development stage.
And we should be well aware that the tourism is an important
part of the economy in each country and region around the world.
In general, the sound development of the tourism industry in a
country or region can greatly contribute to the local economic
and social growth. As mentioned by Director Lu Yongzheng, the
tourism contributes to 10 % of the economic growth in Guizhou
province, which is good for encouraging and promoting the
development of the primary industry, secondary industry, and
tertiary industry. And it also boosts the integration of three
industries, and creates more new economic and industrial patterns,
especially in driving final consumption and creating many jobs.
Meanwhile, tourism is quite vulnerable to the crash and influence
of the social, political, and economic environment and various
circumstances. Tourism will suffer extreme fluctuation because of
the uncontrollable factors under special conditions and in a
special time. However, tourism is also very resilient. Once the
emergency is over, it rebounds swiftly. About this question, we
should understand the characteristic of tourism comprehensively
and dialectically with a view of medium and long —term
development.

This unexpected COVID—-19 pandemic is a test for global
tourism development on its ability, institution, system and

mechanism, as well as management mode, talent training mode,
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and new technology application. The pandemic has not only
revealed the weakness in the global tourism public security
management system, but also exposed the problems in tourism
policy supply, tourism management mode, tourism emergency
system, and tourism insurance system. Therefore, we must review
the global tourism and foster a new awareness by taking
advantages of this amendment and adjustment period brought by
the pandemic. So we should take this chance to summarize, think,
and study promptly how to realize a better and higher quality
development in global tourism including international mountain
tourism in five to ten years. We must react to this problem with
new thinking, new drivers, new modes, and new choices. I
especially suggest encouraging innovation in the system, work
mode, operation mode, and talent training model.

Secondly, we should carry out studies to formulate and
enact various policies, measures, systems, and the relevant
laws and regulations. Currently, we should make feasible
countermeasures, including emergency measures. Each country
and region has enacted various measures according to the
circumstances. Tourism is vulnerable, so I would like to suggest
that governments should learn from the past to formulate and
enact policies, measures, and systems that are feasible for the
present and the future based on the local actual situations. And
they should, as appropriate, enact the relevant law and regulations
to consolidate tourism development on the basis of the
institutions.

Thirdly, we should boost the development of international
tourism and international mountain tourism comprehensively
by fully using modern high technologies. It is predicated that
the level of the application of high technologies can determine
the fate of tourism industry and enterprises to a large extent.
Under the pressure of the COVID—-19 pandemic, global tourism’s
development quality, tourism management ability, and operation
level are standing at the crossroad of transformation and
upgrading. I would like to suggest that the UNWTO and other
international tourism organizations take immediate actions to
establish international standards with the combination of digital
and smart technology and tourism, and accelerate the
digitalization and intellectualization of the international tourism
industry. The international tourism industry should proactively
promote the application of high and new technologies represented
by big data, Internet+, artificial intelligence+, 5G applications,
life sciences, and so on. We should be ahead of the use of

modern high technologies in the construction of tourist cities,
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tourist attractions, travel agencies, hotels and restaurants, various
types of tourism public service facilities, emergency rescue
facilities, as well as tourism management, tourism services,
tourism supervision and control, and other aspects. Countries
should make it a rigid rule that medium and large tourist
attractions and tourism facilities under construction or newly built
should apply modern high and new technologies so that tourism
products can really take advantage of high and new technologies
to provide tourists with safer, more convenient and more accurate
services.

After listening to the speeches from the distinguished guests
this morning, especially the speech of Secretary—General Mr. He

Yafei, who said that under the current special international

relations, all of us in the tourism industry are in the same boat,
and should help each other and overcome the difficulties together.
Therefore, after listening to the speeches from the distinguished
guests, I would like to propose that the international tourism
organizations should promptly call on and promote various
countries and governments to study paths and means to open up
international tourism in the context of scientifically promoting the
COVID-19 pandemic prevention and control. This matter should
also be prepared early, including the way to promote the entry
and exit of people and so on. This is an additional piece of
advice from me. Please feel free to correct me if there is any
mistake or error.

Thank you.
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Experience of Bavaria: Location for Tourism and High Tech

Dr. Lucie Merkle, Chief Representative of State of Bavaria China Office

Mr. Shao Qiwei, Mr. Xie Jinying, Mr. Lu Yongzhen, Mr He
yafei, Mr. Hu Zhongxiong,
Ladies and gentlemen,

Thank you very much for the invitation to speak at 2020
IMTA Conference in Guiyang. It is my pleasure to be here today.

To start, I have the honor of conveying to you the best
regards of the Bavarian Deputy Minister President. Hubert
Aiwanger. Mr. Aiwanger is a strong supporter of the hospitality
industry in Bavaria. The policy of the Bavarian government is
supporting the tourism sector due to its utmost importance for the
Bavaria’s economy and especially the economy of rural parts of
the Free State of Bavaria.

Ladies and gentlemen, China has been Bavaria’s most
important trading partner since 2018. Our economic partnership
now spans over more than 30 years. Bavaria and China are
growing closer together and we want this to be a lasting
development.

To ensure a continuous exchange, we have a representative
offices in our partner provinces Guangdong, Shandong and
Sichuan. Our offices assist Chinese and Bavarian companies and
organizations in all stages of market entry, trade and
collaboration. We also organize tailor —made programs for
companies like delegation visits, trade show participations or
webseminars. I invite you to use the free services and offers we
provide to deepen collaboration between Bavaria and China.

Bavaria is the largest federal state in Germany with about
13 Million inhabitants. It is centrally located in Europe bordering
the Czech Republic and Austria. Bavaria is an economic
powerhouse with a GDP of 633 billion Euros. But it is also a
state with a stunning countryside. The Alps with Germany’s
highest mountain the 2962 m. high Zugspitze mark the border to
Austria. Several smaller mountain ranges our Mittelgebirge offer
additional vacation choices for mountain lovers from all over the
world.

In China, Bavaria is especially known for the competitive
industry. It is one of the leading locations in Europe for future

industries, such as industry 4.0 and Intelligent Manufacturing.
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Bavaria is home to global companies, like ADIDAS, BMW or
Siemens but also a strong base for the innovative small and
medium sized enterprises. Chinese investors appreciate that
Bavaria is strong both in research and in training skilled
professionals. With a share of 30.2% of all patent applications in
Germany Bavaria is among the top high—tech and R&D locations
in Europe. And those R & D capabilities and high —tech
capabilities are also used for the tourism industry.

But Bavaria is also number 1 in Germany for tourism. In
2019 more than 40 million people visited Bavaria 20% of them
were foreigners. This accounted for almost 101 million overnight
stays in Bavarian hotels and hostels. With a total turnover of
almost 34 billion Euros the hospitality sector is a cornerstone of
the Bavarian economy. This is especially true for rural and
mountain areas.

The tourism sector in Bavaria offers guests 43,833 hotels and
over 454 registered campground. It employs almost half of a
million people. As a Bavarian specialty, about 4,000 working
farms offer about 50,000 beds to visitors who like to experience
farm life first hand.

An outstanding network association of tourism enterprises
is the Bayerische Hotel — und Gastst ttenverband DEHOGA
Bayern e.V. which is committed to the interests of hoteliers and
restaurant operators and acts as a recognized partner for the

political dialogue, nationally and also, internationally.
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The success of the Bavarian hospitality sector would not be
possible without skilled and highly trained professionals. Bavaria
has a large number of hotel and vocational colleges that offer
specialized training in the tourism and hospitality sector.
Furthermore, the University of Kempten, the Munich University
of Applied Science or the State Vocational School Centre Wiesau
offer dualstudy programs to train specialists in tourism and
hospitality management.

In addition, the innovation— and business—friendly climate in
Bavaria favors the development of start—ups in the tourism sector
and young entrepreneurs in the tourism industry can expect
support from a range of Bavarian organizations.

The Bavarian government supports the hospitality sector in
multiple ways and launched the initiative Tourism in Bavaria In
Harmony with Man and Nature in June 2018. Let me just give
you some examples:

(1)We support regions, cities and villages in improving
their touristic infrastructure.

(2)We offer support to operators of cable cars who
modernize their equipment.

(3)And we support the modernization of restaurants.

(4)In addition, a contact platform named Wirtemail was
introduced which allows restaurant owners to contact experts in
the Bavarian Ministry for Economic Affairs, Regional
Development and Energy directly via email.

(5)In cooperation with the association DEHOGA, small and
medium sized restaurant and hotel operators can receive free
consulting services and get an analysis of their potentials made.

Support of the tourism sector is especially needed in times
of the COVID -19 pandemic. Since international and domestic
travel came to a sudden halt, many hospitality and tourism
enterprises are struggling to survive. The Bavarian and German
governments immediately offered emergency help in the form of
loans and subsidies already back in the spring 2020.

Germany and Bavaria are now experiencing a second wave
of COVID -19 infections. On November 2nd, all hotels and
restaurants had to close for at least a month. Take —out orders
cannot make up for the business lost. To support the sector the
State of Bavaria is reimbursing tourism businesses 75% of the

income lost due to COVID- 19. The amount received is based on

last year’s income.

A major challenge for the tourism sector is digitization.
Tablets and smart phones have become a fixed part of tourism
and expectations of customers have increased tremendously.
Customers expect digital services when gathering information
about potential destinations, when making reservations and when
navigating while on vacation.

To support the tourism sector in Bavaria with digitization,
tourism operators are provided with a guide manual on digital
marketing. They also receive support in their online and digital
marketing and the newly introduced BayernCloud offers data
sharing services for the tourism industry.

Ladies and gentlemen, When it comes to mountain tourism
Bavaria and Guizhou have a lot in common. Whether it’s hiking
in the Fichtelgebirge, rock climbing in Fr nkische Schweiz,
mountain biking in Chiemgau or skiing in the Alps, Bavaria’s
tourists enjoy being active in harmony with the splendid nature.

All support programs mentioned apply to tourism operators
in mountain areas.

Due to the sensitivity of the mountain ecosystems, the
Ministry for Economic Affairs, Regional Development and
Energy cooperates with the Ministry for Environmental Affairs
when it comes to mountain tourism. There are specific projects
for nature tourism like for example a new award for Bavarian
Mountaineering Villages.

A tourism format which fits the mountain areas perfectly is
Urlaub auf dem Bauernhof which translates as vacation on a
farm. Families can experience the life on a working farm while
vacationing and participate in jobs like feeding life stock, herding
cattle of milking cows. This format also provides additional
income for farmers.

Dear ladies and gentlemen, Bavaria has a lot to offer.
Bavaria is not only a prime tourism location but has extensive
experience and know —how in the hospitality sector. I am
convinced that there is potential for a collaboration between
Bavaria and Guizhou.

I wish this conference success. Thank you very much for

your attention.
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The International Significance of Chinese Experience

in the COVID-19 Era

Wei Xiao an, President of China Tourism Leisure Association

Distinguished guests,

Good morning!

The topic I am talking about today is The International
Significance of Chinese Experience in the COVID-19 Era.
This conference mentioned the “post —pandemic world”
which only could be called in China and it should be called
the “regular COVID-19 Era” in other parts of the world.
This means that we are facing a long—term situation, not a
short —term one. According to China’s experience, no one
can copy the approach to coping with the pandemic, but
only find the way out on one’s own account. I think China’s
practices are of great significance, especially in the field of
mountain tourism.

I. Virus Knows No Borders. We Are a Community
with a Shared Future

(1) N Stages of the COVID-19

1. Pandemic Situation in China

From the discovery of Novel Coronavirus to the
outbreak of the pandemic, and then to the timely decision—
making given by the central government, China has
concentrated its national strength and the efforts of the
whole people to pull through the difficulties. The
resumption of work and production has started in full swing,
and the economy has recovered.

According to China’s practices, national will and
national strength are the basis of all power. On this point,
China is indeed in the forefront.

As for China’s experience, the whole people are united
in exploring and correcting. It is not impossible for China to
take detours either, because even a slight mistake will be
corrected immediately, which lies in China’s institutional
confidence and institutional advantages.

2. Pandemic Situation in the World

At present, there have been more than 53 million
confirmed cases and more than 1.3 million death cases
worldwide, and the figures are still increasing. The concept
of "a community with a shared future for mankind" is fully

supported from another angle.

3. Stages of Development

Each country has different stages of development,
different levels of public health and public services, and
different governance systems, which means that the
uncertainty of the pandemic situation is intensified.

The number of imported cases has increased, so we
have to lay equal emphasis on preventing imported and
exported cases. Under the background of globalization,
Chinese people are all over the world. How to conduct local
prevent and control and how to return home are all
challenges. If the world spread is the first stage, the
interweaving influence is the second stage and even the N
stage.

The whole world faces the pandemic situation together.
Attitudes are still different and practices are widely
divergent, which are intertwined to exert effects on
everyone, every family and every society.

(2) Impact on Tourism

If the impact on tourism is an avalanche—type collapse,
when will the industry recover As for China’s practice in
tourism, from May onwards, the recovery of China’s tourism
industry basically reached 70% by summer vacation and
80% by Mid —Autumn Festival and National Day. This is
very optimistic and China’s good practice should also bring
a good start to the international community.

According to the experts” research results of the World
Tourism Cities Federation, the total number of tourists
(including domestic tourists and inbound tourists) in 2019
was 12.3 billion, with an income of 5.8 trillion US dollars.
Even if it grows naturally, the growth rate in 2020 can reach
4%.

Statistics from China’s National Bureau of Statistics
show that there were 6.01 billion domestic tourists in 2019,
up 8.4% year on year. Domestic tourism revenue was 5.7
trillion yuan, up 11.7% year on year. There were 145
million inbound tourists, including 31.88 million foreigners,
with an international tourism revenue of 131.3 billion US

dollars. The outbound tourists amounted to 160 million, up
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4.5% year on year.

1. On one hand, the pandemic situation of COVID-19 has
suspended China’s tourism industry. In the first quarter, tourism
revenue was negligible. The fixed expenditure of tourism
enterprises continued, while tourism consumption was completely
suppressed. The peak season over the years can surprisingly
become an off season.

On the other hand, it is the spread of the pandemic in the
world that makes the impact on tourism multi —faceted and
diversified. Even if the pandemic in China has passed, do Chinese
tourists dare to go abroad?

From this point of view, the impact of the pandemic on
world tourism will be comprehensive and long —term. It is
inevitable that the world tourism drops sharply in 2020, and
regional fluctuations are even more common. World tourism will
change with the changes of the pandemic situation in the world.
At present, no prospect can be seen yet, and what can be seen is
that the uncertainty is further intensified.

II. China’s Practices in Tourism

The situation in China is different. With the improvement of
the situation in the fight against the pandemic, from the early
May, China’s tourism has recovered to 70% of the same period
last year in summer vacation and 80% during the 8—day long
holidays of Mid —Autumn Festival and National Day. Overall,
domestic tourism has basically been back to normal.

China’s Practices in Tourism: First of all, it is fully subject
to the need to fight the pandemic. China has tried its utmost to
rescue patients, city lockdown, and complete isolation. Second,
after the situation is under control, tourism was permitted within
certain limits. The tourism areas were partitioned according to the
pandemic situation, so that the tourism activities could be carried
out separately. Third, China has also made its efforts to control
flow rate of tourists, strictly prevent and control pandemic, and
ensure public health security. Fourth, areas with reversal of the
pandemic should be promptly surveyed and strictly controlled.
Fifth, residents have a calm and relaxed mind, and urban leisure
and rural vacations are becoming popular. Sixth, long—distance
tourism began to recover, and the tourism industry basically
recovered.

With the advent of autumn and winter, the outbreak of
pandemic has made a comeback around the world. Numerous
tourism enterprises have shut down, and the future remains in
doubt.

II1. International Significance

Do these practices of China have international significance?

China’s practices cannot be copied, but I think it is still of
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international significance. As a big country, China astonished the
world for what it has done. Although it is hard to do so, China’s
practices indeed have international significance.

From a global perspective, people are afraid of the pandemic
and we hope Chinese people will be less panicky. China has
already gone through the toughest times. The dawn of victory has
been around the corner, and we should discuss about the
economic revitalization in the post —pandemic era. China has
already begun the discussion, but the world tourism has not yet
reached this stage. However, various tourism international
organizations have begun to preach, prevent, and encourage. We
have heard so many speeches just now, but in fact they are all
encouraging and cheering you up. I believe the dawn finally will
come.

The pandemic has weakened the vitality of tourism, but life
has to continue and there are always some pursuits for tourism.
China’s market shows that self—driving tour and camp travelling
have become popular and mountain tourism has become the new
favorite of most people. Because we have good conditions for
pandemic prevention, people can seek new ways of pursuing
nature and releasing one’s mood under the serious pandemic
situation.

The repeated outbreaks after the pandemic has been
alleviated should be a necessary process. Judging from the
situation in China, the tourism recovery shall follow this
principle: first within the province, then across provinces; first
around, then long distance; first east, then west; first domestic,
then international; first business trip, then travel; first individual,
then group. Explosive growth may only be short—term and more
like a wishful thinking. However, what are the characteristics of
the Chinese market this year? In China today, the western region
has become the favored and popular destination. In September
and October, the growth rate of the western region far exceeded
that of the central region and the eastern region. Another
characteristic is that the base number is relatively small.
However, the base number of places like Guizhou is not small.
This year, we should seek a good development process, and what
actually has been reflected? It has reflected the stamina of our
market. From the perspective of enterprises, the safety, health,
quality, and innovation are the new four elements and the
foundation.

Before specific medicines are produced and vaccines are not
put on the market, the COVID-19 virus can only be prevented
and treated by traditional methods. Therefore, we should have a
faith in science and medical staff. However, we should never

think that we can relax our vigilance because there are fewer



cases reported now.

At present, the only thing that we can do is to wait. Survival
comes first, then the food and clothing, and finally the
development. So the top priority of this year is to get over such a
situation. However, there is always a way to get over and win a
victory. We shall stay concentrated and maintain our strength. We
shall concentrate on the prospect of the country, the economic
foundation and the enterprises” conditions. Not every enterprise
can survive this year, but the enterprise that can survive this year
can live next year and develop well the following year. This is an
inevitable process. Therefore, first, how to maintain our
strength lies in conservation and budgeting since the capital
chain cannot be broken with the absence of cash flow. This is
the process that all tourism enterprises in China are going through
this year. After these processes, for example, more than 10,000
among 48 million travel agencies have now closed down. Now it
is a full-scale development. For example, the hotel industry has a
total of more than 1.5 million guest rooms. From now on, every
hotel can basically survive. This situation can be said to be good.
In fact, the toughest industry is the airlines. With the success of
our internal anti —pandemic campaign, Chinese airlines have
caught their second wind, but a number of airlines (including
those dominating airlines) around the world have closed down.
The cruise industry is basically facing complete destruction. Now
some 100,000—ton cruises have been sent to the ship demolition
yard for dismantling. Therefore, we cannot only talk about
ourselves. If we only talk about ourselves, international tourism
will be out of breath. Second, the most valuable experience is
that we shall retain the backbones. As long as there are
backbones, we’ll thoroughly change the backwardness of the
situation at any time. Third, we cannot live without customers,
and survival of travel enterprises is fundamentally based on
customers. However, the customer maintenance we talk about
requires us to strengthen contact with customers at this time. The
so—called "looking to one another for comfort" actually refers to
the common and equal survival and development of the industry.
As long as the upstream and downstream are linked with the
industrial chain, we will definitely tide over the difficulties.
Fourth, resources should be allocated orderly. The resources of
airlines and destinations are powerful weapons for competition. If
the resources are allocated disorderly, there will be no next
movement. Fifth, we shall focus on cooperation, including the
upstream -—downstream cooperation, and the regional
cooperation. Sixth, we shall eye on intelligence, and strive for
the platform development of enterprises through new

technologies.

As far as this year’s situation is concerned, China is also
prominently characterized by its supply of policies. The supply of
policies is relatively strong this year. As for a project of camping
area, I learned in May that the amount of investment needed was
more than 30 million yuan, so I would like to know how about
the ROI He said that the original estimate was to recover the cost
in 4 years, but he expected to recover the cost in 3 years for this
year’s pandemic. I was astonished at that time and I asked why.
He said that the four departments gave him a total of 12 million
yuan as the policy support, which is equivalent to the recovery of
more than half of his investment, so it can be recovered in three
years. All countries in the world are pushing forward the policy
supply, which is said to be of value in all aspects. However, as
the Chinese saying goes, one may help the starving but not the
poor. If the market situation cannot be restored, it does not work
no matter how many policies there are. The concept here still
requires us to jointly fight against the pandemic, so we need to
gradually transform in the process.

I feel that in this situation, the second wave of pandemic
outbreak around the world is approaching. China has accumulated
rich experience, including quick isolation, quick identification of
the source, and quick implementation of nationwide nucleic acid
tests. Then everyone will be relieved that the overall situation
will not be affected. This is not the case at the beginning. We did
not have this experience at the beginning. Now not only our
medical workers, scientific workers, but also our tourism workers,
have accumulated rich experience. Under such circumstances,
even if the outbreak of pandemic situation is repeated, it does not
actually pose a fundamental danger to us. Therefore, until today,
it should be mentioned that the pattern of our tourism
revitalization has come into being, but the previous stage is just a
process of recovery. As Vice Chairman Shao Qiwei said just now,
we need to study the policy reserve, the work reserve and the
system reserve. In fact, the establishment of the International
Mountain Tourism Alliance, and the work report of this year and
the work plan of next year just mentioned by Secretary General
He Yafei are all the advanced reserve work. I believe that there is
a model like China going ahead, and we are actually filling an
international blank in the world. After this blank is filled, it is
also an opportunity for China’s tourism industry to take a step
forward. The next step should be a chance for the market order of
China’s tourism to exert its power and help the world tourism to
recover in an all-round way. I think this is also the responsibility
and obligation of China as a big country.

Thank you for your time!
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The Logic and Practice of “Internal Cycle”
in Cultural Tourism Industry

Zhang Shumin, President of OCT Tourism Investment & Management Co., LTd.

Distinguished guests,

Good morning!

Today I want to talk about “ Changes in Tourist Demands
and Solutions from Supply Side after COVID —-19”. As many
guests mentioned in their speeches, the pandemic has had a huge
impact on global tourism. However, as far as China is concerned,
it has made great efforts and made great achievements in the
prevention and control of the pandemic. So I'm going to extend
today to talk about the logic and practice of “internal cycle”
internal cycle in China’s tourism industry, that is, how to realize
a new structure through internal cycle.

1. The Cycle of “dilemma” and “opportunity” of cultural
tourism Industry

(1) Dilemma and cause of international “external cycle” of
the cultural tourism industry

First of all, there is a cycle. For about 30 years, the
proportion of inbound tourists has been even greater. Through
foreign exchange earning, that is, policy driven, a lot of direct
experience has been accumulated and domestic construction has
been developed. This cycle has been formed through publicity
and promotion in the international market. For example, in 2009,
inbound tourists were about 126,475,900 person —times and
outbound tourists were about 47,656,300 person—times.

