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1.4 - Different trails and route
systems

BASIC ITINERARY

This simplified sketch represents a loop trail constituting the itinerary and a hiking offer in its own
right with:

Connection to targeted resources: lakes, mountains...
Connection to a road access...

A passage leading to an accommodation and/or catering point...
Etc.
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TRAIL ROUTE IN " MARGUERITE " MODE

This simplified sketch shows the principle of the marguerite. When there are several looped routes
(refer to: P2 - Chapter 1.3) with a living place or vacation base as the epicenter (village, resort, hotel,
lodge, campgrounds, etc.), the system represents a kind of petaled marguerite. Users, tourists and/or
local residents have the advantage of starting their trail with the possibility of returning to the starting
point without having to retrace the same trail on the way back and without having to organize shuttles
to return. These hikes generally last for a half or a whole day.
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TRAIL ROUTE IN ITINERANT EXCURSION MODE

‘- This simplified sketch shows a multi-day long loop route

Looped Itnerary

‘- This simplified sketch shows a multi-day long linear route

Linear routes
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PART 2 - CHAPTER 2

INTO REALITY

TURNING A PROJECT o

I As with any development project, there is a certain

time lag between the preliminary idea, the planning
of the project, it's implementation and it's
development.

This chapter will help guide you through this process. I
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{Source: sketch of the trofl network fn Praz-sur-Arly In France - Eric Thioliére, Trall Advisor Haute Savaie)
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GPS location plots with 3D map markers
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©5erge Koenig: hiking around the frozen Longxi Lake in Dujiangyan, Chengdu (China 2008)



























































































Ideally integrate an estimated business plan indicating the profitability of future trails;

Make the balance between the expenses of the various budget items and the funding
estimation;

List the sources of funding (in money, in kind, in expertise, in tools, in manpower, etc.);
Confirm the partnerships and supports, with a clarification of responsibilities, the nature of the
supports (in money, in offices and premises, in expertise, in tools, in manpower, etc.);

Have you identified all the issues related to environmental protection?
o Evaluate the impacts of the planned developments and the planned visits on the environment;
o Check that the eco-responsibility regulations and standards are fully respected in the planned
construction and operation;
Consult and stay in touch with institutional and associative organizations in this area (which
can become project partners);
Plan an instructional and environmental education program for young peaple in your project.

Have you gathered the constituent elements to draw up the master plan?

Have you acquired formal approvals and agreements from the government and landowner(s}?

BTN it i
Identify the obstacles and reconsider the project at the level of the problem...

[ 28 | 3
f Mowve on to the next phase of detailed trail design before construction...
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Set up your own trail-style club (or a "Friends of ..." group) linked with your trails experience,
that can help to organize events, public hiking trips, school outings, themed hikes, etc. and
thus help to develop the business. This club can also encourage volunteering among
passionate practitioners and they can get involved in the supervision of events or in trail
maintenance missions.
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Have you assessed the man power and skills required for construction?
Identify the work that can be done by volunteers, clubs, etc.;
Identify the professional supervision of volunteer groups;
Identify the work reserved for specialized companies;
Request quotes and initiate calls for tenders if necessary.

Have you clarified all liability and insurance issues?
¢ Insure the volunteer workers;
o Take out civil liability insurance;
o Take out civil engineering construction insurance,

Have you identified the transport routes for materials and tools for the construction?
o Explore all the options: carried by man or animal, by vehicle, cable-car, or helicopter;
o Evaluate the cost.

Have you refined the elements to update the estimated budget of the master plan?
o Include all the costs involved, including those related to the development of hikers markings
and signage; (refer to: P2 - Chapter 8)
Have you identified all related facilities and services?
o Get a clear idea of these components:
*  \What is generally the responsibility of the manager: entrance of car parks with
toilets and bins, campsites, shelters, etc.
®*  What is the responsibility of private participants around the trails: commercial
accommodation center, taxis, guides, etc.
Have you gathered all of the necessary information to write the last technical report which will
guide the construction work?
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"Route configuration” of one major trail and some peripheral routes.
This example of organization shows few interconnections and an identification specific to each route, with
simple and easy-to-follow directions.

Trail name:
TOUR DE BEAUFORT

(Source: inspired by technical notes from the French Hiking Federation)



"Routes network configuration " with one major trail and other more local trails.
This example of organization shows frequent crossings and common sections, specific IDs for each route, and
directional signage indicating the main destination at each intersection.

To Cahors

Trail name:
Egly Tour de Beaufort

Trail name:
Le Bois de Barry

Tournan

To Albi

(Source;: Inspired by technical notes from the Erench Hiking Federation)



“Intersections network configuration” with one major trail and other more local trails.

This example of organization shows frequent crossings, a route with its own ID surrounded by a network of
other trails {which may be without colored markings or have a common color). The main indications are the
destinations.

Landreau
»
®

Lescollin

La Blutterie

Tournan

Les Ouches

Chaumes
Noir

Le Bois Ferry

Sainte Victoire

La Gaudine






8.2 — Proposal of a trail identification
code for China

This basic charter, original for China, is a proposal inspired by
existing charters in different regions and countries (in particular
France, Spain, Switzerland, and Canada)

‘- COLOR CODES

Short hiking route (< 15 km)

Hiking route (15 to 50 km)
Long distance hiking route (for 2 to 7 days)

Inter-regional or inter-provincial super long-distance hiking route (> 7 days)

il

The signals are horizontal. The common color is red like the Chinese flag. The 4th red/red sign is the
identification of the longest trails (potentially cross-territory trails at national level)

Adaptation of these color codes to intersections not equipped with directional signs/arrows:

- The route takes the trail on the right or on the left

- The route does not go through this trail
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THE SIGNAGE OF THE PARTICULAR INTEREST OF THE ROUTES: PROPOSAL FOR "THE IMTA
TRIANGLE"

IMTA labeling could be established to inform hikers on the trails offering the best experiences (refer
to: P1 - Chapter 5).

Such labeling requires a fully-fledged study, in particular with the refined definition of objective and
precise criteria. This is just one of the ideas that can be explored to develop trails and hiking in China.

Very interesting Exceptional
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‘- EXAMPLE of marking in the other direction (on the same section of trail)




&

Flat section

_

EXAMPLE of placing difficulty level signs parallel to the marking on a varied hiking (sectional plan),

They are particularly useful when informing the walker of the increased difficulty and escarpment.

Sloping section

\
==
1]

Steep section Flat section

WHAT DIMENSIONS? WHAT SUPPORTS?

The main painted color signs

o | Dimensions:

100 mm

20 mm

| 45 mm

o Colors:
-

70 mm

Red and white, red and yellow, red and blue, red and red;

= Redis always placed on top;

o The layout:
-

The colors are those of the color codes indicated in sub-chapter 8.2

The positioning of rectangular signs is always horizontal;
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‘— EXAMPLE of a directional intersection

G km LES OUCHES
13 ki El cHauMES NOIR
2km TOURNAN

7 4m
10 km
11 bm

Ll
10
11 km
. Landreau
Reiias Lescollin
Egly
La Blutterie
Tournan
Les Ouches

Le Bois Ferry

® .
. Chaumes

Noir
197






















































=7| KEYPOINTS TO REMEMBER

Harmonization
of the whole
trail network...

Neither too
much nor
too few...

Discreet but
visible
What makes markings/signs ...

good hiking
signage?

A simple and
effective
charter...

Clear and
reassuring
signages

Signs/markings
in the right
places...

Highly informative
content
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