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Introduction of 2022 “International Mountain
Tourism Day” Theme Events

"5.29 International Mountain Tourism Day" is a global commemorative day launched by the International
Mountain Tourism Alliance, marked by the first human ascent of Mount Everest, which aims to advocate the idea
of "protecting mountain resources, inheriting mountain civilization, promoting mountain economy, benefiting
mountain people and promoting sustainable mountain tourism development". It is an international platform for active
participation in global tourism governance and humanistic exchanges.

From May 27 to May 29, the "2022 International Mountain Tourism Day Theme Events" organized by the
International Mountain Tourism Alliance (IMTA) kicked off. With the theme of "Mountain Tourism Promotes Healthy
Life and Cultural Exchange;' the Events is held in an online oriented, offline interactive and globally linked manner,
aiming at creating a more positive and healthy tourism life and market atmosphere, promoting civilizational exchange
between countries, enhancing friendship and mutual integration, and discussing, building and sharing a better
future for mountain tourism, for the consumption demand of mountain tourism after the COVID-19 pandemic and the
people's aspiration for a better life.

During the Event, alliance members, destination organizations, enterprises and experts from five continents
launched a "cloud exchange, cloud dialogue and cloud show". The theme events drew great attention from the
global media, fully reflecting the expectations of the tourism industry and tourism consumers for the recovery of the

tourism industry, and the good expectations and aspirations for a healthy life in mountain tourism.
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Initiative of 2022 International Mountain Tourism Day
—— Promoting Mountain Tourism Healthy Life and Cultural Exchange

Tourism is undergoing unprecedented
challenges amid changes and a pandemic both
unseen in a century. Facing difficulties and crises,
the whole tourism industry must work hand-in—hand
and stay united to tide over the hard times and march
towards success. Toward this end, we hereby issue
an initiative to the global mountain tourism community
on the occasion of International Mountain Tourism
Day 2022:

First, sticking to the development philosophy
of mountain tourism. Promoting the sustainable
development of mountain tourism under the guidance
of the concept of eco-civilization should be the
common values of mountain tourism administrators,
operators and practitioners. We aim to achieve our
development goal by protecting mountain resources,
preserving mountain civilization, promoting the
mountain economy to the benefit of the people living in
mountainous regions, and building harmony between
man and nature.

Second, working together to create a strong
atmosphere for market recovery. The pandemic
is not over yet, but people' yearning for a good life
remains unchanged. We should go deeper into the
future tourism market trends than ever, to provide
decision makers, operators and consumers with
reliable basis for market recovery. We should be
fully confident of the rejuvenation of tourism and
arouse public confidence in the future market with
our wisdom. The mountain tourism market remains
promising. We should conduct more scientific and
effective exploration in terms of marketing, promotion
philosophy and management modes, to provide
theoretical guidance and practical support for the
healthy development of the tourism market amid the
pandemic.

Third, jointly promoting new business forms and
products of mountain tourism. After the pandemic,
profound changes will take place in tourism

consumption orientation, and appeals for safety,

health and quality will grow significantly. Based on
green and healthy resources, mountain tourism can
endlessly offer a variety of experiences good for
physical and mental health, and is expected to boost
the post—pandemic rejuvenation of tourism. We should
integrate and leverage featured mountain resources
in various regions, to develop business forms such
as hiking, camping, RV and outdoor recreation, as
well as more low-density, eco-friendly and safe
tourism products. We should actively research and
set industrial standards and rules conducive to
sustainable development, promote the sharing of
tourism data, operation models and experience in
platform building, and try to meet people's yearning for
nature, good health and some other diverse lifestyles
after the pandemic.

Fourth, promoting international cooperation and
exchanges in mountain tourism. Promoting people—
to—people exchanges and mutual learning between
civilizations is the due responsibility and obligation of
the tourism community. The sustainable and healthy
development of tourism in the new era calls for more
responsible and sentimental crossover exchanges.
Mountain tourism is a beautiful link between man
and nature. We should treasure and leverage the
advantage, build a platform of resource integration
and win-win cooperation among governments,
enterprises and tourism operators, enrich mountain
tourism with a new philosophy, expand international
tourism exchanges, enhance mutual understanding,
promote friendship, thus building a community of
shared future for the sustainable development of

mountain tourism.
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Exclusive Interviews on Commemorative Activities
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Innovating the Platform and Servicing the Industry to Guide the Tourism Revitalization Thinking
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On the occasion of International Mountain
Tourism Day 2022, what has been achieved by the
International Mountain Tourism Alliance since the
establishment of International Mountain Tourism
Day in 20187 What is the significance of the event in
promoting the development of the mountain tourism
industry?
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He Yafei, Secretary-General of International Mountain Tourism Alliance (IMTA )
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International Mountain Tourism Day on May the 29th (IMTD) proposed and promoted by IMTA now enters its
5th. Anniversary silhouetted against multitudes of global challenges such as the Covid pandemic, climate change,
Ukraine war, cyber security. The 1st celebration of IMTD was held in Nepal, featuring “Ecology, Green, Science
& Technology Lead the High—Quality Development of Mountain Tourism ” which reverberated and stirred up
enthusiasm among international mountain tourism community. Mountain tourism is a favorite choice by numerous
tourists around the world not only for its attractive offerings of mountain tours, sports and rich cultural heritages, but
also and maybe even more importantly for its unique features and environment in the healthy development of human
mind and constitution.

Which was projected to be top priority for all countries and peoples with the pandemic ravaging humanity in the
last few years. IMTD serves as one of many popular platforms now hosted by IMTA to promoting mountain tourism

for its stakeholders to compare notes with new ideas and experiences, while cultivating a free and open environment
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for sorely—needed cultural exchanges appropriate hindered a lot by rising ideological bias and weakening

globalization.

Take 2020 IMTD for example. It had over one million participants. The day issued the Report on World Mountain

Tourism Development Tendency (2020). And also announced an Initiative of “Mountain Tourism for a Healthy Life”

by which IMTA tried to lead the thinking on revival of tourism once Covid ends itself or once we reach the post-Covid

era.
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What are the features and innovations of
the International Mountain Tourism Day
20227
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2022 is even more challenging in maintaining
global peace and economic prosperity. Therefore, this
year’ s IMTD celebration will offer an unprecedented
and innovative platform with multiple sites connected
through Internet globally covering five continents and
focuses on three major topics.

The first is to present an all-dimensional
exposure of “Mountain Tourism Championing
Healthy Life and Cultural Exchange” by connecting
the dots among fighting pandemic, promoting a
healthy life and ensuring safety in tourism.

Secondly it explores ways and means for a new
mountain tourism that will satisfy both yearnings for
tourism and for health.

Thirdly it provides an opportunity for different
civilizations as encroached in different cultures and
languages, tourism offerings to increase mutual
exchanges and enhance mutual learning and

tolerance.
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How does the International Mountain Tourism
Alliance innovate the integration of "Mountain+"
and "Tourism+", integrate with local culture,
folk culture, and intangible cultural heritage,
promote the development of traditional mountain
sightseeing tourism to cultural tourism and use
culture to empower the development of the
mountain tourism industry chain?
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IMTA inherently knows that tourism is inseparable from culture which is composed of various local cultural
heritages and expressions. | am certain that without cultural contents tourism, whether in general and mountain
tourism in particular will be devoid of life and meaning.

We know that the supply chain of mountain tourism is richly endowed in unique local cultures. Take Guizhou and
Yunnan provinces of China for instance, almost all mountain tourist attractions have a component part expressing
endearingly locally identifiable cultures. IMTA since its inception a few years ago has spared no efforts in promoting
the concept of “mountain tourism +’, with the pluses mostly in cultural forms. By culture here | mean its broad
definition which encompasses for instance education, sports, music, arts etc, namely “software’, the software part
of any tourist attraction on tourist sites. More powerful and attractive a tourist site is more adhesion it has for people

to come and enjoy, because what it offers is very much enriching experiences in life, no other supply chain or no

other means is capable of providing.
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While mountain tourism is developing the related
industries have also attracted attention, such as B&Bs,
high—-end tourism equipment, well-being medical
equipment outdoor sports equipment manufacturing
industry, etc. How can we use mountain tourism
to promote the deep integration of tourism with
agriculture, industry and service industry then improve
infrastructure, enhance tourism services and drive local
rural revitalization?
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It is understood that tourism has “hardware”
part that provides accommodations, foods, health
care equipment, outdoor sports facilities and
equipment etc. Needless to say the most important
hardware in mountain tourism is mountains
themselves.

Another well-known fact is that poverty is widely
found unfortunately in mountainous areas where
access is difficult for lack of adequate infrastructure.
Things have been changing as with China. China is
an example in using mountain tourism to fight and
eliminate poverty. In China access is no longer a
problem and poverty reduction and elimination has
achieved great success partly through mountain
tourism. So expansion and enrichment of mountain
tourism can play a no small role in reducing poverty.

As it has achieved success in China it certainly
can do the same thing in the other countries.
Promoting mountain tourism without jeopardizing its
eco-system can certainly bring tourism in line with
agriculture, forestation, fishery and husbandry to
increase income for both local people and investors
in hardware and software. | would say that a smooth

“coupling” requires extending the supply chains and
cross—fertilizing the supply chains both horizontally
and vertically in mountain tourism. Governments,
enterprises, tourism operators as well as “software
providers” should work together to make it happen

and to make it a success.
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With your many years of experience in diplomacy,
could you please tell us how the International
Mountain Tourism Alliance to be a disseminator
and bridge for cultural and tourism cooperation
among countries with mountain tourism and turn
mountain tourism into a "golden card"?
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International mountain tourism will certainly
enjoy a strong rebound after Covid pandemic ends.
And it will end. As globalization is being reshaped and
world order is being restructured, the cultural links
which international tourism is part and parcel face a
danger of severance now, because of emerging and
increasingly ideological and geopolitical divisions and
frictions. Covid epidemic is of course making things
worse, not better. But | am certain globalization will
not die overnight even though rising populism and
identity politics in many countries is pushing it over the
top. I am sure globalization will endure because it has
benefited so many people for so many decades. It will
endure in upgraded forms leading all of us into a new
face. | will call it a globalization 2.0.

What we IMTA has been trying to do is building
a solid platform or several solid platforms. For that
matter, where upon governments, enterprises,
mountain tourism operators and all other players
will pool their resources together in expanding
and increasing people—-to—people exchanges and
enhancing cultural links by enriching mountain
tourism with new ideas. New practices and possibly
new international standards. It will make, if we are
successful in that, will make the future world a better
one and more beautiful one.

International community as we know it, has a
shared future no doubt about it, rain or shine. The
current epidemic has shown us that we do have a
shared future. No single country can handle global
challenges on its own. Mountain tourism community
for that matter has to do the same. Because we have a
shared future too. We need to do our best to promote
a sense of togetherness and shared future. This is, |
would say, the most important mandate for IMTA. And
we hope all of you will join us in the fulfillment of that

important mandate.
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Accelerating the Establishment of New International and Professional
Development Pattern for Mountain Tourism
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This year's International Mountain Tourism Day event
is hold under the dual pressure of the global pandemic
crisis and the complex international situation. In this
context, the International Mountain Tourism Alliance
has put forward the theme of "Mountain Tourism
Promotes Healthy Life and Cultural Exchange".
Guizhou is the initiator of the IMTA and the place where
its headquarter is located. What changes do you think
the mountain tourism industry will bring to people's lives
in the future?
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gzher lember of the Standing Committee and Director of Publicity
Dep'irlment wf the CPC Guizhou Provincial Committee
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At present, the world is still under the shadow of the once—in—a-century pandemic and the recovery of the
tourism industry still faces tremendous difficulties and challenges. We are gratified to see that the International
Mountain Tourism Alliance as an international organization initiated by Guizhou Province, uses the global platform of
"International Mountain Tourism Day" to actively speak out for the tourism industry at its difficult time, and advocate
mountain tourism as a green and healthy lifestyle, bringing sunshine and confidence to the tourism industry which is
undergoinga “cold winter” period. | believe that through this activity, mountain tourism will be more deeply rooted
in people’ s hearts usher in a broader development prospect, and bring stronger international influence to the IMTA.

The once-in—century pandemic has profoundly changed the world pattern brought profound and extensive
impact on the entire human society and inspired our reflections and insights about life. One of the important
influences is that a healthy lifestyle has increasingly become the aspiration and expectation of people all over the
world. As a modern way of tourism, mountain tourism suits people's needs for leisure, vacation, sports, etc and is in
line with people's desire to remain simple, return to nature and pursue health. It provides the best option for people
to go outdoors relax and pursue freedom under the normalization of the pandemic. | have noticed that in the context
of the severely—impacted tourism industry by the pandemic, the domestic camping and home-stay industries have
recently bucked the trend and ushered in unprecedented popularity. This is an autonomic change in the way of
tourism consumption, under the restrictions of the inter—provincial and outbound travels which fully demonstrates

people's unabated enthusiasm for tourism and the special charm and bright future of mountain tourism.
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We know that Guizhou is a province with low pandemic risk, excellent ecological environment and rich humanistic
resources. How can Guizhou make use of its unique mountain characteristics to give full play to the potential of
mountain tourism and effectively advocate a healthy life and cultural exchanges in Guizhou?
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Guizhou is the kingdom of mountains and the province of mountain parks in China. It is famous for its mountains,
and it is attractive and unique because of its mountains. Steep mountains, unique valleys, karst caves, wetlands
and hot springs are common scenery of the province. The unique Karst landform has given birth to countless
magnificent scenery. Meanwhile, Guizhou has a comfortable ecological climate, strong cultural atmosphere and
convenient integrated transportation which have created excellent conditions for its development of mountain
tourism.

In recent years, we have thoroughly implemented the important instructions of General Secretary Xi Jinping
during his inspection in Guizhou to "enrich the tourism ecology and humanistic connotation and achieve high—quality
development of tourism". By highlighting the characteristics of mountains and taking full advantage of the mountain
resources, we have accelerated our construction of a world—class mountain tourism destination and a first-class
vacation and wellness destination in China. We have successfully expanded the tourism scale from medium size
to large size and achieved significant phased results in the development of mountain tourism. The tourism brand of
"Fascinating Guizhou - A Heaven of Myriad Mountains" has been deeply rooted in the hearts of people, and it has
attracted more and more domestic and foreign tourists to Guizhou to share the splendor, beauty, safety and health
of mountain tourism.

Although the pandemic has not yet passed, we believe that no matter how long the winter is the sunshine will
penetrate the mist and the spring will come. In the face of the transformation and adjustment period of tourism

industry, we shall anchor our development goals, strengthen our confidence, maintain our concentration, practice
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our internal skills and continue to deepen the connotation and quality of mountain tourism. We will head towards
the directions of internationalization, professionalism and specialization make every effort to build a new pattern of
mountain tourism to better meet domestic and foreign tourists' longings for a poetic life, for the distant travel, and for

health, and build an important platform for cultural exchanges between China and foreign countries.
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Guizhou has abundant of resources and it’ s a big mountain tourism province. What strategies and methods will
Guizhou adopt to show its natural and humanistic charm in the future? What new commercial forms and products
will be launched and what concepts will be adopted to promote the sustainable development of mountain tourism?
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First, we will adhere to the "combination of movement and stillness" to ensure that tourists can benefit their
health in Guizhou. We should combine "movement" with "stillness" to enrich and improve the operational type of
tourism in Guizhou. "Movement" means relying on the topography and land-forms of high mountains and deep
valleys, numerous rivers and flying waterfalls to accelerate the improvement of mountain tourism facilities, develop
sports tourism products such as rafting, off-road driving, rock climbing, hiking, cave exploration, low-altitude flying,
skiing and grass skiing, etc and promote the holding of more mountain sports events in Guizhou. "Stillness" means
relying on the advantages of Guizhou's pleasant climate, dense hot springs, and the profoundness of Miao medicine

to cultivate and expand health and wellness tourism such as alpine summer resort, forest recreation, hot spring
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fitness, medical recuperation, etc. So that tourists can gain happiness and excitement through mountain sports in
Guizhou while savoring tranquility and leisure in the scenic landscape. Meanwhile, based on Guizhou's industrial
foundation, we will focus on cultural and wellness tourism, tourism equipment manufacturing and characteristic
tourism products and strive to create a destination for mountain tourism, vacation and rehabilitation.

Second, we will follow nature’ s course to enable tourists to enjoy the beauty of landscapes in Guizhou. A good
ecological environment has become Guizhou's biggest development advantage and competitive advantage. We will
conscientiously implement the concept of "building a community of life for Man and Nature” proposed by General
Secretary Xi Jinping, and establish an ecological outlook that follows nature’ s course, respects nature and coexists
in harmony with nature. We will protect the ecological environment like protecting our eyes and treats ecology
like treating our lives. In the planning, development and management of mountain resources, we will make efforts
to minimize the impact on the environment, maintain the authenticity and integrity of mountain resources to the
greatest extent maintain mountain ecosystems and promote the sustainable development of mountain tourism.

Third, we will advocate the appreciation and sharing of diverse cultures to enable tourists to enjoy the beauty
of culture in Guizhou. Mountains are the cradle, stage, and home of life for the people of all ethnic groups in
Guizhou. They have given birth to the unique red culture, ethnic culture, ecological culture and traditional culture of
Guizhou. We will work hard to protect and inherit the local culture, effectively implant the essence of culture into the
development of mountain tourism, fully present the splendor and harmonious coexistence of each culture and let
the mountain tourism fully reflect the history, culture and national characteristics of Guizhou. We will also actively
support the development of the IMTA, tell a good story of Guizhou through the IMTA and promote people-to—people
and cultural exchanges between China and foreign countries.

As a Chinese poem read, “Green mountains are like the tide” . The future of mountain tourism in Guizhou is
promising. We sincerely hope that all parties will seize the opportunity of mountain tourism development support and
participate in the development of mountain tourism in Guizhou explore in the "blue ocean" of mountain tourism and
share the "bonus" of mountain tourism. With its greater charm, Guizhou welcome tourists from all over the world to
indulge in the splendor of the landscape, experience the unique beauty of the scenery and appreciate the harmony

between man and nature after the pandemic.
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Jointly Preparing, Building and Sharing a Bright Future for Mountain Tourism
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Shao Qiwei, Vice Chairman of International Mountain Tourism Alliance (IMTA)
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Dear IMTA members and colleagues. It is my
great pleasure to gather with you online on the special
occasion of the "International Mountain Tourism Day"
on May 29th. In 2018, the "International Mountain
Tourism Day" was officially launched by International
Mountain Tourism Alliance. Its launch marked the
establishment of a new platform for international
cooperation and exchanges of the IMTA. Combining
the background of the times and the development
trend of global tourism the IMTA has persisted in
holding tourism day theme activities every year. It has
been working hard to explore a new trend, pattern and
practice approach for the development of international
mountain tourism under new historical conditions
which have had positive impacts on the international
tourism industry.

Under the intertwined background of the
complex pandemic world situations and the continued
downturn of the global tourism industry, the holding
of the "2022 International Mountain Tourism Day"
event with the theme of "Mountain Tourism Promotes
Healthy Life and Culture Exchange" will strengthen
our confidence to respond to the impact of the crisis,
help us create a positive and healthy mountain tourism
mode and market atmosphere, encourage culture
exchange between countries and regions enhance
friendly exchanges and mutual integration and
promote a shared future of mountain tourism based
on mutual discussion and collaboration.

According to the United Nations World Tourism
Organization (UNWTO) in 2021, the number of global
tourists increased slightly by 4% compared with 2020,
but was still 72% lower than that of the pre—pandemic
period of 2019. In terms of tourism revenue global
tourism revenue increased from US$1.6 trillion in 2020
to US$1.9 trillion in 2021but was still well below the
US$3.5 trillion in 2019.