The second is the cycle of outbound tourism, which has been
driven by China’s consumption through shopping in the past
decade. The outbound tourism of Chinese tourists has also shown
the potential and speed of China’s economic development. Under
the comprehensive influence of various elements (such as
consumption transmission, easy exchange, long holiday
stimulation, information progress and transportation
improvement), the number of outbound tourists has exceeded the
number of inbound tourists, forming this cycle. For example, in
2019, the inbound tourists in China were about 145.31 million
person —times, and the outbound tourists were about 154.63
million. For example, in 2019, the inbound tourists in China were

about 145.31 million person —times, and the outbound tourists
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were about 154.63 million.

Both of these “cycles” are unidirectional (unbalanced) and
occur sequentially (not convect simultaneously); In the two
“cycles”, the tourism industry is driven by external forces (policy
driving force, consumption spillover force), while the cycles lack
internal forces (such as service attraction, cultural exchange with
foreign countries or monetary pressure release); In the two
“cycles”, the tourism industry is trapped in the international
economic division of labor system, and the cycle of the tourism
industry itself is not obvious (first as an active tool / then as a
passive channel). Some might say isn’t it nice to be involved in a
big domestic economic cycle But the problem is that international
and domestic tourists are not benefiting at the same time, and the
local tourism driving force is not working.

(2) Dilemma and cause of domestic “internal cycle” of the
cultural tourism industry

The travel of domestic tourists can increase the supply of
business opportunities (investment driving force), thus bringing
investment returns. However, the return on investment is
generally low and the comprehensive benefits are not good. That,
in turn, will affect the travel of domestic tourists, with more jobs
leading to more discretionary income and greater motivation to
travel.

The underlying reasons for this dilemma are: Policies are not
precise and appear to be too market —oriented, fragmented and
commercialized; The model types are not rich; Products are not
innovative, there is occupation and plagiarism; The boundaries
between what can be developed, what is an “asset”, what needs
to be supported and what needs to be rewarded are unclear;
Demand is not high—end, overseas shopping, vacation and so on
take away high—end consumers.

(3) “Double cycle” change and “internal cycle” opportunity
(new change, new opportunity and new logic) of cultural tourism
industry

China wants to contribute to the world. In the long run, it

will provide the world with new products and the possibility of



growth, through contributing to the world through China’s
internal cycle and helping China make up the lesson of
endogenous driving force for tourism development.

What will it bring to the world? It will bring an increase in
inbound tourism, the emergence of new products, the rise of
international appeal, and the prosperity of industry and the
enhancement endogenous driving force.

2. Key elements and business opportunities of the internal
cycle of the cultural tourism industry

One problem with China’s domestic cycle is that investment
returns are not high, so the sustainability of investment is a
concern. Investment returns are low due to policy, product,
boundary clarity and demand spillover.

(1) Key elements

Promoting effect of policy evolution; Business model
progress; Enhanced innovation ability; Deepened cultural and
tourism integration.

(2) Area opportunities (Areas for new products)

The first is the fancy destination that high—end consumption
might seek, the second is the large integrated leisure and vacation
destination, and the third is the area where talents gather.

(3) Market opportunities

Including the traditional market opportunities namely
opportunities on the demand side, the supply side, the
intermediary side, and the smart side; New investment
opportunities and some extension opportunities from Internet
platforms.

3. Important status and development prospect of
mountain tourism in the “internal cycle”

(1) Inevitability of status promotion

Many people need to find a new destination when they
change their destination of traveling abroad to China. There are
many good mountains in China, which will become good
destinations in the future. The second is that seaside vacation in
China is not as good as mountain vacation in the long run. The
third is the logic of convenience, that is, the universality and
richness of mountains and the meaning of mountains themselves
will call people to travel.

(2)Difficulties and pain points of exploitation and utilization

Mountains are different tourist destinations, with infinite

scenery, excellent ecology, rich cultural heritage, universality,
richness and symbolism. However, there are some difficulties and
pain points in the exploitation of mountain tourism at present,
such as the restriction policy is “lack of resilience”, the land
index is “lack of leeway”, the mountain residents are “lack of
boundaries”, the format construction is “lack of innovation”, and
the return on investment is “lack of rhythm”.

(3) Broader prospects for development

Therefore, to promote the development of mountain tourism,
it is necessary to improve traffic facilities, gradually change
vacation policies, evolve social cognition, and attract tourists with
the progress of new products. We should do a good job in
developing mountain tourism and help promote the sound
development of the “internal cycle” of the cultural tourism
industry.

4. Build the service provider of the whole industrial chain
of internal cycle — practice of OCT

(1) Conditions for service providers of the whole cultural
tourism industrial chain of internal cycle

They should have the traditional ability accumulation, which
can be reflected in the product, talent, consciousness and capital;
have the brand driving effect; have the spatial layout foundation;
have the possibility of building new capabilities; have feelings for
cause and leading sense of responsibility.

(2) Historical accumulation

I won’t go into details about the historical accumulation of
OCT. The slogan of OCT has always been “creator of quality
life”. Our theme park, OCT Happy Valley, came in third,
overtaking OCT Cinema. In the future, OCT will also build
abilities of service providers in the whole industrial chain, such as
abilities of product innovation, customer output, destination
marketing and destination investment.

To sum up, in response to the above mentioned process of
China’s further contribution to the international community, as an
enterprise, we hope to make our own contribution to the recovery
after the COVID -19 pandemic together with other tourism

enterprises around the world. Thank you!
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2020''Dialogue among Famous Mountains in the World"'
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"Dialogue among Famous Mountains in the World" is a communication and sharing platform established by the IMTA for the
world’s famous mountain tourism destinations. After the first debut in 2018, it has attracted widespread concern and hot discussion in the
global tourism industry. The “2020 Annual Conference of IMTA"is a start of a new journey for the IMTA. In order to build up such a
platform for experience exchange and cooperation, in 2020 "Dialogue among Famous Mountains in the World"IMTA specially invited
Emma Chen, global vice president and China president of the Internationale Organisation Fiir Volkskunst (IOV)and Dean of Research
Academy of Cultural Heritage and Creative Industry at China’s Jinan University as the emcee. The fourm also invited the World
Tourism Organization, the World Travel & Tourism Council, as well as experts, scholars and managers of famous mountain tourism
destinations from China, Italy, Switzerland, Peru, Spain, Chili, Japan, Nepal and Indonesia to sit together and jointly discuss the recovery
and revitalization of famous mountain tourism after COVID—-19, and share the case and experience of mountain resource protection and

sustainable development.
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Discuss the recovery of mountain tourism after the COVID-19

He Yafei, Secretary—General of International Mountain Tourism Alliance (IMTA)

Very happy to speak at 2020 dialogue among famous
mountains in the world. It is timely to talk about the future
prospects on sustainable mountain tourism, especially in this time
of COVID -19 which has brought untold suffering to global
tourism including mountain tourism with huge losses in come and
job opportunities.I will briefly elaborate on three points to initiate
this dialogue.

First one, post COVID calls for new ideas, new models, and
new services in tourist sector all over the world as tourists will be
more mindful of healthy and eco—friendly tourist destinations and
services. It is therefore, imperative for tourism and associated
sectors to be able to provide innovative ideas of tourist attractions
and services while making sure there will be no health risks in
their tour packages. Public health contingency plans must be
made. This is in essence a tourist supply side revolution which
needs a great deal of research on what tourists in the future really
want.

Second point, famous mountains of the world are the
crystallization of different local cultures which will help
incoming tourists from other regions and other countries, to

broaden their minds and be more tolerant of other cultures

through unique tourists/cultural experiences that will be immersed
during the stay in the famous mountains. For example in China,
famous mountains are usually the source of religious mountains
in the form of renowned Buddhist or Taoist temples. In addition
most minority nationalities reside in mountains with their cultural
identity being kept in tact over centuries which again provides for
singular and rich cultural and even religious experiences. When
people are searching for ways to communicate among different
cultures and civilizations, there is almost no better way than
mountain tourism in general and famous mountain tourism in
particular.

The third point, famous mountains are the best places to
create a mountain tourism plus platforms for the revitalization of
tourism after COVID-19 fades away, including mountain tourism
plus health, mountain tourism plus sports and mountain tourism
plus caring facilities for the aged.

These are the three points I wish to give my thoughts to you
in order to initiate this dialogue and I wish all of the experts and
the participants will open your minds and speak your mind too to

make this dialogue more meaningful and more inclusive, thank

you very much!
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Traveling model and consumer behavior of

Chinese tourists to Switzerland are changing

Conny Camenzind, Consul General of Consulate of Switzerland in Chengdu

Vice chairman Mr. Shao, Secretary —General Mr. He,
distinguished guests from the counselor and diplomatic here
in China.

Distinguished guests, ladies and gentlemen.

A warm welcome from Switzerland to you all. It is my
great pleasure to be here today. Actually, it is my very first
time I have traveled here since I started my position as
counselor general in Chengdu. I arrived there pretty much
fourteen months ago. I spent the first three months very
hectically in Chengdu and Sichuan and then, with everything
in order, was ready to get ready to go to Switzerland for the
Chinese new year and then come here.

But unfortunately, this tiny little virus has stopped all
of my plans for the last year. And it has also, I think,
affected all of us quite tremendously. It has not been easy
for all of us and especially not easily for many of us present
here today that are in the travel business. Particularly in
international travel business.

Before I go a bit deeper into the topic, I would like to
mention that this year Switzerland, we are celebrating the 70
anniversary of the establishment of diplomatic relations
between the Swiss confederation and the people’s republic
of China. We have an ambitious plan. Our events throughout
2020 under the umbrella of the topic of smart and
sustainability. With innovative technology and smart ways
of communication available, but unfortunately, we had to
call all events off in the first half of 2020. Therefore, I’m
very glad to be here today with the mountain tourism
professionals and talk about what the world has been
longing for. The nature, the mountains. COVID -19 has
brought many changes to our everyday life, the way we live,
study and travel. And some are temporary and some may be
profound. We cannot turn a blind eye to the changes that
have already happened and are happening in consumer’s
behaviors and demands.

Looking at the figures of the Chinese traveling to

Switzerland, the Chinese market experienced a steady
growth in terms of overnight hotels since 2008, except for a
short drop in 2015 and 2016. Majority of the travels come
from tier one cities including Beijing, Shanghai, Hong Kong
and acting for about two—thirds, 63 percent.

The most visited regions include Rigi region where I
grew up and the SDURic region and 46 percent of the
visitors like to go to the mountains. While that is where I
would live and spend my Christmas this year if I could
leave. This is from my hometown and actually from my
house where I usually spend my vacations so I do miss it.

It’s in the mountains. Yes, it’s beautiful! 69.5 percent
of Chinese travelers prefer to go to Switzerland in the
summer season but this is only one side of Switzerland.
With the growing popularity of winter sports among Chinese
consumers, with winter travel to Switzerland, it may also be
soon catching up. As Switzerland is indeed, an all seasons
destination for all.

Which segments do our guests belong to Nature’s
lover, snow loves, attraction tourists and out door enthusiasts
take up to 86 percent. All mountains are related to these
segments and are the core competence of the Swiss tourism
industry. Looking at the traveling to Switzerland after
COVID-19, it’s not surprisingly a dying figure out of minus
22 percent for greater China in July and August this year.

Traveling is not yet possible and no recovery is yet in
sight. The recovery of the market will depend on cross
border traffic ability and the willingness to travel and how
well the COVID -19 risk is managed. Some changes are
already happening and may affect future trends. For
example, in a survey conducted by the consulting company,
the self —guided self —driven market grew while guided
packages have fallen dramatically in popularity with only 10
percent of travelers saying they will take a group tour for
the next trip. 68 percent don’t even consider group travel

any longer.
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Besides relaxing and local culture, safety, not crowded,
active and healthy are on the rise on what attracts the Chinese
smart travelers the most. I see great potential in Switzerland in
Chinese and mountain tourism in general.

Faced with the current situation, we cannot just all sit and
wait. Switzerland tourism has been officially actively promoting
travel information on its official web sites. A recovery sales
promotion "buy now, travel later" has been in place since Q2
2020,s and will progressively carry on to QI, 2022.

Let me close by looking ahead. I see immense opportunities
in the Chinese travel market for Switzerland which is in doubt
with beautiful and natural sceneries, mountains that can cater to a
wide range of needs of sight seeking and vigorous activities of
mountain and skiing. We are working together to cope with the
challenges in this very difficult times and I am confidence that as

the growing law among Chinese people for winter sports,

Switzerland will be visited again, by more and more Chinese
travelers.

Switzerland will be happy to share our experience in turns
our beautiful mountains into heated site that people are all over
the world want to enjoy and repeatedly visit. The embassy of
Switzerland are on the ground to offer facilitation for such
exchanges and cooperation. I hope that soon the national borders
open up to each other and that people can travel, and explore the
world freely, once again as we are all used to.

I would like to end my presentation with a short message
from one mountain country Switzerland, to another mountain
province, as well as China with the slogan of Switzerland
tourism.

Dream now, travel later. Switzerland will welcome you very

soon again.
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Ecology and safety drive the sustainable

development of tourism

Ivan Alexander Silva Rivera

Consul General of the Consulate General of Peru in Guangzhou

First of all, on behalf of the Government of the
Republic of Peru, I would like to express my congratulations
to the authorities of the International Mountain Tourism
Alliance (IMTA) and all organizers of this important Annual
Conference. At the same time, I would like to express my
special thanks to them for the invitation and have the
possibility to talk about Peru and its mountain tourism in a
post—pandemic world.

Peru, the land of Incas, is a country with more of 5000
years of history. Before the arrival of the Spanish people in
the 15th century, a cultural process developed in Peru
throughout its current territory, from the Caral culture
(whose city is considered the oldest in America) to the Incas
empire that covered many others territories of current
countries in South America.

Likewise, Peru is a country with great natural wealth,
divided into three natural regions: Coast, Andes Mountains
and Amazon Rainforest. It is one of the 12 countries with
the greatest biodiversity in the world, privileged with about
158 protected natural areas. It has 84 of the 117 life zones
of the planet and 28 of the 32 climates of the world. This
natural biodiversity of ecosystems allows to have a very
high number of species, only in terms of flora there are
about 25000 species (approximately 10% worldwide). In
addition, my country is recognized as one of the countries
with the greatest diversity of fish, the second with the
greatest diversity of birds, and third in amphibians and
mammals.

If there is something that identifies Peru around the
world is that its territory is crossed by a exciting Andean
landscape, in which snow —capped peaks and imposing
mountains inspire peace, respect and a great desire to go
exploring.

Our country has spectacular mountains located along
the Andes mountain range, which runs through much of the

American continent, the highest mountains are located in the

regions of Ancash, in the north of the country, and Arequipa
and Cusco, in the south.

In terms of of mountain tourism, one of the most
visited places in Peru is the Huascaran National Park,
located in the Ancash region, which is a protected area that
houses the entire Cordillera Blanca, a mountain range where
the snow —capped mountain is located. Huscardn, which is
the highest mountain in Peru and as well as other moving
destinations such as ravines with colored lagoons, centuries—
old forests and hundreds of glaciers. The snowy Huscaran
has 3 peaks, the highest is 6,768 meters. Huascaran is the
fifth highest mountain in the Western Hemisphere after the
Aconcagua, Ojos del Salado, Mount Pissis and Cerro
Mercedario peaks.

Another important mountain destination, also located in
the Ancash region, is the Cordillera Huayhuash, considered
the most spectacular of the Peruvian Andes, it is a
mountainous set with 20 peaks among which is the second
highest mountain in Peru called Yerupaja. Unlike other
ecotourism destinations, this mountain has been minimally
intervened and maintains an important environmental
balance. Yerupaja, at 6,617 meters, is one of the most
difficult peaks to climb, which is why it has gained
worldwide fame for its imposing snow —capped mountains
and chilling peaks. It is constantly visited by scientists and
scholars, as well as athletes who are attracted by the
fascinating landscape.

But also in Peru you can visit mountains of volcanic
origin such as the Chachani snowy Volcano, which is a
wonderful destination with easy access, it can be known in
just one day without having previous experience in climbing
and is located near the city Arequipa, my homeland that is
considered one of the most beautiful cities in Peru. Further
south of the country is located the Ubinas volcano that, in
addition to being a charming attraction for adventure and

nature, also guarantees a lot of adrenaline since this volcano
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is the most active in Peru.

However, one of the most famous mountains in Peru
worldwide is Machu Picchu which means in Quechua, the native
language of the Incas, "Old Mountain". At its feet is the Historic
Sanctuary of Machu Picchu, which is considered by UNESCO as
a World Cultural Heritage and is for Peru the main tourist
attraction in the country. Many of the travelers who visit this Inca
archeological city, built at 2430 meters above sea level, choose to
do the Inca Trail, which is an emblematic adventure of the
continent that includes the 3 fundamental factors of mountain
tourism that are:

1. Physical activity: walking (trekking)

2. Natural Environment (Archeological city of Machu Picchu
and Inca Trail)

3. Cultural immersion (tour of archaeological remains +
interaction with local people.

Dear friends, I would like to emphasize at this point that the
Government of Peru takes special importance to care and protect
of its cultural and natural heritage, and has the promotion of
tourism as one of its main priorities of its national policy that has
an important impact on the country’s economy and employs
around 1.3 million Peruvians.

Peru is a one of the most important tourist destination in
Latin America. Last year Peru received about 4.4 million tourists
in Lima, Cusco, Tacna, Puno and Arequipa. The tourism
represents 3.6% of the national GDP. Although the COVID-19
pandemic has had a very negative impact on the tourism sector in
my country, it is expected from this last quarter of the year to be
able to reactivate the sector after having had a constant growth
for more than 20 years.

One of the most important aspects in the development of
sustainable tourism in Peru is the promotion and strengthening of
Ecotourism. It should be noted that in 2013, the United Nations
recognized Ecotourism as a key activity to fight poverty and

protect the environment, the natural wealth in Peru is perfect for
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ecotourism that allows you to have a most vital experience, enjoy
Peruvian cuisine (one of the most internationally awarded in
recent years), learn about our religious and cultural festivities, do
sports such as surfing and paragliding or simply enjoy a mystical
and wellness trip.

Recently, one important news for my country was to receive
the “Safe Travels” seal that certifies Peru as a safe tourist
destination that complies with international hygiene and biosafety
standards against COVID-19, which means the country is already
prepared for the reactivation of this sector.

The "Safe travels" seal is endorsed by the World Travel and
Tourism Council and is a set of protocols designed under the
guidelines of the World Health Organization to create a general
health policy in the tourism industry and thus restore trust among
travelers, with the aim of restarting tourism activity globally.

It is worth mentioning that, after certification, Peru becomes
the third destination in South America to receive the “Safe
Travels” seal after Ecuador and Brazil. Likewise, Peru has eight
biosafety protocols in the tourism sector prepared by the Tourism
Training Center (CENFOTUR), which have followed the
recommendations of world entities.

Finally, I want to point out that today we are living in
difficult times that are testing all governments and the tourism
sector around the world in order to achieve a sustainable
reactivation. That is why the Government of Peru has been
working very hard with the different actors and institutions in the
tourism sector in order to this reactivation can develop as quickly
as possible for the benefit of the population.

Before concluding with my words, I would like to express
my special gratitude to all of you and wish the best of success to

this event. Thank so much.
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Mountain tourism destination should be

centered around sustainable development

Sandra Carvao

Chief of Tourism Market Intelligence and Competitiveness of UNWTO

Dear friends, it’s a pleasure to welcome you today and greet
you from the World Tourism Organization City headquarter here
in Madrid.

I very much want to thank you for this opportunity that
International Mountain Tourism Alliance has given UNWTO
long —term partnership that we value to address you today on
what are the challenges that we face currently with the biggest
pandemic that we have faced in the history of international travel
and how we can actually address those challenges from the
mountain tourism side, and also enable the opportunities that
actually have been brought up to us by this challenge that we’re
facing.

Just to start by saying a little bit of what are the biggest
numbers that we’re seeing at this moment, international tourist
arrivals have declined by as much as 56% in the first five months
of this year. Just to give you an idea of a caparison term, in the
whole 2009, when we were facing the Global Economic Crisis,
we had a that was only 4%.

So this is how much the magnitude of this crisis impacting
our sector. But another feature of this crisis is not only its
magnitude. It’s also its global scale.For the first time, this is a
situation that’s affecting travel and tourism all over the world. In
the previous crisis like 9/11 or the SARS epidemic, we have seen
that the focus have been on specific regions. But now, with
COVID-19 for the first time, we are facing a challenge that is
truly global in its nature.

So you can see, most of the regions have been impacted in a
very similar way. Asia and the Pacific suffered the most because
obviously it started to feel the impact of this pandemic earlier.
But Europe followed very closely, since the fact that by mid—
March, most of the European countries had closed their borders.
The Americas, a little bit slower at this point. If we look at little
bit forward and with all the challenges that the situation offers in
terms of doing any scenario planning or any actual forecast on
where we might see international tourism evolving towards the

end of the year.
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In any case, this is a total huge impact in terms of
international tourism arrivals. But most importantly and we
always stress this, it’s a very important impact in terms of jobs.
At the moment, UNWTO forecast at a hundred to a hundred and
twenty million direct tourism jobs could be at risk in the tourism
industry.And this is not taking into account all the indirect
impacts that the tourism has in so many other areas. So for
addressing the challenges that we’re facing, UNWTO has been
working very strongly with the other UN agencies, with the
private sector, and with the countries, its member states to
actually try to mitigate the impact of the crisis and accelerate
recovery.

We have set up a series of priorities that we think all
countries and destination should consider when looking to
recovery. Those include, the first one to provide liquidity and
protect jobs.The most valuable workers that we have at this
moment are jeopardized by this crisis. We need to ensure that
they do have income. That they continue to be there for when the
sector recoveries. We also need to make sure that the sector
which is made mostly of small and medium enterprises can
actually survive through this situation.

The second point which is as we open, one of the key for
confidence—building is safety and security, safety and security in
terms of social protocols, in terms of health regulations, both at
the destination and throughout the value chain of travel.?
Hospitality, transport, all the touch points of the consumer need
to be taken care of. And they also need to be communicated. It’s
very important that we are capable of communicating very
clearly. What are the safety measures that are being put in place?

The third point is public —private collaboration for an
efficient reopening. It is critical that the measures that the public
health and tourism sectors put together be implemented by the
private sector. So they need to be totally on board with those
measures and they need to support them.

The fourth point which is a key point, as I mentioned before

is the opening of borders with responsibility. We need to ensure
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that the measures are there. They need to be evidence—based and
they need to actually address the level of risk. It’s very important
that we protect health in the first place but also that we assure
that we can restart our tourism sector.

That takes me to the 5th point which is the need for
harmonization and coordination of travel protocols.International
travel depends at this moment on how much countries are capable
of coordinating their travel restrictions. How much they care
capable of creating systems that allow for tracing of people in
terms of the travel from the moment of their departure to the
moment they get back home.

The 6th point is to use technology in this challenging time
to actually be able to improve our capacity, to manage the sector,
to communicate with consumers, and to decrease costs as we face
so many challenges.

And finally,the last one, is how can you use innovation and
sustainability as the new normal.As we restart tourism, it’s very
important to build back better. Better in a sense that we respect
our environment, our cultural values, but also the communities
that we visit.

We know how many challenges we were facing before the
crisis in terms of managing tourism flows and numbers. So this is
an opportunity to think a little bit how do we want the sector to
actually develop in the next 20 years.