It can be judged that it will take a long time for
the global tourism industry to recover and develop.
Under the repeated pandemic rebound and the
complex and ever—changing international situations
there are two steps that we should take to respond

to the emerging difficulties and challenges. On the
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one hand, we should advocate and support the
international community to adopt effective policies
and measures to help the tourism industry and
enterprises get out of the predicament. On the other
hand, we must strengthen our confidence, make a
difference and prepare for post-pandemic recovery
and development in multiple ways.

According to the development law of tourism
the sustainable development of the tourism industry
is inevitable, while people's demand for tourism
consumption continues to grow. | believe that under
the comprehensive effect of new changes, new
patterns new systems and new technologies, the
tourism industry will find a new development path in
the future. To this end, it is my suggestion that the
tourism industry and related parties should learn
early, deploy early, and prepare early.

First, we should continue to strengthen our policy
support for market entities. As an important industry
of the national economy, tourism is a pillar industry in
many countries and regions and plays an important
role in economic and social development. The issue
of employment or unemployment within the industry
is enough to attract the attention of the whole society.
(According to UNWTO statistics in 2020 and 2021
the total unemployment in the global tourism industry
reached a total of 185 million people equivalent to
the combined population of Japan and the United
Kingdom)

Of course, it is foreseeable that after the
pandemic the tourism industry will take the lead in a
rapid recovery and rebound. However, how to help
market entities survive the pandemic and maintain
their strength after the pandemic are the issues that
we need to pay attention to right now. UNWTO and
various international tourism organizations should
continue to call on governments and corresponding
institutions, around the globe to continuously
increase their efforts to solve difficulties, and provide
support for tourism companies International tourism
organizations should also play their governance
role and provide action guidance for market entities.

Although many policies have been issued by the



Chinese government and the governments of many
countries and regions, they are still far from enough
considering the predicament of the tourism industry.

Second, we should reflect on the shortcomings
and deficiencies of tourism. In today's world, the
development environment of tourism is undergoing
profound changes and it is urgent to re—examine
the traditional way of tourism development. The
current predicament of the tourism industry is mainly
due to the superposition of multiple impacts of the
pandemic but there are also structural problems.
The development of the tourism industry emphasizes
quantity over quality and construction over
management. It also has the problems of paying too
much attention to the number of customers, being too
dependent on the ticket economy, being too single
formed, being lack of talents and having low risk
resistance ability these have been the pain points of
the tourism industry.

To solve these problems, we should seize the
special opportunity of the moment to take decisive
actions comprehensively reflect on the system and
mechanism planning and design, business model,
marketing model, insurance system, talent training,
crisis management methods and travel modes and
to make changes and seek innovations in order to
survive the management departments, working
institutions, enterprises, practitioners of tourism and
related industries should make concerted efforts
to enhance the forward-looking, and anti-risk
capabilities of the tourism industry while empowering,
developing and showing their abilities.

Third, we should give full play to the role of

mountain tourism in the post-pandemic tourism

recovery. From a global perspective, people's
yearning for free activities, outdoor activities and
multi-modal tourism activities has become stronger
after the pandemic. Recently, the sales of RVs in the
United States hit a new high and "camping" in China
has become a most popular word on the holiday
network. Mountain tourism—based outdoor tourism
nature sightseeing tours and countryside tourism
have become the hot spots and new trends of tourism.
Mountain tourism is likely to become an important
engine for post-pandemic tourism recovery. From
this, we can foresee the current and future trends in
the development of the international tourism industry
and tourism consumption.

Mountain tourism is a tourism activity that relies
on the natural human and ecological environment
of the mountains. It is also one of the ideal ways to
enjoy a healthy life. Mountain tourism will definitely
play a leading role in the reshaping of the tourism
industry. As a tourism genre that integrates mountain
sightseeing leisure vacation, mountain climbing, wild
adventure, tourism and entertainment and humanistic
education it can also boost cultural exchanges.
Therefore, mountain tourism should advocate
cultural exchanges the protection of the ecological
environment and a healthy lifestyle. It should also
give full play to the important role of tourism in cultural
dissemination achieve mutual promoting effects
between culture and tourism and integrate cultural
connotations into the whole process of mountain
tourism development

Adhering to the concept of “Mountain Tourism
Promotes Healthy Life and Cultural Exchange’, the
IMTA keeps being open and inclusive pursues for
win—win cooperation and give full play to its role as
an international tourism organization by actively
participating in the reform and construction of the
global tourism governance system and the promotion
of the development of global tourism. At the same
time, it works together with other international
organizations relevant institutions and enterprises to
expand external exchanges strengthen cooperation
and communication and strive to contribute to the

sustainable development of mountain tourism.
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Facing the Booming Mountain Tourism Demand,
only those Willing to Cooperate and Share can Achieve Win-Win Results

Archil Kalandia, Georgian Ambassador to China
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I'm Archil Kalandia, Ambassador of Georgia to
China. First of all, | would like to greet all participants of
the International Mountain Tourism Day Conference.

Mountain tourism constitutes all activities
that tourists undertake while visiting mountainous
regions. In the winter, this primarily means skiing or
snowboarding, while in summer it can include hiking,
mountain-biking, horse-trekking, etc. In this regard,
such pursuits have been growing in Georgia. I'm
pleased to mention that in recent years, the number of
travelers visiting Georgia's ski resorts has increased
by 800 percent.

Besides, Georgia aims to host a variety of

international championships for winter sports. In this
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regard, | would like to mention that in 2023, Georgia
and Bakuriani, which is a famous ski resort in Georgia
will host the Ski and Snowboarding Freestyle World
Championships. Georgia is trying to develop its ski
resorts in a way that boasts international standards.

| hope that in the post-pandemic period, the
Georgian side will cooperate and will strengthen its
partnership with the Chinese colleagues, and with
the relevant tourism agencies all around the world
to intensify our win-win cooperation and concrete
projects.

As the end, once again, | would like to wish all
participants of International Mountain Tourism Day
Conference success and all the best. Thank you so

much!
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*._ Promoting the Revitalization and Sustainable Development of Tourism to Drive the Global Economy .~
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Maribel Rodr i guez, Senior Vice President of World Travel & Tourism Council
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Hello, my name is Maribel Rodriguez. | am
the Senior Vice President of (WTTC) World Travel
& Tourism Council. Congratulations to IMTA’ s
continuous efforts on providing such a great platform
to facilitate meaningful conversations and discussions
for Travel & Tourism sector.

WTTC represents the global private sector. Our
members are the CEOs of over 200 Travel & Tourism
companies from all over the world from hotels to
airlines to airports, OTAs, tour operators and cruises
and so on. We also work with governments to help
them define effective policies and support for the

sector. The COVID-19 pandemic has been difficult for
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all of us, but tourism has really been impacted more
deeply than others. We must concentrate our efforts
onreopening borders and accelerating recovery.
Prior to the pandemic. Travel & Tourism created
1in 4 of all new jobs globally 334 million jobs, 10.4%
of global GDP. The good news are now we expect
to reach 2019 levels by the end of 2023, but only if
governments and the private sector can continue to
work together to reopen borders and enable tourism.
As you see, our sector is key to the recovery
of the global economy and people’s lives. Over the
next ten years, to 2032 T&T is estimated to create 126

million new jobs. Of these, 1in 7 new jobs will be direct
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T&T jobs and 1in 3 of new jobs will be in the entire
economy.

Travel to mountains to stay closer with the nature
environment is increasingly a need, especially after
the Covid. It is particularly important for us to focus
on a sustainable and inclusive recovery that priorities
people and planet.

We have recently launched our Hotel
Sustainability Basics, a globally recognised and
coordinated set of criteria that all hotels can use to
reach the basics of sustainability. | believe it will be
needed especially for hotels located in mountain
areas. We will be pleased to welcome IMTA members
and partners in hotel sector to join this initiative and

adopt sustainable measures in hotels.

Our Destination 2030 report looks at global
cities’ readiness for sustainable tourism. It includes
examples and lessons for cities as we work towards
sustainable and inclusive growth. It is our duty to
support all destinations as they reopen borders,
support communities and power the global economy
through Travel & Tourism.

China is such animportant contributor and player
in the international landscape of travel & tourism
sector. We all look forward to her reopening and
return. WTTC is always willing to work together with
public and private sectors in China to facilitate a rapid
recovery of our sector.

I wish you all productive an enjoyable conference.

Thank you!

Promoting Mountain Outdoor Sports Tourism and Nordic Walking
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Aki Karihtala, President of International Nordic Walking Federation (INWA )
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Hello everyone. My name is Aki Karihtala. |
am the president of International Nordic Walking
Federation. Hello from Finland.

Nordic Walking, originated from Finland, is one of
the fastest growing fitness sport activities in the world.
In Nordic Walking, you are using hand held poles and
a unique technique while walking in order to activate
also the muscles of the upper body. In Nordic Walking,
you are using over 90% of the muscles in your body. In
Nordic Walking you have a 46% increase in the energy
consumption in comparison to regular walking and at
a lower rate of perceived exertion. Our International
Nordic Walking Federation (INWA) was founded in
Finland in the mother land of Nordic Walking in the
year of 2000. In our country over 20% of the population
is familiar with Nordic Walking. Our federation has
over 20 certified member organizations, and we have
also educated thousands of Nordic Walking National
Trainers and Instructors along the year.

Nordic Walking presently exists in over 40
countries around the world. The world population
of Nordic walkers is far over 10 million as a result of
close co-operation with our member organizations
to promote Nordic Walking and to improve people's

health and fitness. In China, we started the promotion

of Nordic walking together with Chinese Institute
of Sports Science in 2005. Now Nordic Walking is
practiced in about 100 cities with a population of 1
million Nordic walkers in China which is great but
leaves also space for additional growth.

We are very pleased to cooperate with The
International Mountain Tourism Alliance to promote
Nordic walking and mountain outdoor sport tourism.
Every year INWA and our member organizations
organize Nordic walking activities also in mountain
areas to enjoy the nature and improve health. In
recent years, our member organization in China
has organized several Nordic walking trips to the
mountains of China and also in Europe and the
participants have greatly enjoyed it. And we have
also organized Nordic walkers from Europe and Asia
come to the China to enjoy the wonderful nature in
the mountain areas. The theme of 2022 International
Mountain Tourism Day is to promote Healthy Life and
Cultural Exchange through Mountain Tourism. We
would very much like to promote mountain outdoor
sport tourism and Nordic Walking on our side. We
sincerely wish that we have a successful International
Mountain Tourism Day.

Thank you very much.
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Israel Boasts Profuse Tourism Resources and Chinese Tourists are Always Welcomed

Yuval Waks, Deputy Chief of Mission, Israel Embassy to China
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My name is Yuval Waks and I’ m the Deputy
Ambassador in the Embassy of Israel in Beijing. We
are gathered here today to celebrate the International
Mountain Tourism Day 2022, that will take place here
in China.

| think if we go over the landscape of Israel. At the
south we have deserts. In the north we have snow,
and in the middle, we have a lot of history. | think that
right before COVID starts, we had 160,000 tourists
that came from China to see the beautiful landscape of
Israel. If you love history, if you love archeology, if you
love the desert, if you like scuba diving with dolphins
or swimming in the Mediterranean. You’ re welcome
toIsrael, we' llaccept you with open arms.

Sowe said that Israel has alot to offer, as you see
in this photo that we have here in the embassy. In the
south of Israel, we have desert and of course, special

animals that live in the desert. So if you’ re a desert
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lover, if you like to trek in mountains in the desert, this
is definitely a good option to go to Israel.

Let’ s move here to the next photo. This is one
of the wonders of the world. This is the Dead Sea
of Israel. | know that many, many Chinese like to go
there, not only for the beautiful landscape, as you can
see here, also for the cosmetics. A lot of cosmetics
products are made in the Dead Sea. We can move
on to see that in the side lands of Israel, you can find
actually beautiful fields. If you’ re into agriculture,
you will find a lot of that in Israel. Last but not least, of
course, you can see that Israel lays on the side of the
Mediterranean Sea. We have long seashores and
lots of sea activities to offer history, next to the good
weather, next to the desert, next to mountains. | think
Israel has it all. | think you guys should come and visit

Israel. Welcome.
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Dear Friends, Hello everyone,

I”’m Manuel Brissaud and | lead the French
Nationalschool of mountain sports. | am very happy
to participate in the International Mountain Day
organized by IMTA on May 29, 2022. | will talk to you
about tourism and mountain sports with a positioning
on "good living" and cultural sharing.

I would like to begin my conference by presenting
a model that has been widely developed in the
countryside and rural mountains of Europe. This
example is in the county of Savoie in the Alps.

It is a paradise of "medium mountains; rural,
called "les Bauges) with a UNESCO-classified
Geopark. Local players have developed a very
diversified summer-winter tourism there, focused on
sports and nature, with a very strong positioning on
well-being.

In the valley, a large lake, free to access, offers
all the pleasures of water. The surrounding mountains
offer a wide variety of sports activities such as hiking,
climbing, canyoning, paragliding. A parachuting club
allows you to practice air sports. And light aircraft
offer sightseeing overflights of the region.

Here tourist sports are choices among other
recreational activities. For example, local products
and crafts are highlighted: cheeses, wines, liqueurs,
pottery, sculptures... Festivals make the link with the
traditions of the past. You can stay on the farm, sleep
on a campsite, get married in the vineyard, celebrate
anevent:-

Aix-les-Bains, the town near the lake, has
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capitalized on its thermal resources which have made
its reputation since the 19th century. The elites of the
time indeed already came there to seek well-being.
“Well-being” : a theme that has remained at the
heart of the tourist offer and positioning today. And
everyone benefits from this very diversified tourism
thanks to a network of activities and of the territory.

A modern and harmonious future has been
built on this site which takes into account the natural
heritage and the past, while keeping the inestimable
value of authenticity; this soul of the territory which
makes it an attractive and even unique destination.

Local tourism, leisure, mountain sports, pleasant
and preserved environment, excellence in services:
these are all ingredients that underpin the quality of a
prosperous and pleasant life.

This "good life" style also attracts many visitors,
French and foreign, to come and spend holidays,
discover the local culture, create links with the local
inhabitants. This welcoming and open environment
encourages them to stay as long as possible. And
keeps them coming back with family and friends.
Attracting, anchoring, building loyalty: here are
three parameters that sustainably establish a tourist
economy. This territorial vitality even motivates new
people to come and settle, live and develop their
economic activities in the region. It is a virtuous spiral
that aspires upwards---

Nature is an increasingly strong value in our
modern and urbanized societies, hemmed in by

increasing constraints of safety, regulations and



pollution. Hiking in the wilderness, especially in
the mountains, at your own pace, in a silent space,
running, cycling, swimming, climbing, skiing, flying has
become a form of healing, of rediscovering freedom: in
a way a return to the sources which humanity greatly
needs for its balance and well-being.

This need has even increased since the
appearance of Covid. As these tourist sports in the
mountains potentially present risks, tourists are
generally guided by qualified professionals.

In France these professionals are trained at the
National School of Mountain Sports, that | have the
pleasure of directing here in Chamonix. Each year,

more than 2,000 students follow the demanding and

humanistic training courses at this school. These
mountain connoisseurs, guides, instructors, sport
teacher, constitute a network of key players in the
promotion of tourism and the attractiveness of
territories, leading groups, supervising and organizing
activities, providing information and advice, and even
torescue.

You know, all these professions are at the
crossroads of sports and leisure, tourism, the
environment, rurality, cultural exchanges, and even
regional planning. They are an essential component
for developing a sustainable, eco-responsible,
equitable economy, whatever the mountains in the

world.

R —— UBIRNF SR E ., BORS UE %

Mountain Tourist Sports, Well-Being and Cultural Sharing

[ bl IR SRR B S
([N L)l Sy

Serge Koenig, Member of IMTA Expert Committee, Expert of International
Mountain Tourism

Bk, KKF! TIEEWE, TCEPIER,
FONEEIERRS SRS o
FEREEERE, SMIEIENRHTEREXAE

T, PONEERAKREBE. AKAiRE, e
HREEEER, CRZLME 360 EAIKS - EEHA
EEXEIEAXRELR?

KE920 &3k, PEFETFINE TR R
B “EmEHR” . ARSRBEPERE, FI2ENFH
EXfETRRRE “AEIRE Lk, BRETHEEX—
KREHNFRINRDE

&iE, HIMRPENSEES “RIRE" HAE
RHB. EXHFT, X2 IRFAEN, TLUERXLE
EERIER, FERTRSHASSHE,

XEENHIT TR AN EER K, LARIRS AR,
R RER—CRIBATRERE, M TN,

LA SR TRV S —IER R, XBEE
BEESMRIER, BEFESEHREXN, MEFFHRA
SEREREE RIS, Fo=MIARRAESR:
B HAERMUHERI SRR, Rt IERE
BIARRERFOSESF it T BRIRILE

PER—FEEHIAMER, 56 TRIEK, =92=
HELRLMES, BEEREANENREED. EW
{RAIFFED, BT Sibhciz A S TIRAIRZ IR/, fEERT
AR RIS

FELRUMIEHNERIIXERER ., CRURFSRER
FERBREE. REML . XAFRVHRER. BAXERD
B/, XMRERNSTEN,  “Ea—ER M ‘iz
f—/RF NEERE, BRIESHIERZIBAIAR
SEENFILLMIEED .

SENRRFPIMES BB REFNTHEHIIER
BEFENE, FHSREFERRRE N REMIIFINEIE
o XS AJREFE B R RATA AR m LA E SR
SAE . XFSEBURIF SRR T T S ARibF AV AIRE 5

b

&

27 | 46



T, BERF, Rl XR—ERE. ETE. ERF
Rt RAISREM . EF, EIRLIRERETAH T —
PRTFHRAELSKBIOARIRES, XE—HEFSZHK
B,

Eit, AX—E=T, EFHEAER ESEROFFH
REHEA, TEBESEN, EBHENFINEHIISRSE
BXRAIFIMEEIRIESR, AR EFIMNERRIEERIE
RKZ—. MEBRIRABAFER: FFMRORERRET
BRIER TR TIERTE, Ms2ERRSHSE, SEEE
*Dﬁﬁ’ﬁ? ......

GE WEI PENG YOU, DA JIA HAO. Regardless of
the country, outdoor sports are attracting more and
more people.

It's a trend right in the air at the time of closing
sports halls and other confinements linked to the
pandemic. Exercising by the water, meditating in lush
gardens, climbing to altitude to admire a 360° view...
What could be more stimulating to feel good about?

China has for about 2 decades launched its

“golden age” of outdoor sports and “active”
wellness. During my many stays in China, particularly
since the Chinese government directives for the
development of "sports tourism;'| have seen to what
extent communities have mobilized in this societal
movement.

Recently, | heard about the planned integration
of “extreme sports” into school education in China,
like rock climbing. This is an excellent initiative that will
undoubtedly popularize these practices and allow as
many people as possible to have these experiences.

These activities already respond to changing
consumer needs and nature and well-being activities
that appeal to the public, especially the younger
generations.

Mountain territories benefit from another major
asset for tourism. They are often inhabited by mosaics
of colorful ethnic groups and open to welcome visitors
from elsewhere. And to share their landscapes and
their traditions: exchanges that establish the social

link necessary for any country. Exchanges that also
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allow peoples who are different to appreciate and
better understand each other.

China is fortunate to be a country—continent,
with its 56 ethnic groups, with 2/3 of the national
territory covered by mountains, with the greatest
global potential for domestic tourism. Local tourism as
you know is a pillar of sustainable tourism because it
generally has less impact on the environment.

Hiking in particular is a key element for sports
holidays in the mountains. It is an asset for tourism,
regional planning, discovery of cultures and
landscapes, relationships with nature... For well-
being and health. This activity, the simplest there is,
which consists of putting one foot in front of the other,
is The "sport—health" and The "sport-well-being"
ideal, and which is by far the most popular leisure
activity and mountain sport.