To compliment these priorities, UNWTO has also set a series
of global guidelines to restart tourism. And those touch issues
such as border management, how the private sector can actually
implement safety protocols, air travel, hospitality, and I do invite
you to come and visit the UNWTO website where you can find
all these measures in detail.

They touch upon each of the points of the travel journey,
from the moment where the consumer actually searches for the
travel, where it is very important that all the information on
health regulations, cancellation policies is available.Second step,
when the traveler goes through the transport network, how he
needs to behave? What kind of information he should be given?
And also when he arrives at the destination to make sure that for
example when we talk about mountain tourism and we talked
about visiting a park that things like contactless payment and
contactless buy of tickets can be in place.And in this regard, I
think there’s a lot that we can learn from actually what is
happening in Asia because Asia’s been at the front of technology
in travel and I think this is a huge opportunity to actually in

many parts of the world advance this agenda.

So when we look forward, the challenges and opportunities
that we have in face of COVID—-19 and linking it to specific to
what brings us here today, which is mountain tourism, there is an
important point which is the opportunities of the sustainability —
oriented segments. Segments like rural tourism, nature tourism,
and health tourism will be a priority and we’ll see a much higher
growth in the months and years to come. So we do have an
opportunity to make sure that mountain tourism benefits
somehow for this new trends that we are facing and adapts to the
challenges that we have.

So I would like to leave you with seven quick ideas of
principles that we at UNWTO promote to ensure that the
development of tourism specifically in mountain areas can
actually contribute to a healthy and sustainable recovery.

The first one is the importance of knowing your customers.
The use of big data is more and more common among the
tourism stakeholders. But it is important that that view that is
very common in the private sector can actually be enlarged to the
public sector. We need to be able to target the consumers to
understand what they want in this moment, to understand what
they are concerned about. What would be important to build their
confidence? So it is important to invest in data and in data
management.

The second point is how to empower local communities.The
fact that we have seen how tourism affects societies takes us to
believe that this is a huge opportunity to make sure that all the
good things that communities have can be brought into the value
chain of travel. Handicrafts, gastronomy, local flavors are really
an opportunity for a new consumer who actually will value very
much those values.

The third point is the importance of building strong
governance models.And what do I mean by this I mean that it is
important that public sector at national level institutions, at local
level, and all the players in the tourism industry can work
together to have a structure that helps the destination to move
forward but also to build resilience for the future. We need to
work closer and closer together.

And this takes me to the 4th point where it is the importance
of having destination management organizations.For mountain
tourism to thrive, we need to ensure that there is a structure in
place that is responsible for all the components of tourism
development, the planning, the management, the evaluation, the
partnership, the consumer experience, the quality. We need to

make sure that there is a set organization that manages those
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points and that it does so in a sustainable way.

The 5th point is the importance of local leaders.Today, we
know that people go to a destination with a strong motivation
either it is to be healthier, to feel more closer to nature, to know
local cultures. So it is important that depending on what is the
strong point of the destination, we can find who are the local
leaders and who are the best providers that can take that
experience forward.

If we have a strong experience that links the destination with
a certain brand, with the image of this is the place where I will
be able to connect with nature, this is the place where 1’1l have
the best experience of sports in my life, then we will have a
winning destination.

The 6th point is the need to innovate. Innovating products,
in products that take into account the new needs of consumers.
We will see that probably the travel of the next month will be
done by couples, will be done by smaller groups, will be done in
proximity, so it is important to make sure that products are
adopted to those new trends.

And finally,the 7th idea is sustainability. We need to identify
in each of the mountain destinations what is tourism success.And
it’s not about the numbers. It’s not about an increasing number
of visitors. It’s about the right visitors. The right visitors that

respect the environment, that respects the culture, that can spend

on local products, and that can actually benefit and respect the
communities and the nature that they visit. So this is a huge
opportunity for us to rethink as we build back better tourism on
what is success in terms of tourism.

In mountain destinations for their own brand are at the core
of this decision. They won’t be any future for mountain tourism
if we don’t play sustainability at the core of this development.
Form this side, UNWTO is totally available to continue working
with you to make sure that this agenda is moving forward in spite
of the challenges that we face.We know this is one of the biggest
crises that the tourism sector has ever faced but it has brought us
together and it does provide us with an opportunity to rethink
what we want to tourism sector to be as we move forward to the
2030 agenda of the United Nations.We have 10 years to make
sure that tourism contributes to sustainable development goals
and this is an opportunity to all together make sure that mountain
tourism destinations can actually be part of that journey.

Once again, thank you very much for your attention. I look
forward for seeing you in presence whenever possible and as
soon as possible. And once again, from the World Tourism
Organization, we send you greetings from Madrid. Thank you

very much.
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Online Guest:CEO of Nepal Tourism Board, Representative
of Sagarmatha (Mount Qomolangma) National Park
Dr. Dhananjay Regmi

How dose Nepal’s mountain tourism achieve sustainable
development after the epidemic?

The outbreak of Corona virus disease, COVID —19 has
created a global economic and health crisis,that has created a
deep impact on global economy and our everyday life. Its impact
is most seen in tourism industry and people are losing jobs and
income, with no way of knowing when normality will return.
Countries heavily dependent on tourism are now facing hard time
with deserted destinations and empty hotels.To combat the
situation, Nepal has also developed "COVID -19 Safety and
Hygiene Protocols for the Tourism Industry"which is a detailed
guideline on the operation of tourism industry with strict
adherence to health and safety.In this light, with health and safety
measures as the new normal, mountain tourism will have lesser

risk factors for Corona spread.
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As one of the world -famous national parks in Nepal,
what are the unique advantages and attractions of Mount
Qomolangma National Park?

In Nepal the driving factor for tourists to Sagarmatha
National Park,first thing, it is a national park and it listed in
UNESCO World Heritage Site in 1979 and this national park has
the highest altitudinal difference from 2845 meters to the top of
the world. Sagarmatha National Park has the highest altitude
Airport at Syangboche and the highest altitude 5 star hotel, the
Qomolangma View Hotel from where you can have a terrific
view of the mountains. Besides that, it’s completely environment
friendly tourism, such as provide different type of trail, high
emphasis on wildlife and cultural resources.Sagarmatha National
Park provides different type of trail from very easy to the most
difficult where tourist can find different types of flora fauna
number of glaciers and glacial lakes. It is also the land of
endangered species, such as snow leopard, musk deer, red panda
and you know the “Yeti”, the mythical snowman, is also believed
to be found here. Besides Mt. Qomolangma, there are Mt. Lhotse,
Cho Oyu, Thamserku, Nuptse, Amadublam and other major
popular peaks are also located here.At the same time, Mera Peak
and Island Peak are the ones practitioners love to climb during

their training period.
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Online Guest:Site manager of UNESCO world heritage Swiss Alps jungfrau aletsch

and Director of World Nature Forum Dr. Leiggener

What are the unique attractions of the world natural
heritage Swiss Alps Jungfrau —Aletsch? Switzerland’s
winter sports have a lot of mature experience. What are
your suggestions for the 2022 Winter Olympics in China?

The UNESCO world natural heritage Swiss Alps
Jungfrau—Aletsch is the heart of the Swiss Alps. There is a
glacial surface of 350 square kilometers which is compact,
50% of the glacial volume is in this world natural heritage.

In 2001 the world heritage Swiss Alps Jungfrau—Aletsch
has been listed into the world heritage sites. And of course,
this has been because of three UNESCO criteria, which are
uniqueness, diversity and beauty. It is very easy to access,
mostly by train and cable—cars ensure an easy access and also
a contingent control. The major target is, that the next
generation will have this exciting nature as well as we do.
But, we also want that the next generation already think
about their next generation.

For the Winter Olympic Games in China in 2022,let’s
give you the advice that maybe you should give an image to
skiing, which is very important, which is very exclusive not
as snobby as maybe in the US, but as popular as a ski or
sports for well situated people. And maybe take an example
of the Lauberhorn downhill race World Cup of Jungfrau—
Aletsch. If you can transport a sequence of the mood of this
downhill race, in the sense of letting it become such a

(popular event) and place in China.

- 76 —



wrmy

2020 = BR i3 iR ER B F & S

2020 ANNUAL CONFERENCE OF INTERNATIONAL MOUNTAIN TOURISM ALLIANCE %,

- 77 -

PITA}

MREFDZIERENEZELZREWLELER?
B R B 3R R T AR R Al B9 B2 R 7 TE R SR TR
g A

B VIEREDXERBABEURREE
MTIE , %50 B 8895 7E RSk 30-50 G A A 9 RN T
Fouho XPFERATLETER(ES T 35 1ZA
RM) MBHOEE B2 A HREMAHFEIRMER
RIEREFE MRS o 1ZT0 B SRIBF N — 52 3S 48
B AS IR TR T , MAS MRIB FLAR 4 (i 2 ) B A K
(b S ) RESFE 15 D4, ZEABE o] IR T
WIEERERTIZE , B ( D i ) ——BOM Z 8, [ 69
R TMEIARNEERPEPIEBIIRE2HEH
B RMNERFRBVOE, WRHEEEOERT
BOSHTEBESTER, WRIF(FR )Re, mMAIE
BEEMNE, ZMB A FIT( 8 BRk{TE )TNEE
i, KR ARG S ITRE B, EIT A,
LA P EREF L ST

B UHRET RITHR AMIBEAK B R AR
BEEMN~R ARSL, XBRREREHRTIHITHT
1, BEREELTI], FEABNARF. H1S
EESE— TN DRIENBRRF", HEP
EXHFMEEN ST, NARFEPETHELELRE
BRAAT | BERMN, PRGN AREFERE -
WO NBRRR, AP IME E@IITEM . &
FOIZE BB EHGERS. F1o L&A
28T 2020 £ 12 A5 B @i,

HELEE M IR/REH D LESEAS CEO 5/RHT- LT #
Online Guest:CEO of Jungfraubahn Railways, Swiss Urs Kessler

What are the
Jungfraujoch railway? What changes have been brought

operating experiences of the

about by digitalization and new social software
applications in the tourism industry?

The V—-Project is the most important project of Jungfrau
Railways since the construction of Jungfrau Railways. This
project enables us to be a brand the Top Brand in Europe for
the next 30 to 50 years. The investment of 470 Million
Swiss The main goals: quality and comfort for our guests
around the world. The most unique part of the project is the
(cableway) from

Eiger —Express with a 3S gondola

Grindelwald Terminal (station) to Eiger Glacier (station)
within 15 minutes. where you change to the new trains of
Jungfrau Railways to the (Jungfraujoch) — Top of Europe.
The project is a project of the Alps, it’s a project for the
future and it’s a project for our customers. That means, we
keep the distance in our company. We give free of charge
masks if our guests don’t have a mask or forget the mask.
We clean the trains regularly, every hour, every two hours, it
depends on the number of visitors we have, and we instruct
our staff to follow all the instructions to make it (The visit)
very safe. And very important is we have reservation for the
seats for FIT (Free Independent Travelers) and we hope as
well for the future for the groups, they are coming back very
soon! And at the same time, for the reservations, if a market
like China would like to have a special service, we can even
reserve a train just for the Chinese visitors.

Digitization changed the world of travelling. People
want to experience the nature, the real product, the
mountains. That means we need to go ahead with the
digitalization, that means we need to have online bookings,
we need to have apps. As we are creating at the moment a
new “Jungfrau—App” and congratulations to China, you are
far ahead, that’s something that is already well established
in your market, in China!but we will have, in Europe, as the
first mountain, the Jungfrau App where you can reserve the
seats, where you can reserve the restaurants, where you can
reserve the tickets, where you can book, for example, the ski
instructor, etc. so all you will have on our new Jungfrau App
from the 5th of December 2020.
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Online Guest: General Manager of Rinjani —Lombok UNESCO Global
Geopark, Indonesia Farid Zaini

How does Rinjani -Lombok Geopark attract
tourists? What are the experiences and practices in
mountain tourism in the post-COVID World?

Prior to 13th Century,Rinjani Complex consisted of two
volcanic cones,namely Samalas (or Old Rinjani) and Rinjani.
In 1257, Samalas erupted and the eruption buried Pamatan
Kingdom, and change the landscape of Lombok immensely.
Until today, people can see the remains of the powerful
eruption in the past by visit Mount Rinjani. To climb
Rinjani, traveller should book the trip online through website
www.erinjani.id or by an android application named
eRinjani.They need a local Trekking Organizer to arrange
and responsible to their while trekking to Rinjani.Local
guide and porters will accompany and serve almost
everything during the trek.

Currently in Indonesia, we try to create the best formula
for developing post—pandemic mountain tourism. We believe
mountain tourism in Rinjani will slowly recovered. Some of
the things to do are to prepare Standard Operational
Procedures in trekking, and adopting COVID-19 protocols
by limiting the number of visitors. And we trying to
optimize promoting through virtual tour and social media.

At the moment we are holding a photo and video
competition with the theme of Mount Rinjani Trekking
Activity to promote Rinjani to the world. The most
important thing about sustainable tourism is engagement
with the people, and we are trying to engage everyone who’
ve been visiting Rinjani, and anyone who interested in

Rinjani by remind beautiful memories about Rinjani.
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Guest: Chairmanand General Managerof Henan Yuntai Mountain Tourism Co., Ltd.

What efforts has Yuntai Mountain made to promote
sustainable and high—quality tourism after the epidemic?

First, unswervingly taking high—quality service as the "symbol
point" for achieving high—quality development.Continue to deepen
the service concept of "moving every tourist ", with off-line and
on-line service.Second, unswervingly taking market recovery as the
"starting point" for achieving high —quality development.Third,
unswervingly taking market development as the "tipping point" to
achieve high —quality development.Focus on creating Yuntai
Mountain Music Festival, Yuntai Mountain Tourism Festival,
Yuntai Mountain International Marathon and a series of activities,
with  widely praised.Fourth, unswervingly taking project
construction as the "breakthrough point" to achieve high —quality
development.Focusing on the new consumption needs of tourists,
16 "cloud series projects” with a total investment of 20 billion
yuan covering 4 categories including leisure and vacation,
interactive experience, homestay culture and parent—child research
have been planned.In the next step, Yuntai Mountain will use an
international mindset and a global perspective, centering on the
essential connotation of mountain tourism— “close to nature and
focus on health”, and increase cross —border integration with
cultural communication, sports, ecological environment and other
fields. We would target the young customers and the middle—class
consumer group to launch more mountain tourism products that

integrate experience, excitement and novelty.
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Internationa Tourist Resort Management Committee, Huzhou, Zhejiang
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What achievements and measures has Moganshan
International Tourist Resort achieved in recent years,
and how to carry out sustainable development in the
future?

According to data from Mafengwo, Deqing, where
Mogan Mountain is located, ranked No.1 among the most
searched rural tourism B&Bs destinations during the May
Day holiday.We can develop in this way, there are the
following four points.First, protection and safety are
prerequisites. There are many new forms of mountain
tourism, such as glass plank roads, hot air balloons, etc. In
fact, there are no very clear laws and regulations in China,
and there are no very clear standards on how to supervise
them. Therefore, in this case, our Huzhou City first
published the "Huzhou Rural Tourism Regulations", in the
form of human legislation to clarify the management
responsibilities of each department. Second, policy support
is a guarantee.Various cities in Zhejiang Province have
published supporting policies. The government has used real
money to leverage the market to break the initial peak
period for enterprises. At the same time, the government
vigorously promotes Deqing therapy recuperation products.
Third, talent and industry are very important.We have all
kinds of talents, including returnees, talents who have
graduated from large companies and famous schools and
returned to local rural tourism, and there are also talents
from local college students who return to their hometowns
to start businesses. Mountain tourism rural tourism will have
the greatest vitality and after young people returned.Fourth,

market integration and development are the most critical.

From the perspective of resort development, we will

continue to be guided by innovation and integration,
promote the "tourism +" industry linkage, and vigorously
promote the integrated development of cultural tourism,
sports tourism, and agricultural tourism. We should advocate
the "homestay +" in the term of “joint space”, encourage the
themed development of homestays, and introduce different
themed homestays, such as calligraphy, parent —child fun,
outdoor sports, mountain life, and gourmet dining. In
addition ,we should encourage the "talent +" in terms of
creative combination, create excellence and strive for
excellence,focus on talents, carry out standards and train
output, to realize that homestays are originated from
accommodation, but are not only the accommodation.

(Emcee:We have been talking about the “hard
tourism”. The so—called “hard tourism” is the mountains
and water that nature gives us. I hope that “soft culture”,
such as local folk customs, folk dances, national dramas and
even a kind of festivals, can be added to the tourism for
young people in the tourism projects, to form a kind of
knowledge transmission. Cultural inheritance is actually In
the absence of words, the development of the “soft power”
of mountain tourism is also very important.)We have also
mentioned the cultural “soft power”. For the events Mogan
Mountain built some cultural auditoriums and integrated
them well with tourism this summer, because every place
has immaterial and handicrafts. As long as there are tourists
coming during this time, will open it for free. Mogan
Mountain invite inheritors of intangible culture to teach

them these intangible cultures. I think these are the “soft

tourism” methods you talk about. We are also trying this.
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Guest: Director of Tourism, Culture and Sports Bureau of Changbai Mountain

Management Committee Geng Deyong

Changbai Mountain is one of China’s top 10 famous
mountains and one of China first batch of national 5A
scenic spots. Please introduce how Changbai Mountain
promoted tourism development after the pandemic?

First, the faith.Looking back to the entire period of
pandemic, Changbai Mountain deployed high -level
pandemic prevention work, implemented various measures
with high standards during the pandemic, and promoted
high —quality prevention & control and tourism recovery
under the new normal of the pandemic. Up to now,
Changbai Mountain is still in the "double zero" state under
the pandemic, with zero confirmed cases and zero suspects.
On the other hand, during the pandemic, Changbai
Mountain has published supportive policy. Changbai
Mountain has published supportive policy. Such as issuing
15 million consumer vouchers, supporting cultural and
tourism enterprises, stimulating cultural and tourism
consumption, and injecting a shot in the heart to restore
tourism confidence.The second one is about brands.Through
the pandemic, the trends and ways of people traveling has
been changed. In recent years, Changbai Mountain has
explored the all —for—one tourism development model and
promoted the diversified development of the tourism
industry. There are many highlights in "Tourism + ".This
one —trip "fast food check—in" is transformed into an in—
depth cultural experience and consumer experience that
realize the transition from "coming in a hurry" to "walking

slowly".
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Guest:Culture and Tourism counselor of Tanzania Embassy in China,

Representative of Kilimanjaro National Park Lusekelo S. Gwassa

How does the Tanzanian government, where
Kilimanjaro Park is located, provide support to the
tourism industry?

Kilimanjaro National Park is more than 5,800 meters
above sea level. It is a very beautiful mountain that attracts
many tourists. Visitors to Tanzania have increased the local
income and also increased Tanzania’s GDP by 15%. This
year, because of COVID-19, the tourism has been hardly
hit. So the economy has been hard hit. We will continue to
see the impact of COVID-19. So a lot of people have lost
their jobs because of COVID-19, but the government didn’t
stay idle. The government did something, through the
cooperation, the government of Tanzania with stakeholders,
they form sort of a standard, you know, procedure to
combat.China is a potential market and they go there. They
have their own culture and their own way of doing it. Like,
they would like to go like using one plane, a direct flight.
We have our own carrier, which will sign the contract with
the local. So we will continue to promote while we’re

putting the safety measures at the local level.
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Vitalize cultural heritage of mountain villages and
develop mountain village vacation products

Wu Bihu( Tiger Wu)

Fellow of the International Academy for the Study of Tourism;

Director/Professor of Center for Recreation and Tourism

Research (CRTR) , Peking University

Today, 1'd like to talk about “Vitalizing Cultural
Heritage of Mountain Villages and Developing Mountain
Village Vacation Products.” A variety of mountain tourism
products, relevant tourism events as well, reside not just in
Guizhou, but in China, and even the world at large. My
focus today is the segment of Mountain Village, and I
want to share with you how to take tourism resources in
mountains, cultural heritage of mountain villages, and
mountain vacation products into consideration.

Take Guizhou province as an example. Guizhou has
been at the fringe place of China’s thousands of years of
history and progress. As we all know, central China and
south of the Yangitze River are home to China’s economic
and cultural engines. But Guizhou, a border province,
houses many ethnic minorities, thus a present tendency
“from fringe to core.” In the post—industrial and post—
urbanization age, regions with relatively inconvenient
traffic yet sound ecological environment and well —
preserved traditional or national cultures have turned into
key areas for tourism development.

Guizhou defines itself as a “Province of Mountain
Parks” where people come for a tour, not for settling
down. My advice to Guizhou and other mountainous areas
is to turn more visitors into dwellers; in other words, turn
sightseeing tour into leisure vacation. Because it bears the
advantage of making visitors stay longer, spend more, and
buy more, and having a stronger push to the local
economic growth.

Mountainous areas used to suffer from poor traffic in
the past, but things have changed now. In recent years, we
have seen more sunny days in Guizhou, probably because
of the global warming. But anyway, Guizhou is now

perfectly suitable for holiday or leisure vacation.

Why do 1 highlight the importance of mountain
village vacation Among all the mountain tourism products,

such as mountaineering, sport, sightseeing and ecological

environment, vacation can best evoke a higher
“destination involvement.” Higher “destination
involvement” makes it easier for the destination to

progress. Guizhou houses the most traditional villages in
China, followed only by the hilly region south of Yangtze
River. Inconvenient traffic and less external influence in
mountains in turn have preserved many cultural legacies
well which can further be adjusted as vacation products.

We know that going on a holiday isn’t just spending
a few days in a nice house, but rather experiencing the
views and local customs. It is the most satisfying part of a
vacation.

Therefore, our goal is to vitalize the cultural heritage
in mountain villages as a “vacation experience.” For
example, to build hotels featuring such heritage. Like
castle hotels in Europe, we have Chinese —style castles,
like Anshun city, in Guizhou province.

Nowadays, many mountainous areas, including
Guizhou, have had their local traffic improved. As County
Mayor Hong from Huzhou city mentioned just now, traffic
convenience is of great significance to the tourism
development in Huzhou as the city stands very close to
the tourism market of the Yangtze River Delta. Once the
route from Guangdong—-Hong Kong-Macao Greater Bay
Area, GBA in short, and Guangzhou Province, Guangxi
Province, Guizhou Province to Yunnan Province is built,
the prospect mountain leisure vacation will look quite
promising in the future.

Next, I'd like to talk about information technology.

As we step into the era of 5G, we can book tickets in
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advance, and bid farewell to the poor experience of
getting in crowded lines at destinations. Advanced
information technology and traffic can bring even the
remotest villages close to any tourist.

Mountain vacation products include forests, springs
and mountain villages. Such village —featured cultural
experience is the key in attracting visitors from populated
areas like Shanghai, GBA, Paris and Tokyo.

How do mountain villages evolve from planting rice
and tea trees to “planting tourists” For that, local
governments need to be aware that agricultural land also

needs to be adjusted for industry and service sector by

modifying the industrial structure and land use purpose in
rural areas. In detail, we must build holiday resorts, and
lower down the travel cost for tourists. And the top choice
for reducing cost is to add construction land.