Trails and recreational outdoor hiking will
gradually enhance the value of our vibrant natural
heritage. And will continue to promote outdoor
activities choices that are both touristic and sporty,
that are different than the traditional concept of a
mass tourism and commodification with sometime
heavy consequences. This type of outdoor tour
embodies the local tourism with his spread of profits,
fairer and more moderate: these are the preconditions
for a healthier, more balanced and happier world.

The IMTA also published last year a study on the
development of hiking in the world: an educational

document that should be read.



The context is therefore more favorable than
ever for this Chinese boom in outdoor sports and the
outdoors linked to well-being to become one of the
strongest in the world since it is based on the largest
middle class in the world. With proactive government
policies: | am thinking of the reduction of working
hours without loss of pay to strengthen the domestic
consumption of services, therefore sport and
tourism...

The recent Beijing Winter Olympics are also an
additional stimulus to develop this culture and this
"industry" of mountain sports tourism. An  “industry’,
whose word | deliberately put in quotation marks,

which must more than ever integrate the notions

of moderation, respect, fairness, integration, eco—
responsibility.

In any case your winter games of February 2022
are a backbone used to popularize active holidays in
the mountains, winter and summer alike.

Finally, in these times of searching for a concept
of a harmonious and environmentally friendly society,
We like to believe that this growing movement for the
outdoors in the mountains and outdoor sports could
influence, and embody, an authentic sense of the
essentials, turned towards nature, towards respect,
towards health, towards effort--- and to participate
in the beautiful idea of “community of shared human

destiny”.
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Hello, everyone. The topic | want to share with
you today is that “Mountain Sports —— Better Choice
During the Pandemic” . Currently, the world is under
the severe influence of the COVID-19. Under such
circumstance, we should try to keep healthy and
enhance our immune system. Sports is a crucial
method to improve immunity and maintain healthy.
In the medical field, aerobic capacity is the fifth sign
of life which refers to the vital body features when
we are alive. These signs include respiration, pulse,
blood pressure and temperature, and now the aerobic
capacity is categorized as the fifth sign of life.

Aerobic capacity represents the endurance
of doing sports. It is closely related with our cardio—
pulmonary function and metabolic ability. People
with high aerobic capacity will find marathon an
easy task while those with low aerobic capacity will
have difficulties even walking for 500 meters or 1000
meters without experiencing short of breath, resulting
in giving up. People with high aerobic capacity will
have a lower risk of getting severe illness while those
who don’ t will stand a high risk of becoming severely
ill. People with higher ability of doing aerobic sports
will be easily cured once they are ill, but others who
do poorly in aerobic sports will face a lower chance of
being cured if they becomeiill.

Doctors also would recommend patients to
participate in aerobic sports to improve their health
conditions and help them to get better soon. There is
even a movement called Sports is a Good Medicine
going on in the medical world. Sports not only benefits
the body but also cures diseases. As an effective
medicine, sports has its own dose when prescribing

sports as medicine, doctors have to consider such
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questions as what kind of sports is suitable for the
patient, how many times a week, how long each
session will take and the intensity of doing sports.

Mountain sports is an important way of doing
sports. We would strongly recommend people taking
part in mountain sports especially when we are in the
middle of pandemic. Firstly, itis much safer. As it takes
place in the vast mountain areas where people can
keep distances with each other, thus lowering the risk
of transmitting the virus. Secondly, it is much easier.
Because the negative air (oxygen) ion and oxygen
level in the air is quite high which makes doing sports
more comfortable and easier. Also, the beautiful
mountainous scenery helps make one feel cheerful.
Particularly for people who are under strict quarantine
up to several months long due to the pandemic. Going
outdoors to mountains will certainly play an important
role in regulating our emotions.

Besides, mountain sports produce positive
effects for people mainly because firstly, the high
amount of negative air (oxygen) ion and oxygen
in mountain areas can dramatically improve our
health. Secondly, mountain sports provide a wide
range of options for people to choose including
hiking, mountain climbing, rock climbing, rafting
and mountain cross country. Thirdly, the complex
landscapes of mountains cover both plateau and plain
areas. We should increase the intensity of exercise
when we are in the plateaus while reduce it when
we are in flat areas. And we call such exercises high
intense interval training (HIT). HIT research plays a
crucial role in helping us improve our cardiopulmonary
function and metabolic capacity.

Mountain sports is also a part of mountain
tourism. which includes mountain sightseeing
tourism, mountain wellness tourism, mountain cultural
tourism and mountain sports tourism. Today is our
International Mountain Tourism Day, we would like
to encourage more friends to take part in mountain
sports under the backdrop of pandemic. Walk to live a

healthy and happy life.
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Hello, Namaste from Nepal Association of Tour
& Travel Agents (NATTA) and from the country of the
Great Himalayas. NATTA is a pioneer association of
travel agents established in 1966 A.D, uniting for the
cause of tourism promotion and welfare of tourism
entrepreneurs. NATTA is indeed a proud council
member of IMTA.

Nepal has Mount Everest, 8848.86 m, the
highest mountain in the world. Having thousands
of the highest peaks, the unique peaks draw the
attention of the world and are in the bucket list of every
visitor to visit. Mountain and Himalayas not only offer
many activities for adventure lovers. The spiritual
value in the Himalayas is also quite high. Most of
the visitors they feel healed after the visit. The spirit
of Himalaya is very pure. Nepal is next door good
neighbor of China and is connected by geography,
history and culture.

We are trusted friends and further promoting
mutually beneficial cooperation since the
establishment of diplomatic relations. Appreciating
this diversities, Mountain Tourism adds shine to our
tourism industry and attracts many travelers to visit
Nepal for adventurous acts. Mountain Experience is
truly a life time experience. China is world’ s largest
& ever growing outbound tourism market which is an
opportunity for us. It is due to COVID restrictions that
we aren’ t being able to entertain Chinese tourists
since two years. Nepal greatly values its relation with
China. The year 2022 is important for us as we have
just recovered from the pandemic situation, and new
hopes have shaped for the tourism industry to bounce
back. NATTA is in course of formulating strategic
plans with most suitable marketing strategies. |
believe the celebration of International Mountain
Tourism Day and the event like Hiking will be a boost
to bouncing back and publicize the potential tourism
destination of Nepal.

Certain years back on this day, IMTA chose
their first host country Nepal for their international
organizational event International Mountain Tourism
Day, being NATTA as an Implementing Partner.

Hopefully such celebrations shall be an annual

calendar working together with NATTA.

With these few words of Greetings, | hope, soon
the restrictions be removed and we welcome you all
in Nepal. NATTA is always ready to extend all needful
co-operation for the growth of tourism industry.

Thank you all.

The first International Mountain Tourism Day was
successfully held in Kathmandu, the capital of Nepal,
on May 29,2019, opening a new journey of building
the platform of "International Mountain Tourism
Day". Today, we are at Nagarkot Hilltop at the height
of two thousand two hundred metres, celebrating
International Mountain Tourism Day with Hiking event.
Thanks to friends of International Mountain Tourism
Alliance (IMTA) who intended to collaborate with
NATTA and organize a Hiking Program celebrating
International Mountain Tourism Day on this glorious
date of 29th May 2022.

It is the nearest potential destination with a view
of the Himalayan ranges and is an environmentally
friendly destination around. The program was graced
by the Proposed Ambassador of Nepal to China HE
Bishnu Pukar Shrestha, Chief of Valley Tourism Office,
Mr. Tanka Prasad Bhattarai, CEO of Nepal Tourism
Board Dr. Dhananjay Regmi, Director of China Culture
Centre in Nepal Ms. Xiao Jiang, Presidents of Tourism
Associations, NATTA Past Presidents, Members and
its associates. The program had more than eighty
participants.

Mayor of Sankharapur Municipality Mr. Ramesh
Napit said that such events at one of the traditional
and religious destinations shall be of great height in
tourism and shall support in the future as well for the
progress of the locality. The delegations speaking at
the event highlighted the cordial relationship between
IMTA, NATTA and Nepal since its formation in China.
And thanked for the collaboration to organize a Hiking
Program celebrating International Mountain Tourism
Day. Also, the delegations suggested in lobbying for
welcoming Chinese tourists to Nepal. We also hope
such celebrations will be an annual calendar event of

NATTA and IMTA.
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What | am doing is mountain tourism. It is caving,
it is mountaineering in opposite direction. Why go
caving? Caving certainly first for pleasure. But the
best reason for caving is that as the global community
shrinks, every corner of our planet has been mapped
by satellite. So, anyone who would like to find new
land, there are only three choices to be left, flying into
space, diving into deep ocean, or go caving.

Go caving is a light way to have more exciting
discoveries underground in this world. Mountaineers
climb by walking sticks, we use this rope. We call it

“single rope technique”, we call ourselves cavers.
Those who study caves are speleologists.

Asian Union of Speleology is an organization for
all cavers and speleologists around Asian countries.
It is a member of IMTA. | wish, | hope, we will have
nice cooperation in the future to help with mountain
tourism in Karst regions of Asian countries.

There are lots of secrets underground to be
discovered, go caving is a wonderful way for our
healthy life and civilization exchange. Let’ s go! We will

go caving for more discoveries.
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| still recall our good conversation about IMTA
and its efforts in promoting mountain tourism. I'm glad
to see that IMTA has made significant progress in its
objective to bring attention to tourism development
in the mountainous regions in the world. | sincerely
hope IMTA will be able to expand its outreach further,
encourage people to explore the wondrous nature and
cultural heritage from all of the mountainous regions
across the globe.

The RV industry in North America has witnessed
phenomenal growth in the past two years with record
shipments. The pandemic has caused many people to
reassess their life and many have decided they want
to pursue a more active, healthy outdoor lifestyle.
And as we know, RV's are an excellent basecamp
for pursuing outdoor adventures. With many people
having the ability to work remotely, RVs are becoming
mobile offices where people can work anywhere they
can get a WIFI connection, remote learning has also
been adriverin RV purchases.

IMTA is an excellent partner for the RV industry,
as RVing and camping is all about the great outdoors
mountains, forests, waterways, scenic byways and
other natural wonders. The healthy RV lifestyle helps
connect outdoor enthusiasts back to nature and
RVing and camping is an integral part of mountain
tourism.

I'd like to use this opportunity to congratulate you
on this year's International Mountain Tourism Day,
and would like to thank IMTA for the wonderful work
have accomplished over the years. Generations to

come will benefit from your work.
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Pichincha Province, Ecuador
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Hello everyone! My name is Paola Pabdn,
governor of the Province of Pichincha, Ecuador.
Nearly two hundred years has passed, since the
famous German naturalist and expeditionist,
Alexander von Humboldt, Alexander von Humboldt,
named this area as the "Volcano Avenue". Only in
the province Pinchincha, in northern Ecuador, South
America, there are 45 highlands of hills, mountains,
active and dormant volcanoes, spreading over 200
km along the Andes Mountains.

The Provincial Government of Pichincha is
committed to protecting environment and promoting
tourism and cultural development in the province,
including it’ s magnificent mountains and volcanoes
which are a fundamental part of the natural and
cultural heritage of the province, and attract numerous
visitors and explorers. The mountains of this area of
the world, considered the closest points of the planet
to the sun, and they have been a source of scientific
and cultural inspiration for ancestral inhabitants
including the Quitu—Caras, Cayambes, Yumbos and
Inca, who came to this land to seek the closest place
to the sun. Sun is one of the Gods they worship. This
all happened before the arrival of the Spaniards. This
beautiful mountain and volcano view can be seen
from Pichincha Province, Ecuador, South America.
Let’ s celebrate the International Mountain Tourism
Day and bless the climbers, bicentenary of Pichincha

Province.
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Manawa Honey and Tours New Zealand
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Greetings to you all from Aotearoa, New Zealand,
I’ m Brenda Tahi, CEO of Manawa Honey and Tours
New Zealand.

We’ re based here in our village in Ruatahuna
which is located in the heart of the vast mountainous
region. Our tribal homeland, Te Urewera, at the heart
of the North Island of New Zealand. We produce
premium honeys from the forest and our mountains,
including international award—winning Manuka honey
and Tawari honey. And then we've got Rewarewa
honey, the base tasting honey in the world. We run a
range of tours for visitors to our region, hikes in our
mountains and down river, horse trips and tours about
honey and the beehive in our apiaries.

In our view, mountain tourism is a particularly
exciting way to take a holiday or to experience a
region. The activities can suit adrenaline seekers
and the sites can be most scenic. But for us, the most
rewarding part of our mountain tourism operation
is the sharing of our culture and way of life with our
visitors. The warmth and depth of connecting with
other people is what makes our tours so special for
us. So, we are honored to be part of the International
Mountain Tourism Alliance and to be celebrating with
you all International Mountain Tourism Day.

Mountain tourism has many benefits. It supports
otherwise depressed and isolated small economies.
It can help preserve the distinctive cultures of
mountainous regions. And it takes people into cross
cultural connections that can promote harmony and
understanding across the globe.

And from our mountains in Aotearoa, New
Zealand, we reach out to the mountains across the
world to celebrate International Mountain Tourism on

this special day in 2022.
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China Forest Industry Association Forest-based Health Nurturing Branch
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Distinguished leaders and guests, dear friends.
I’ m delighted to be invited to participate in the theme
events of 2022 International Mountain Tourism Day.
On behalf of the China Forest Industry Association
Forest—based Health Nurturing Branch and the
National Forest-based Health Nurturing Innovation
Alliance. I’ d like to extend congratulations on the
grand opening of today’ s theme events.

Now, the global tourism industry is still facing the
complex global landscape and threat from COVID—-19.
The theme of this event is "Mountain Tourism
Promotes Healthy Life and Cultural Exchange".
By actively advocating and vigorously advancing
mountain tourism, we will regard it as an engine of
reshaping post—epidemic tourism a bridge leading to
a healthy life and a bond that links cultural exchanges.
Those are what we do to implement the 15th World
Forestry Congress "Building a Green, Healthy and
Resilient Future Through Forests; and promote the
rapid recovery and sustainable development of the
mountain tourism industry to support enterprises in
the fields of eco-tourism and forest-based health
nurturing to overcome difficulties. Besides, the
industry’ s green recovery will also be promoted.

The China Forest Industry Association Forest—
based Health Nurturing Branch and the National
Forest—-based Health Nurturing Innovation Alliance,
adhere to the basic idea and purpose of “Rejuvenating
the Forest and Enriching People, Preserving the
Forest and Benefiting People” . Based on the forest
ecological environment and aimed at protecting the
public health, we utilize various resources including
forest ecology, landscape, food and medicine as well
as culture to carry out health nurturing services by
smoothly integrating them with Medicine and Health
Nurturing.

By using the high—quality ecological environment

of the mountains together with the IMTA and



combining the social and cultural life customs of
mountain residents, traditional cultural activities and
other cultural heritage as well as human resources.
We carry out sightseeing and leisure activities,
science education, wilderness experience activities,
science education, wilderness experience, mountain
sports, health nurturing vacation, cultural nurturing
and other activities.

As an emerging industry, forest-based health

nurturing is booming and still growing. We look
forward to forging a close partnership with the IMTA
through this theme events. We also believe that with
shared ideals, beliefs and values, we will promote
green, healthy, cultural and people-to—people
exchanges. Meanwhile, the sustainable social and
economic development will be fostered as well.

To conclude, we will create a promising future

with joint hands. Thank you.
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Anji Sky Land
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Hello, my name is Sun Xiaodong, the CEO of the
Jiangsu Jingshang Tourism Group Co., Ltd. | come
from Aniji, Zhejiang province, the birthplace of the

famous concept that lucid waters and lush mountains
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are invaluable assets.
Seize the opportunity of mountain tourism and
join Anji Investment 1168. We target generation Z and

parents and children group as our potential clients
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by offering such activities as skiing and hot spring
on mountains sports experience on the cliffs, and
a lavish vacation under the starlight. Adrenaline
rush and thrilling adventure have already become
a new option for the immersive and interactive
mountain tourism. This is also our goal as sky people.
Therefore, our corporation has chosen to set up a
one-stop tourism destination featuring mountain
recreation, extravagant vacation and southern skiing
on a mountain at the altitude of 1168 meters in Aniji,
Zhejiang province. It is also equipped with bed and
breakfast and hot spring programs. The total area
is 6.2 square kilometers and the overall investment
values at 6 billion RMB.

Join hands with Anji Climbing 1168 to rejuvenate
the rural areas and achieve common wealth. In the
past three years, we have worked hard to pursue both
efficiency and results with the whole output value
reaching over 100 million RMB the year we started. A
total of 3 million tourists were received bringing in over
1 billion RMB in tourism profits in three years’ time.
Meanwhile, we have ranked the first in sales among
the cultural tourism industry nationwide via Douyin live
broadcast, the first in Zhejiang province and the fifth
nationwide in terms of sales among Xiecheng scenic
spots and ranked in the top place both for Meituan
Desire List and the sales in Zhejiang province.

Every year, the scenic center would co—
organize major events with the government, such
as the National Mountain Outdoor Sports, climbing
11 mountain peaks surrounding Zhejiang and
the camping carnival. This is not only in line with
our national strategy of building healthy China,

demonstrating the relationship between tourism,
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sports and health, but also has fostered good
development condition where the rural areas in Anji
and the tourism spot will achieve common prosperity
through sharing. Under the lead of sky grassland,
the average per capita income for rural farmers has
increased from 24000 RMB to 44000RMB. Local
villages are allowed to use the parking lot near the
scenic spots and the netincomes for two villages have
reached almost ten million RMB.

Taking the opportunity of intelligent
empowerment to make Anji a lead again. Director
Li An once said that it was the beautiful scenery
on Anji that had taken the movie Crouching Tiger
and Hidden Dragon to winning the Oscar award. The
success and unique characteristic of Anji lie in its
ecological condition and stunning scenery which have
attracted tourists to come here.

The flowing clear water and the seemingly
moving green mountains are the vivid portrait of our
sky grassland. Amid the pandemic, we believe all the
difficulties will be conquered in the end. And we sky
people will continue our path of pursuing development
through ecological conservation. We will protect the
air condition, water and land in our regions, create
new benchmark projects integrating technology
with cultural tourism, and promote the upgrade
of sky grassland tourism products as well as the
transformation of tourism industry through marketing.

We would want to sincerely invite all corporation
leaders and mountain tourism influencers around
the world to gather in the 1168 sky grassland in Anji,
Zhejiang province to enjoy the beautiful waters and
mountains and create wealth together. We will be

waiting for you on the Anji Sky Land. Thank you all!



vpIEIE 5 PR E 1

Chinese National Geography - Camp
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Hello, distinguished guests, I’ m Guo Yinggian,
General Manager of Chinese National Geography
- Camp and a science and media practitioner who
loves nature mountains, and outdoor experience.
I’ m really glad to be invited by the organizer of 2022
International Mountain Tourism Day. I’ m sorry that
due to COVID-19, | can’ t make it to Guizhou to talk
with you face to face, but also because of COVID-19,
people are more yearning for nature and cherish the
experience in an open natural setting. That’ s why
mountain tourism will definitely have a brighter future.
Now, I’m in the HQ of Chinese National
Geography - Camp in Beijing . It’s an “urban
natural garden’, built by our chief landscape designer,
Wang Yuheng, former leader of the Chinese team in
“The Most Powerful Brain” . It is an outdoor vertical
zonation that lives through winter in northern China.
It’ s also the first beauty we see in spring. Here, we

also have a 3D building extended from the red frame of
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Chinese National Geography an art device Hercules
beetle that’ s 5 meters long and 4 meters high and
many themed scenarios in natural gallery, natural
garden, and natural school. These are all examples of
how we apply natural elements to our living space.