I think governments of all countries need to learn
from  Switzerland, to “balance  protection  and
development,” and to put the conviction that “lucid waters
and lush mountains are invaluable assets” into practice. In
other words, we should turn the village culture into
vacation products.

That’s all. Thank you for listening!
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Construct a mountain tourism destination for new

consumer demands via exchange and cooperation

Andrew Brown

Senior Regional Manager of World Travel & Tourism Council ( WTTC )

WTTC represents the global private sector of
Travel & Tourism, this year we are celebrating our
30th anniversary. The purpose and mission of WTTC
is to provide the private sector with a single powerful
voice into governments, highlighting the importance
of Travel & Tourism and striving for fair economic
policy and the long—term sustainable growth of the
sector. We have over 200 Members, who are the
leaders of some of the largest Travel & Tourism
organizations around the world, including Jane Sun,
CEO of Trip.com, Gary Chapman, President at
Emirates and Christopher J. Nassetta, President &
CEO of Hilton who is also our Chairman. WTTC is
the only body who represents the whole sector,and
whose Members have operations across every industry

and within every geographic region.

Global Performance

ol
Travel &
Tourism total )
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1o global GOF
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Now since our foundation, we have been
quantifying the economic and social impact of Travel
& Tourism for 185 countries and 25 regions around
the world. We also conduct research into other
important area and issues facing the sector such as
sustainability, visa facilitation and most important
right now crisis management. Using this research, we
are able to highlight exactly how significant Travel

& Tourism is for a country, region or in the case of

this slide, the global economy. The key data points
that we released in February this year, prior to the
impact of Covid—19. Travel & Tourism GDP grew at
3.5% compared to the overall global GDP growth of
2.5%. This was in fact the 9th consecutive year that
Travel & Tourism had outpaced the global economy.
Overall,our sector accounted for 10.3% of total
global GDP, and supported 330 million jobs,which is
equivalent to 1/10 of all jobs in the world. An
interesting point is that of all the new jobs created
over the last 5 years, 1 in every 4 was within our
sector. Which is fairly impressive! What this slide
also highlights is that Travel & Tourism is the
perfect sector to help the global, regional and
country economies recover and grow stronger out of
the current crisis.

Global Recovery Scenarios

Global Recovery Scenarios 2020
& Economic Impact from COVID-19

BASELINE SCENARIO DOWNSIDE SCENARIO

[ ] r e
O v

Since the start of the pandemic, WTTC has been
quantifying the potential impact that COVID-19 will
have on GDP and Jobs across the sector. The global
picture, with 2 scenarios. Baseline on the left assumed
and is in line with exactly what we have been seeing
in recent times, especially across China and Europe
with the restarting of domestic and short haul travel.

In the baseline scenario, we forecast that there

will be over 121million jobs lost, which is from the
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original 2019 figure of 330million remember also that over
$3.4 trillion will be removed from our sector. Which is
very significant.The downside scenario on the right
however is based on there being further delays to the
restarting of travel, with the assumption that there might
be a potential second wave,quarantines are put in place
and consumer confidence remains at an all time low.
Unfortunately, we are starting to see aspects of this
scenario come to realization,with swift travel restrictions
being put in place, a lack of coordination between
countries and significant barriers stopping travelers from
travelling overseas. In the downside scenario, you can see
that it will be detrimental to the number of jobs lost and
GDP contribution forgone. Over 60% in each case.

How can we build back Consumer Demand?

Given the impact that we have all felt due to Covid—
19,the question or questions you might be asking is how
can we start taking the right steps towards recovery? Are
there solutions that can help? Can we generate new
consumer demand?

Four Principles for Recovery

Specially, as we all want to avoid the downside
scenario from the previous slide and begin stimulating new
consumer demand once again, WTTC has developed 4
principle of recovery to help reduce the impact of Covid—
19.

The first is a coordinated approach between
governments and the private sector to re —establish
effective operations. Within this principal the key focus is
on 2 main points, the need to reopen borders replacing
quarantine measures with ‘corridors’ or ‘bubbles’ and the
call to remove barriers such as travel advisories and bans
on non—essential international travel.

Secondly, we are calling for a move to a contactless,
safe & seamless traveller experience adding in health &
hygiene components with the use of the latest technology.
Essentially integrating testing and contact tracing
throughout the traveller journey, and if a vaccine becomes
available incorporating a digital health stamp that is
universally recognized for the traveller.

The third is the need to adopt global health and
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safety protocols, which have been defined by the travel &
tourism private sector, health experts and the public sector
in an effort to rebuild traveller confidence and a consistent
experience.

Last but certainly not least and of equal importance is
that governments continue to support the sector given how
hard we have been hit and the important role we can play
in the recovery of the global economy. These measures
include fiscal incentives, interest free loans and worker
protection as well as investment in infrastructure and
increasing promotional budgets.

Safe & Seamless Traveller Journey (SSTJ)

Ty

UNRAINE

To help regenerate consumer demand and taking into
account the first two principals for recovery, WTTC has,
in collaboration with our members and relevant private
sector stakeholders produced guidelines for a ‘Safe &
Seamless Traveller Journey’. These guidelines are the best
practices recommended by the private sector, focusing on
seamless and contactless journeys as well as the testing &
tracing of travelers. It will make it more efficient and safer
for travelers and employees at all the various checkpoints,
in effect reducing the ability for Covid—19 to continue
spreading. The outcome of allowing travelers to travel in a
contactless manner is designed to help to rebuild traveller
confidence and trust throughout their entire journey,
whether that be across the whole sector or specifically
within mountain tourism destinations.

Safe Travels Protocols

To further help build back the confidence of the
traveller, we also developed industry specific Safe Travel
Protocols. So far they cover 10 industries ranging from
Airlines, Airports, Tour Operators, Hospitality providers

and Attractions. We will soon be releasing protocols



focuses directly on ‘Adventure Tourism’. Which of
course mountain tourism is a big part of. If you would like
to have access to these, please let me know as they will
support the safe, healthy, and responsible restart of
adventure tourism around the world.

These protocols are divided into four pillars, that you
see on the slide. The first, operational and staff
preparedness ensures consistency in quality and delivery
of services and that staff are trained to execute on safe &
hygienic plans. Second, ensuring a safe experience?for
staff and guests through enhanced cleanliness and hygiene
best practices. Next, the rebuilding of trust through
transparency and communication with guests, by providing
clear, consistent, and up—to—date information to customers
on new health & hygiene protocols via the organization’s
channels, both digitally and physically through on site
signage. Finally, the need to implement enabling policies
at the governmental level to ensure consistency of services
being offered as well as enhancing promotional activity
budgets to increase consumer demand, providing financial
relief and establishing incentives to boost travel &
Tourism.

The aim of our members and the private sector is that
by establishing these baseline protocols,we can build the
traveller confidence through world leading health and
hygiene standards for the protection consumers and the
employees. This in turn will bring back consumer demand.

Building on from the industry specific guidelines, and

the request from our members we have introduced a Safe
Travel Stamp. The Safe Travel Stamp provide a single
global indicator for travelers across the world to see who
is in the meeting the protocols . We have found that this is
a perfect way to start building the confidence of the
traveller back,stimulating new consumer demand and start
on the road to recovery in global travel and mountain
tourism. Here you see just a few of the destinations who
have signed up and pledged to uphold the protocols
throughout every stage of their business operations. Our
aim is that a traveller who sees the Safe Travel Stamp will
feel rest assured that the service they are about to
experience has their best health, hygiene, and safety in
mind.

Here you see the global overview of where those
destinations are who have signed up to the Safe Travel
Stamp are located. There is now the ability for destinations
themselves to adopt the Safe Travel Stamp and provide it
to their stakeholders & suppliers who are abiding by the
specific protocols. Please let me know if your destination
is interested in signing up to the stamp,as we

I'd like once again thank International Mountain
Tourism Alliance allowing myself and WTTC to be a part
of this very important conference today.

Thank you!
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Do you have any suggestions for the development in
Hokkaido Daisetsuzan National Park to meet the new
needs of customers of mountain tourism ?

Authenticity. Another words, re — building, and re — enforcing
of our lifestyle with mountains. Let’s say, you visit us in
Japan, and if 1 as a guide say “Welcome to Hokkaido, I
prepared activities for you, for Chinese guests, so you will
be comfortable, but locals do not normally do this”. Is this
exciting The answer is no That tour maybe comfortable
because it’s customized to you,but this is not an adventure
at all, because the experiences will stay within your
expectations.So, why do you travel? You are seeking to
experience the real cultures,instead of “the Man —Made
Tourism Products”. you will see the outdoor is their daily
lifestyle and you are shared their experience.” This is
different from a tour operator offering you a product, I
would like to make this kind of “structure” into our tourism
destination.So, “Authenticity” as re—building or reinforcing
our local mountain cultures, is the key word, and we are
working on providing learning opportunities of local outdoor
skills to kids as well as their parents. To conclude my
speech, lets’ say A, B, or C grade tourism resources. Grade
A resource such as famous skiing resort or beautiful hiking
course are already well known, and tourists will get
satisfied. So we leave that there.But we have more
possibilities to improve on B or C grade resources which are
often small, but it is the local lifestyle. And, this is what
tourists want, “the authentic experiences”. I think we should

work on this for our sustainable tourism development.

What are the unique roles of adventure tourism in
promoting the sustainable tourism development of
Daxueshan Natural Park and meeting the needs of young
travel enthusiasts?

The role of Adventure Tourism is an icon and
implementation of sustainable tourism. In Daisetsuzan, the
ideas of “wise use” has been promoted since the last
20years. I think “Wise Use” means “management by users”,
and the main idea is “Users behaving properly with better
understanding”. Its been slowly but certainly moving into
action. So you don’t see any rubbish at all in the park, and
very pleasant environment there, or even, some of the hikers
are helping track maintenance as well.So now, adventure

tourism can drive it forward as an icon for young people.

Saying  “You can seek your self -realization with
spontaneous movement for conservation”, which is
sustainability. Providing variety of choices. Younger

generation are rational and good at searching time by time.
DMO here promote ourselves a “Mountain city resort”
because we have more than 10 ski areas within 1 hour time,
so you can actually choose where to go according to
conditions in the morning.You can also say the same thing
in summer about hiking. There are alpine hiking, deep forest
hiking, swamp, lakeside hiking or rice farm area hiking. You
can experience more than 3 environments in one day. We
have diverse environments.This gives variety of choices to
maximize tourists’ experiences, and should be interesting for
young people or it’s not only for young people, but also
adults.To make it forward, development of “information”
and “transportation” is crucial.And transportation should be

ecological as well.
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Online Guest:President of the Strategic Program of "Santiago, a Capital
of World Mountain Tourism" in Chile Michael Leatherbee
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What are the experiences and practices of the
""Santiago, a Capital of World Mountain Tourism"
in Chile? What efforts has Chile made in recent
years to attract mountain enthusiasts around the
world?

“Santiago, a Capital of Mountain Tourism”. This
is a public—private initiative based in Chile’s capital
city of Santiago. Chile is a thin country relative to its
length. Our country is essentially one long mountain
range. The mountains have been an important part of
our culture from pre—Columbian times. Chile has been
awarded the Best Adventure Destination by the World
Travel Awards.

When you land in Chile’s capital city, you are a
one hour drive from the heart of the Andean range.
You can find some of the finest skiing in the southern
hemisphere, and some of the most breathtaking hikes
and excursions.But outdoor adventure is not the only
appealing attribute of our mountains. And the Incas
knew this well. There is a mysticism about being in
the heart of the Andes that is hard to describe. It is a
place where you can find yourself and make a deeper
connection with life. This is why we are working hard
to make the mountains more inclusive, where there is
a place for everyone to enjoy and find well-being.

Last year there was an important point of
inflection. As far as I know, for the first time in the
country history, four sectors of society have come
together to work on the development of this
destination: these sectors are the public, private,
academic and civil society. Together, we are building
the social capital and also a collective vision that will
drive effective decision—making in the near future. As
a result, by the end of this year we will have a
strategic road map that will guide our development

towards becoming a unmissable destination on

everyone s bucket list.There are a couple forecast that
I think we all need to keep in mind. The first is a
reduction in international travel, which will naturally
increase domestic demand. The second is the
recession, which will decrease purchasing power. The
third is the need to deal with anxiety (either from
confinement or poverty), which may push people
towards being in the outdoors, but without much
income to pay for services in those locations. So, we
live in a scenario of uncertainty. Will people spend
less in long —distance travel and use their money to
pay for domestic services? That will be a good thing,
or will people be reluctant to pay for services despite
visiting the outdoors, at the detriment of the
infrastructure that requires upkeep? That will be a bad
thing.

We must learn to change our business logic from
a causal to an effectual one. Planning, which is a
causal logic, works well when you can predict the
future. When you can’t predict the future, it is better
to work with effectuation. Touristic destinations and
tourism providers need to think creatively,and ask
themselves, what resources do I have at hand to make
the best of the situation we currently face? It is not an
easy paradigm shift, but one that is needed if you
wish to increase your chances of success in the face
of uncertainty. Also, politicians need to realize the
importance and fragility of outdoor tourism. It is an
industry that emphasizes the importance of
environmental sustainability. That’s a good thing.It is
an industry that provides well —being to visitors and
service providers. That’s also a good thing.It is an
industry that must not break down, because if it does,
it will take a long time to rebuild. And that’s why we
all need to work together to continue to protect this

industry.
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Guest: Chairman of Guizhou Shierbeihou Tourism Group Chen Jin

How can you attract more young people to travel to your
scenic spots for consumption in the post COVID-19 era and
what kinds of changes or reforms would you want to do?

We would like to have different categories of the tourism
including the common tourism for middle —aged and elderly
people ——sightseeing tours, and the special tourism for young
people ——outdoor leisure sports. We put outdoor leisure sports
tourism in the most important position. People take outdoor
leisure activities means that they could take a certain time to rest
and relax in a busy and tense life in order to adjust their mood,
relieve physical and mental pleasure, maintain life and health
care, and restore physical fitness regularly.

As an industry, outdoor leisure need to be with a certain
entertainment, the second is for leisure, the third is with cultural
connotation, and the fourth is to contribute a mature service
system. By subdividing the market, young people is the main
consumptive force of outdoor leisure for our scenic spots. After
years of exploration, Guizhou Twelve Back Tourism Group has
also achieved certain results. In the tourist season after the
pandemic, our hotel rooms need to be booked one month in

advance. I am very pleased with this.



WFHERE W0 R L PINEE IR PO EE BER

Guest:Director of Outdoor Sports Center, Siguniang
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Mountain in Sichuan province, China Yang Weitai
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How did Siguniang Mountain construct mountain
tourism destinations targeted at new consumer demand
after this pandemic?

Siguniang Mountain is a representative of mountainous
tourism destinations in Sichuan Province. It is located in
Aba Tibetan and Qiang Autonomous Prefecture, only 175
kilometers away from Chengdu City, particularly with rich
mountain outdoor sports resources. At present, we have
developed outdoor projects such as ice climbing, rock
climbing, biking, rafting and so on.

Our model is to use mountain outdoor sports enthusiasts
to drive the common people to join in this activity.
Currently we are applying for the country’s first AAAAA
scenic spot featuring with mountain outdoor sports. The
development and construction of outdoor sports in Siguniang
Mountain started in the 1980s and has now begun to take
shape. The whole town has 30 professional outdoor sports
clubs with nearly 300 employees.

(Emcee:The outdoor sports in Siguniang Mountain
is well -known all over the country. We want to know
after this pandemic, how did Siguniang Mountain
construct mountain tourism destinations targeted at new
consumer demand?) As people’s living standards
improved, mountain outdoor sports came into people’s lives
in an irresistibly state. scenic area has formed a consensus,
that is, taking effective management and persuasion instead

of “rough” control.
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Guest:Representative of Parque nacional del Teide, Tourism counselor of
Consulate General of Spain in Guangzhou Ana Lafuente
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What are the experiences and practices of Parque
nacional del Teide?

Parque nacional del Teide is the highest peak in Spain
and the third highest volcano in the world, it’s the most
visited national park in Spain and Europe and the second
most visited national park in the world. I think destinations
need to be enriched with content with high quality, attractive
to tourists see the rich connotations. I have to say that the
Canary Islands, it’s a set of islands where the Parque
nacional del Teide is located, is one of the regions in Europe
right now where tourism is taking place because the risk is
very low.

In Europe, the policy right now is trying to identify the
regions with low risk,so the tourism can take place and the
Canary Islands is one of these regions. The recovery (in
Europe) is starting slowly but it’s starting now, and the
prospects are quite good. In the short term, we are focused
on nearby tourism in Europe. In the middle term, we’re
going to be focused on connectivity, because connectivity is
really important for us. Our organization which is related to
tourism,hopes to open international flights again to
reactivate connectivity soon. And in the longer term, we are
working on a strategic marketing plan from 2021 to 2024
which will be focused on the post pandemic period and we
want to improve the things,such as digitalization and
sustainability.Chinese tourism groups do like, visiting
Madrid and other cities in southwest Spain. We’re focusing
on presenting a new Spain that is unknown in China. Spain
has 15 national parks. And it is a country with rich
biodiversity, rich cultural history and natural ecological

landscapes, which will attract more Chinese tourists.
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Guest: Scientific Counselor & Head of Commercial Office, Consulate General
of Italy in Chongging Lorenzo Gonzo

What are features of the Italy mountain tourism?
How was it affected by COVID-19?

Italy tourism is very important sector. It accounts for
nearly, 6 to 10 percent of GDP. And we has nearly 4
thousand kilometers of coast, people going for art and
culture and mountain tourism. The industry which drives the
mountain tourism in Italy, we have of course, the resorts and
the hotel.But what is coming out in the last few years is
some sort of shared economy that you have a B&B
accommodation or even agricultural tourism. More
infrastructure are led by local families,so you could have an
immersive experience by living in the country side and near
the mountain.

For winter time, Italy is also quite strong for ski
industry and mounting.We have over 1,500 ski facilities
which are nearby Switzerland. Italy is contributing also for
Beijing 2022. Italy has been hosting three times the
Olympics and the next time is in 2026.There are a lot of
other activities like climbing, rafting, canyoning, mountain
biking, ski touring and snow shoring and we try to offer all
of these things to the tourist with a full immersive
experience in the mountain tourism. Of course,
sustainability, it has be an award which has been used all

along this conference is the kind of behavior.

—-100-

2020 E B LR E R

& 2020 ANNUAL CONFERENCE OF INTERNATIONAL MOUNTAIN TOURISM ALLIANCE



2020 EFF it iEE B E S

v
ITA Y
2020 ANNUAL CONFERENCE OF INTERNATIONAL MOUNTAIN TOURISM ALLIANCE

11 B 17 8, 7MEARBASEfrUAREEC R IEFE /07 "By st M L iR S e & R W 5% 1%

FERFERELCE, @XIRBFEVERE XD &, AMAERBL TSR G2, P ENTHHIRR, Wbk
WERAT REARMIRITIER . M BHE B FE Wi R, 8k AU B £ L IRIFE 5 Nt E. BR W
o R R GF LB AR , R R SN Wb ol R R MY BT 12 TR =X, BB R R,

HEL, RN AELF AR ZBER AESNPREURREGU LT @A, RMAKFILEHESRE
KR BERRNZELROFEEH, SERMIRFLRERFESHEN, WEF B R+, KiF+EE
MRFF+EE R+ 2 RN R SR MR SRR R,

N

On 17th November, Guizhou provincial government and IMTA jointly sponsored the Entrepreneur Forum on “Facilitating
Mountain Tourism in Guizhou Province.”

Since the COVID-19 outbreak, world tourism has been hit hard. But in China, mountain tourism becomes a new growth
point favored by the public. Guizhou province enjoys profuse mountain tourism resources, increasingly making it the top choice
for mountain tourism fans. But how to give full play to the new method and pattern of mountain tourism development in
Guizhou remains a task worth exploring.

At present, Guizhou keeps striding ahead in economy, traffic infrastructure, ecological civilization, and people’s well —
being. And the goal for Guizhou’s tourism is high—quality, integrated, and green development. In the future, while preserving

ecological environment, Guizhou’s tourism also needs to promote high—quality progress by advertising for new forms, including

“tourism +,” tourism + sport, tourism + education, tourism + rural revitalization, and tourism + culture.
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Speech by Hu Zhongxiong, Vice Governor of Guizhou Province

Distinguished experts and entrepreneurs,

Good afternoon, everyone! First of all, on behalf of the
Guizhou Provincial People’s Government, 1'd like to extend
my sincere appreciation to all experts and entrepreneurs for
your long —standing care, concern and support for the
development of tourism in Guizhou.

At today’s symposium, I will introduce Guizhou from
three aspects.

First, colorful Guizhou. The year 2020 is destined to be
a very extraordinary year, with black swans or gray rhinos
coming one after another. Meanwhile, the year 2020 is also
the intersection of two centenary goals. So, how do we view
Guizhou standing at this intersection? Back to the General
Secretary Xi Jinping’s evaluation of Guizhou: the
development of Guizhou over the years is a microcosm of
the Party and State’s great strides forward. The key word is
“microcosm” and the core word is “great stride”. How do
we understand that Guizhou is making significant strides? As
the main battlefield of poverty eradication in China, Guizhou
has made giant strides in poverty alleviation and
development. Guizhou Province has changed from the
province with the largest poverty population to the one with
the highest number of people out of poverty, tearing off the
label of absolute poverty that has been affixed to it for
thousands of years. Its achievements in poverty reduction is
not easy to come by, so it has been praised by the General
Secretary. The development of Guizhou is just a microcosm
of China’s substantial strides in economic growth. Guizhou
has created the “golden decade”, with the third highest
economic growth rate in China for ten consecutive years, and
ranking first in China in 2017, 2018 and 2019 respectively.
In top three quarters of 2020, its growth rate was 3.2%,
ranking second in China. In terms of GDP, Guizhou ranked
25th in the country in 2015. If everything goes well this
year, according to its current development speed, Guizhou
will overtake Heilongjiang, Jilin, Tianjin, Inner Mongolia
and Shanxi continuously, entering the top 20 in the country.
That’s why we say Guizhou makes giant strides in its

economic development. So is its transportation construction:

the mileages of high —speed rail, airport expressways,
expressways, rural roads in Guizhou are obvious to all. The
construction of ecological civilization has made enormous
strides. I come from central China and have worked in
several cities. In the past, the city governments of Guizhou
had been aiming to improve the percentage of good air
quality days, with only 80% reached at most. But this year,
with 99.3% of good air quality days and free of light
pollution basically, Guizhou has excellent or good air
quality, which ranks first or second in the country. In
addition, the data by the national and provincial monitoring
sites show that the proportion of good—quality water is 100
percent, which is very rare in the country. That’s why we
say the ecological civilization has made huge strides. So is
Guizhou people’s well-being. In Guizhou, 2 million people
have been moved from their isolated mountain homes, which
could not have been done without the leadership of the CPC
and the support of the Chinese socialist system over
thousands of years. But Guizhou people have not only
thought of it, but also achieved it. Now the 2 million people
who have relocated are enjoying lives of stability. Those
people’s relocation, stable living and achieving prosperity
live up to the requirements of our General Secretary.