It’ s an indoor vertical garden in the natural
school. We’ ve got common vegetations in Beijing like
begonia, and many kinds of ferns. We can use mobile
APP to control the light and water for both indoor and
outdoor plant walls and make them low-carbon and
energy-saving. In cities, we can’ t see mountains
or rivers very often. So we put natural elements like
mountains and phenology into difference scenarios
and into our daily work and life. In this way, we can
move nature from the mountains to our living space.
That is the “healthy life” that we can create in our
daily life.

I’ d like to thank the organizer again for protecting
and promoting mountain tourism and | wish the event

agreatsuccess.
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Vinetree in Yunan

BB Vinetree RHEBERSHIKESTHAIREE
RIHERGRIZED, ST 2009 &£, EIERIAY 11 F47
8, FANTET =/ EkiFERI: REMSHAKES
ith. REFRSLEHERES (B ). REFELIBKE
Eith, FEMEIEMK, RITEDEEZMZEEE, &
B Vinetree ENSEAIFERRIVIER, FTAJ, BEA.
M. WIIRELE, FR—HREERT.

RS ERR L ARIERER, ISR IR A E RY
75, #2022 EfRLitiky B ERUEERHET

It offers a brilliant platform for mutual learning
and cooperation - Vinetree. It is the first one that
initiated the development of high—end tent camping
sites in China. We also design, construct and operate.

Founded in 2009, with an 11-year period to date,
we have created three small tourist destinations:
the Vinetree Gladin Tented Resort, the Vinetree
Southern Silk Road Tented Resort (Tengchong), the
Vinetree Red River Valley Tented Resort. Our site
selection planning design and construction as well as
the landing operation management all follow the idea
of sustainable development. Traveling with bearing
nature, local cultures and mountains in mind is a
responsible way indeed.

Special thanks to the IMTA once again for
inventing a promising future for mountain tourism
projects. Wish the theme events of the 2022

International Mountain Tourism Day a great success.
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Hello, everyone, I’ m Cui Li from Qyer.com and
TOP-WORLD. Since 2020, travelers’ travel habits
have changed a lot. According to the data provided by
Qyer.com a series of outdoor tourism activities, such
as camping, hiking, cycling, skiing and so forth have
gained mounting popularity and continued to rise for
two consecutive years. Annual growth rates of the
attention they received all exceeded 30%. Outdoor
camping in particular, has turned into a prevalent
option since last year. Travelers are more yearning
for nature and outdoor spaces attaching greater
importance to healthy travel and treasuring the quality
time with their families.

However, mountain tourism takes the natural
environment of mountain as its main carrier. With
unique landscape aesthetic forms, exclusive local

social and cultural life customs and distinctive tourism

projects including rock climbing, hiking, camping, field
investigation and outward bounding, etc. Mountain
tourism can meet the needs of travelers for a healthy
life in many ways. Relevant reports also show that
families are gradually becoming a vital consumer
group of mountain tourism. Mountain is a novel choice
for travelers now.

Both Qyer.com and TOP-WORLD, as
international travel life sharing platforms and
high—quality tourism platforms, are also looking
forward to working with more partners in mountain
destinations, scenic spots and outdoor travel to
pursue co—marketing and cooperation on exploring
tourist destinations. Create new outdoor space and
experience to support the high—quality development
of mountain tourism with joint hands, and offer more
travelers the wonderful and healthy life brought by

mountain tourism.
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Hello, I’ m Wang Kai, the vice president of
LY.COM and the CEO of Tongcheng Cultural Tourism
Development Co., Ltd. On behalf of the LY.COM, | wish
to extend warm congratulations on the theme events
atthe 2022 International Mountain Tourism Day.

Lucid waters and lush mountains are invaluable
assets. The yearning and pursuit of a better life in
tourism is a shared goal among global tourists. The
harmonious coexistence of man and nature is the
healthiest way to live and travel. As one of the Top
20 tourism groups in China and the domestic travel
platform taking the lead, LY.COM has always been
committed to providing top quality travel products and
services, so that more tourists will adore mountain
tourism to gain first-hand experience.

To conclude, wish the theme events a full

success.
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Wugong Mountain in Jiangxi
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Hello, dear friends, my name is Xu Jianzhong,
the Secretary of Party Committee of the Wugong
Mountain Scenic Spot in Pingxiang. | would like to
thank the International Mountain Tourism Alliance for
giving Wugong Mountain the chance to attend this
special and meaningful theme activity.

Standing on the Wugong Mountain, you can take
the surrounding scenery into view and feel the desire
to affect the sun and the moon. Wugong Mountain
in Pingxiang, located in the western part of Shanxi
Province in China is categorized as one of the 5A
national tourist attractions. It has always been one
of the three renowned mountains in southern China
since ancient times with its breath—taking natural
beauty, profound cultural history and simple and
unique folk traditions.

The 100000 hectares of alpine meadows here
cannot be found in any other famous mountains with

the same latitude. The spectacular camp line here is
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the longest in the world breaking a Guinness World
Record. Also the photo taken on the International
Camping Day was selected by American Times
magazine as the most stunning photo of that year.
Wugong Mountain are known as the sky grassland
and the outdoor paradise, it is a landmark scenic spot
for holding outdoor sports in southern China. For a
long time, Wugong Mountain scenic spot has actively
promoted healthy lifestyle and civil communication.
Taking advantage of its outdoor resources and
deep outdoor sports culture, various outdoor festive
activities are held in Wugong Mountain to provide
numerous visitors with the chance to get in touch with
nature and relax.

In 2021, a total of over 1.5 million visitors were
received at the scenic spot among which, over
450000 were outdoor hikers. It has also won the gold
medal in Outdoor Tourism Destination Competition in

2021 held by the Asia Outdoor Exhibition. The annual



Tent Festival has turned into a carnival which attracts
millions of outdoor fans abroad to come to attend. Itis
hailed by the China network television as the biggest
outdoor tent activity venue in China. Two outdoor
electronic dance and music festivals in Huajianli has
further boosted the night economy in the scenic spot
through its music IP. Serving as a landmark festival in
the nearby border area between Hunan Province and
Jiangxi province as well as a paragon for successfully
developing mountain tourism during the pandemic.
Currently, we are working to accelerate our
pace to construct national hiking trail, international
outdoor mountain valley, departure camps for travel
pals, international tent cultural exhibitions among

other infrastructure in order to provide visitors with a

much wider space and a better experience of relaxing
their bodies and minds. It is important for mountain
tourism to play arole in leading people to live a healthy
life and enhance cultural communication after the
pandemic has broken out. Scenic spots should serve
as a paradise for people to immerse themselves in
the mountains and rivers while enjoying the fabulous
scenery.

| believe under the guidance and support of the
International Mountain Tourism Alliance, tourism
industry in Wugong Mountain will continue to be
integrated into the high—quality international mountain

tourism system.
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Wuzhi Mountain Tropical Rainforest National Park Yuping Mountain in Sichuan
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iDriver Media Weland Outdoor Sports Development(Hainan) Co., LTD.
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Wuzhi Mountain Tropical Rainforest National Park. Yuping Mountain in Sichuan.
iDriver Media. Weland Outdoor Sports Development(Hainan) Co., LTD. also congratulated
the 2022 International Mountain Tourism Day through videos of unique and diverse

mountain outdoor tourism activities.
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Building Tourist Resorts where man and Nature Co-exist
Harmoniously—a Promise of Peruvians to Future Generations
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Embassy of Peruin China
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Good afternoon, my name is Diana Pita, the
economic and commercial counsellor of the Embassy
of Peru in China. | would also want to express my
gratitude towards the host of this Theme Event for
providing such opportunity for Peru.

| want to send a message to you that Peru
is a naturally endowed country with its diverse
geographic conditions, various natural environment,
and fascinating natural landscapes which have made
Peru an ideal place for hiking, climbing mountains and
mountain biking.

There are countless hiking routes waiting to be
explored in Peru among which the most famous one
is the Inca Trail. Crowning at the peak of the world—
renowned Machu Picchu it provides visitors with
a view of diverse natural landscapes. This is the
most challenging route and receive flocks of people
interested in hiking. It is 43 kilometers long beginning
from the center of the ancient Inca and finally reaching
the Machu Picchu heritage.

Itis also a part of the large Andean road network
which is an important road system linking many major
cities in the Inca Empire from the coast to the plateau.
The Machu Picchu differs from any other parts of
the world, not only in its spectacular archaeological
design and mysterious spirituality but more of its
perfect integration with the nature. These have all
contributed to making it the new seven wonders of the

world.
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As the globally recognized mixed cultural and
natural heritage as well as one of the seven wonders
of the world the Machu Picchu has further received
a new honor in September 2th, 2021. It has become
the first historical site among the seven wonders
of the world as well as the first in the international
tourism destinations to receive a carbon neutral
certificate making it the benchmark in the course of
sustainable development in the world. The carbon
dioxide emission of this ancient Inca heritage site will
be significantly reduced through the accreditation.
This success is jointly achieved by the folk society
and both public and private sectors. Its main aim
is to protect the local natural and cultural heritage.
The accreditation has also provided a clear and key
guideline for tourism development post-COVID-19
which is centered on sustainable development
and more innovative opportunities to get in touch
with nature. At the meantime, the tourism product
development will also protect rural communities in the
long run and spur local economic activities.

As a tourism spot, the Machu Picchu is in a
harmonious relationship with nature and it is very
crucial for us to maintain and protect this relationship.
In commemoration of this great historical site we
should seek alternative ecological plans to protect it
asis our promise to our posterity.

Thank you all for listening. Goodbye.
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Promoting Sustainable Development of Mountain Tourism is Top Priority of Swiss Tourism

Daniela Chiani, Director of Greater China for Si land Tourism
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Hello everyone, My name is Daniela Chiani and
I’ m the new director of Greater China for Switzerland
tourism. And first of all, | would like to extend a big
thank you to the International Mountain Tourism
Alliance for inviting me to join you in this special
occasion. But more importantly, |would like to thank
you all for the incredible work that you do in protecting
and promoting safe and accessible mountain tourism
all over the world.

As a nation, Switzerland may seem small and
insignificant. But as Mark Twain origins of famously
said about our country, it would be a mighty big place
if it was just ironed flat. And it’ s true, the mountain
tourism has been at the heart of Switzerland tourism
from the very beginning. The Alps are the No.1 reason
why people travel to Switzerland from all over the

world. Two-thirds of our country are covered in
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mountains and each and every peak has something
very unique to offer. From the Bernina Piz of the
Engadin in the east to the Mediterranean vineyards of
the shores of Lake Geneva and last but not least the
lacier wind on the top of the Jungfraujoch.

During the pandemic, a lot of us have
rediscovered the benefit of outdoor activities to
physical and mental health. Alpine tourism is a
primary source of free of charge for many locals
and travelers all year around. In China, the desire
for natural outings and sustainable experiences has
increased significantly, and we hope that the Beijing
Olympics in 2022 will further spark the interest in
winter destinations.

Both the Swiss and Chinese value the rich variety
of natural landscapes and wide range of activities

the mountains have to offer. In the winter, as slopes
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and powders invite you to ski or simply relax in the
winter sun. In the summer, our pristine Alpine lakes,
spectacular panoramic trains, finiculars and cart
wheels bring you closer to nature.

Protecting and promoting a safe and sustainable
mountain tourism is the No. 1 priority for Switzerland
tourism. Although mountains seem strong and
robust their existence is surprisingly fragile. That’ s
why Switzerland tourism launched the sustainable
program a joint effort for a new sustainable way of

travel. To travel sustainably means enjoying nature

up close and at first hand. Experiencing the local
culture in an authentic way and to consume regional
products and last but not least to stay longer and dive
deeper. We’ d like to invite everyone to contribute
to sustainable mountain tourism. Where we benefit
shared knowledge, culture collaboration and mutual
care for our environments.

We cannot wait to welcome Chinese travelers
back to our country and to our mountains as soon as

we all could travel again. Thank you very much.
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Mountains are Interconnected, Crossing National Boundaries
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Austria as a holiday country has been receiving
approximately 50 million people per year that means
150 million Overnights until the pandemic arrived in
the year 2020.

The Austria was a very successful holiday
country, and as Austria's surface is covered by more
than two—thirds by mountains of course most of the
tourists spend their time in Austria mountains or the

lake sides in the mountains of Austria. So the Alps
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cover most of Austria surface, and the Alps play of
course an integral role in our economy, in our tourism
but alsoin our culture. Our goal is to preserve our most
precious good the Alps, the mountains, to preserve
them for our children, but also of course for our guests
who will continue to come to Austria every year when
the pandemic ends.

So far we are very optimistic that this summer,

we will reach a level of tourism in the mountains which



we had before the pandemic. All the country borders
are open, Austria fully open their normal restrictions,
so we are happy to welcome our guests from all over
the world back to our beautiful country. Mountain
Tourism in place of course an integral role in Austria
and in Austrian society.

| wish all a good time on the Seminar on
the International Mountain Tourism Day. | think

corporation in the field of mountain tourism is a

very fruitful thing to develop mountain tourism in a
successful way, mountains do not know any borders,
mountains connect, mountains link countries and |
think this is a very good reason to go on discussing on
International Mountain Tourism.

Once again, | wish you all the best and the very
successful seminar on this Theme Event. Thank you

very much.
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Mountain is a Critical Spatial Carrier of Meeting People's New Demand of Tourism
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Dai Bin, President of China Tourism Academy (CTA)
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After China has comprehensively built a
moderately prosperous society. The tourism
industry of China has entered a new stage of the
comprehensive development of mass tourism. In this
new era and a new stage, mountains have become
a brand new space for the development of mass
tourism. We know that the development of tourism
always has to rely on a certain territorial space. Be
it urban areas or rural areas. Be it natural resources
such as mountains and rivers or historical culture.
Intangible cultural heritage and other historical and
human resources are always based upon a certain
national territory.

Mountains are very important natural ecotourism
destinations for various countries, especially those
with a vast land area. They are also a brand new
national space carrier for the development of new
types of tourism such as green tourism, health tourism
and wellness tourism.

Due to historic reasons and the natural

environment in the process of historical development,

46|52

AIBRiAL S o

&R, LREFNAR—EEOEHETINTXE
R. SHERIOKENA . EikFLREOERESS, #E
BOZANF, SitERBERERNF . XMMIFIZ
BERHRE XS HHRHEZIRMEEN, BEHEMEH, B8
RHRtBSBIRSR, LR, (ERiEs, BFEEBER
FRESHEANEHHEERNGS, BTt RER
s, MEELUXER, thH2aesis ERRIER.
HAVEEZILRME, IRNSHERSRIERE
BUKIZIRE T EMR? HBLXERDHERBEDRA
FEEMRAEE—F, bILMSBENHE—H, R
ENEREH L2 —SBERY, TUEELEEESEEER
R, it RRERELER, AU, ERRELIR
R AR AR A IR B A P RERIG SRR,
M5B, S LthIRIFHRENEHICE
=E.

ROMBERLMIREHRESAEILE,. H, H
BOKER, SHERLMbIREE, ERREEMEE, T
RRRE. 7 2022 ERLiRREH EREDEFHMI, 5
BAZK.

i

many original folk cultures, historic culture, and
intangible cultural heritage have been preserved
in mountains. When tourists go to the mountainous
areas for tourism activities, they will naturally
communicate with local residents interact with local
cultural spaces, and integrate and learn from the local
culture. Therefore, the development of mountain
tourism is also an important way of international
tourism exchanges, promoting cultural diversity,
appreciating the beauty of culture and enhancing
cultural self-confidence.

The tourism nowadays pays more attention
to safety, quality and health. We’ ve noticed that
during Qingming Festival and Labor Day holidays in
the first half of this year, new tourism needs such as
camping, homestay, self-driving, and rehabilitation
continued to emerge and new forms of tourism are
also flourishing relying on the land and space of
the mountains. In such a context, we proposed the
concept of International Mountain Tourism Day as a

timely response to the new trends of tourism.



In the past few years, IMTA has done fruitful
work in promoting mountain tourism awareness,
cultivating mountain tourism market, expanding
mountain tourism exchanges and innovating the
commercial activities and products of mountain
tourism. In particular, social activities such as annual
theme, forums theme days and released data reports
have played a very positive role in promoting the
development of our tourism industry.

As a non—governmental international tourism
organization initiated by and based in China, the
International Mountain Tourism Alliance has explored
a development opportunity, based on China's tourism
market and a new model for promoting international
exchanges. Congratulations!

Regarding the development of mountain tourism
in the future, | would like to propose the following four
suggestions:

First, we must follow the direction of green
tourism, keep the ecological red line and aim toward
health. Only carefully reserve the mountains and
continuously expand the new connotations of health,
safety, quality and fashion in mountain tourism will
mountain tourism achieve sustainable development.
Whether it is countryside tourism or ice and snow
tourism, the development of tourism formats is
determined by the needs of the common citizens.
While guiding people’ s demands for tourism, we must
cultivate their concept of green tourism firstly and
keep the red line of ecological civilization.

Second, in the process of mountain tourism
development, we must focus on cultivating
target markets of summer resorts, ice and snow
sports, camping, outdoor activities, etc. Only by
understanding the needs of these target markets, can
we have an anchor and a direction in terms of land
and space planning, tourism development planning,
government policies and promoting the cultivation of
market entities. It is impossible to make everybody
go mountain climbing and choose high—end tourism
products right away. So | think that in the process
of developing mountain tourism, we need to fully

consider the public needs and start from developing

the tourism and leisure market, which is favored by
the majority of citizens, such as summer resorts, ice
and snow tourism, and outdoor camping. Only in this
way can the way of IMTA advocates be accepted by
a broader market, and our industrial development be
equipped with a market basis.

Third, | hope that more technological innovation
factors can be introduced into the development of
mountain tourism, and that digitization and smart
tourism can become new engines of mountain tourism
development. We know that compared with urban
tourism and rural tourism, which rely on our familiar
land space the development of mountain tourism and
the carry out of leisure activities, may largely depend
on destination information, navigation and some new
information providers including off-road vehicle GPS,
Beidou navigation, and map dealers. We need new
commercial formats including tent campsites, self-
driving camps, homestays and fresh types of human
resources to promote the development of mountain
tourism. Therefore, we must do everything possible
to cultivate different types of market entities with
innovative consciousness market competitiveness
and product innovation capabilities. Of course, in
the process we also have to rely on traditional travel
agencies and online travel operators to help us attract
customers. But the more important thing is to cultivate
anew type of tourism.

Finally, the development of mountain tourism
must respect the development rights of permanent
residents in the local community and rural areas. In
the process of tourism development, tourists have a
right to share the resources, and local residents also
have the right to develop. Most of the time, these two
rights are supplemented by each other, but sometimes
there are also conflicts. For example, as tourists,
we may hope to see the well-preserved natural
environment and historical features. Nevertheless,
for local residents who live in mountainous areas
they hope to improve their living conditions and lead
a modern life. Do the local residents really hope to
always live in the stilted houses in the mountains,

just for the sake of tourism and cultural reservation? |
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guess that they also hope that they can go to Guiyang
for a visit during their holidays, and like other Guiyang
citizens eat a bowl of Hot and Sour Rice Noodles
on the street in the scorching summer. They would
rather hang out in the streets with Vegetarian Spring
Rolls than stay in the mountains forever. Therefore, in
the process of developing mountain tourism, how to
improve the comprehensive quality of neighborhood

residents in the tourism destination and their abilities

for social participation and social development. These
are additional ethical responsibilities for mountain
tourism.

| sincerely hope that International Mountain
Tourism Day can be held in the spirit of co—
construction, co—consultation and mutual sharing
and help mountain tourism will achieve healthy and
sustainable development in the future. Wish the IMTD

Theme Events a success. Thank you very much.
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Revitalizing Mountain Folk Culture——Inheriting and Innovating Traditional Handicraft
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I’ m really glad to see you all online. Thanks to
IMTA for carrying out the International Mountain
Tourism Day and other events regularly and put us all
together via videoconferencing to discuss and share
ourideas and experience. I’ m honored to be invited.

Today, I’ d like to talk about revitalizing mountain
folk culture and inheriting and innovating traditional
handicraft. It is also what | have been working on and
studying for years.

The human civilization comes from creating by
mind and working by hand. So, traditional handicraft

witnesses civilizations in different eras, customs
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of many places, as well as various folk cultures,
lifestyles, and religions and beliefs. Traditional
handicraftis valuable treasure left by our ancestors.

It is also the results of human intellect. For
hundreds of years humans have been thriving on
this planet passing knowledge from generation to
generation. The history of the existing handicraft
skills is the witness of human evolution, and in
many handicraft skills we can see the valuable
craftsmanship spirit and culture. Such culture still
stands out brilliantly in modern tourism. So, the

distinct and colorful traditional handicraft constitutes
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the diversity of mountain tourism and the pillar of local
tourismincome.

As the modern economy rockets, people’s
lifestyles and consumption habits are changing.
Craft skills are replaced by industrialized, low—cost,
and massive production many handicraft industries
have been mechanized and many traditional ones
fade away. So, many traditional handicrafts skills
with ancient wisdom have been lost due to the
deteriorated environment. And, as the social market
economy rises, people’ s life speeds up their demand
for a material life climbs up. And in the face of high—
efficiency industrialization, traditional handicraft goes
without anyone caring. Itis a huge loss of the treasure
of human civilization.

According to China'’s first national census of craft
industry in 2008, of the 1,881 craft works surveyed
988 (52.53 percent) were in good development, 535
struggled to survive, 244 were endangered and 114
were discontinued. The craft industry today is even
more worrying.

In mid-20th century, China had over 10,000
time—honored shops, specialized in food, catering,
clothes, fabric, traditional Chinese medicine, textile,
arts and crafts, and relics and antiques. But the
number plummeted to less than 2,000 after the 1990s
nearly dropped to one fifth. Worse still, more than half
of the existing ones are struggling and many others
are in along-run loss on the brink of bankruptcy. Only
10 percent time—honored shops are growing well.
Another survey shows that China’ s famous brands
are dwindling by 5 percent every year including
various time—honored brands.

The same thing happens worldwide. Especially in
the past three years, tourism is hit hard by COVID-19,
causing many handicraft workers to lose jobs making
it hard for them to survive. So, when we are talking
about recovering and revitalizing mountain tourism
today, we should also care about the suffering craft
industry and handicraft workers.

The global traffic network and tourism economy
are yet to be restored. So | suggest IMTA pay

close attention to the important value of traditional
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handicraft and establish “Mountain Handicraft
Protection and Innovation Committee” to give
mountain handicraftsmen easier access to business
information in the post-COVID world. In addition,
IMTA can work with e-~commerce platforms to build
handicraft database and marketing network, to form a
competitive supply chain. Let me break it down here:

First, build an online communication platform
to share management experience and policies.
Based on its edges and influence, IMTA can call on
government departments to implement policies on
protecting mountain handicraft, and mountain tourism
after the pandemic, build up effective marketing
channels with branding strategies for handicraftsmen
via tourist map and big data platforms.

Second, carry out internet training programs
and courses. IMTA can organize professional
personnel to carry out online and offline training for
handicraftsmen in underdeveloped areas to improve
their overall quality, and culture their creativity and
design capability, and their ability to keep up with the
modern consumer market.

Third, invite professional designers to take part
in the research development and design of traditional
handicraft. IMTA can help turn traditional handicrafts
into more life-oriented, practical, fashionable, and
exquisite modern goods, to expand the consumer
base improve the market and economic benefits of
handicrafts, so as to help handicraftsmen get higher
incomes and live a better life.

Fourth, hold online and offline handicraft
exposition. IMTA can build platforms for
communication, display, and marketing to help
handicraftsmen from different countries and regions
to exchange and share experience. It can also pool
talents, including government officials, university
faculty, designers, and internet salesmen to achieve
cooperation among different disciplines, fields, and
cultures, and offer both academic and technical
support for the protection and development of
traditional handicraft.

Fifth, advertise and promote via new media.

Via new media platforms like YouTube, Tik Tok and



Twitter. IMTA can introduce traditional handicraft to
the world attract young people to watch livestreaming
to help advertise for the craft industry and make it
more popular.

Last, hold regular industry seminars and
academic sharing sessions. IMTA can invite
designers and handicraftsmen to interact with each
other and figure out how to combine traditional skills
and modern design concepts.

Traditional handicraft is not always incompatible
with industrial production. They are actually
complementary to each other manifested in economic
development and culture. It means that traditional
culture can add more value and influence to modern
products. For example, since 2008, the Palace
Museum Cultural Products and Services team has
been promoting the culture and IP of the Palace
Museum launched multiple cultural products, and
making the Palace Museum an extremely popular
tourist attraction across the internet via H5 ads, and
programs like Master in Forbidden City, National
Treasure, and Treasure in the Forbidden City. In 2017,
the Palace Museum Cultural Products and Services
have reaped 1.5 billion yuan of revenue which not
only helped spread traditional Chinese culture across

the globe, but also raised funds for managing and

protecting relics in the Palace Museum.

Cultural exchange can promote understanding
and cooperation among different nations. It is
also the internal prerequisite for achieving cultural
globalization and diversity. A friendly cooperation
partnership can benefit so many aspects of
people’s lives, such as food, clothing, housing and
transportation. For example, the Silk Road in ancient
China served as a cultural passage to bring mutual
benefits to nations. It has not only helped nations
along the road reap lucrative economic profits,
but also facilitated the exchange and integration
of excellent traditional culture. As a result, cultural
exchange plays an important part in international
communication and cooperation. Only through
the exchange can we effectively learn from each
other. Today, we discussed the communication and
innovative development of international mountain
tourism particularly that of traditional handicraft
arts. Protection and inheritance of their value is the
only way to achieve creative development and to
pass them on to future generations to build a much
healthier and stronger cultural industry, and to
maintain a sustainable international mountain society
and economy. These are my personal thoughts to

share with you.
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Tourism Bridges the World, Fills the Cultural Gap, and Broadens Global Vision

Bora Shnitman, Vice President of Dragon Trail International
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Hello everyone, | am grateful to IMTA for hosting
this event and inviting me to say a few words to the
distinguished audience. My name is Bora Shnitman.
These days fulfill the role of VP destination marketing
at Dragon Trail International a Chinese—based
marketing solutions company which works with the
global tourism industry.

Like many of you, | am also an avid traveler,
especially when it comes to outdoors and cultural
tourism. In my free time. | am also a photography
enthusiast. Through the images we can connect to
the place we visit and its people feel the environment,
choose to focus on the details or the whole and tell the
story in a visual way. | believe very deeply in the power

of travel to connect people, narrow the culture gap
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and expand global perspectives.

Of course, over the past two years at a time
when perhaps we need it the most making these
international connections, and giving people a bigger
picture of the world has become more challenging.
However, is it still possible to show people the world
and introduce them to new perspectives and ways of
life? You will all agree that there’s no substitute for the
transformative experience of travel. We all welcome
the reopening of borders and recovery of the global
tourism industry. At the same time, we have also
been grateful for the power and innovation of digital
technology to transport people virtually, tell the stories
of destinations and travelers and keep our thirst for

travel and exploration alive.



Almost one year ago, we in Dragon Trail
International took more than 200,000 Chinese to Peru
during the first-ever WeChat live streaming from
the Americas. The audience watched the sun rise
over the Sacred Valley and learned about traditional
lifestyles, beliefs, and cultural heritage. In August,
more than 4 million TikTok users witnessed east
Africa great migration. Kenya diverse wildlife crossing
through one of the famous national parks in search for
new grazing lands. In December, we worked with Visit
Beijing to bring hundreds of travel agents from around
the world on a sneak peek online tour of Beijing’ s

Winter Olympics Venues. In March, we transported

Chinese travel agents to South Africa with a two—-day
virtual FAM trip from the mountains, rainforest and
coastline of this diverse and beautiful country.

Although the last years have been very
challenging ones, we’ re also fortunate to have the
advanced technology to allow us to explore the world
virtually, and create meaningful online connections
while we wait to meet each other in person once
again.

On behalf of Dragon Trail International, I’ d like
to wish everyone the very best for this event, happy
international mountain tourism day and a speedy

recovery from all the challenges that the pandemic

has brought us.
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Good morning to all those attending the
International Mountain Tourism Alliance Forum
around the world.

We hope to have a great collaboration with
the rest of the participants. It is also a great step in
further promoting the communication of international
cooperation and promoting the IMTA. The objective
of our government is to support mountain tourism
and thereby help the development of the towns that
manage it. We have many opportunities to move
forward on this path ahead of us. It is the future,
sustainable and ecological tourism. Tourism for the
protection of our environment and Nature.We must
manage to protect our planet and the best way is to
teach how to take care of it.

Today is a day to arouse public awareness
about protecting mountain resources and preserving
mountain civilization to initiate a healthy, positive and
uplifting lifestyleto build a better future for our citizens
to promote the sustainable development of this type of

tourism.

The International Mountain Tourism Alliance
must have these objectives. Gran Canaria has this
Target develops the promotion sostenible, and using
mountain tourism resources effectively to alleviate
or reduce poverty in backward mountainous areas
ensuring mountain tourism safety and rescue, and
understanding the impact of global changes, and
coming up with relevant countermeasures, protecting
mountain ecology and developing sustainable
resources will all be included to discuss the new future
of high—quality development of mountain tourism.

In Gran Canaria, we are sure that the
International Mountain Tourism Day will be a great
success and | hope that in the coming years we can
celebrate it on our Island a place where everyone
who visits us feels happy. We want to show our
volcanoes, beaches, cliffs, starry skies and the
purest air on the planet. Gran Canaria is the paradise
of environmental protection. We are waiting for you
soon. Congratulations for the great organization.

Thank so much.
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It’ s an honor that Coastal City has joined the
platform of the IMTA, and has been invited to take part
in the International Mountain Tourism Day.

Coastal City covers an area of 360 KM2 ,
endowed with abundant natural resources and
tourism resources. The hills are gentle, the ridges
undulating gracefully. Coastal City owns two
unique courses in Cambodia, providing interesting
and challenging experience.Coastal City has
successfully held many Cambodian national and
world—class sports events.

To the east is Cambodia's largest Forest
Park: Botum Sakor National Park, which occupies
180,000 hectares, a paradise for forest sports. With

90 kilometers of high—quality coastline, known as

crystal sea water, milk powder beach. Everyone can
experience sea events and entertainments such as
speedboat swimming, sea fishing, snorkeling and
other marine entertainment.

We think the Coral Reef in Coastal City is a
mountain in the underwater world and an expansion
of the spatial dimension of land mountain tourism.

Coastal City joins hands with IMTA to promote
the vigorous development of international mountain
tourism. Create a healthy, green, sustainable
and smart international coastal mountain tourism
destination.

Wish the 2022 "International Mountain Tourism
Day" a complete success!

With our best regards.
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African Wildlife Foundation
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| am Jia Qiao and | manage China Relations at
the African Wildlife Foundation. AWF was founded in
1961. Since then, it has become a primary advocate
for the protection of wildlife and wild lands as essential
toamodern and prosperous Africa.

At AWF, we are Africa led, bridge science
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and public policy and demonstrate the benefits
of conservation to businesses, communities,
governments and others throughout Africa. Engaging
leaders worldwide is also essential to our work. To
that end, China and others can strengthen African

conservation for development.



AWF acknowledges the importance of mountain
tourism in ensuring the survival of endangered
species. This includes the 1,000 mountains gorillas
left in the wild, AWF has a long history in mountain
gorilla conservation. We continue to work with the
Rwandan government in Volcanoes National Park,
pioneering conservation lodges, supporting ranger—

based monitoring and anti-poaching efforts. This

work benefit communities and mountain gorillas alike.
We hope Africa’ s partners will champion sustainable
mountain tourism for the sake of people and wildlife.
We appreciate International Mountain Tourism
Day for the attention and support it will bring to
conservation in Mountain habitats. On behalf of AWF,
| sincerely wish the event will be of great success.

Thank you.
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Distinguished fellows, | am Qu Huan, the
president of the Korea-China's Friendship
Association, | am sending my greetings to you in
Seoul.

First, | want to sincerely congratulate on
the grand and successful opening of the 2022
International Mountain Tourism Day Events in May
when everything is flourishing. As a member who
joined the International Mountain Tourism Alliance
since its founding as well as the tourism cultural
ambassador from Guizhou province. | would like to

further express my gratitude for the IMTA to offer such
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a friendly platform allowing us to gather through cloud
conference, and talk about mountains while enjoying
the pleasure brought by mountains. Finally, | would
like to extend my respect and gratitude to all heroes in
the alliance who worked behind scenes for organizing
this theme events.

Korea is a country where mountains occupy
70% of its whole land area and where people have
a close relationship with mountains. To Korean
people, the mountain is as sacred as God and as
close as relatives. Korean people can be so in awe of

mountains and yet they depend on them in their daily
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lives.

Our association looks forward to joining hands
with the alliance to hold various mountain—themed
activities to protect mountain resources, preserve
mountain civilization, promote mountain economy and
bring benefits to people living in mountainous regions.
We want to further promote sustainable mountain
tourism development as well as enhance multiple
practical cooperation projects between global tourism

management and cultural exchanges.

Again, | would like to congratulate on the
success of the 2022 International Mountain Tourism
Day Theme Events. Through this platform, | want to
propose that when Korea has the honor to hold the
next theme events. We sincerely want to invite people
who helped me to establish a close relationship with
mountains as well as dear friends of the alliance to
come to Korea to enjoy tea together, savor wine on
mountains, sing mountain-related songs, and recite
poems describing the mountains. We could discuss
how to achieve mountain economy growth and
strengthen our friendship. | will be waiting for you in

Korea.
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Guizhou Provincial Department of Culture and Tourism
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LiFang, Deputy Minister of Guizhou Provincial Department of Culture and Tourism
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Dear friends. Good morning! It is my great pleasure to participate in the exchange activities of the
International Mountain Tourism Day today. On behalf of the Guizhou Provincial Department of Culture
and Tourism, | would like to extend my warm welcome to the friends attending this event and express my
heartfelt gratitude to the old and new friends who care and support the development of cultural tourism in the
mountainous Guizhou.

Guizhou is the initiator of the International Mountain Tourism Alliance. Since the establishment of the
alliance which is based in Guiyang City, Guizhou Province, the IMTA has linked mountain tourism industry
resources in more than 30 countries of five continents, established an information platform, academic
platform, activity platform and communication platform for mountain tourism. With tourism as the link it
has boosted friendly exchanges between countries and the people and comprehensively enhances the
attractiveness of Guizhou as an international mountain tourism destination.

Guizhou is the only mountainous province in China without plains. The mountain determines that the
advantages and features of Guizhou's industries, should be based on Guizhou's natural ecology, resources
and environmental carrying capacity to form its unique competitive advantage based on local elements.
Guizhou's exploration of a new path of high—quality development with distinctive features has important
symbolic significance for both China and the world.

Facing the huge challenges of the pandemic crisis the tourism industry still shows great resilience and
new vitality. Urban leisure and rural vacations have formed a phenomenon-level consumption. Various forms
of live broadcast marketing with the combination of "highly-recommended products + beautiful scenery +
delicious food" has successfully created a new "national trend" in the field of tourism consumption. Eco-
tourism, leisure vacation and other ways of tourism have promoted the diversification of tourism consumption,
extended the scope of the tourism industry and accelerated the transformation of tourism industry from
resource—dependent to innovative development. Complying with this new trend Guizhou is continuing
to meticulously create and upgrade mountain tourism destinations and promote the transformation from
traditional sightseeing to wellness vacations.

Guizhou has a dense cover of refreshing forests and magnificent and beautiful natural scenery and the
forest coverage rate is nearly 60%. Here, the peculiar landscapes and landforms have nurtured the unique
health tourism resources in Guizhou who has won the reputation of "Hot Spring Province" and “Mountain—park
Province” . The natural resources in Guizhou can meet tourists’ desire to return to nature.

In Guizhou, you will not experience severe cold in winter or extreme heat in summer. The weather is
suitable for outdoor sports for more than 330 days a year which is why Guizhou has been called an "outdoor
sports paradise". Each year, the International Mountain Tourism and Outdoor Sports Conference and a
number of international and domestic outdoor events are held in Guizhou.

Guizhou has a rich variety of ethnic customs. In Guizhou, tradition and modernity collide with each other
to create the unique folk culture and gourmet culture, providing a wealth of products and scenes for the
leisure consumption of tourists. The Chishui River has given birth to the national wine Maotai and the local
cuisines characterized by sour, fresh, spicy and thick flavors are spread all over the province. Tourists can
appreciate the rich and colorful embroidery, silver ornaments, batik, local opera, Dong nationality songs and
other intangible cultural heritage while eating gourmet food, shopping for cultural creations and staying in
characteristic homestays to fulfill their leisure needs of all aspects.

This event is a collision and exchange of ideas. Under the situation of the pandemic, such exchanges will
also provide new ideas and directions for the development of mountain tourism in Guizhou. In collaboration
with our friends, we will continue to strengthen, friendly cooperation and exchanges in mountain tourism, and

work together to build a shared future of mountain tourism. Welcome to Guizhou!
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China Chamber of Tourism (CCT)
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| am pleased to attend the commemorative event
of International Mountain Tourism Day 2022 online.
On behalf of the China Chamber of Tourism (CCT),
| would like to extend warm congratulations on the
opening of this theme events.

This year, the third year for the regular
development of the pandemic. Culture & tourism
enterprises are still facing great challenges. New
consumption needs are simulating new market
potential and deriving many fast-growing segments.
In this context, it is particularly important to build a
high—end platform linked by civilization exchanges,
based on tourism and oriented towards health.

Visa facilitation perfect traffic network, public
services and business environment as well as ever—
growing market investment across the world have
promoted the all-round, coordinated and sustained

development of the international tourism market. We

|66

AR, 0 ERHEKAITHIAIRAN, 5T ERikiETh
mREmE. EMTHERRE. HISEEINESEGK
A ACHIRERR S B 1E, S TERZBRIBPFIR
BIREERRAN . EXZREF, AMIZENRAE. B
IMEHEBEMRZRMENEGSENEN, SESHEX
MERNLSEIR, ZESBME, WRILLIHE. XUATIA
MaERA, BHESFNEE, AthaHkESNG
IR

HAEBEA R XA EPEIRFRA R —1 &
MELMNNE, BERBIREPESZDEXNEIZMRI
7, XHEEFREEESLL . IRFIXHTRNSEIR
SMHAXHE, RN B SR KAIEIF EIERE AN

B, BRRREEDS, RUESMENZSFR. MR
MFIREm. BENIFHEXGE, IRERMERERE
&g, WX WRE “EHE .

BRHERHE AR, Feli LIk 2 L9, —femARk,
EEHPESHRIIENEERE. REERLLtbRZA
REELF!

will see more fruitful culture & tourism exchanges
and cooperation. Civilization exchanges between
countries will go deeper. In this process, more
beneficial changes will take place in the contents,
forms and frequency of interpersonal contacts with
culture & tourism exchanges. Peoples in different
countries and regions will come closer make more
frequent exchanges deepen mutual understanding
of civilizations and cultures and be more tolerant and
respectful to each other, thus bringing about more
cooperation opportunities.