Second, tourism in Guizhou. I will explain the
relationship between tourism and Guizhou from three
perspectives. Where is Guizhou’s tourism industry heading
from the perspective of development orientation? High —
quality, integrated and green development is a necessary path
for the future development of tourism in Guizhou. Guizhou
aims to build two destinations from the perspective of the
positioning of its tourism industry. The first destination is a
world—class mountain tourism destination, and the other is a
top —ranking domestic leisure resort destination. These two
destinations are positioned very precisely, determined
following a thorough grasp of Guizhou’s tourism resources
and provincial situations. The third perspective is site
position: spatial distribution. It is precisely because the
ecological regional characteristics of tourism in Guizhou is

the “base color” of Guizhou’s development, ecology is the
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“base plate” of Guizhou’s provincial situations. In terms of the
development of any industry, we must preserve the ecosystem. At
present, Guizhou has more than 80,000 resource sites, with only
more than 10,000 developed now. Among the excellent and good
tourism resources close to 8,000, only over 2,000 have been
developed. That is, a large part of Guizhou’s tourism resources
are not known to the world, instead of being immediately
unveiled. In terms of the spatial distribution and site position, the
sites must be interconnected, rather than be completely isolated
from each other within hearing distance.

Third, investment in Guizhou. As the vice governor in
charge of tourism, what kind of tourism projects do I desire to
invite into Guizhou Industrialization. As a tourism project comes
in, it’s not simply to add a tourist attraction, but to develop into
a tourism industry cluster and industrial ecology. What is the
location of this tourism project It should focus around the six
elements of food, accommodation, travel, sightseeing, shopping
and entertainment. We must consider whether this project is very
important, whether it will become one of the leading enterprises
and corporate champions in the entire tourism industrial ecology
of Guizhou. With a sky full of stars, Guizhou still has a low level
of industrialization, due to the lack of new energy, as well as the
driving effect of leading enterprises and corporate champions on
the guiding, integration and demonstration of the industrial

ecology. Integration refers to tourism +, including tourism +

—-105-

sports, tourism + education, tourism + rural revitalization, tourism
+ culture. Tourism is more than providing food or
accommodation. The integration of multiple industries, a basic
control in the Fourteenth Five—Year Plan, must be included in
tourism projects. Smartness refers to the creation of smart
products and the application of emerging information
technologies. Have the information technologies like big data,
cloud computing, blockchain and Al been integrated into the
travel project The lower the level of a project’s informatization,
the lower the level of its smartness. Then these projects may not
necessarily be the ones worthy of immediate accepting.

Once again, on behalf of the Guizhou Provincial People’s
Government, 1'd like to extend a warm welcome and express our
heartfelt gratitude to all the experts and entrepreneurs! For the
entrepreneurs who have already invested in Guizhou, please rest
assured that we will make every endeavour to provide good
services. All of the entrepreneurs who are present today are the
leaders in corporate champions, so feel free to contact me
directly, and we will exchange business cards after the Forum.
That’s all T have to say. Please correct me if I’m wrong. Thank

you!
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Guizhou Tourism Resources and Investment Environment

Fu Yingchun(Host) / Executive Secretary—General of IMTA

Most of the experts and entrepreneurs present today are committee members or directors of IMTA. Some of you come with opinions
and suggestions on the construction and development of Guizhou, some are here with investment intentions and expectations, some have
already made successful investments in Guizhou and are willing to cooperate further, and I believe some are here with capital intentions to
seek partners as well. In short, we all have one thing in common: we are optimistic about Guizhou’s rich resources, good environment and
bright prospect, and we are convinced that we can get the information we need from the interaction between you and Vice Governor Hu
Zhongxiong as well as other leaders. We hope that IMTA will build a high —quality investment platform, between Guizhou and

international and domestic industries and academia, to assist Guizhou in developing its mountain tourism.

Zhang Yuguang / Director of Department of Culture and Tourism of Guizhou Province

Guizhou, a hub connecting Southern and Central China, enjoys profuse mountain tourism resources, such as comfortable weather,
excellent ecological environment, and profound culture. The unique mountain culture is embodied in how local people, who live amid
mountains and along rivers, celebrate festivals, build houses, and enjoy their lives. In this brand—new chapter of times, Guizhou will focus

on integrating culture and tourism to develop high—quality business forms of mountain tourism, including wellness, adventure, and sport.

Ma Lei / Director of Investment Promotion Bureau in Guizhou Province

Guizhou has always treated tourism as a key industry to support. Now, Guizhou, “province of mountain parks,” enjoys a higher and
higher exploitation value, thanks to its comprehensive, profuse and peculiar mountain tourism resources. In addition, the improving traffic
infrastructure and education tour experience have created a great investment environment. There are three great opportunities for tourism

investment in Guizhou—core business forms, supporting business forms, and related business forms of tourism.
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Entrepreneurs discuss the innovative development of Guizhou mountain tourism
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Wei Xiao’an
Chief expert of WTCF

Guizhou to develop mountain tourism needs to do the
following three point: First, Guizhou needs to prioritize “soft
development” by updating concept, giving full play to its
tourism resources, and carrying out supporting events.
Second, Guizhou must attract more investors to pool wisdom
from talents, to further facilitate mountain tourism. Last,
Guizhou needs to implement preferential policies, optimize
business environment, attract more investors, build up
leading tourism enterprises and top —ranking tourism

products, as well as make well-designed plans.
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Tiger Wu

Director of Center for Recreation and Tourism Research

Guizhou province keeps marching ahead, so does its
mountain tourism. Three changes must be made in
Guizhou mountain tourism: from fringe to core; from
sightseeing tour to leisure vacation; from high —speed
development to high —quality experiential development.
According to Tiger Wu, while propping up mountain
tourism.Guizhou can turn the rather simple sighting tour
into in—depth experience by means of science, make sound
plans in land use, investment and policy—making, in a bid

to attract promising investment and more visitors.
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Tang Ming

Vice President of Shimao Group
Guizhou enjoys profuse natural landscapes, original
architecture and food of local ethnic nationalities, and a long
history, making it a perfect destination for sightseeing tour
and cultural experience. Mountain tourism, on the other
hand, can combine all three together to prompt tourism in
Guizhou. Shimao Group hopes to branch out to Guizhou,
capitalize on its own advantages and the local tourism

resources, to create innovative tourism products.

KEE

Ihang Shumin
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Zhang Shumin

President of Overseas Chinese Town Tourism

Investment Management Group

Guizhou now possesses valuable resources, policies and
opportunities, making it a top choice for enterprises to
invest. But competition in the mountain tourism sector
cannot be ignored, because visitors won’t come here just for
tourism projects; they come for good services, products, and
reputation. As a province of mountain tourism, Guizhou
must have popular self —driving tours and group tours, as
well as some high —end products to increase the average

consumption level.
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Chen Jin

Ceo of Jiangsu Yinhe Investment Group

Ceo of Guizhou Shierbeihou Tourism Group

Many mountain tourism scenic areas across the globe make
their projects too complicated and professional, so they can
only attract a small number of visitors. But the target
customers of Twelve Back are mostly young and middle —
aged people with a strong spending power. Visitors’
preference is decided by tourism products. So, products
should be rather moderate, and investment should be

concentrated on culture and service.
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Cai Mengke
Founder and Chairman of Guizhou Guotan LaoJiao Wine

Industry Co., Ltd.

From the international perspective of inheriting the
ecological mountain civilization, Guizhou Guotan Liquor
will build up core competence to forge a benchmark project
of mountain liquor tourism and wellness in China, and
become a study and education tour base for ecological
mountain tourism in Guizhou and even the entire China. In
doing so, Guizhou Guotan Liquor aims to achieve the goal
of pooling talents with industry, keeping tourists with

wellness, and promoting Guizhou with ecology.
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Wang Yilei
Chief strategic consultant of Messe Muenchen Shanghai

Co, Ltd.

Mountain tourism contains plenty of sports events, leisure
and outdoor sports events, such as Tour of Lei Gong
Mountain cross —country race, must be taken into
consideration while promoting mountain tourism, to make
mountain sport a part of mountain tourism for a more

promising future.
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Wang Jie
Chairman of Chongqing Hakone Group

Besides mountain sport, Guizhou has the potential to develop
other business forms, such as hot spring. Guizhou’s hot
spring industry pays way too much attention to hardware
infrastructure over software facilities. So, in the future,
Guizhou can start from wellness services to form up its own

competitive hot spring products.
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IMTA Expert Committee and Investment & Financing Committee are officially established
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On the morning of 18th November, at the Opening Ceremony of 2020 IMTA Annual Conference, Expert Committee and
Investment & Financing Committee were officially established. The two committees shall take care of reviewing remarks, setting
criteria, & seeking investment and cooperation for “a platform for mountain tourism development research and evaluation, a
platform for member communication, exchange and cooperation, as well as a platform for investment cooperation and
innovation.”

IMTA Expert Committee consists of 23 experts, including Francesco Frangialli, Wei Xiao'an, Tiger Wu and Serge Koenig.

IMTA Investment & Financing Committee is composed of 11 organizations, such as OCT Tourism Investment & Management
Co., Ltd., Shimao Star Hotels, Colorful Guizhou Cultural Industry Group Co., Ltd., HANS CAPITAL (Beijing) Co., Ltd., and HLC
Group.

EREMONY OF IMTA EXPERT COMMITTEE AND INVESTMENT & FINANCING
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The Expert Committee of IMTA is established in order to bring expertise of industrial experts and scholars together,
scientifically understand trend and direction of mountain tourism, provide intellectual and technical support for development of
the IMTA, apply advanced experience in mountain tourism development, and drive sustainable development of global mountain
tourism. The Expert Committee is intended to discuss construction and development planning of the IMTA; review development
dynamics and trends in global mountain tourism; organize implementation of major projects and provide professional and

technical consultation; organize special research and subject study and provide research reports.
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Investment & Financing Committee
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With a view to fulfilling the purpose of the International Mountain Tourism Alliance (IMTA), practically and effectively
promoting the building of "three platforms", and enhancing the status of "mountain tourism investment cooperation and
innovation platform", based on the trend and need of international mountain tourism development, IMTA establishes the
Investment & Financing Committee, to create conditions and provide support for IMTA’s members and mountain tourism
enterprises to develop investment & financing channels, integrate resources with capital, and facilitate investment and

cooperation.
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Signing agreements of strategic cooperation
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On 18th November, at the Opening Ceremony of 2020

IMTA Annual Conference, seven international organizations
/ associations / institutions at home and abroad—World
Travel & Tourism Council (WTTC), Pacific Asia Travel
(PATA), World Tourism Cities Federation
(WTCF), World Tourism Alliance (WTC), ASEAN—-China
(ACC), World History and Cultural Canal Cities

Association

Center
Cooperation Organization (WCCO), and China Association
of National Parks and Scenic Sites (CNPA)—signed
agreements of strategic cooperation with IMTA.

At the signing ceremony, IMTA Vice —Chairman Shao
Qiwei, IMTA Secretary—General He Yafei, Lu Yongzheng—
member of the Standing Committee of the CPC Guizhou
Provincial Committee, and head of the Publicity Department
of the CPC Guizhou Provincial Committee.Hu Zhongxiong—
Vice—Governor of Guizhou Province, Xie Jinying—Director
of the Bureau for International Exchange and Cooperation
under Ministry of Culture and Tourism of China, Mahendra

Bahadur Pandey—Nepal’s ambassador to China, Erwin

Balane—Tourism Counsellor of Philippine Embassy in

China, Lusekelo Solomon Gwassa—Culture and Tourism

Counsellor of Embassy of Tanzania in China, Ivan
Alexander Silva Rivera—Consul General of the Consulate
General of Peru in Guangzhou, Saito Kenji—Deputy Consul
General of Consulate of Japan in Chongqing, Lucie Eleonore
Merkle—Chief Representative of State of Bavaria China
Office, and Ana Maria Lafuente Cordoba—Counselor for
Tourism of Consulate of Spain in Guangzhou, witnessed the
signing ceremony.

It was the first time for IMTA to sign agreements of
strategic cooperation with authoritative tourism organizations
/ associations / institutions at home and abroad, aiming at
deepening international cooperation to promote mountain
tourism. According to the agreements, each organization
shall capitalize on their advantage in platform resources and
professional influence, jointly hold meetings, forums,
summits and exhibitions, and create platforms and brands, in
a bid to prop up mountain tourism and contribute to the

recovery of world tourism.
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Fu Yingchun (middle), IMTA Executive Secretary—General, Liu
Shijun (left), Secretary—General of the WTA, and Li Baochun

(right), Deputy Secretary —General of WTCF formally signed
strategic cooperation. In doing so, they are aimed at deepening
partnership, capitalizing on each other’s advantage in resources,
to jointly create a brand —new future where world tourism

marches ahead in prosperity.
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Fu Yingchun (middle), IMTA Executive Secretary —General,
signed an agreement of strategic cooperation with Chen Dehai
(left), ACC Secretary—General, and Xu Hongxi (right), WCCO
Deputy Secretary —General, to promote cooperation between
China and ASEAN in mountain tourism, as well as to strengthen
exchanges and cooperation between IMTA and WCCO to

advertise for mountain and canal culture.
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IMTA has already completed agreement signing in written form
with WTTC, PATA and CNPA before the conference. The text
of the agreements exchanged by the representatives of their

organizations.
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Issuing certificates to new members
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On the morning of 18th November, at the Opening Ceremony of 2020 IMTA Annual Conference, IMTA issued certificates
to new members. In 2020, IMTA continued to extend its partnership via multiple channels. As a result, a total of 26
organizations from six countries—Russia, Tajikistan, Indonesia, Nepal, Myanmar and China—joined us, expanding the number
of members to 181 (including 101 overseas members, 71 domestic ones, and nine individual ones). As more members from
different countries join us, the membership structure and distribution get further optimized, resulting in an even more complete

“friend circle” of IMTA.

A\TA 2020 ElmLliREXEFES
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2020 "IMTA Mountain Tourism Awards"
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International Mountain Tourism Alliance (IMTA) sets up 2020 "IMTA Mountain Tourism Awards",aiming to convey the
social responsibility and values that practitioners of the mountain tourism sector ought to shoulder while sticking to the concept
of innovation, green, ecology and sustainable development. Through sorting from the industrial institutions that better balance
tourism development and resource protection, refining the essence of global mountain tourism development, seeking the
construction and development model that can be used for reference, exploring the innovative methods of operation service
management, and strengthening the goal of sustainable development, to build a mutually beneficial and win—win cooperation

platform for the long—term development of mountain tourism.
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Awards setting
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The 2020 "IMTA Mountain Tourism Awards" plan to include five awards "Mountain Tourism Sustainable Development Award", "
Best Mountain Tourism Destination Award", "Best Mountain Tourism Outdoor Sport Award", "Best Mountain Tourism Camping Award"

and "Best Mountain Tourism Hiking Route Award."
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The establishment of "Mountain Tourism Sustainable Development Award" combines the definition and goals of the United Nations

World Tourism Organization (UNWTO) for the sustainable development of tourism, as well as the International Mountain Tourism

Alliance, which aims at the sustainable development of mountain and eco—tourism, protecting mountain resources, preserving mountain
civilization, promoting mountain economy and benefiting mountain communities. And the purpose of it is promoting the concept of

sustainable tourism to be recognized in the industry and to set a benchmark and example.

2 L AR S B B3 22 B AEHE S UK W M AR AL, S W AROBE = b & R ET B SRS 2, T ah WL ARORE B B9
WA E R = S SR,

The establishment of the "Best Mountain Tourism Destination Award" aims to promote the upgrading and optimization of the cultural
and tourism industry structure, finding new breakthroughs in the development of the mountain tourism industry, and promoting the

investment of mountain tourism destination and the upgrading of product format.

B AE R P AME S R B — SHEERBR AR~ L W RE TN ET. EELUBFIMNEEEXH
DEEHFOEA R, IR )L P IMNER) = da TR A S B # o

"Best Mountain Tourism Outdoor Sport Award" aims to further promoting the recovery of the mountain tourism industry in the
cultural and tourism industry in the post—epidemic period, improving the standard system of mountain outdoor sports related sub—fields,

promoting the upgrade of mountain outdoor sport products and business innovation.

EERELRED , EEHKEEN, UFEAEIKESARKNEE T LR AGE K, BLARE T RS
WER, ABWERNSTHEECVEARFIESETAR, RitPESHREMTVEHLRE, BIAPEERTER
WAETFFTRE) =W THRAE R, RS LR E R,

In the process of recovery after the epidemic, the camping industry represented by RVs, cars, tents and so on, has ushered in a
significant growth, becoming a new focus of the tourism industry under the epidemic situation. In order to absorb the new ideas and
achievements of various camping enterprises at home and abroad, promote the interactive development of the camp industry in China and
the world, help the camping industry in China to transform from lifestyle to industrial upgrading, sets up the "Best Mountain Tourism

Camping Award".

RELMIRINFGE S & B E EAENETEBFNREFNESTE. BIMES KB ENZETEKRERIZHRE
THEXFINE—F R,

“Best Mountain Tourism Hiking Route Award.” Hiking is an important part of mountain tourism and the most widely participated
outdoor mountain sports. This award is established to promote the establishment and improvement of hiking activity standards, improve

the operation and management level of hiking activities and promote the further development of hiking related industries .

-119-



2020“IMTA LAk

,{9 ”

RR 7 B8

Awards List of 2020 IMTA Mountain Tourism Awards
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Guizhou Provincial Department of Culture and Tourism
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Guizhou

Zhejiang J.Lalli Cultural Tourism Development Co., Ltd.——J.Lalli

Valley

B AE L iR B Y3t

Best Mountain Tourism Destination Award

AZE AR DMO—ARELEHI AR

Taisetsu Kamuimintara DMO——Daisetsuzan National Park

EEmBURBERSRSD BUEK
Jiaozuo Yuntai Mountain Tourism Development Co.,Ltd.——Yuntai

Mountain Scenic Area

HEEFUSXRFFRARAE

El

Zhangyi Mangshan Attraction Tourism Development Co.,Ltd——

Mangshan Wuzhifeng Scenic Area

B £ Ltk P SMZ 3 22

Best Mountain Tourism Outdoor Sport Award

Guizhou Shierbeihou Tourism Development Coltd—Shierbeihou Scenic Area
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LLC RuTravel
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Russian Mount Elbrus Trekking Route
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BEST MOUNTAIN TOURISM HIKING ROUTE AWARD
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Best Mountain Tourism Hiking Route Award
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Jugal Holiday:
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Zara Tours

Kilimanjaro Marangu Hiking Route
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2020 “IMTA Mountain Tourism Awards” Road Show & Business Communication

11 B 19 B 4, "IMTA Wb iRFR" BB & 20nE BRI IRIFEK R RBEHF. ke SFHaKal
EX LEESEEEERAS BREMREEREGRAS EMNELETEXSE 13 K "IMTA Wik
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On the morning of 19th November, the 2020 “IMTA Mountain Tourism Awards” Road Show & Business Communication
kicked off in IMTA headquarters. Representatives of 13 candidates, including Changbai Mountain Scenic Area of Jilin province,
Shanghai iDriver Media Co., Ltd., Shennong Yunzhai Tourism Co., Ltd., and Guizhou Hailongtun Scenic Area, came on the
stage and accepted the awards. They shared ideas and reported what they had achieved. Then, tourism experts, scholars and
reputed entrepreneurs shared comments from various perspectives. In a word, guests learned from each other and had an in—
depth conversation on how to revitalize and improve the quality of mountain tourism, and how to better present high—quality

resources of mountain tourism via IMTAs platforms.

2020 ANNUAL CONFERENCE OF INTERNATIONAL MOUNTAIN TOURISM ALLIANCE

2020 b3 LU i b 5 BX BR SF =

Award Ceremony for Finalists of 2020 IMTA Mountain Tourism Awards

2020 "IMTALLtRRFEE " N EEI3ZnRZ{NEh

B LLI M0 TR i Bk TR

2020 Annual Conference of International Mountain Tour\

AN
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“Mountain Tourism Sustainable Development Award” Winner:

Zhejiang J.Lalli Cultural Tourism Development Co., Ltd.——J.Lalli Valley

BT UEBRREERXNTEI AT ESE“E T L B §9ih Tk
EERARRE"TEN=Z

Wang Fang, Executive Vice—President of JLalli Resort, shared on
“how to operate Mount Mogan as a cultural tourism destination.”

ETIBERLE JLalli Resort 7 F3#T & & Bz Joe Lalli Narada Resort, or J'Lalli Resort, located in the
KRNE—ETFUSEEH/ NENROX, 25T LK core district of Moganshan Sport Town one of the first sport and
s )

leisure towns in Zhejiang province, is the largest mountain

EERNUMIRIELG SR, BREESTERBEE K

tourism complex in Moganshan Scenic Area. The resort contains

ALK -Discovery REMBREDAEGCA ZEFB T resort hotels, Bluetown community, Discovery Adventures Park,
REZ TTE T, I —RRREFA T2 FERM iCA TPONY International Youth Cavaliers Academy, and other

HE R P S . oo A N aily —life facilities, providin, or1—litestyle lovers with avant—
EIRE EEHA MRXAKSLENT, MG g iyl filites, providing Morilifestyle lovers with
— _ garde concepts like healthy sojourn, elite education, and
5 A L EBEER NiE = 1
REFETAN, RTUBLRERRXNIZE, St community growth, so that people will enjoy a natural, healthy
By FEFHEE, lifestyle. J’Lalli Resort has successfully driven the local economy
ahead.

== )
'g K 1#\ qu Expert comments

X &
WJIIAR S P OME SRR TR AS, WK S KRS FF &

10V £3kE8I £/ B R0 B/~ Wi R beht

HRPOLEFLER. BAEMUBREE R

Emma Chen Liu Yong
Global Vice President of IOV and Professor of Academy of Secretary —General of Outdoor Sports Institute of Sichuan
Cultural Heritage and Creativity of Jinan University University, chief expert at Mountain Tourism & Recreational

Sport R&D Center, and member of Hengduan Mountains Club

"EFLBARE B R, —REBRITLANFES  "ETFUNECEREXERES, XE~8EF MR
HEEN T TRIRANOCRFBHHNIFR, Z2k  FHORXE~197E L,

BRABSNBEIMH S, iLBEERNYEE =ZEE A “The focus of Mount Mogan should be placed on combining
B S R —Fh O R T, culture, sport and tourism, and on vitalizing cultural heritages,
“Mount Mogan has, obviously, made countless both tangible and intangible.”

achievements. It integrates modern people’s spiritual

pursuit into its architecture design and profuse activities; it

presents the local culture in tourism projects, making

tourists feel at home and contented. ”

AN
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“Best Mountain Tourism Destination Award” Winner .

Taisetsu Kamuimintara DMO——-Daisetsuzan National Park

AT WEH DMO £ S HEMNRAMETREAF MR T
9 B B3 3T &, L3t R 3NE S0 T R AL I R =
Yoshikazu Hayashi, Managing Director of Taisetsu Kamui Mintara

DMO, shared on “how can mountain tourism stand out in the
destination competition while culture and tourism are recovering.”

REWX EIEEE AR X, ZH X BRI FR A Taisetsu Area is the largest single district in Hokkaido,
‘“GEEERET AT LUESSAE, HEEREHNEAR neighboring Daisetsuzan National Park—also called roof of
Yo KREWUEMHDMO BISE# A RGNS HHERKX S Hokkaido, and enjoying magnificent natural landscape. Taisetsu
e, mET U ERA S, S AT HXEE Kamui Mintara DMO works with the local government and
B— ALk 28 B S REsF— 5 HREE residents to build up the brand of “mountain city resort,” trying
BX, B3 LS BN X — RS (2T to elevate Taisetsu Area into a holiday resort with mountain
AREMXIRFER W RRE, RN EHEF, NS
WHRAEEZHYE,

views, delicious food, a long history, brilliant culture, and sports
events. In doing so, Taisetsu Kamui Mintara DMO aims to
facilitate the local tourism-related industries, revitalize the local

economy, and create more wealth for local communities.

== )
'g K 1#\ qu Expert comments

FEFEF 3k i I

PERKE XU KRGRAS REIE 25N CEO

Li Yuqi Zhang Haifeng
General Manager of China Youth Travel Sports and Culture CEO of huway.com

Development Co., Ltd

ERFF R BNEHBEREF L FREE, EART HAEFRRFNHER FHIEEEPBART, T2
REED,AEXEATLNTRENRRE, FEER ZBPAS0. LETIHEHRNT, SEBFR AR FEREH

AT R 2 B3 E) e, " EX, TEFEPEOXKR~VIMBZFEELNM T, "
“We need to find a balance between preserving and “Japan, during tourism development, extremely respected the

developing primitive ecological environment, to figure out nature, instead of putting tourists at the core. So, China’s
how to economically develop the green resources, preserve cultural tourism projects need to learn how Japan gave full play

the green ecology, and achieve sustainable development in to its present edges to reasonably develop tourism resources

AN
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“Best Mountain Tourism Outdoor Sport Award” Winner :

Guizhou Shierbeihou Tourism Development Co.,Ltd——Shierbeihou Scenic Area

RMBFERHBF R A+ ZEEHULSEL e 5238
EEECPSMES I LRI R R RSE R EL RN =Z
Xue Lian, Deputy General Manager of Shierbeihou New Business
Form Department of Guizhou Qingxihu Lake Tourism Development

Co., Ltd., shared on

“promotion effect of outdoor sport to mountain

tourism.”

TIEBERBEX AT RN EEXHEARER, ik
il BT 8 57 N WU R == X SR M B R S X o B K
=X SN BB BRI A IR RSE R UK /N F
PR SLER A B Bt B RARER , RIS IR ET AT 3R
RHEERMANRNIREFHITENRFEPIMEF
b, & Wi P SMRBSZE BT AR R AL R R, T
M FRERRME S5 M SRR RIRMERE 80~ & 4E
o MRS MO+ E IR+ XA EL L EE
REREB BRI =

== \
:5 K ){—:_'\ 1£|Z Expert comments

ik RE R

EERNDEEERE

Shierbeihou Scenic Area is located in Suiyang county, Zunyi
city, Guizhou province. It contains five sections—Guizhou
Shuanghe Cave Scenic Spot, Guizhou Qingxi Gorge Scenic Area,
Underground Crack scenic spot, Guizhou “mountain amusement
& adventure” sports tourism demonstration base, and study &
practice education base for primary and middle school students.
Based on the unique karst landform and world —class cave
resources, the area has manufactured special outdoor sports
products that innovatively turn professional outdoor adventures
into a recreational event for the general public. As a result, now
the area offers multiple product combinations that are both
interesting and informative, and visitors are desperate to
participate in and experience. It has been the most successful trial
to put industrial integration such as tourism + sport, tourism +
education, and tourism + culture into practice.

5h)
BERERE AR AR TR H/UCLR) P EETHTA

Jean Bottazzi
Vice President of French Federation of Speleology

"EERBHRELYRRME, IESRENRERS ., EEEEB
ROEZ, SBHREFEN—FEZ, EREFN—FHRERE
Eﬁo ”

“Given the limitations tourism faces, it would be a good way to
explore potential possibilities if we try to deliver high—quality
tourism services combined with the awareness of respecting
because

the nature, it would give Vvisitors a different

experience.”

AN
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Zhou Li
Head of the China Department of Center for
Research (CLR)

TIEENBEURELRNEN, BIHAEERD
BEGE, FELEER T ARESHFRESAKBNINF
SME ) RIE B AR R+ RS KRR FRES
B, RARZK LM B A RSE,

“The Shierbeihou Scenic Area should adopt the principle of

Land

sustainable development to establish a development
management and supervision system, and develop outdoor
sports that conform to the ecological carrying capacity and
extend natural science, local cultural experience, leisure and
health preservation under this framework,
become a demonstration of similar mountain outdoor sports

and finally

destinations in the future.”



sy

ey 2020 ERRWRIERE &

1\TA

; 2020 ANNUAL CONFERENCE OF INTERNATIONAL MOUNTAIN TOURISM ALLIANCE
o

“istaRiF A A RENENE .

tBEEXNEERRAH ER 2% G318

Finalists of “Mountain Tourism Sustainable Development Award” ;

Shanghai iDriver Culture Media Co.Ltd——-The China National Highway 318

EEZEXNEERRASEIGA. BRAR G318 XL
TREAFRIGE “—HABHRET Ly 34 fe 38 4 B O BT
BFERR"THESE

Li Keqi, founder of Shanghai iDriver Media Co., Ltd., cultural
advocator of The China National Highway 318, shared on
“Inspiration from a highway—sustainable development for
mountain tourism highways.”

G318 2 — & H ARAM LR K, EXEET G318, a typical mountain tourism highway, bridges tourists

N . . . with the biggest self —driving tour market demand in Eastern
TERBRERNESHHHBTRSEREE. &M ) . .

China and the most peculiar landscape resources in the whole

# %X'}Hﬁ/}? s %@i)‘] P éﬂ%ﬂﬁﬁ&ﬁ N ‘:F‘ B %‘/B?lﬁ N 2PN world. It is a super IP of China’s self—driving tourism sector, and

P, T35 318 AR SAL = Al 255 H A NG L 1 X 35 an econot.nic enfgine for the loc.al gove.rnmen.t. Building the G318
cultural, industrial and economic belt is designated to be a great
eSSV ESENTEIZE, "IbE RS 318" EBTIAR achievement that drives regional integration and industrial

TS 2 HE T, AL Y B RS 8, ATEE partnership. The project “Must—drive along G318" has not only
won public recognition and preference, but also generated higher

MBI ER S WHR SU B, RRRPHFES incomes for urban and rural residents along the way. G318 tour

IR encourages local dwellers to positively protect the ecological
[e]

environment they live in, including the forests, snow mountains,

and the starry sky.

== s
g K :'ﬁ\ 1¥ Expert comment

PRI KX RXRER 25
Yao Ying Ceo of BES Culture and Tourism Group

CERAK G318’ B— &P EAE B 2 XMEMBLIA EIE A A — N HERR 1P, LA A 318" NMNE— KRBT RN KA
75 A0 AL B BRI B, R X o B SN b R R KR R B3R,
“‘China National Highway 318’is a world—class IP born in China on the body of its own culture.‘Must—drive along G318’ is not only

a tourist road that can reflect the lifestyle and culture of the highway, but also a long—term and in—depth promotion of the development

of China’s cultural tourism industry.”

AN
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'""Mountain Hero Club, Marvelous Roadside Scenery'
The First Summit of China Self—Driving Tourism Industry Association Provincial

Presidents and the Promotion of Guizhou Classic Self-Driving Tour Routes

On the morning of 17th November, the First Summit of
China Self —Driving Tourism Industry Association Provincial
Presidents and the Promotion of Guizhou Classic Self —Driving
Tour Routes kicked off in IMTA headquarters. The summit is

"e

themed on " Mountain Hero Club, Marvelous Roadside Scenery’,
To Build a Future—Oriented Self—Driving Tourism Industry.” At
the summit, a total of 25 self —driving tourism industry
association provincial presidents across China gathered together,
delivered extraordinary speeches on the status quo, potential
problems, and future directions of self —driving tourism, and
discussed how to improve such a new business form of tourism,
and to promote high —quality self —driving experience and
supporting services for more visitors. In addition, they shared
new concepts, methods and measures, as well as principles to
achieve high —quality development, offered advices and
suggestions and contributed their wisdom to the high —quality
development of mountain tourism and self —driving tourism in
Guizhou and even China.

Fu Yingchun (host), Executive Secretary—General of IMTA
presided over the Summit. He pointed out: “The reason we hold
this summit while China’s tourism is speeding up the recovery is
that we hope through this platform of IMTA, pooling the strength
of the industry, discuss how to facilitate the revitalization of
mountain tourism in the post—-COVID world, and propping up the
innovative development of China’s self —driving tourism and
Guizhou’s mountain tourism.”

Liu Hanqi, Secretary —General of Self —driving Tour and
Camping & Caravanning Association (STCCA) of China Tourism
Automobile and Cruise Association (CTACA). He putted forward:
"After China achieved efficient pandemic control, citizens
increasingly craved for high —quality tours featuring ‘small
gathering in large space’. Thus, recreational vehicle (RV) tourism
booms, along with the sales and rental of RVs. At present, both
self—driving tourism and RV tourism face an optimal opportunity
and the piled—up effect from tourism and automobile consumption.
Therefore, local governments must attach greater importance to
self —driving and RV tourism, and promote self —driving tourism

market, to drive the local economy. ”

AN
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Yuan Wei, Deputy Director of Department of Culture and
Tourism of Guizhou Province, introduced the development of
Guizhou self—driving tourism industry: “It is the governments’
responsibility to pay attention to, serve, safeguard, and support
self—driving tourism in the post—-COVID world, which is also an
inevitable tendency of high—quality progress of tourism. The next
step is that Guizhou will build it into a world —class mountain
tourism destination and China’s top —ranking wellness tourism
destination, by pooling government and private resources,
learning advanced experience, and advertising for the unique
local mountain features. In doing so, Guizhou aims to build up an
international brand of ‘Mountain Hero Club’ form up a special
industrial system of desert, rain forest, and mountain self—driving
tours, thereby promoting the high —quality mountain tourism in
the province.”

With the theme of “Embracing the New Era, Sailing in a
New Blue Ocean, and Starting a New Journey of National Sports
Tourism Demonstration Zone”, Mu Yong, Deputy Director of
Sport Administration of Guizhou Province, started from “Events
Throughout the Year, Sports and Tourism Integration Gather
Popularity” and "Outdoor Facilities are All Over the Province,
Sports and Tourism Integration are Supported", "The Sports
Industry Sets Sail, Sports and Tourism Integration Prospects"
those three aspects, introduced to the self —driving association
guests from all over the country the establishment of the sports
tourism demonstration zone, and sincerely invited guests to
Colorful Guizhou, It is expected that far—sighted personage will
come to Guizhou to invest the fertile soil of sports tourism,
participate in and witness the high—quality development of sports
tourism in Guizhou.

Qiu Yibo, Deputy Director of Chongqing Self —Driving
Travel Association, as the president unit of the self —driving
tourism associations of various provinces, cities, and autonomous
regions across the country, he said: “We hope to enhance
cooperation with tourism associations all over the country, to
create more high —quality self —driving tourism products, and
advertise for them on powerful platforms, to provide RV drivers

with the most precise and caring tourism service.”
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Xu Ning, Director of Self —Driving Branch of Guizhou
Tourism Association, launched six boutique self—driving routes at
the Summit. "Route to Across the Virgin Area", "Route to the
Most Beautiful VillageS", "Route to Wellness of Spring", "Route
to Red Culture", "Route to the Deep Ethnic Customsthe", and "
Route to Mountain Sports".

Furthermore, “the Initiative to Jointly Promote ‘Mountain

"

Hero Club, Marvelous Roadside Scenery" was released at the
summit, encouraged everyone to join the "Mountain Hero Club"

and builded the "Marvelous Roadside Scenery" together. The

e 2020 EFR LRI £ =

Initiative also proposes to pool the high—quality culture, tourism,
and sport resources of all provinces based on the cooperation
model of "association + product”, to forge boutique self—driving
routes that integrate natural landscape, rural experience, poverty

alleviation through tourism, leisure camping, and outdoor sport.

By combining sport and tourism to promote the brand of
“Mountain Hero Club", and to pool strength from other provinces
to help citizens shaking off poverty, and building Guizhou
province into a demonstrate zone for self —driving tourism

industry.
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Photography Exhibition of ''Dialogue Between Guizhou Mountain
Tourism and Famous Mountains in the World"
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Themed with "Dialogue between Guizhou Mountain Tourism and Famous Mountains in the World", the photography exhibition
showed works featuring mountains, as well as natural and human landscape photographed by world—famous photographers and renowned
photographers in Guizhou. The exhibition has received positive response from renowned photographers in China, Japan, Russia, the UK,
New Zealand, Indonesia, South Africa and other countries. This is a light & shadow collision and dialogue on mountain tourism culture
between Guizhou and the world, as well as a driver for the innovative, coordinated, green, open, shared and sustainable development of
mountain tourism. Shao Qiwei— IMTA Vice Chairman, He Yafei — IMTA Secretary General, Lu Yongzheng — member of the Standing
Committee of the CPC Guizhou Provincial Committee, and head of the Publicity Department of the CPC Guizhou Provincial Committee,
Mahendra Bahadur Pandey — Nepalese Ambassador to China, Xie Jinying — Director —General of the International Exchanges and
Cooperation Bureau of the Ministry of Culture and Tourism of China, and other leaders and important guests jointly cutting the ribbon
for the opening ceremony on the Photography Exhibition of "Dialogue between Guizhou Mountain Tourism and Famous Mountains in
the World",Mountain Tourism & Culture Exhibition.
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Photograph of Guizhou Province leaders, Guiyang City leaders, IMTA leaders jointly cut the ribbon for the openingn ceremony of the Photography

Exhibition "Dialogue between Guizhou Mountain Tourism and Famous Mountains in the World" and "Mountain Tourism & Culture Exhibition"

AN
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Mountain Tourism & Culture Exhibition
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The “Mountain Tourism & Culture Exhibition” integrates the characteristics of mountain tourism to show the richness and
experience of mountain tourism culture. Through the excavation and development of mountain products, innovative design of
cultural and creative products, refinement and sublimation of regional cultural symbols, promotion of handmade objects and
understanding and expression of new attitudes to life, the youth of the post—80s, 90s and 00s express their creativity in mountain
tourism culture, leading people to explore a better way of life, learn to respect and protect nature, and respect the cultural

heritage and integration of various nationalities around the world.

AGSRFIFRKIE

Leaders and important guests visit the Photography Exhibition of "Dialogue between Guizhou Mountain Tourism and Famous Mountains in the World"

and "Mountain Tourism & Culture Exhibition"

AN
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"8:9:00'" Concept Meeting on New Demands, Market and Consumption
A youth’s brainstorm show
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During 19 -20 November, a two —day activity themed on "8 +9 <00 Concept Meeting on New Demands, Market and
Consumption" was initiated at IMTA headquarters. Fu Yingchun—Executive Secretary—General of IMTA, attended the meeting
and delivered a speech.

The post 80, 90, and 00 generations will be the main force in the future, and dominaing in both production and
consumption markets of culture, tourism, and sport. Executive Secretary—General Fu Yingchun said “Young people are treasure
resource of wisdom and productivity. They are active in thinking, advanced in concepts, and daring to innovate. They are the
viable force for the sustainable development of the cultural, tourism and sports industry. This Meeting aims to set up a stage for
them to present themselves, talk about ideas, creations, need and future in a bid to provides an interactive space for tourism

companies to meet the needs of the market and to drive the growth of mountain tourism.”
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Theme 1: Brave to embrace challenge along with beauty
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New Face of Culture

Zh Xi
ang Xi/ Commercial brand designer for culture and tourism
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“To create and spread the cultural intellectual property
(IP) of mountain tourism in China, we need to tell a good
story first, and then flesh it out with entertainment content.
Second, we need to respond to the call of the times by
satisfying the needs for social scene. Finally, cultural
transmission strategy and packaging are vital to form a
distinct commercial ecology of mountain tourism culture in
China. ”

BETHXEFET
KERSERETN D ERERE
British Sports Events during COVID - 19

Chief representative of British sports event
at British Consulate

HE R /

Frankie /
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“The Second Sports Event deeply integrates landscape
design, life aesthetics, nationwide reading, fashionable
sports, and other elements, and constructs three exhibitions
themed with ‘gardens of imagination’, ‘Tianfu aesthetics’,
and ‘delightful Chengdu—Chongging sports’. Besides, the
Event also offers horseback —riding, ball games, outdoor
yoga, photography and other ‘sports + culture’experience
projects, providing a communication platform for young
people between China and Britain to share with and learn
from each other, and helping Chengdu and Chongqing build

united IP of outdoor culture.
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Value of Sports Event IP in Facilitating Mountain Tourism
General Manager of Drive-on Race Institution

Shu Gang /
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“Value of Sports Event IP event has become a reason to
travel. Now, people’s passion for sports events are the same
as for idols. IP sports events can increase the number of
tourists, and serves as a demonstration of “sports + tourism”

integration.”
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New Demand, Market and Consumption in
the Combination of Mountain Tourism and
Education

Founder of Playpro Camping Education

EMENNRIEREENAREE, EBILZ
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“Camp is a requisite for high—quality education in the
new era. Camp enables children to develop positive attitude
towards life and learning, and help them be determined,
persistent and able. Researching and developing
characteristic mountains + quality education products
contribute to the innovative development of mountain

tourism as a sunrise industry with expansive market.”
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Commercial Prospect of Skydiving from A
Third Perspective

Sole instructor of United States Parachute
Association (USPA), China

Xia Yan /
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“Skydiving is an event to be close to nature and enjoy
the scenery. International commercial skydiving is developed
early and well established whereas Chinese commercial
skydiving is growing at a slow speed. So, China enjoys great
market potential for skydiving. There is a bright prospect for
cities to build a new name card of tourism by using

advantages of tourist attraction.”
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X-Sports - Decoding the Mysterious Karst
Zhou Yuanjie / World
Adventurer, live streamer, and photographer
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“Guizhou boasts little —<known geological environment
and a cluster of outdoor adventures. X —Sports directs at
paragliding flight, climbing, cave exploring and mountain
diving, and records the process of famous outdoor athletes
and adventures exploring high sky, cliff, earth’s center, and
deep water in order to break the stereotype towards mountain

provinces from a brand—new perspective and language.”
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: New trends of returning to rural and outdoor
Hai Dong / gport in the post-COVID world
Founder of Birdlife Camp
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“For me, whitewater paddles allow me to get close to
the landscape of mountains and rivers in my hometown.
When paddles go up and down, I sail with the waves,
feeling the vitality of nature. The whitewater paddles
compose as an important part of my life. Because of it, I

become more strong—willed.”
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Experience of Self —driving Tour from China to
Qu Wei/ Thailand for tourism development in Guizhou

B oM/

Self-driving Travel Expert of China to Thailand
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Entrepreneurship sharing on sports tourism project
Founder of “Hou'er Tiankeng (a naturally formed pit)
Extreme Sports Park,” and initiator of a famous

high—end customized outdoor travel agency
“chufaba.”
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Ren Peng/
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“Mountain tourism attraction in the future should not
be confined to adventure park, theme park, but a
magnificent social environment where life —loving young
adventurers can share with strangers from all over the world
their stories and release

about and life experiences,

. »
emotions.
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Combined with his unique trip experience in Thailand for 10
years, he integrates the advantages of Thailand’s self —driving
products into Guizhou self—driving in a bid to build a boutique
self —driving route combining natural scenery, ethnic customs,
delicious food, and culture are included in the route to appreciate

the charm of Guizhou.
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Theme 2: Mutual growth of multi—culture
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Promotion and Publicity of Skiing in Guizhou

Owner—principal of skiing operation; former
MT of Trip.com

2 &/

Guo Min/
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Holds ski-related activities in Guanling County, Anshun
City, Guizhou Province every week and unscheduled sharing
meetings. The Club also arranges members to go skiing in
Xinjiang, Japan, Georgia and other areas and countries.
Besides, the Club carries out ski lectures and training

to cultivate teenagers’ passion for ski,

health

competitions

popularize ski activities, and facilitate the

development of sports tourism.

FEEGRTIELRNS TR
BRI A
Multi —dimensional perspectives in business pattern

development of youth sport
Founder of Heaven Park

Ma Chenxi/
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Taps the potential of Guiyang in building a new brand
of sports venue. He attracts more customers to the outlets to
stimulate consumptions, holds Hupu the King of Underdogs
(Guiyang), Youth Challenge, 3V3 Urban Challenge and
other local IP matches, and accelerates the cross —border
integration of multi —culture of gaining popularity by
creating festival, musical party, and art peripheral products.
“the forefront of youth

In doing so, he builds Heaven into

sports development.”
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< Vears of Colfee Trip Adds A Scent of Coflee Aroma To The Cities | Live In
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Hu Ying
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Champion of (hns Barsta Champonshy
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15 years of coffee trip adds a scent of coffee

aroma to the cities | live in
Champion of China Barista Championship
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Coffee exists beyond the Cafe. When paddling, or
going on a self—drive tour, may need coffee. Exploration in
travel becomes extraordinary for the fact that Coffee—lovers

to world expect a cup of good coffee.
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How to board onthe “express of internet celebrity
economy”

Travel celebrities.content producers and advocates on
ik Tok
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Qi Miaomiao &
Qi Shasha
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Internet has changed people’s methods of lives and
travelling. Meanwhile, it allows the twin sisters fond of in—
depth travel to better understand the folk culture,
characteristic food and languages of tourist destinations.
Positioned as content producers, and advocates, they make
innovations and introduce scenic spots and tourist products
via recording videos to the fans and to spread the beauty of

the world while relaxing themselves.
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Themed Salon of IMTA Members

Promoting innovative development & exploring the future marketization of mountain tourism
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IMTA Expert Committee and Investment & Financing Committee were officially established at the Opening
Ceremony of 2020 IMTA Annual Conference, along with a rather free and relaxed Themed Salon of IMTA
Members. At the salon, we pooled intelligence by inviting the above two committees, experts and scholars,
investment and financing institution representatives, to further reshape and revitalize mountain tourism in the post—

COVID world.
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Topic I: Innovation for mountain tourism
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We invited members of IMTA Expert Committee and Investment & Financing Committee to discuss the future tendency,

and exchange ideas on the “innovation” of mountain tourism under the normalization of the epidemic.

R i B B T 33 L R Sk

Topic II: Future of marketization for mountain tourism
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We invited member units of IMTA Investment & Financing Committee, initiators and investors of relevant mountain
tourism projects, to discuss how mountain and cultural tourism projects recover and thrive again at the “junction” of the post—

COVID world.
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Topic III: New consumption scenes of guest house in mountainous region
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We invited mountain tourism experts and scholars, and investment and financing institution representatives, to discuss how

to redefine the new consumption scenes of mountain B&B in the post-COVID world.
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Summary of 2020 International Mountain

Tourism Alliance Annual Conference

In the past year, world tourism was hit hard by COVID-19,
but the whole industry joined hands for revitalization. Against such
backdrop, we held the 2020 IMTA Annual Conference in Guiyang
city during 17th—-19th of November. The conference, held both
online and offline with profound international influence,
concentrated on the concept, goal and method of pooling
intelligence and strength of the industry, in a bid to jointly thrive
mountain tourism back to life in the post-COVID world.