We should strengthen Sino-foreign cultural
exchanges and multi-level inter—civilization dialogues
to meet people's ever—growing demand for a good life.
We should go with the tide of digitalization, networking
and intelligentization and provide more excellent
literary and artistic works as well as quality culture &

tourism products. We should develop new ways and



improve the capacity for international communication
to promote the globalization of culture & tourism.
We will be there for tourism dialogues and

civilization exchanges. Let's head into the future

together to create a magnificent chapter for harmony
between China and the rest of the world. Wish

international mountain tourism a better tomorrow.
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Huangshan Mountain in Anhui
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Hello, everyone. I’ m Wei Chao, vice president
of Huangshan Tourism Development Co., Ltd. Now,
let me introduce our progress on exchanges and
cooperation over the years. There are three aspects
in total:

The first one is our foreign cooperation and
exchanges. To begin with we have signed agreements
with New York state national parks, Yosemite National
Park inthe USA, Mount Kenya National Park in Kenya,
Angkor Wat International Conservation Authority in
Cambodia, and Jungfrau in Switzerland. We have
also established long-term friendly cooperative

relationships with them. Secondly, in 2018, on behalf
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of the China Mountain Tourism Alliance, we have
signed the Memorandum of Understanding on
Sustainable Tourism Development and Cooperation
with the GSTC. Finally, in April, 2020, we have
sent masks and other anti—epidemic materials to
Chamonix in France, our sister city, and the Embassy
of the People's Republic of China in the United States.
It reflected the responsibility and great love assumed
by state—owned enterprises.

The second aspect is the development of
overseas activities. First, we went to the US and
participated in the China Tourism and Culture Weeks

and the Huangshan Public Day promotional events in
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2019. We have also held three consecutive thematic
promotional events at the World Trade Center, the
United Nations headquarters and the Chinese
Embassy in the US. Secondly, from 2019 to 2021,
we took part in the opening ceremony of the Time
Square’ s New Year's Countdown, and a celebration
of the New Year in Trafalgar Square, London. Besides,
we participated in the Berlin International Tourism Fair
in 2019, and held the Tourism Promotion Conference
of Huangshan (Europe) successfully.

The third aspect is our online publicity and

promotion. The strategy is threefold. First, three

overseas media accounts of Facebook, Twitter
and Instagram have been used to make relevant
content broadcast overseas since 2018. Second,
we participated in the online International Travel Fair
in Berlin in 2021 and 2022. Finally, we held a cloud
promotion activity of ‘Creative Huangshan The
Beautiful Huizhou’ in November, 2021, to advertise
the tourism and culture of Huangshan.

To conclude, the above are international online
and offline activities carried out by Huangshan

Tourisminrecent years. Thank you.
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Guangxi Tourism Association
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Good morning, fellows of International Mountain
Tourism Alliance. I’ m Gao Lin, secretary of Guangxi
Tourism Association. Today is the International
Mountain Tourism Day. On behalf of the Guangxi
Tourism Association, | wish the Theme Events a full
success.

Guangxi is China’ s only minority ethnic
autonomous region neighboring the coast and the
border. In recent years, Guangxi has been committing
to the conservation of the ecological environment and

promotion of healthy life as well as civilized tourism.
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Guangxi owns unique ecological resources, the
scenery of Guilin is renowned at home and abroad.
The Guangxi longevity culture which featured by
Bama, Village of Longevity and the Guangxi ethnic
culture which featured by Singer—immortal San Jie Liu
are also special and charming.

After years of forging “Best of the World,
Charming Guangxi, the cultural tourism brand of
Guangxi” has impressed the people of the world
deeply. We hope that we can further communication
with you on healthy life and promote the sound and

constant development of mountain tourism together.
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Changbai Mountains in Jilin
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Hello, I’ m Geng Deyong, director of Tourism and
Cultural Sports Bureau of Changbai Management
Committee in Jilin. It s my honor to meet you on-line
and celebrate the International Mountain Tourism Day
together.

“As one of ten famous mountains and the first
5A national tourist attraction”, Changbai Mountain
is well known by its volcanic lake of the world’ s
highest altitude and the world’ s highest volcanic
lake falls. Just like a saying goes “A pool water from
the heaven coming down to the world and the vast
forests containing all the rivers” . With the source of
Three-River and with the source of ethics, soul of the
mountain, it stands on the top of the Eastern World.

In recent years, the advantages of Changbai
Mountain’ s mountains resources have been
changed into the advantages of ecological tourism

development. It breaks the rules and innovates
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constantly. Diversified tourism products are made
mountain—climbing, ice—-climbing, mountain snow,
volcanic hot spring, mineral spring floating. Its sports
tourism marketing is developed better and better year
by year. The Changbai Mountain Summit of T20 World
Tourism Alliance, Changbai Mountain International
Ecological Conference, Changbai Mountain snow
field marathon race were held successively. It held
Youth Forum on Plan between Human and Biosphere,
etc. The international influence of Changbai Mountain
is rising.

Itis appreciated for the efforts to the promotion of
the mountain tourism from the International Mountain
Tourism Alliance. Let’ s enhance communication
and work hard for the development of the mountain
tourism. Wish the Theme Events of the 2022
International Mountain Tourism Day a full success.

See you.
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Offline Activities at the International Mountain Tourism Alliance Headquarters
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Come to Guizhou to join the Increasingly hot "mountain life"

Explore in the mountains, and create in the mountains. If a phrase to describe the changes in the domestic
mountain tourism market since the post-COVID, it is the increasingly hot "mountain life". The reason behind it may
be found in the "Mountain Life Consumer Exhibition & 8 -9 - 00 Concept Meeting" held in Guiyang on May 27, and the
Photography Exhibition of "IMTA World Famous Mountain Series— Focus of the Jiabang - Pursuit of the Heart". It
is understood that the event is an offline series of activities organized by the International Mountain Tourism Alliance

for the global thematic commemoration of "May 29 International Mountain Tourism Day" in 2022.
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Mountain Life Consumption Experience
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The "Mountain Life Consumption Experience;
which will be held for three days from May 27 to 29,
is the first camp—style consumer market in Guizhou
and will focus on outdoor equipment, fashionable
food, automobiles, cultural creations and special
vehicles for mountain outdoor rescue related to
mountain tourism and mountain life. The public can
communicate with mountain outdoor route product
experts, mountain outdoor professional rescue teams,
mountain cave diving clubs, etc., learn about the
latest mountain consumption business and immerse
themselves in the multi—culture of the mountains
through this exhibition. At present, the global tourism
industry is still facing the COVID-19 pandemic crisis
and the international complex situation, making
international tourism exchange activities suffer a
lot, so more people are turning their attention to the

direction of cultural tourism, such as camp tourism,

rural tourism, mountain sports, etc., which is also the
original purpose of this "Mountain Life Consumption
Experience". Under COVID-19 pandemic, how the
tourism industry can find new consumption scenarios
and how to tap into the new track of mountain tourism

economy has become a topic of concern.
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“8:9-00 ” Concept Meeting
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The "8-9-00" Concept Meeting, a consumer
market docking platform for the mountain tourism
industry created by the International Mountain
Tourism Alliance, will be held on May 27 on the first
floor of the south building of the International Mountain
Tourism Alliance headquarters. The new youth, who
are deeply cultivated in the mountains, will share their
personal entrepreneurial experience, analyze the
market situation, discuss the consumption trend and
seek the direction of cooperation from the perspective
of the new youth in the 80s, 90s and 00s, focusing on
the three categories of food, beautiful scenery and
good things in the mountain culture and travel life
consumption.

Fu Yingchun, Executive Secretary General of the
International Mountain Tourism Alliance, said at the
opening of the event, ""Mountain Life Consumption

Experience and "8-9-00" Concept Meeting' is an
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offline activity of the May 29 International Mountain
Tourism Day, a dialogue and exchange platform
tailored for aspiring youth. The subject terms of
the events are 'Thinking, Topic, Space, Creativity,
with the intention of gathering the wisdom of
young entrepreneurs, sharing life concepts, telling
entrepreneurial stories, exchanging consumption
experiences and exploring market space through
the collision of ideas, to enable the youth to meet the
challenges of life and entrepreneurship with their
unique plasticity and creativity; while the Mountain
Life Consumption Experience concentrates the
experience of the mountain outdoor fashion tourism
industry represented by camping life in a limited
space, and introduces mountain tourism consumption
products with good expectations to young consumer

groups".
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Mountains of Guizhou

Guo Yinggian General Manager of the Chinese National Geography - Camp
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"Under COVID-19 pandemic, people yearn for
nature more than in the past and cherish the real
experience in nature more than ever." According
to Guo Yinggian, General Manager of the Camp
of Chinese National Geography, the mountainous
beauty of Guizhou is concentrated in the mountainous

landscape and the humanistic features brought about
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by geological landforms. In recent years, the team of
Chinese National Geography has organized experts
and scholars to explore the scenery in Guizhou for
many times, and published a series of books such as
Local Style - Guizhou and Local Style - Southeast of

Guizhou.
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Exploration of Digital New Media to Empower Rural Revitalization Practice--A
Case Study of "Ancient Village 28 Du" in Dazhai, Shaxi

XA SFIPAIEE, PHER V “SHESRR” BaIRG
Liu Creator of Rural IP, and main creator of "Ancient Village Lele",
amajor video of Douyin

"Ancient Village 28 Du": "Ancient Village" refers
to Dazhai of Shaxi, the second batch of Chinese
traditional villages; "28" refers to the fact that Dazhai
of Shaxiis located at 28 ° north latitude; "Du" refers
to the mutual transition between the protagonist
and the villagers. Liu Jie believes that in the context
of consolidating and expanding the achievements
of poverty eradication and effectively connecting

rural revitalization, the development concept of

"Ancient Village 28 Du" coincides with the three
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major strategies of rural revitalization, big data and
big ecology in Guizhou, and also follows the general
trend of integration of primary, secondary and
tertiary industries in agriculture, cultural and tourism
integration, and urban-rural integration. "Ancient
Village 28 Du" provides reference for grassroots
cadres, especially newly elected village cadres,
enhances villagers' cultural self-confidence, calls
young people to return to their hometowns, generating

social concern and support for rural revitalization.
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Snack is a Complex, a Heritage

Liu Xuemin Person in Charge of Large Market Department of Guizhou
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Miss Catering Group

"Silk doll" is a unique snack in Guizhou, which is
named "silk doll" because the shape of the ingredients
wrapped in dough resembles a baby in swaddling
clothes. Miss, a brand born and raised in Guiyang,
has devoted itself to the cultural export of intangible

cultural heritage food in the mountains in recent years.
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On the basis of "delicious,; Miss creates a "one store,
one view" consumption experience through different
store decoration styles, and continuously strengthens
the brand image of " young, interesting and future—
oriented" through animation images and cultural and

creative designs.
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The "Establishment", "Breakthrough" and "Crossover" of anime companies
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In the current situation where Tencent, Ali, Brite,
bilibili and other top internet platforms monopolize
traffic and authors, the survival and development of
animation startup companies has become a problem
that must be faced head-on. In order to obtain more
space for survival and development, animation
companies must start to act from three dimensions:

establishment, breakthrough and crossover, in which
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Zhang Aisha Director of Guizhou Star Animation
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"establishment" means: to determine their own label
(positioning); "breakthrough" means: to make more
attempts on the positioned industry coordinates and
labels, to think more, to review and summarize more;
"crossover" means: with the development of the
industry cycle, the animation industry has come to its
bottleneck, so breaking the circle through crossover

is the immediate thing.
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Building an Eco-friendly Industrial Park to Bring Young People Back to the Countryside
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In Guizhou, the "mountain life" coalesces the
active exploration of young people for a better life.
Zhang Anqi admits that building a mountain agro—
tourism project is not as good as she imagined, but in
the face of an aging village, she and her mother still
hope to bring young people back to the countryside by

building an eco-friendly industrial park. The current

SkEET SN E S AR LA T ATRBRRIA \\
Zhang Angi Planner of Guizhou Wuyang River Valley Agricultural
Development Co. Ltd.

plan of the industrial park includes flower, vegetable
and fruit agriculture, flower processing such as
essential oil and fragrance, as well as ecological

education and handicraft experience.
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Content Short Video, Playing around the B-Side of Guizhou
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The success of the "ZEEKR Tour" on douyin is
attributed by outdoor photographer Zhou Yuanjie to
the mystery and uniqueness of Guizhou's "mountain
life" — although far from the coastline, it has many
rivers and lakes, as well as the world's most
spectacular underground water system. So, as you
adjust your breathing, equipment and lights, you can
dive into the most secretive area on earth. "As a native
of Guizhou, | want to share what | feel about Guizhou

to more people." Zhou Yuanjie said.
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Zhou Yuanjie General Manager of Guizhou Gui Diving Club, Celebrity Diver
Training Officer of Professional Association of Diving Instructors
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Promoting a Cooler Guizhou to the World
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The future mountain tourism destination is not
just about park adventure. "We hope to provide a lively
scene where young people who share a love of life

and an adventurous spirit can share their respective
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Zhu Xiaogian Co-founder of Guizhou Departure Bar Tourism

Development Co., Ltd.

fun stories and experiences and get more emotional
release in a comfortable space with more strangers
from around the world." Likewise, the future mountain

tourism destination is not only a thematic scenic



spot, but also a scenario to provide excellent content
creation for national We Media, and provide more
imagination space for the core of content creation of
We Media. In the future, "Departure Bar" will continue
to explore the special attractions of Guizhou, develop
outdoor sports camps with in—depth experience

value, to promote the coolest Guizhou to the world.
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Encountering the Beauty of Intangible Cultural Heritage in the Name of Coffee
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Concentrating thousand years of skills in
a foot of blue cloth is the story of Starbucks and
mountainous Guizhou. "We hope to convey the
heritage and intertwining of life through the fusion of
mountain culture and modern consciousness, and
provide customers with a comfortable and relaxing
homecoming experience." Thus was born the

backdrop of the Starbucks flagship store in Beijing

Guomao, which is decorated with Guizhou batik. Upon
approaching, you will find that the design elements
on the batik are Beijing's plane trees and courtyards.
The unigue humanistic design is another extension of

Guizhou's "mountain life" in the city.
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Photography Exhibition of "IMTA World Famous Mountain Series —

Focus of the Jiabang - Pursuit of the Heart"
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Photography Exhibition of "IMTA World Famous
Mountain Series — Focus of the Jiabang - Pursuit
of the Heart,'is one of the offline activities of the 2022
International Mountain Tourism Day, focusing on the
Jiabang Terraces in Southeast of Guizhou.

It is reported that fifty—three works selected
from more than one hundred works of photographers
inside and outside the province were displayed in the
photo exhibition. Jiabang terraces have a history of
thousands of years. The Hmong compatriots raise

both carp and ducks in the rice fields, and this ancient
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system of rice, fish and duck co—cultivation has been
listed as a globally important agricultural cultural
heritage. These works show the changing beauty of
the Jiabang terraces in different seasons, and also
take into account the humanistic landscape and local
customs of Congjiang and Basha.

A long children's painting created by one
hundred children was displayed at the children's
painting exhibition - "The world's famous mountains
in the eyes of one hundred children;'including the Alps,
the Himalayas ...... and even the Mount Fanjing in

Guizhou.
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International Mountain Tourism Day Global Grand Link
- A Successful Practice of Building a Mountain Tourism Sharing Platform
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Approved by the Ministry of Culture and Tourism, the "2022 International Mountain Tourism Day" theme event
organized by the International Mountain Tourism Alliance were successfully held from May 27-29 in an online and
offline linkage. The theme of the event is "Mountain Tourism Promotes Healthy Life and Cultural Exchange; aiming
to create a positive and healthy mountain tourism atmosphere, boost international civilization exchange and mutual
appreciation, and jointly discuss, build and share a brilliant future of mountain tourism under the background of the
epidemic crisis faced by the global tourism industry and the complicated international situation. The event reached
destination agencies, international tourism organizations, mountain areas and Alliance member units on five
continents. About 3.5 million viewers around the world watched the event on 29 May through various live streaming
platforms, and the related reports were translated into 10 languages, including English, French, German, Spanish,
Russian, Japanese and Korean, and published on 1,135 media, live streaming platforms and social networking sites

on five continents, with more than 560 million people reading.
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Sharing Mountain Beauty on Internet
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The theme event of "2022 International Mountain
Tourism Day" was officially launched live at 9:00 a.m.
on 29 May 2022, with three chapters around "Focus

- Mountain; "Health - Life" and "Civilization -
Exchange, presenting an exciting interaction of "cloud
communication, cloud dialogue and cloud exhibition".
The event was supported by the World Travel &
Tourism Council (WTTC), the International Nordic
Walking Federation (INWA), the Pacific Asia Travel
Association (PATA), the Global Tourism Economic
Forum (GTEF), the Recreation Vehicle Industry
Association (RVIA), the Embassies of Georgia, Spain,
Israel and Peru in China, the International Folk Art
Organization, the Nepal Tourism Board, the Nepal
Tourism and Travel Association, the Korea (Society)
Korea—-China Cultural Friendship Association, Gran
Canaria Province in Spain, Pichincha Province in
Ecuador, China Chamber of Commerce and Industry
in Tourism, Chinese National Geography and other
international organizations and many domestic
organizations.

The event was simulcast on domestic and
international platforms such as Culture and
Tourism APP, xuexi.cn, Central Video, Sina Weibo,
Zhongwang, Facebook, YouTube, etc. Guests from 15
countries on five continents, including China, Georgia,
Spain, Finland, Israel, France, Nepal, the United
States, New Zealand, Peru, Switzerland, Austria,
South Korea, Ecuador, etc., participated in the online
broadcast, linking up with members and industry
organizations from more than 30 countries on five
continents around the world to showcase the colorful
mountain tourism landscape of each country. The
event was exciting, refreshing and overwhelming.

The following experts shared their constructive
and forward-looking views and experiences
on the current and future development of global
mountain tourism: Shao Qiwei, Vice Chairman of the
International Mountain Tourism Alliance (IMTA); Lu
Yongzheng, Member of the Standing Committee of the
CPC Guizhou Provincial Committee, and head of the
Publicity Department of the CPC Guizhou Provincial

Committee; He Yafei, Secretary General of IMTA;

Archil Kalandia, Ambassador of Georgia to China;
Aki Karihtala, President of the International Nordic
Walking Federation (INWA); Yuval Waks, Deputy Chief
of Mission of the Embassy of Israel in China; Maribel
Rodriguez, Senior Vice President of the World Travel
and Tourism Council (WTTC), Dai Bin, President of
the China Tourism Academy; Chen Ping, Member of
IMTA Expert Committee, Dean of Academy of Cultural
Heritage and Creativity of Jinan University, Global
Vice President of the Internationale Organisation FUr
Volkskunst (I0V) Serge Koenig, member of the Expert
Committee of the International Mountain Tourism
Alliance (IMTA) and international mountain tourism
expert; Manuel Brissaud, Director of the French
National Institute of Mountain Sports; Daniela Chiani,
Director of Greater China of the Switzerland Tourism;
Diana Pita, Economic and Commercial Counsellor of
the Embassy of Peru in China; Mag. Emanuel Lehner
Telic, Head of Markets Asia Pacific Attaché (Tourism)
Austrian National Tourist Office; Xiao Gang, a well—
known expert in mountain sports and health and
wellness, etc.