I Background

1. Activities: Themed on "The Path of Mountain Tourism
Development in the post—COVID World," the conference was
held innovatively with online livestreaming, external interaction,
and profuse supporting activities.

At the junction of revitalizing the once bleak world tourism,
International Mountain Tourism Alliance (IMTA) pooled the
wisdom, consensus and strength of partners by giving full play to
its role as an international organization. On the morning of 18th
November, the Opening Ceremony and Theme Forum of 2020
IMTA Annual Conference kicked off, bringing a leading concept
and practical experience for revitalizing mountain tourism after the
pandemic. Two topics of the 2020 Dialogue among Famous
Mountains in the World—"Prospects of Sustainable Tourism for
World —Famous Mountains in the Post -COVID World" and "
Constructing Mountain Tourism Destinations Targeted at New
Consumer Demand" echo with the conference theme. In addition,
at the 2020 Annual Conference, we initiated the "IMTA Mountain
Tourism Awards," to set an example, and pass on the social
responsibilities and values that mountain tourism practitioners are
supposed to shoulder.

To further facilitate the innovation and development
platform of IMTA, IMTA officially set up Expert Committee and
Investment & Financing Committee, and established a novel
mechanism for business development, such as reviewing remarks,
setting criteria, and seeking investment and cooperation. What’s
more, to deepen partnership with tourism organizations at home
and abroad so as to jointly contribute to the development of
world tourism, IMTA signed agreements of strategic cooperation

with prestigious tourism institutions worldwide—a highlight of

the conference. Based on friendly negotiation, IMTA officially
signed agreements of strategic cooperation agreements with
World Travel & Tourism Council (WTTC), Pacific Asia Travel
Association (PATA), World Tourism Alliance (WTA), World
Tourism Cities Federation (WTCF), ASEAN —China Center
(ACC), World History and Cultural Canal Cities Cooperation
Organization (WCCO), and China Association of National Parks
and Scenic Sites (CNPA)—a breakthrough of IMTA in
establishing a mechanism for international cooperation.

The conference has also made breakthrough in developing
new members and optimizing the membership structure. To be
more specific, we increased the member quantity to 181 from up
to 32 countries, including PR and consulting enterprises, media
companies, convention and exhibition agencies, large tourism
development and investment groups, as well as art and culture
firms from Myanmar, Indonesia, Russia, Tajikistan, Nepal and
other countries. And IMTA will never stop further improving our
membership structure.

At the conference, IMTA also discussed how IMTA and
Guizhou province promote mountain tourism together. At the
Entrepreneur Forum on "Facilitating Mountain Tourism in
Guizhou Province" held on 17th November, officials of Guizhou
provincial government and member entrepreneurs had a
productive conversation. Furthermore, "Mountain Hero Club,
Marvelous Roadside Scenery” The First Summit of China Self—
Driving Tourism Industry Association Provincial Presidents and
the Promotion of Guizhou Classic Self —Driving Tour Routes
attracted leading figures of the industry from multiple provinces
(cities and districts) to pool efforts in connecting Guizhou with
surrounding provinces via mountain tourism routes and scenic
spots. During 18th —22nd of November, the Photography
Exhibition of "Dialogue between Guizhou Mountain Tourism and
Famous Mountains in the World" elevated the mountain resources
in Guizhou up to the international level. During 19th—20th, the "
89 +00" Concept Meeting shared how young people combine
thought with practice, and entrepreneurship with innovation, from
the angle of new consumption and new demands. The Mountain

Tourism & Culture Exhibition, on the other hand, passed on the
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idea of green, healthy mountain tourism as well as an optimistic
lifestyle to the public. Finally, the "Themed Salon of IMTA
Members" on the evening of 18th, November, created a cozy
environment for our members to talk and interact with each other
on business issues.

2. Scale

As the very first international meeting held in Guizhou since
the COVID -19 outbreak, the 2020 IMTA Annual Conference
received close attention and full support from leading officials of
the Guizhou provincial government. To be specific, Director Lu
Yongzheng and Vice—Governor Hu Zhongxiong personally asked
about the conference arrangement, and offered aid in conference
affairs, foreign affairs, and pandemic prevention and control.
Relevant authorities also worked with us and overcame many
setbacks posed by COVID -19, to guarantee the conference a
success. As a result, we created new high in guest number,
conference scale, and international level.

On 17th of November, Shen Yiqin—sitting Governor of
Guizhou province met with IMTA Vice—Chairman Shao Qiweli,
IMTA Secretary —General He Yafei, and other important guests,
along with Director Lu and Vice Governor Hu. Guizhou
Governor Shen briefed them the status quo of economic and
social progress in Guizhou province. She said that Guizhou sticks
to tourism as a strategic measure to defend the two bottom
lines—development and ecology, in a bid to facilitate the
constant and explosive growth of tourism, and lay a solid
foundation for the rapid and healthy economic development.
IMTA is world’s first international organization that is
headquartered in Guizhou province, initiated by China, and
targeted at mountain tourism. Guizhou has always been and will
be aiding IMTA to grow into a prestigious platform with
international influence and reputation for mountain tourism,
making productive contributions to the high—quality development
of tourism in Guizhou province and in China, and the world at
large. After that, IMTA Vice —Chairman Shao and Secretary —
General He sent gratitude to Guizhou for its support to IMTA.
They said that under the profound global influence of COVID-
19, IMTA, as a non —governmental international organization
founded in Guizhou province, will stick to the principle of
serving Guizhou, serving China, and serving the whole world, by
reviewing the world tourism in crisis, promoting innovation in
concept, policy and technology, thereby making its own
contributions to the revitalization of world tourism.

The 2020 IMTA Annual Conference received full support
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from multiple international organizations, including World
Tourism Organization (UNWTO), WTTC, PATA, Global Tourism
Economy Forum (GTEF), WTA, WTCF, ACC, and WCCO.
Dominique de Villeping—Chairman of IMTA, Shao Qiwei—
Vice —Chairman of IMTA, He Yafei—Secretary —General of
IMTA, Zhu Shanzhong—UNWTO Executive Director, Xie
Jinying—Director of the Bureau for International Exchange and
Cooperation, Ministry of Culture and Tourism of China, Lu
Yongzheng—Member of the Standing Committee and Director of
Publicity Department of the CPC Guizhou Provincial Committee,
Hu Zhongxiong—Vice—Governor, Gloria Guevara—WTTC CEO
and President, Mahendra Bahadur Pandey—Nepalese Ambassador
to China, Chen Dehai—Secretary —General of ASEAN —China
Center, Arianto Surojo—Minister Counsellor of Embassy of
Indonesia in China, Lusekelo S. Gwassa—Culture and Tourism
counselor of Tanzania Embassy in China, Ivan Alexander Silva
Rivera—Consul General of the Consulate General of Peru in
Guangzhou, Conny Camenzind—Consul General of Consulate of
Switzerland in Chengdu, Saito Kenji—Deputy Consul General of
Consulate of Japan in Chongqing, Lucie Eleonore Merkle—Chief
Representative of State of Bavaria China Office, Ana Mari a
Lafuente Co rdoba—Counselor for Tourism of Consulate of
Spain in Guangzhou, Lorenzo Gonzo—Scientific Counselor &
Head of Commercial Office, Consulate General of Italy in
Chongqing, Georgy Egorova—Information Officer of Russian
Embassy in China, and many other guests at home and abroad
delivered both constructive instructions and keynote speeches at
the opening ceremony and themed forum. What’s more, they
shared strategies on how to reshape and revitalize mountain
tourism in the past—COVID world with IMTA members, experts,
scholars and tourism elites.

IMTA were honored to have over 400 guests at the
conference, including specialists and scholars from mountain
scenic spots and investment and financing institutions, as well as
over 20 foreign diplomats to China and organization
representatives from 12 countries—Nepal, Indonesia, the
Philippines, Tanzania, Peru, Switzerland, Japan, Germany, Spain,
Russia, Italy, and Laos. Over a dozen guests in Britain, France,
Austria, and Tajikistan, also joined us via video call.

3. Feedback

The conference was held in the midst of the COVID -19
outbreak which hasn’t been totally contained, and the prospect of
tourism is blurred with uncertainty. Nonetheless, IMTA overcame

restrictions and obstacles, pooled wisdom and strength, and



eventually guaranteed the conference a success. The conference
built on the confidence in the mountain tourism sector to face
unprecedented challenges head on, and was spoken highly of and
widely praised by attendees.

Most attendees were impressed by how internationalized and
substantial the conference was. Zhu Shanzhong, Executive
Director of UNWTO, said in his speech that based on the theme
forum of "The Path of Mountain Tourism Development in the
post —-COVID World," the 2020 IMTA Annual Conference
covered the features of mountain tourism resources, the status quo
of tourism, and the tendency after the pandemic, and probed into
to which direction global mountain tourism would march. All in
all, the conference would yield a positive influence on the
market, consumption, economy, and job opportunity. Xie Jinying,
Director of the Bureau for International Exchange and
Cooperation, Ministry of Culture and Tourism of China, proposed
that IMTA, as a key platform for communication and cooperation
in the tourism industry, pools the strength of the whole tourism
sector to explore "The Path of Mountain Tourism Development in
the post—-COVID World," which is of practical significance.

Wei Xiao’an, IMTA Council member and reputed tourism
expert, praised that IMTA activities are becoming more and more
abundant, cost—efficient, and innovative. Dr. Lucie Merkle, Chief
Representative of State of Bavaria China Office, thought the
activities were very funny, and the conference presented a brand—
new image of IMTA and relevant tourism sections. Li Yugqi,
General Manager of China Youth Travel Sports and Culture
Development, said the activities were wonderfully planned,
making it the one and only international forum in 2020. He didn’
t expect to see so many Chinese and foreign guests offline, and
the foreign guests all participated in the discussion in the 2020
Dialogue among Famous Mountains in the World in the afternoon
instead of giving simple speeches. Liu Yu, Deputy Secretary
General of Center for China and Globalization, sent
congratulations, and said that the conference was a great success
with  profuse activities, and representative international
organization and guests from all walks of life were invited to
promote the future progress of mountain tourism. Li Xiaobo,
Dean of College of Historical Culture and Tourism, Sichuan
Normal University, said the activities were high—level, and he
had learned a lot from the professional speeches delivered by
guests, and he hopes to participate in more IMTA activities. Chen

Jialin, Director at Sichuan Provincial Tourism Society, said the

conference was high —standard, demonstrated the development

features of international tourism driven by mountain tourism, had
a great social influence in China and the world at large, and even
elevated the national and international position of Chinese
tourism. Wu Rui from Ministry of Culture and Tourism of China
said after watching the livestreaming that the conference was
international —standard, and guests at home and abroad delivered
constructive  speeches—totally worth a thumb —up. Wang
Zhaoyun, Chairman of Guangdong Hongwei International
Exhibition Group, said the company he serves also hosted and
participated in many exhibitions, but few could reach the level of
2020 IMTA Annual Conference. Wu Tan from Switzerland
Research Center of Guizhou Normal University thought the
conference was the most productive and professional forum that
she has never taken part in in Guizhou, so productive that she
wouldn’t miss any guest speech.

4. Media publicity

“ Annual Conference News Center” remained the practices of
previous international conference, offering comprehensive 24 —
hour service for reporters.It made adequate preparations in media
coordinating and service, warming —up activities, news release,
guest interview, livestreaming, tracking reports, and product
designing. Besides, managed to complete the overall publicity
work by making use of IMTA’s edges of being international,
professional, systematic, innovative and dig up highlights.

Supported by central media outlets—People’s Daily, Xinhua
News Agency, Economic Daily, China Daily, and China.com.cn;
provincial-level main media—Guizhou Xinwen Lianbo, Guizhou
Daily, gog.cn; and key commercial media such as Sina, Sohu and
Tecent were present at the conference and gave extensive reports.
Besides, gog.cn employed its influence to repost the conference—
related press releases by uniting with over 30 national key online
media outlets—gmw.cn, china.com.cn, zjol.com.cn, qdxin.cn, the
paper, chinadaily.com.cn, sznews.com, CRI online, yntv.com,
sdchina.com, and rednet.com.In the meantime, Agence France
Presse, Reuters, Yahoo and other overseas media, and local main
media outlets in Peru, Chile, Middle East, Japan, Korea, Russia,
and Thailand to give report in minority languages.

Total of 54 original articles were written in annual
conference, including conference news, titbits, highlights and
sidelights, exclusive interview videos, reviews, and commentaries.
Other media outlets reposted actively and gave in—depth follow—
up reports about such topics as the annual conference dynamics,
mountain tourism development in the post —COVID world,

mountain tourism resources in Guizhou, poverty alleviation
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through mountain tourism, and sustainable development. What’s
more, an exclusive interview was set up equipped with bilingual
hosts (English—Chinese).

Based on previous traditional reports, innovative methods of
publicity by opening video broadcasting studio on Douyin,
WeSee and Zhongwang APP. On the day of ceremony, the
activity  “anchors show you around the 2020 IMTA Annual
Conference venue” attracted plentiful netizens to witness the
grand conference as well as supporting activities. We introduced
the annual conference through making short videos, long pictures
and H5, and gave a live report about the IMTA development and
venue.

As of 1st December, a total of 600 media outlets had issued
over 1,000 conference—related press releases, including about 500
overseas media outlets have issued more than 500 news articles
and over 100 domestic media outlets have issued more than 400
news articles. The conference —related news was spread
extensively through TV, radio, internet, APP, short video,
WeChat, and Weibo. In particular, gog.cn reached 3.019 million
times of view counts, and Sina livestreaming 5.62 million view
counts.

II Characteristics and achievements

1.Taking the lead with a clear—cut theme

When the COVID -19 was badly damaging the global
tourism, IMTA analyzed and sized up the trend of tourism.
Besides, IMTA also focused on the post —pandemic tourism
development with the theme of "The Path of Mountain Tourism
Development in the post—COVID World," and worked together
with members to tackle difficulties in a bid to revive and thrive
global mountain tourism. Centered around the theme, the annual
conference offered effective measures for tourism as to how to
face up to crisis, transform and upgrade in the hard times,
demonstrating what IMTA is obliged to do and the major
concerns of our members and the tourism industry.

(1)Be confident in the significance of tourism

Despite the stagnation in global tourism due to the
international lock—down, its significance will stay put. As IMTA
Chairman Dominique de Villepin pointed out, tourism is a unique
experience and can help us avoid misunderstanding, hatred, and
bias. We must be fully aware of the significance of tourism in the
post—COVID world. When the lock—down is lifted, tourism as a
special industry will revive. IMTA Vice-Chairman Shao Qiwei
put forward that we should understand and develop the tourism

from a new ground in the new era. We must know that tourism is
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a major part of economy in all countries and areas. We should
hold a dialectical and long—term view towards the characteristics
of tourism—vulnerable yet resilient. Zhu Shanzhong, UNWTO
Executive Director, said that the world tourism has gained a
remarkable development for the past 50 years and become a
driver for global economic growth. As a main part of global
tourism, mountain tourism has contributed a lot to social and
economic development and poverty alleviation. UNWTO calls for
joint efforts to revive tourism by providing more jobs and
boosting the economy.

(2)Strengthening international cooperation and shouldering
responsibility to face up to challenges

Tourism sector won 't thrive again in the post—pandemic era
without international and regional cooperation. That’s why many
guests asked for an international cooperation mechanism for
tourism in the "new normal." Lu Yongzheng, member of the
Standing Committee of the Guizhou CPC Provincial Committee,
and Director of Publicity Department of the CPC Guizhou
Provincial Committee, hoped that IMTA make efforts to build
multilateral channels for information exchange, explore the ways
of cooperation and governance innovation in the world tourism,
and strengthen risk management and convenience of crossing the
border. Gloria Guevara, WTTC President, called for cooperation
in public and private sectors, by adopting effective measures,
conducting international testing agreement, reopening the border,
and restoring international tourism. Mahendra Bahadur Pandey,
Nepal’s ambassador to China, thought that connecting countries
during the outbreak increases the potential to cooperate and cope
with the challenges. "The Belt and Road Initiative" is an example
of mutual benefit and cooperation. Chen Dehai, ACC Secretary—
General, pointed out that under the joint efforts of global tourism
institutions, we made great achievements in exploring ways to
restore tourism. He said ASEAN and China worked closely with
each other and took the lead in keeping the COVID-19 under
control and restarting economic activities.
As the first country to restart domestic tourism, China has gained
rich experience from which the international community can
learn. Xie Jinying, Director at the Ministry of Culture and
Tourism’s Bureau for External Cultural Relations, said that the
Ministry of Culture and Tourism should make a solid progress in
controlling COVID -19 and resuming work and production to
ensure that tourism shows an upward trend. Tourist market has
gone through three phases: stagnation of group tourism activities,

coordinated prevention and control of COVID -19 and orderly



work resumption, and full-scale resumption of work in domestic
tourism in the context of regular prevention and control of
COVID-19. Wei Xiao’an, famous tourism expert, believed that
we set an example for the international community, and for
China’s tourism to make advance. What we need to do next is
keep marching ahead and make contributions to revitalizing the
world tourism. It’s our responsibility and duty as a major power.

(3)Exploring innovative measures for tourism development
in the post-COVID world

IMTA Chairman Dominique de Villepin thought that as a
sign of health, family life, sport, and diversified entertainment,
mountain tourism also symbolizes high added value of culture.
For each of us, mountain tourism is a gift of freedom, and a gift
from nature. Director Lu held that people will pay more attention
to ecological safety, health, and life quality in the post—COVID
World. Guizhou, endowed with sound mountain ecology, unique
climate, rich resources, and colorful culture, has increasingly
outstanding advantages to develop post —pandemic tourism.
Revival of post —pandemic tourism isn’t turning back but
embracing transformation and upgrade in the future; nor starting
again but innovating and reconstructing the industrial mode. Wei
Xiao’an believed the Chinese market shows that people can still
be close to nature and relax themselves if we do a good job in
controlling the coronavirus. Self —driving and camping will
become new bright spots and mountain tourism are gaining
popularity.

In IMTA Vice—Chairman Shao Qiwei’s opinion, we need to
attach greater importance to the impact of science and technology
on tourism. He addressed that under the influence of COVID-19,
the world tourism must undertake transformation and upgrading
in terms of development quality, management, and operation. For
that, we should give full play to advanced modern technology to
improve global mountain tourism in an all -round way. IMTA
Secretary —General He Yafei pointed out the world tourism is
required to offer bran—new ideas, pattern, and service in the post—
COVID world. As a result, tourism and relevant sectors must
come up with innovative ideas to avoid infection risks during
travel. In fact, it’s a supply —side revolution of tourism and
substantial research is needed to figure out what tourists really
demand. Dr. Lucie Merkle, Chief Representative of Bavarian
Office in China put forward that one challenge tourism will deal
with is digitalization. Tourists want to get digital services when
they collect information about destination, book tickets and

navigate. Zhang Shumin, President of Overseas Chinese Town

Tourism Investment Management Group, gave insights for tourism
transformation and upgrading from the perspective of dilemmas
and causes facing the internal and external circulation of cultural
tourism. He suggested developing mountain tourism by means of
improving transportation facility, slowly shifting vocation policies,
enhancing social awareness, and designing new products in a bid
to facilitate the "internal circulation" of cultural tourism.

2. Serving as a role model of mountain tourism and building
IMTA TP

We always stick to originality in building IMTA intellectual
property (IP). Besides, we also expanded IMTA business by the
important means of giving full play to brand effect and
establishing international exchange platform of mountain tourism.
"Dialogue among Famous Mountains in the World" was first
carried out successfully in 2018 and held again in 2020. The
event aimed to further facilitate IMTA IP. Top experts of
UNWTO and WTTC were invited to attend the dialogue.
Furthermore, representatives of famous mountains, and experts
from over ten countries (such as China, Italy, Switzerland, Peru,
Spain, Chile, Japan, Nepal, and Indonesia) engaged in interactive
discussion through online livestreaming and offline gathering
over two topics "Prospects of Sustainable Tourism for World —
Famous Mountains in the Post—-COVID World" and "Constructing
Mountain Tourism Destinations Targeted at New Consumer
Demand" according to the characteristics of mountain tourism
resources, status quo, and the post—pandemic trend. All guests
were well prepared and took active part in the dialogue.IMTA
Secretary —General He Yafei delivered a speech at the 2020 "
Dialogue among Famous Mountains in the World." He said that
famous mountains across the globe are essence of local cultures.
Tourists seeing various mountains from other countries and areas
will embrace other cultures more easily. Famous mountains serve
as the best way to build mountain tourism + platform to revive
tourism. On the topic of "Prospects of Sustainable Tourism for
World —Famous Mountains in the Post—COVID World", Sandra
Carvao, Chief of Market Intelligence and Competitiveness at
UNWTO, pointed out that mountain tourism will have no future
if we don’t take sustainable development as the core concept. Mr.
Andrew Brown, Senior Regional Manager of WTTC, said tourism
is a booming industry that can help revive and expand the world
economy out of the current crisis. When the world tourism is
suffering from the impact of COVID-19, what we need to do
first is to restore the needs of tourists. Wu Bihu, a famous

tourism expert and professor of Department of Urban and
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Environmental Sciences at Peking University, talked about
vitalizing cultural heritage of mountain villages and developing
mountain village vacation products." He suggested how to take
mountain heritage and mountain vacation products into
consideration in view of a variety of relevant tourism activities
based on mountain vacation products.

From 2018 to 2020, "Dialogue among Famous Mountains in
the World," as a platform and brand of cultural exchange among
various destinations, closely linked the famous mountains in the
world, and promoted the scientific protection and utilization of
mountain resources, empowering the sustainable development of
mountain tourism.

At the conference, for the first time we set up "IMTA
Mountain Tourism Awards," including five sub —awards—"
Mountain  Tourism  Sustainable Development Award,""Best
Mountain Tourism Destination Award,""Best Mountain Tourism
Outdoor Sport Award,""Best Mountain Hiking Route Award" and
"Best Mountain Recreational Vehicle Camping Award." The
award aimed to stick to the principle of innovation, green and
sustainability to develop mountain tourism, and assume social
responsibility. As mountain tourism players, we give full play to
the empowerment of fund and technology in a bid to promote
tourism investment and consumption upgrading. The 2020 "IMTA
Mountain Tourism Awards" Expert Jury was established with Wei
Xiao’an as Chairman to select awards according to strict rules. A
total of 120 projects from 93 application units were received and
the Expert Jury selected out 37 projects of 12 institutes from
China, Japan, Switzerland, France, Nepal, Tajikistan, and
Tanzania and so on. IMTA announced the list of 12 winners at
the awarding ceremony. On the morning of 19th November, the
Road Show and Commercial Matching Meeting of 2020 "IMTA
Mountain Tourism Awards" were held, and winners and
candidates are invited for promotion. In addition, Expert Jury and
investors gave professional comments and suggestions as to how
to boost mountain tourism, utilize natural and cultural resources,
and maintain the sustainable development of mountain tourism,
which offered insights for and struck a chord with guests.