In conjunction with the online activities, in Asia,
the "Four Seasons of Japan" short film produced
by the Hokkaido International Art Center in Japan
showcased the beautiful scenery of Japan's
mountains; the Nepal National Tourism Administration
showcased a mountain marathon at Everest Base
Camp, in which the Nepal Tourism and Travel
Association organized a mountain trek near the
capital city Kathmandu with nearly 100 attendees,
including the proposed Nepalese Ambassador to
China, Mr. H.E. Bishnu Pukar Shrestha, and Ms.
Xiao Jiang, Director of the Chinese Cultural Center
of Nepal. In Africa, the African Wildlife Foundation
went into the rainforest to lead travel enthusiasts to
experience first-hand the warm moments of human—
animal harmony. In Australia, Manawa Tours of
New Zealand went deep into the primeval forest to
showcase the Maori people's natural ancient honey
brewing process. In the Americas, the American RV
Industry Association had impressive images of 100

RV camping. In China, people planned a "rainforest
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health tour" in the Wuzhishan Tropical Rainforest
National Park; the Asian Cave Association joined
hands with a joint expedition to "enter" caves up to
1,000 meters deep; the Forest Health and Wellness
Branch of the China Forestry Industry Federation
integrated various resources to carry out activities
such as sightseeing and leisure, science education,
health and wellness vacation; the China National
Geography Camp created a "natural garden in the
city" in Beijing to implant natural elements such as
mountain phenology into work and daily life by creating
different experience scenes; Guizhou's cultural,
sports and tourism blended to launch diversified
mountain life experience business, highlighting the
harmonious development between human and nature
in the mountain environment. International Longtou,
Yunnan Vinetretnets, Sichuan Yuping Mountain,
Qyer, Tongcheng Group, Jiangxi Wugong Mountain,
Anhui Huangshan Mountain, Guizhou Sports Travel
Association, Guangxi Tourism Association, Jilin
Changbai Mountain, Chongqging Trekking Tourism
Association and other units have also linked with this
event through offline activities, promotional video
sharing and other diversified ways. Anji Grassland
on Clouds, Azure International Sports and Shanghai
idriver Media launched offline activities or shared
mountain outdoor videos with content such as RV
camping, extreme skydiving, mountain biking, hiking,

self-driving trips and mountain biking, respectively.

At the headquarters of the International
Mountain Tourism Alliance in Guiyang, Mountain
Life Consumption Experience, “8-9-00 " Concept
Meeting, Photography Exhibition of "IMTA World
Famous Mountain Series — Focus of the Jiabang
- Pursuit of the Heart" and other offline activities
focused on industrial development, with innovative
and creative forms, nicely interacting with the online
activities and complementing each other. “8-9-00
” Concept Meeting, as a platform to match the
consumption market of mountain tourism industry
built by International Mountain Tourism Alliance,
is a platform to share entrepreneurial experience,
analyze market, discuss consumption trends and
seek cooperation and development around new
consumption topics of mountain cultural tourism from
the perspective of post 80's, post 90's and post 00's
youth. The "Mountain Life Consumption Experience"
is a consumer market that focuses on the display of
automobile equipment, outdoor products, fashionable
food, mountain culture and creativity, and mountain
life experience scenes related to mountain tourism
and mountain life. Photography Exhibition of "IMTA
World Famous Mountain Series — Focus of the
Jiabang - Pursuit of the Heart" showcased the
changing beauty of the Jiabang Terrace in Guizhou,
a mountain farming cultural landscape. The "World's
Famous Mountains in the Eyes of Children" exhibited
vivid and beautiful mountain scenes depicted by
children with their paintbrushes, attracting many

visitors.
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Thought Leadership and Response for Concerns
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COVID-19 outbreak has profoundly affected
and reshaped the tourism industry. In the context of
COVID - 19 outbreak's constant repetition and the
tourism industry's struggle to survive and recover,
how to grasp market changes, target market demand,
and launch high—quality products that adapt to
post—epidemic changes, making the industry more
resilient and risk-resistant, is a topic of great concern.
Adhering to the global vision of high starting point and
high standing, keeping abreast of the situation and
advancing with the times, the International Mountain
Tourism Alliance, after a full study of the current
situation, believes that mountain tourism is expected
to become the engine of tourism recovery after the
epidemic.

The theme of the event is that "Mountain Tourism
Promotes Healthy Life and Cultural Exchange; which
actively responds to the concerns of the international
and domestic industries in terms of intentional design
and content, and guides the industry to compose a
new song of "healthy life" and "cultural exchange"
in mountain tourism from the aspects of supply and
demand, product and consumption, cooperation and
mutual learning; with mountain tourism as a lever to
create a humanistic exchange environment to pry

the global tourism market; with the distinctive theme
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as the leader, the top—level design fits the overall
situation, and the design of activities conform to
the general trend and stick to the point, so that the
concerns of all walks of life are actively echoed and
the messages from all sides are effectively integrated,
boosting confidence.

Mountain tourism, the engine of post-epidemic
tourism recovery, has traditionally been playing an
important role in propelling humanistic exchanges,
enhancing friendship among people, and facilitating
economic and trade exchanges. The "Civilization—
Exchange" chapter set up in this event is linked
with mountain tourism, guiding representatives
from various countries for extensive and in—-depth
exchange of mountain civilizations, connecting the
wisdom of different civilizations to tell the story of
mountain tourism, bridging people and hearts to build
a community of destiny for sustainable development
of mountain tourism, which has served to promote
dialogue among civilizations and build consensus
on tourism, and is a beneficial attempt to make
international organizations participate in global
tourism governance.

In his speech, Vice Chairman Shao Qiwei
said that against the backdrop of the epidemic

crisis and complex forms of intertwined, global



tourism continues to be in the doldrums, holding
International Mountain Tourism Day with the theme
that "mountain tourism promotes healthy living and
cultural exchange" is conducive to enhancing our
confidence in coping with the impact of the crisis,
creating a positive and healthy mountain tourism and
market atmosphere, facilitating civilizational dialogue
between countries and regions, fostering friendly
exchanges and mutual integration, and enabling all
of us to build, discuss and share a better future for
mountain tourism. It boosts confidence and provides
ideas for the mountain tourism industry to meet the
challenges together in a special context.

Guizhou Province is the initiator of the Alliance
and the starting place of the Tourism Day. Lu
Yongzheng, Member of the Standing Committee of the
CPC Guizhou Provincial Committee, and head of the
Publicity Department of the CPC Guizhou Provincial
Committee, has always cared for and supported
the growth of the Alliance with enthusiasm, giving
full recognition to the important role played by the
Alliance and the International Mountain Tourism Day.
He said in his speech that Guizhou is committed to
building an international first-class mountain tourism
destination and a domestic first-class resort and
recreation destination, realizing the transformation
of the scale of tourism from a medium-sized province
to a large province. Guizhou will continue to deepen
the connotation quality of mountain tourism, develop
in the direction of internationalization, specialization
and distinctiveness, to construct a new pattern of
mountain tourism.

Secretary—general He Yafei reviewed the
history of International Mountain Tourism Day over
the past four years and its growing influence and
attention. He pointed out that tourism is a major
form of civil diplomacy, of which mountain tourism is
an important bridge for exchange and cooperation
among countries. The International Mountain Tourism
Day provides an open and innovative platform for
the tourism industry to exchange and cooperate
with other countries, providing opportunities for

civilizations to increase mutual exchanges, learning

and tolerance. The International Mountain Tourism
Alliance has been working to build a solid platform
where governments, businesses, tour operators, and
participants pool their resources to enrich mountain
tourism with new practices and new standards, and to
expand and enhance communication among people.

Maribel Rodriguez, Senior Vice President of
the World Travel & Tourism Council (WTTC), thanked
the International Mountain Tourism Alliance for
its persistence in providing a platform to promote
dialogue and discussion in the tourism industry, noting
that the recovery of the tourism industry requires
cooperation between governments and the private
sector, with open borders and the introduction of
guidelines related to sustainable development. The
newly released Foundations of Hotel Sustainability by
the World Travel & Tourism Council is a set of globally
certified standards that advocate for more mountain
tourism hotels to join and prepare for the recovery of
the tourism industry.

As the world's largest trekking with poles
organization, INWA's President Adi Karetala said that
trekking with poles, an emerging health movement,
has taken root in more than 100 cities in China, but itis
far from enough, and they would like to cooperate with
the Alliance to promote trekking with poles and other
mountain outdoor sports, to advocate healthy living
together.

Craig A. Kirby, President & CEO of The
Recreation Vehicle Industry Association (RVIA),
the world's largest RV equipment manufacturing
and operating organization, sent a congratulatory
letter and video stating that the epidemic has caused
many people to re-examine their lives and they have
decided to pursue a more active and healthy outdoor
lifestyle, while RVs are a great home base for pursuing
outdoor experiences, and a healthy RV lifestyle
helps connect outdoor enthusiasts with nature. The
International Mountain Tourism Alliance has made
significant progress in achieving the goals of the
world's mountain tourism development and is an
excellent partner for the RV industry. He also thanked

the International Mountain Tourism Alliance for the
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great work it has done over the years and believes it
will be passed on from generation to generation.

Serge Koenig, a mountain sports expert and
member of the Expert Committee of the International
Mountain Tourism Alliance, pointed out that outdoor
sports represented by trekking is both tourism and
sports, which has become a major trend. Compared
with mass tourism, this type of outdoor tourism is
fairer and gentler, and is more favorable to enhance
the value of natural heritage. In this era of pursuit for
harmony and environmental friendliness, the growing
number of outdoor sports in mountainous areas can
reflect the true essence of nature and health, and thus
can participate in the beautiful concept of "human
destiny community".

According to Dai Bin, President of the China
Tourism Academy, the International Mountain

Tourism Alliance has done a lot of fruitful work in

promoting mountain tourism awareness, cultivating
the mountain tourism market, expanding mountain
tourism exchanges and innovation in the industry
and products of mountain tourism, especially the
annual social activities such as the theme forums,
theme days and the data reports released, all of which
have contributed to the development of our tourism
industry in a great way. As a non—-governmental
and professional international tourism organization
initiated by China, the Alliance has also explored a
new model of relying on the Chinese tourism market
and promoting international exchanges, which is
commendable!

The international and domestic guests, opinion
leaders, and industry representatives all presented
and shared their forward-looking, constructive, and
informative views and experiences both online and

offline.

QHRE, WEPiH

Innovation for Change, Exploring New Ways
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2022 International Mountain Tourism Day
Themes Event is a new achievement of the
International Mountain Tourism Alliance in its
development process, an important practice of
exploring innovation and keeping pace with the times,
accumulating new experience for innovation for
change in a new starting point and taking a unique
path.

Innovation in thinking. Conventional
breakthroughs, new ways to explore, the event
has changed the traditional pattern of organizing
meetings, with a novel design form and rich content,
showing different mountain ecology, humanistic
features and industrial development scenes around
the world through the exhibition of the positive
response to the 5-29 International Mountain Tourism
Day activities around the world. It reflects the profound
value connotation of the Tourism Day to gather
industry consensus, convey new vision and insights
from the international mountain tourism community,
manifesting the growing appeal and influence of the
International Mountain Tourism Day.

Hands—on innovation. An online feast, an offline
practice. A global event online and a live event offline.

In the special situation of uncertainty of COVID-19
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pandemic risk, this event achieves the maximum
publicity effectiveness and communication coverage:
online, global response, various forms of activities,
rich content, experts pointing out the way, to bring up
a warm festival atmosphere; offline, mountain tourism
destinations, famous mountain scenic spots, the
headquarters of the Alliance, etc. collide with creative
sparks through offline activities, creating a love and
desire for mountain tourism in a scenario-based,
immersive experience, enabling market players
and consumers to get an unprecedented close
connection, a strong boost of tourism consumption
confidence.

The event produced guidance and reference
to industry development through the output of ideas
and perspectives, methods and models, examples
and data. The guests gathered the wisdom of the
mountain tourism industry, and made a forward-
looking outlook on turning crises into opportunities
to promote the recovery of mountain tourism, around
the policy, environment, industry, market and other
elements. They provided more cutting—edge ideas,
experience reference, cooperation opportunities, and
even the possibility of cross—sector links for tourism

enterprises that are suffering from the epidemic,
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and also prepared in advance for the post-epidemic
recovery of the global tourism market in terms of
mountain tourism destination recommendation and
healthy lifestyle consumption leadership.

One of the highlights of the event is the initiative
of "Promoting Healthy Life and Cultural Exchange
through Mountain Tourism" issued to the tourism
industry at the time when the tourism industry is facing
challenges and creating a better future together,
which includes: firming up the development concept of
mountain tourism, insisting on the road of sustainable
mountain tourism development led by ecological
civilization; deepening the research and grasp of
current and future tourism market trends, cooperating
to create an atmosphere of market recovery, and
jointly launching new modes and products of mountain
tourism; actively promoting international cooperation
and exchange in mountain tourism, and building a
cooperation platform for resource integration and
mutual benefit among government, enterprises and
tourism operators. The initiative fully conveys the spirit
and essence of this event, and its shining ideological
guidance will inspire the mountain tourism industry to
continue to advance.

The event is globally linked, with global members
and industry organizations responding positively,
reaching an unprecedented level of participation
and interaction, demonstrating a high degree of
internationalization, forming a great momentum,
and singing the strongest voice of mountain tourism
advocating healthy living and civilized communication.
The publicity of this event is linked up and down,
mobilizing the enthusiasm of the influential media
resources to fully activate and participate in the
main propaganda, so that the activities are spread
by multiple channels, amplifying the propaganda
effect, forming a strong synergy, triggering topics,
and the effect of the event has been fully affirmed and

unanimously praised.
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The event was publicized through 1135 media,
live broadcast platforms and social networking sites
on five continents, covering more than 560 million
people, among which, the domestic publicity and
distribution platforms are: CULTURE&TOURISM,
xuexi.cn, People's Daily Online, XINHUANET, China
Culture Daily, China Tourism Daily, Global Network,
China Youth Daily, China Daily, Guangming Daily,
China News Network, 21st Century Business
Herald, Baidu, Sina Weibo, Tencent, Netease, Sohu,
Toutiao, Zhongwang, Yidian, UC Browse, Tibet.
cn, Huasheng Online, Eastmoney, Sina Finance,
Tianyan News, Qianjiang Evening News, Beijing
Business Today, Tik Tok, kuaishou, and Micro-video,
and other mainstream media. The event was also
featured on five national information platforms such
as CULTURE&TOURISM, xuexi.cn, Baidu, Tencent
News and Sohu, with a total of more than 880 articles
published and a total readership of 19.32 million+.

1105 leading overseas broadcasters including
Mainichi Shimbun, Asahi Shimbun, Kyoto Shimbun,
Infoseek Japan, Yonhap News, Naver Korea,
Euronews, Market Watch, Global Newsweek, Fast
News Nation, One News Page, PR Newswire, CBS,
ABC, YAHOO, AlipesNews, Globe Advisor, etc. also
promoted the event, covering a total viewership of
545,405,354 people.

The live broadcast was the highlight of
the event, with a total of 4,048,800 views on
CULTURE&TOURISM, yangshipin, Baidu, Tencent
News, Zhongwang, ixigua, Netease News and Sohu
News. The Facebook platform and YouTube account
of Discover China broadcasted live and pushed video
from overseas. By 14:00 on 31 May, the event had
reached more than 1.04 million people overseas.
From the afternoon of 31 May, the live replay was
available on the whole network. As of 9 June, the
domestic replay figure was 915,114 views, with a total
of 10,544,844 views. Overseas live replay was 3,297,
with a total of 1,051,370 viewers.
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The guests from home and abroad highly
appreciated the effectiveness of the event and
praised the Alliance for its long—term commitment to
the sustainable development of mountain tourism,
expressing their strong willingness to cooperate and
their expectations for a better future of mountain
tourism.

Archil Kalandia, Georgian Ambassador to China,
expressed his willingness to start cooperation with
Chinese mountain tourism, saying: "I hope that in the
post—-epidemic era, Georgia will work with Chinese
colleagues and relevant tourism agencies around
the world to build a closer partnership in order to
strengthen win—-win cooperation and concrete
projects."

Yuval Waks, Deputy Ambassador of Israel to
China, enthusiastically promoted Israel's mountain
tourism to Chinese visitors, saying, "Today we come
together to celebrate International Mountain Tourism
Day 2022 in China, and Israeli people warmly welcome
Chinese visitors."

Daniela Chiani, Director of Greater China for
the Switzerland Tourism, expressed her gratitude
for the work of the Alliance: "I would like to extend
my sincere thanks to the International Mountain
Tourism Alliance for inviting me to this special event.
But more importantly, | would like to thank you for the
incredible work you do to protect and promote safe
and accessible mountain tourism around the world."

Mag. Emanuel Lehner Telic, Head of Markets
Asia Pacific Attaché (Tourism) Austrian National
Tourist Office, emphasized the need for international
cooperation in mountain tourism: "l wish everyone
a great time at the International Mountain Tourism
Day. | think mountain tourism cooperation is a crucial
thing for the successful development of mountain
tourism, mountains do not know borders, mountains
connect each other, mountains connect countries,
so we should have an international mountain tourism
discussion on this."

Chen Ping, Member of IMTA Expert Committee,
Dean of Academy of Cultural Heritage and Creativity

of Jinan University, Global Vice President of the
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Internationale Organisation Fir Volkskunst (I0V),
thanked the Alliance for initiating the International
Mountain Tourism Day and holding regular events,
giving an opportunity for people to discuss and share
ideas and experiences through Internet meetings.
She suggested the Alliance play its strengths and
influence to call on government departments to value
traditional handicrafts and introduce policies that
target the development of mountain handicrafts and
tourism to support each other under the epidemic.

President Qu Huan of the Korea—China Cultural
Friendship Association thanked the Alliance for
providing a friendly platform to meet with friends from
other countries "on the clouds" to watch and listen to
the mountains, enjoy the mountains and discuss the
mountains, and said, "Our Association looks forward
to working with the Alliance, to take the mountains
as a medium, and through a variety of activities to
develop practical cooperation in protecting mountain
resources, passing on mountain culture, promoting
mountain economy, benefiting mountain people, and
promoting sustainable mountain tourism development
and humanistic exchanges."

Zhang Yuanhai, President of Asian Union
of Speleology, expressed the idea of promoting
mountain cave adventure tourism in Asia with the
Alliance: "Asian Cave Federation is an organization
of all cave explorers and cavers in Asian countries
and a member of International Mountain Tourism
Alliance. | hope we can work well together in the future
to promote mountain tourism in karst areas of Asian
countries."

Li Fang, deputy director of Guizhou Provincial
Department of Culture and Tourism, said, "With
Guiyang City, Guizhou Province as its headquarters
base, the Alliance links the five continents around
the world, and through its members and industry
resources, establishes an information platform,
academic platform, activity platform and exchange
platform for mountain tourism, and links friendly
exchanges and contacts between countries and
people with tourism as a link, enhancing Guizhou's

appeal as an international mountain tourism



destination."

Since its birth in 2018, International Mountain
Tourism Day has become the most recognizable
and influential brand of the Alliance after four years
of continuous building, a cooperation platform for
extensive exchanges and dialogues with the global
mountain tourism industry and Alliance members,
and a symbolic festival for general mountain tourism
enthusiasts. The success of the International
Mountain Tourism Day brand has not only promoted
the construction and development of the Alliance
in various aspects such as platform construction,
member services and cooperation mechanisms,
but also contributed to the healthy and sustainable
development of the industry, as many industry
professionals have commented.

In summing up the event, Fu Yingchun, Executive
Secretary General of the International Mountain
Tourism Alliance, said: "The International Mountain
Tourism Day theme has been widely disseminated
around the world, showing the infinite charm and
huge potential of mountain tourism resources,
demonstrating people's desire and yearning for a

healthy lifestyle, and foreshadowing the recovery of

the tourismindustry and its bright future. It can be said
that this event is a successful appearance of China—
initiated international tourism organizations on the
world stage, a civilizational mutual appreciation of the
global tourism industry's collaborative participation in
tourism governance, discussing, building and sharing
the sustainable development of mountain tourism in
the spirit of collaboration without distinction, a fruitful
practice for international tourism organizations
to serve the overall situation of diplomacy, tell the
Chinese story to the world and promote civilizational
dialogue, as well as a new starting point for the
International Mountain Tourism Alliance in the
process of enhancing service capacity, strengthening
brand building and creating a world—famous platform."