3. Constructing a platform to join hands with Guizhou

One highlight of the conference is to keep interactive
communication with Guizhou, one of the initiators of IMTA. At
the conference this year, IMTA strengthened our interaction with
Guizhou, and produced new fruits in promoting high —quality
development of mountain tourism. On the afternoon of 17th

November, IMTA and Guizhou provincial government jointly
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held Entrepreneur Forum on "Facilitating Mountain Tourism in
Guizhou Province"hosted by Fu Yinchun,Executive Secretary
General of IMTA. At the forum, major leadersfrom Guizhou
Provincial Department of Culture and Tourism, and Guizhou
Investment  Promotion Bureau introduced the tourism
development and investment policies in Guizhou. Over 30
entrepreneurs and managers of enterprises attended the forum,
including famous tourism expert Wei Xiao'an, Tyrone Tang—
vice president of Shimao Group and chairman and CEO of
Shimao Hotel Management, Zhang Shumin—President of
Overseas Chinese Town Tourism Investment Management Group,
and Chen Jin—Chairman of Guizhou Twelve Back Tourism
Group. They expressed willingness to invest in and cooperate
with Guizhou, and offered suggestions as to how to explore new
patterns to facilitate mountain tourism in Guizhou, and how to
build a double "top—class" destination and achieve high—quality
development. Vice Governor Hu Zhongxiong listened to the
advice of entrepreneurs and exchanged ideas with them. The Vice
Governor said that Guizhou has made great progress in poverty
alleviation, economic growth, ecological civilization, and people’
s wellbeing. He addressed that high—quality, integrated, and green
development is the only development direction for Guizhou.
Guizhou defines itself as both international top —class mountain
tourism destination and top—class destination for leisure, holiday,
and wellness tourism. He also put forward new requirements for
investment. First, industrialization. Now, we lag behind in
industrialization. We also lack of example enterprises to take the
lead in integrate industrial ecology. Second, integrated
development. We need to facilitate the deep integration of tourism
+ sports, tourism + education, tourism + rural revitalization, and
tourism + culture. Last, smart management. We need high—-level
smart products and projects to improve management.
Entrepreneurs at the forum suggested the abundant mountain
tourism resources can be combined with the advantages of
enterprises to facilitate double "top—class” destinations in Guizhou.

On 17th November, the First Summit of China Self—Driving
Tourism Industry Association Provincial Presidents and The
Promotion of Guizhou Classic Self —Driving Tour Routes was
held. The summit worked together with self—driving associations
from 25 provinces (cities or districts) to issue "Mountain Hero
Club, Marvelous Roadside Scenery" Initiative, calling for joining
the Mountain Hero Club to create marvelous roadside scenery.

IMTA aimed to promote the self—driving tourism in Guizhou by

laying a solid foundation for tourism + industry, optimizing



tourism environment, facilitating the diversity of sports + tourism
products. In addition, we would integrate superior cultural and
sports resources in Guizhou to build a boutique self—driving route
combing natural scenery, rural experience, poverty alleviation
through tourism, leisure camping and outdoor sports.

4. Setting an innovative stage for supply and demand

The conference events were designed to be vitalized and
innovative with online livestreaming, external interaction, and
supporting activities. Meetings, forums, exhibitions and salons set
up an innovative stage for supply and demand where young
mountain tourists’ consumption demand is presented.

During 19th—-20th of November, young people from different
fields and industries were invited to attend "8 <9 00" Concept
Meeting on New Demands, Market and Consumption, totalk with
each other and share their concepts, practices and experience on
the theme of "Enjoy the Wonder of Mountains, Share the Natural
Beauty." These young people will dominate the future society,
and dominate both production and consumption markets in
culture, tourism and sport. Therefore, "8:9+00" set up a stage for
them to present themselves, bringing new concepts and
inspirations for tourism practitioners from multiple perspectives.

During 18th —22nd, Photography Exhibition of "Dialogue
between Guizhou Mountain Tourism and Famous Mountains in
the World" presented all the guests and audience a visual feast—
over 170 photography works. Audience appreciated the magical
charm of mountain views, and their passion towards nature,
civilization and a better life was inspired, forming up a cultural
dialogue and interaction between Guizhou and the world.

Mountain Tourism & Culture Exhibition, a supporting
activity, attracted plenty of residents. The exhibition enjoyed four
areas—demonstrating how diversified and interesting mountain
culture is in terms of cultural experience, environmental
protection, ideological trend of youth, cultural and innovative
handicrafts from the perspective of young entrepreneurs.

III Inspirations and suggestions

1. Top-level design must keep up with the times

Since the founding in 2017, IMTA has carried out four annual
conferences in a row, and has successfully conducted brand events
like "International Mountain Tourism Day" and "Dialogue among
Famous Mountains in the World." As a result, IMTA has been
picking up in international presence and reputation as a benchmark
in the tourism industry. All this depends on great and innovative
top—level design. First, top—level design must keep up with the

development tendency of world tourism, be international in

designing themes, topics and issues, and focus on the development
tendency and prospect of mountain tourism while sticking to the
principle of constantly improving itself as a platform of
innovation. Second, top —level design must be international and
high—standard, so as to make conference activities high—end and
high —level. Due to the COVID -19, most international
organizations or mechanism meetings chose to take some time off
or change into regional or domestic meetings. Meanwhile, 2020
IMTA Annual Conference chose to face obstacles head on with
courage and creativity, select and invite guests, ambassadors to
China, and institution representatives, and apply both online video
call and offline gathering. Such an international-level and high—
standard operation concept elevated the conference to a record
high ground. It shows that during the outbreak, both the tourism
industry and the public need more international high—end platform
for communication and exchange, so the conference has set a great
example and pointed out the way ahead in the future. Last, top—
level design must guarantee abundant events and activities.
COVID-19 would drastically alter the market entities and business
patterns of world tourism. Therefore, to meet the new deeds, such
as health, nature and safety, of the emerging consumers, we ought
to be always innovative and provide attendees of all levels with a
platform for exchange and sharing.

2. Key to a successful meeting lies in the details

The 2020 IMTA Annual Conference has reaped abundant
achievements in  international  cooperation,  organization
construction, and regional service. And the next priority would be
holding the 2021 IMTA Annual Conference. First, IMTA must
implement the suggestions on arranging next year’s conference,
divide labor for each task, and make new breakthroughs in
serving the members, constructing the platform, building up IP,
and innovating patterns. Second, IMTA need to track the
investment intent of entrepreneurs who attended our Entrepreneur
Forum on "Facilitating Mountain Tourism in Guizhou Province,"
follow the needs and demands of related personnel, in a bid to
bridge communication and attract more investment in projects in
Guizhou province. Third, IMTA ought to enhance communication
based on the signedstrategic cooperation agreements with seven
authoritative domestic and overseas tourism organizations,
associations and institutions, to decide on the cooperation projects
in 2021, join hands in conducting new IP events like "Summit of
Famous Mountains in China", thereby speeding up the pace
towards revitalization. Fourth, we must give full play to the role

of Expert Committee and Investment and Financing Committee
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by carrying out post—COVID market surveys, research projects,
entrepreneur forums, and selection of premium tourism projects.
By doing so, we could form up a think tank to help advise each
project and prop up the development of IMTA, and provide
guidance and resources for the revitalization of mountain tourism
in the post—-COVID world. Last, IMTA need to speed up the
building of "Mountain Hero Club," integrate IMTA’s
membership resources and premium mountain tourism resources,
and proactively participate in the top—level design and project
development in terms of business pattern analysis, strategic
planning, and investment and operation.

3. Technological empowerment is the only route towards
pattern innovation

2020 IMTA Annual Conference was held via both online
livestreaming and offline gathering. On the one hand, key
overseas guests could attend the conference via video call, saving
their precious time and our conferencing cost. On the other hand,
such a multi —-media method made the conference anew to all
attendees, and covered even more target audience. Our next move
is to apply more technologies. First, IMTA need to explore how

to apply cutting —edge technologies like 5G, VR, AR, Al and

cloud meeting in activities, to give attendees of both online and
offline activities a better experience, and to make our meetings
and activities more internet —based, digitalized, and smarter.
Second, IMTA need to use our online —offline pattern in more
scenes, to promote it in international meetings, lectures and
trainings, dialogues and forums, displays and exhibitions in the
future, in a bid to create a new Internet —based conferencing
pattern featuring openness and sharing.

4. Scheduling the annual conference in advance

2020 IMTA Annual Conference was held in the balmy,
sunny and pleasant weather in the tenth lunar month, highly
praised by our guests. They met an unusually sunny and warm
Guizhou, opposite to the bleak and wet local weather, so a good
schedule also helps the promotion. With that as a reference,
IMTA should take the weather into consideration, schedule the
conference and activities in advance, making it easier for us to
invite guests at home and abroad. In turn, a good schedule also
makes it easier for guests, wherever they are from, to make their

travel plan and attend our conference.
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In November 2020, the annual conference of the International Mountain Tourism Alliance was successfully held as against the
backdrop of world tourism continuously hit hard by the COVID —19. After read the Summary of Annual Conference, on January 7,
2021, Shen Yigin, Secretary of the Guizhou CPC Provincial Party Committee and Lu Yongzheng, member of the Standing
Committee of the CPC Guizhou Provincial Committee, and head of the Publicity Department of the CPC Guizhou Provincial

Committee highly evaluated the related work of this event and put forward some hopeful wishes and suggestions to the IMTA.
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Shen Yiqin
Secretary of the Guizhou CPC Provincial Party Committee

X H R B A= B IR AR A 2 3, 2020 EFR LR SEL R F =
RN EHZD, BSEEMRE, T N5, HRET Tho m MG MRS 7B
BEARM A RER, FEBBEIRA AEH LHHRE AR FZELF
&, AR PEMNSMNIRELYSRELXESERK.

2021 £ 1 A7 H

Facing the special situation of COVID —19 prevention and control, the 2020 International
Mountain Tourism Alliance Annual Conference took place successfully and achieved significant
outcomes which do not come easy. Guizhou will continue to support the development of International
Mountain Tourism Alliance (IMTA) in the hope that it will develop into a world—renowned mountain
tourism platform in an accelerated manner and make more contributions to the high —quality

development of tourism in Guizhou, China and the world.

7th January, 2021
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Lu Yongzheng
Member of the Standing Committee of the CPC Guizhou Provincial Committee,

and head of the Publicity Department of the CPC Guizhou Provincial Committee

2020 Efr KO B FE S DU ERBNRER LR L R B M, RB%L ELT
BEESHFN, BN XY KRBISE, AFFHR AR F, MHEFRRFRE IR ERRE
BEEN, HERBH4SAECNIETIE RARRZW NS T mEEFTNSE, AR LK
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Themed on “the path of mountain tourism development in the post—COVID world,” the 2020 IMTA
Annual Conference was held with both online livestreaming and offline gathering. The conference responded
to practical concerns, achieved fruitful results, and contributed to the recovery and revitalization of world
tourism. We hope IMTA could continue to innovate its operation pattern and increasing international
influence, providing both theoretical and practical guidance for the world tourism to achieve high—quality,

sustainable management and development.

15th January, 2021
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Expert Committee
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Francesco Frangialli

AR MR HAREMR K

Honorary Secretary—General of the
World Tourism Organization (UNWTO)

e
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Serge Koenig

FERBEBER FPIMEHNER
French Sports Ministry official
The outdoor sports expert

W%

Wei Xiao’an

o BRI R ER S < (CLA)
Pa e

=

President of the China Leisure
Association(CLA)

R

Xu Jing

HEERARIBFLB R AR = R ) JR A EE T
Senior tourism adviser and former regional
director for Asia and the Pacific UNWTO

RAE

Tiger Wu

E BRI BT 5 BB +

Fellow of International Academy for
the Study of Tourism

THFEHR K- BEEMNF
Rostislav Vondruska

B EAEREH K

Former Managing Director of Czech
Tourism
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Donghoon Lee
HEEHRRERETREARER
Professor of Dept of Environmental
Engineering University of Seoul ( UOS )

XJ4& / Liu Feng
EREREEREEEHFGRATIES
1, JE TG e 0 MY iR 5hF SO B BB B BR
UNSIRIECON

Chairman of the OCT Tourism Investment
& Management Co., LTd., Founder of
Beijing Davost Tourism & Cultural
Creativity Co., Ltd.
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Emma Chen
HirRBEIZARBLA(IOV)E BRI EFE
Global Vice President of the Internationale
Organisation F i r Volkskunst (IOV)

SRR

Zhang Shumin
EFHRFIEREESATRAE R
President of OCT Tourism Investment &
Management Co., LTd.

ik K ETE

Jean Bottazzi

A EE B BB EFE

Vice Chairman of the French
Federation of Speleology

[Emm

Zhou Li
EEFERNBREAZ LR P L
(CLR)PEHITIHATA

Head of the China Department of the
Land Research Center (CLR)
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Annie Rouard
NS B El N e
Professor of the University Savoie
Mont Blanc France

KERR GO EL1E

Michel Bouvard
FEEFERE NS EINK
Vice President of the
Provincial Council, France

75 (4 - FLYAF

Laurent Vanat
THEEHR LS LUREER
Expert in Market Research and
Alpine Tourism

KERR - BK1E

Michel Ricard

JEEE R B IR TSP A Y B
Professor at the National Polytechnic
Institute in Bordeaux, France

BRI

Xie Shujiang

op E & B 53 B B A<

President of China Brand Research
Institute

[

Tyrone Tang

75 A 8 A3

Vice President of Shimao Group
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Moez Kacem

HFRIBE SRiFRE YIS
(AMFORHT ) &8IZEE

Vice President of Worldwide Association
for Training in Hospitality and Tourism
(AMFORHT)

FFBEE / Qi Xiaobo

of E R} A B it FE R 54 5 F R B 5% I
MR R S M K& O E(E BN
Director Assistant of Centre for Tourism
Research,Planning & Design, Institute of
Geographic and Natural Resources
Research “CAS”
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Chubamenla Jamir

BN & 22 3t 1= S5 B 52 S Bt (TERISAS)
BhIE #HF%

Assistant Professor of TERI School
of Advanced Studies (TERI SAS),
India

Fog

Wang Chong

FERESEISK

Vice President of China Tourism
Association

Z=/)\i / Li Xiaobo

Pu I mSE K2Rk S 3 2 #1HF 5
B Bl B < 3k B ALK U

Deputy Dean and Chief Planner of
Sichuan Normal University Tourism and
Urban-Rural Planning Research Institute

EEE
Li Yuqi

FRAB X EEBRAS REE
President of CYTS Sports Culture
Development Co., Ltd
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Investment & Financing Committee

AR A EBRIE IR &
Secretariat of Eco Forum Global Guiyang

LRI T EEERFRAS

OCT Tourism Investment Management Group Co., Ltd.

OCT%}"MX e

Rz R SUNRIVER
Sunriver Holding Group Co., Ltd. **iﬁ&ﬂg

RaL h
= SRR H fﬂiﬁ‘{
HLC Group HOMNICEN

Asia—Pacifific Institute for Hydrotherapy and Climatotherapy Tourism R BB

BB IR R RERAS) %
1)

Guizhou Xute Business Travel Development Co.,Ltd AR R AT

hou Xute Business Travel Development Co., Ltd
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New Application Members

L & R E /i X
Name of Unit Country/Area
FeIB/RIKRAIT ISR
Dharche Rural Municipality Nepal
EarElhs fEIB7R
Nepal Mountaineering Association Nepal
BT HFEMEIRE LS e
RuTravel Company Russia
NERTALEMER - £ 8 BRESEHR AR MR R AR ENE R
Rinjani Lombok UNESCO Global Geopark Indonesia
BE T B #5355 WU RFERITAS EH e
Mountaineering & Tourism Base Artuch, LLC Tajikistan
@op XA 3= 4 )
Myanmar-China Culture and Tourism Promotion Society Myanmar
RERRE(LB)FRAS—ISPOmBEHA $E
Messe Muenchen Shanghai Co. Ltd —ISPO Team China
T RERBEARTAEDFTRAS thE
China TopView China
FRREEEENERITEAS P E
Shanghai Yuexiang Management Consultant Co., Ltd China
TWAR(ERK )RR EREFRERBIFER e
Asia—Pacifific Institute for Hydrotherapy and .
. . China
Climatotherapy Tourism
w2 EERIEER T E
Guizhou Shierbeihou Tourism Group China
I REEEGRSEBEAGRAS
) P E
Guangdong Grandeur International Chi
Exhibition Group Co., Ltd. ina
N EIxZEEFEB RO ERAS B
GuiZhou GuoTan LaoJiao Wine Industry Co., Ltd China
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New
Members
B &R [E R /H#h X
Name of Unit Country/Area
HREERERABRRTELS Es
Sunriver Holding Group Co., Ltd China
TR BRI X AL D IR % /=) FE
Shennongjia culture and Tourism Bureau China
BEP MR REESE)ERAS h
Weland outdoor sports development ( Hainan )Co.,Ltd China
TMNER~ W ERERAS o
Guizhou JERU Estate Development co.,Ltd China
MK AR R BB BRTEAE] tE
Guizhou Water Culture Tourism Development Co., Ltd China
XL EH tE
Xingmao Group China
ST AT RIS tE
Huzhou Bureau of Culture Radio & Tv,Tourism China
ZERMMERRIELE) hE
Duocaiguizhouwang Co.,Ltd. China
BRI Z AR gl tE
ShangHai Frank Chen Visual Art Center China
HDIR R B RARB RS o
J.Lalli Valley China
B EEFABRAS =
INTERNATIONAL SPORTS GROUP(HK)LIMITED China
R B A S SRR RTE A S P E
Hunan Xuefeng Mountain Ecological culture Tourism Co., Ltd China
RMBRFR IR A RBRAE] FE
Guizhou Xute Business Travel Development Co.,Ltd China
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On November 18th, the 2020 International Mountain Tourism Alliance Annual Conference opened
in Guiyang. More than 300 people from international organizations, IMTA members, tourism
industry experts, scholars, and entrepreneur representatives gathered at the headquarters of IMTA
to conduct in-depth discussions on the recovery and revitalization of the tourism industry after the
pandemic through online and offline.

WRDE COAST TV Thailand Press Release News

UNTV

HOME VIDEOS NEWS WORLD SCI-TECH HEALTH SPORTS LIFESTYLE PR NEWSWIRE mniial &

BIBLE VERSE of the DAY

2020 "IMTA Mountain Tourism Awards” o x
Candidate Projects Registration Kicks off SalkMiSsansiRViE Al

Estancia, NM

GUIYANG, China, Sept. 30, 2020 /PRNewswire/ — After the COVID-19 outbreak, demand for recreational m
vehicles (RV), campsites and products related to self-driving becomes higher. Mountain tourism as a brand-
new growth point in the segment of cultural tourism can better meet customers’ needs of being close to
nature and caring about health. Most visitors have elevated their mountain tourism needs from sightseeing

around mountains and rivers to having an in-depth travel experience while being close to nature and local LATEST NEWS
culture.

Against such backdrop, International Mountain Tourism Alliance (IMTA) sets up “IMTA Mountain Tourism
Awards," aiming to convey the social responsibility and values that practitioners of the mountain tourism

Duterte appoints ex-
Cabinet Secretary Evasco
as adviser on gov’ t
development. With the award as an opportunity, IMTA strives to integrate the current industry resources and processes

sector ought to shoulder while sticking to the concept of innovation, green, ecology and sustainable

products, to facilitate tourism investment and consumption upgrade based on capital- and technology-

empowerment, and to set a benchmark to lead the overall progress of the mountain tourism industry.

UNTV NEWS & RESCUE
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La Conferencia Anual 2020 de la Alianza Internacional para el Turismo

Alliance Annual Conference Opened On poPibiatislor oot
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On November 18th, the 2020 International Mountain Tourism Alliance Annual Conference opened in Guiyang.
More than 300 people from international organizations, IMTA members, tourism industry experts, scholars, and.

SOURCE Guiyang Tourism D Committee; | ional Mountain Tourism Alliance

GUIYANG, China, Nov. 19, 2020 /PRNewswire/ -- On November 18th, the 2020 International Mountain Tourism Alliance Annual

Conference opened in Guiyang. More than 300 people from international organizations, IMTA members, tourism industry it

experts, scholars, and entrepreneur representatives gathered at the headquarters of IMTA to conduct in-depth discussions on

the recovery and revitalization of the tourism industry after the pandemic through online and offline. poscOVID13"
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Stratega
This Annual Conference is hosted by the International Mountain Tourism Alliance. UNWTO, WTTC, PATA, GTEF, WTA, WTCF,
ASEAN-China Centre, WCCO and other well-know international organizations and associations provided powerful support.
Since the beginning of this year, COVID-19 has caused an unprecedented impact and influence on the global mountain e T o s s
tourism industry. Currently, COVID-19 has been effectively controlled in China, and the tourism industry has recovered —
significantly. However, from a global perspective, the pandemic has not been effectively controlled, and it is still raging in » -
some countries and regions. The global tourism industry is facing many challenges and uncertainties in the future. The 2020 Intermational Mountain Tourism Alliance Annual Conference Opened On November 18th

wceva Novembe 19,2020 o 251 PMEST

The 2020 IMTA Annual Conference is concentrated on the theme of "The Path of Mountain Tourism Development in the Post-
COVID World". During the annual conference, the participants focused on this major topic, and discuss depth in how to
promote the revitalization and quality of mountain tourism after the pandemic, and provide thoughts guidance and practice

support for global mountain tourism management and promotion of global tourism industry.

The annual conference adopted a sort of i ive methods to b

. including the combination of online and offline,
the connection of on-site and off-site, in Facebook, Twitter, Sina News, Colorful Guizhou News Website, Zhongwang News APP,
and some other domestic and foreign new media platforms to spread the grand occasion of this annual conference to the

audience in time.

The correlate activities of the 2020 IMTA Annual Conference included the "Mountain Hero Club, Marvelous Roadside Scenery”

the First Summit of China Self-Driving Tourism Industry 1 Provincial Presidents and the Py of Guizhou
Classic Self-Driving Tour Routes, Entrepreneurs Forum on "Facilitating Mountain Tourism in Guizhou Province”, Themed Salon

of IMTA Members, Photography Exhibition of “Dialogue between Guizhou Mountain Tourism and Famous Mountains in the

World", "8-9-00"Concept Meeting on New Demands, Market and Consumption, Mountain Tourism & Culture Exhibition.

WFMJ-TV NBC-21 [Youngstown, OH] The Saline Courier [Benton, AR]

PRNewswire

The 2020 International Mountain Tourism Alliance Tnpuramggg

Annual Conference Opened On November 18th T [ ——

GUIYANG, China. Nov. 20, 2020 /PRNewswire/ -- On November 18th. the 2020 International Mountain Tourism Alliance Annual
Conference opened in Guiyang. More than 300 people from international organizations, IMTA members, tourism industry expe
scholars, and entre th tthe of IMTA to conduct in-depth discussions on the recovery
and revitalization of the tourism industry after the pandemic through online and offtine.
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The 2020 International Mountain Tourism Alliance Annual
Conference Opened On November 18th
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