Next, in terms of self-initiated brand cultivation,
the Alliance will further cultivate its brands such as
"Alliance International Forum, "International Mountain
Tourism Day, "World Famous Mountain Dialogue}
"Post 80's to 00's: Workshop on New Demands" and
"World Famous Mountain Photography Exhibition;'and
continue to expand its influence through the shaping
of public welfare brands, so as to constantly upgrade
the value and status of the Alliance in the international

mountain tourism industry.
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Advocating Healthy Living and Civilized Communication
--- 2022 International Mountain Tourism Day Theme Event Kicks Off Online
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On May 29, the 2022 International Mountain
Tourism Day Theme Events with the theme of
"Mountain Tourism Promotes Healthy Life and
Cultural Exchange" was kicked off online. The
theme events mobilized a strong new media
network, connecting alliance members from five
continents, destination organizations, enterprises,
experts, etc., launched from three chapters of
"Focus—Mountain} "Health-Life" and "Civilization—
Exchange, for "cloud communication, cloud dialogue
and cloud presentation" around the theme. In the
complex background that global tourism is still facing
COVID-19 pandemic crisis and other situations, this
event created a more positive and healthy way of
mountain tourism and market atmosphere, promoted
the exchange of civilizations between countries,

enhanced friendly exchanges and mutual integration,
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to discuss, build and share a better future of mountain
tourism.

The Event was organized by the International
Mountain Tourism Alliance (IMTA), with the
active participation and support of international
organizations such as the World Travel and Tourism
Council (WTTC) and the International Nordic Walking
Federation (INWA), and received a lot of media
attention. The event was simulcast on domestic and
international platforms such as the Cultural & Tourism
China App, xuexi.cn, China Media Group Mobile,
Sina Weibo, Facebook and YouTube. Guests from 15
countries, including China, Georgia, Spain, Finland,
Israel, France, Nepal, the United States, New Zealand,
Peru, Switzerland, Austria, South Korea and Ecuador,
participated in the live online broadcast, and about 3.5
million viewers worldwide watched the event through

various live streaming platforms.
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Global Response — Winning Together for a New Future of Sustainable
Mountain Tourism after the Epidemic
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Mountains are an important form of the earth's
surface, an important living space for human beings,
and they have countless wonderful things waiting for
us to explore. The theme event of "2022 International
Mountain Tourism Day} linking the world with
intelligence and gathering the wisdom of the mountain
tourism industry, focused on policy, environment,
industry, market and other elements, and made a
forward-looking outlook on the topic of "turning
crisis into opportunity and promoting the recovery of
mountain tourism".

Representatives of major international
organizations, national government agencies and
institutions in China, such as Shao Qiwei, Vice-
chairman of International Mountain Tourism Alliance
(IMTA), Lu Yongzheng, Standing Committee Member
of Guizhou Provincial Party Committee, Minister
of Propaganda Department, He Yafei, Secretary
General of International Mountain Tourism Alliance
(IMTA), Archil Kalandia, Ambassador of Georgia in
China, Aki Karihtala, President of International Nordic
Walking Association (INWA), Yuval Waks, Deputy
Director of the Israeli Embassy in China, Maribel
Rodriguez, Senior Vice President of World Travel
and Tourism Council (WTTC), etc., gave speeches
or presented forward-looking views and experience
sharing around the theme through cloud media.

In his speech, Vice Chairman Shao Qiwei said:
In the context of the epidemic crisis and complex
situation, and the continuous downturn of global
tourism, the theme events of International Mountain
Tourism Day with the theme of "Advocating Healthy
Life and Civilizational Exchange through Mountain
Tourism" is conducive to enhancing our confidence
in coping with the impact of the crisis, creating a
positive and healthy mountain tourism and market
atmosphere, promoting civilizational dialogue
between countries and regions, improving friendly
exchanges and mutual integration, and jointly building,
discussing and sharing a better future for mountain
tourism, which boosts confidence and provides

ideas for the mountain tourism industry to meet the
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challenges together in a special context.

Guizhou is the launching place of the Alliance
and the starting place of the Tourism Day. Lu
Yongzheng, Member of the Standing Committee
of the Guizhou Provincial Party Committee and
Minister of the Propaganda Department, has always
supported the growth of the Alliance with enthusiasm,
fully affirmed the important role played by the Alliance
and the International Mountain Tourism Day, and
shared the splendor of colorful Guizhou mountain
tourism. He talked about the fact that Guizhou has
highlighted its mountainous features in recent years,
committed to building an international first—class
mountain tourism destination and a domestic first-
class resort and recreation destination, thus realizing
the transformation of the scale of tourism from a
medium-sized province to a large one. Faced with the
fact that the tourism industry is in a period of change
and adjustment, Guizhou will continue to deepen the
connotation quality of mountain tourism, develop in the
direction of internationalization, professionalization
and specialization, to make every effort to build a new
pattern of mountain tourism.

Secretary—general He Yafei reviewed the
history of International Mountain Tourism Day over
the past four years and its growing influence and
attention, pointing out that tourism is an important
civil diplomacy, of which mountain tourism is an
important bridge connecting countries for exchange
and cooperation, and International Mountain
Tourism Day precisely offers an open and innovative
platform for exchange and cooperation between
tourism industries of different countries, providing
opportunities for civilizations to enhance mutual
exchange, learning and tolerance. The International
Mountain Tourism Alliance has been working to build
a solid platform where governments, businesses,
tour operators, and participants pool their resources
to enrich mountain tourism with new practices and
new standards to expand and enhance exchanges
between peoples.

Maribel Rodriguez, Senior Vice President of the



World Travel & Tourism Council (WTTC), analyzed the
latest trends in the global tourism industry, inspiring
confidence in the reinvention of mountain tourism
with data. Aki Karihtala, President of the International
Nordic Walking Association (INWA), starting from
the walking sport, pointed out in detail the close
correlation between outdoor sports and mountain
tourism, as well as the market potential and prospects
of this outdoor sport.

Archil Kalandia, Ambassador of Georgia in
China, and Yuval Waks, Deputy Director of the
Embassy of Israel in China, two representatives of the
institutions in China briefly recommended the unique
tourism resources of their respective countries and
expressed their earnest expectation to establish
closer partnership with China and related tourism
institutions around the world.

At the same time, the International Mountain
Tourism Alliance (IMTA) has linked up with its
members and industry organizations from more than

30 countries on five continents to carry out a wide

variety of activities to showcase mountain tourism
in various countries and celebrate this international
festival together. In Asia, the special short film Four
Seasons in Japan produced by Hokkaido International
Art Center in Japan showed the beautiful scenery of
Japan's mountains, which made people glimpse the
fine elegance in the pine, maple, plum and cherry,
and the garden and pavilion, experiencing the unique
Zen beauty of East Asian civilization; in Africa, the
African Wildlife Foundation went into the tropical
rainforest, leading tourism enthusiasts to experience
the harmonious coexistence of human and animals; in
Australia, New Zealand's Manawa Tourism Company
went into the depths of the primeval forest, showing
the Maori natural ancient honey brewing process;
in China, people planned a rainforest recreation
tour in the Wuzhishan Tropical Rainforest National
Park, exploring the wonders of nature, unique paths,
allowing people to feel as if they were in the wonderful
world of the Wizard of Oz, filled with the most fresh

and pure gifts of the rainforest between breaths .....
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Into the Mountains — Enjoying Mountain Tourism and Healthy Life
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It has been identified as a consumer trend in
the global market in 2022 that urban dwellers are
constantly seeking outdoor oases to meet their mental
and physical health needs. In the new era, people are
pursuing a healthier lifestyle, and the mountains, with
their aesthetic landscape, scientific research value,
recreational ecological environment and profound
cultural deposits, have become a popular tourist
destination, with the idea that "mountain tourismis a
healthy lifestyle" becoming more and more popular.

"Mountain outdoor sports, as an important form
of mountain tourism, has become a major trend, while
China has an excellent opportunity in promoting the
prosperity of mountain outdoor sports and outdoor
sports related to health and wellness, and has become
one of the strongest outdoor sports countries in the
world; Serge Koenig, a member of the International
Mountain Tourism Alliance Expert Committee and
an international mountain tourism expert, said at the
Theme Event of 2022 International Mountain Tourism
Day. Manuel Brissaud, another director of the French
National Institute of Mountain Sports from Europe,
introduced the mountain tourism model commonly
implemented in Europe, pointing out that the diverse
all-season tourism projects in the Alps, with a clear
positioning of health and wellness, are attracting more
people to settle and live here, and that a virtuous circle
has gradually been formed, and the natural values
generated will be increasingly high.

Xiao Gang, a well-known mountain sports and
wellness expert, shared his valuable experience
in poled walking, hiking and wellness from the
perspective of sports experience and business
development, hoping that people can participate
more in "mountain tourism + sports" in the context of

COVID—-19 pandemic.
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From Nepal to the United States, from Wuzhishan
to Wugong Mountain ...... 2022 International Mountain
Tourism Day is full of exciting activities around the
world, enabling us to see that the mountain tourism
experience has spread all over the world, entering
people's lives and becoming an important element
of healthy living. The Nepal National Tourism Board
(NNTB) presented a new and innovative mountain
marathon at Everest Base Camp and the Nepal
Tourism and Travel Association (NTTA) conducted a
mountain trek near the capital Kathmandu, leading
people to a pure and clear world amidst mountains
and exotic architecture; the Asian Cave Association
teamed up with a joint expedition to "go into" caves up
to 1,000 meters deep to explore the natural wonders
and popularize cave knowledge; the American RV
Industry Association's 100 RV camping images
were impressive; With the concept of "developing
forests and enriching the people, keeping forests and
health for the people; the Chinese Forestry Industry
Association Forest Recreation Branch integrates
various resources to carry out activities such as
sightseeing and leisure, science education, and
recreational vacation. The diversified mountain life
experience formats integrated and launched by the
Guizhou Culture, Sports and Tourism Bureau highlight
the harmonious development of man and nature
in the mountain environment. Anji Grassland on
Clouds, Weland International Sports, China National
Geography Camp, and Shanghai ljia Media launched
mountain outdoor activities based on RV camping,
extreme skydiving, mountain biking, trekking and
walking, self-driving trips, and mountain biking
respectively, allowing people to feel different vitality

and energy in the passionate mountain activities!
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Mutual Exchange of Civilizations — Jointly Building a Sustainable
Community of Destiny in Mountain Tourism
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Reflect the splendor of different cultures with the
mountain as a mirror; connect the wisdom of different
civilizations with mountain tourism as a link. Mountain
tourism, connecting people, connecting hearts,
connecting civilizations, constructs a community
of destiny for sustainable development of mountain
tourism.

Some countries with outstanding resource
endowments and distinctive mountain features are
at the forefront of mountain tourism development,
and their experiences are worth learning from.
Representatives from three mountain tourism
powerhouses — Switzerland, Peru and Austria —
shared their experiences and ideas. Daniela Chiani,
Director of Greater China, Switzerland Tourism, said
that Swiss mountain tourism benefits from knowledge
sharing, cultural cooperation and caring protection
of the environment, and that promoting safe and
sustainable mountain tourism is a top priority for
Swiss tourism.

Diana Pita, Economic and Commercial
Counsellor of the Peruvian Embassy in China,
pointed out that Peruvian mountain tourism benefits
from the unique conditions and, more importantly,
from the insistence on sustainable development.
Machu Picchu has become a world benchmark for
sustainability by being the first international tourist
destination to receive a carbon neutrality certificate.
According to Mag. Emanuel Lehner Telic, General
Director of the Austrian National Tourism Office for
Asia Pacific, mountains know no borders, as they
connect each other and countries, and cooperation is
essential for the successful development of mountain
tourism.

Known for its rich mountain tourism resources,
Guizhou Province is accelerating its construction
as an international mountain tourism destination. Li
Fang, Deputy Director of the Department of Culture
and Tourism of Guizhou Province, pointed out that
the mountainous area determines the advantageous
characteristics of Guizhou's industry, which has
to be grounded in the unique natural ecology and

resource environment and form a unique competitive
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advantage based on local elements. It is of
international significance for Guizhou to explore a new
road of high—quality development rich in mountainous
features.

Experts from the field of tourism and culture also
fully affirmed the importance of mountain tourism
in promoting humanistic exchanges and mutual
appreciation of civilizations, and affirmed the efforts
made by the Alliance to promote dialogue among
mountain tourism civilizations. Dai Bin, President
of China Tourism Academy, believed that mountain
tourism is an important way to carry international
tourism exchanges, promote cultural diversity,
appreciate the beauty of culture and enhance
cultural confidence. The International Mountain
Tourism Alliance has done a lot of fruitful work in
promoting mountain tourism awareness, cultivating
the mountain tourism market, expanding mountain
tourism exchanges and innovation in the industry
and products of mountain tourism, and has also
explored a new model that relies on the development
opportunities of the Chinese tourism market to
promote international exchanges.

Chen Ping, Member of IMTA Expert Committee,
Dean of Academy of Cultural Heritage and Creativity
of Jinan University, Global Vice President of the
Internationale Organisation Fur Volkskunst (IOV),
focused on the revitalized use of mountain folk
culture. She argued that traditional handicrafts are the
crystallization and embodiment of human wisdom and
should receive wider and deeper attention and care,
proposing the establishment of a network exchange
platform, organization of interconnection and making
suggestions in R&D training, professional design, and
R&D of traditional handicrafts.

Qu Huan, President of the Korea—China Cultural
Friendship Association of Korea, has been working
on humanistic exchanges between China and Korea
with many achievements, and she proposed the
idea of integrating mountain culture and tourism
for international exchange. Bora Shnitman, Vice
President of Longtour International, Tourism Office

of Gran Canaria, Spain, Coastal City Development



Group, Cambodia, Huangshan Mountain, Anhui
Province, Changbai Mountain, Jilin Province, Guangxi
Tourism Association and other global members and

industry organizations connected to speak or send

SRR

messages around "Civilization — Exchange; writing
a beautiful chapter of mutual appreciation and win-
win situation of human civilization with the common

language of mountain tourism.
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Offline Activities—Focus on Emerging Consumption in
Mountain Tourism

FE2RRPAANEIERBRLE=ST, SR
BRERIERSS , HEFRADHERAS, ISR LIIRIHE RS,
BEARRKOANER . 2022 EFRLLtbHREFH ERERNEE
3, SRMERARERKESAAAEIETARNS%E
BFE, #2507 LEFREER. 89 00 B=4.
EFR L ARFERER R 2 I RIBEFZ XTI - OafE
ZEER. “FENRZ, WEMNT 2022 SMEE
RSFER E B SREITESHEFR e B ERE
RRSED o

5827 3, AERLbIKEFEREEDE “WLEE
HERE 8 - 9 00 B=R" EEIRIIMIRIEEKE S ERA
FER, ZiEsSEREBANMESTR, NSRRI
55%, WSGRFA A SR IR EE
LtEEF AR REHITZ T, SHERNR. EMERL
ihhiFEk BT B R EREEENFHBRIFR: ‘W
WAEFHEREGS -9 00 B2’ BRABETEFESTE
FIRSHERRFES . EIEREE ‘B, &3, =E.,

EFRLL AR B R R RIIEFZ RTINS - Oz

R RIS

At a time when the global tourism industry is
still facing the plague of the epidemic, the topic of
concern is how the cultural tourism industry can
break out of its predicament, find new consumption
scenarios and tap into a new track of the mountain

tourism economy. During the theme events of 2022

Lt H 2 R

&N’ , BERAFFLNENEE, BERAHE,
DEEFER. HROEHE. TMBEEARRL. RRTHH
=E), UEFAMETEMMNSENmEEFES R
Phik. Wt AETRHERNREBRN=EERE T IAEE

EEARERLE PSS BRI SAER, [FEREERF
MHEHE RIFFUEARI LR R 2 .

EFRLb iRk E R R 2 RIEFZ R TME - O[
FZBERZRNENERINEIUBEZIFRIEE. SEIFE
HNEREFRPEEATZEHTRER. XEFRRIEL IS
BHEETRETLNELNZE, BRI TN IURELRIA
MXRIE. EERES, KiB) LEE ‘BREERPERA0"
51T RZWMARIRER 127, I<IB)LEBIM 580 BFJEEAI
Bkt —EERFHEROE. RIBE(FERILZ T
ERAPAILLIBEAR .

International Mountain Tourism Day, the Guiyang City
Alliance headquarters in Guizhou Province interacted
offline with online by organizing events for young
entrepreneurs and emerging consumers such as the
Mountain Life Consumer Exhibition, 8—-9-00 Concept
Meeting, a photography exhibition of IMTA World
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Famous Mountain Series — Focus of the Jiabang -
Pursuit of the Heart, and the 2022 Guizhou's Most
Beautiful Scenery on the Road Self-driving Route
Collection with the theme of "Car Window Scenery,
Mountain Guizhou Tour™".

On May 27, the "Mountain Life Consumption
Experience & 8-9-00 Concept Meeting" organized
by the International Mountain Tourism Alliance
(IMTA) kicked off at the IMTA headquarters, aiming to
provide a diversified and multi—-dimensional exchange
on the emerging consumption of mountain life and
the innovative development of mountain economy
through the collision and exchange of ideas, the
discussion and sharing of views, and the scenario—
based display of the mountain culture and tourism
industry. As Fu Yingchun, Executive Secretary of
the International Mountain Tourism Alliance, said
at the opening of the theme events, ""Mountain
Life Consumption Experience & 8-9-00 Concept
Meeting' is a tailor-made dialogue and exchange
platform for aspiring youth. The thematic words of the
event are 'Thinking, Talking, Space, Creativity, which
aims to gather the wisdom of young entrepreneurs,
share life concepts, tell entrepreneurial stories,

exchange consumption experiences and explore

market space through a clash of ideas, and meet
the challenges of life and entrepreneurship with
the unique plasticity and creativity of young people.
The Mountain Life Consumption Experience, on the
other hand, condenses the mountain outdoor stylish
tourism experience represented by camping life in
a limited space, to introduce consumer products for
mountain tourism with good expectations to the young
consumer group."

In the photography exhibition of IMTA World
Famous Mountain Series - Focus of the Jiabang -
Pursuit of the Heart, fifty—three works of professional
photographers, amateur writers and journalists from
inside and outside Guizhou province were selected
for display, showing the changing beauty of the
Jiabang terraces in different seasons, as well as the
humanistic atmosphere of Congjiang and Basha. Next
to the photo exhibition, the long children's painting
"The World's Famous Mountains in the Eyes of 100
Children" attracted the attention of many viewers. It
is learned that this long children's painting is created
by one hundred children selected from 580 children
learning to draw, showing the natural scenery of the

mountains in the eyes of the children.
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Launching an Initiative — Gathering Industry Consensus on
Mountain Tourism
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"International Mountain Tourism Day" is an
international commemorative day initiated by the
International Mountain Tourism Alliance (IMTA) in
2018, which aims to arouse people's awareness
of protecting mountain resources and inheriting
mountain civilization, advocate the industry to
work together to promote mountain economy and
benefit mountain people with the realm of "Mountain
High with Man as Peak". It is a platform for alliance
members and the industry to participate, cultivate and
be honored together.

We are now in a special period where the
epidemic of the century and the changes of the

century are intertwined and overlapping, and the

tourism industry still faces serious challenges after
suffering a severe impact. One of the highlights of
this event is the initiative of "Promoting Healthy Life
and Civilizational Exchange in Mountain Tourism
Together" 2022 International Mountain Tourism Day
to the tourism industry counterparts on the occasion
of the tourism industry facing challenges and
creating a better future together: to firmly establish
the development concept of mountain tourism, take
ecological civilization as the leader and adhere to the
path of sustainable mountain tourism development; to
deepen the research and grasp of current and future
tourism market trends, to collaborate in creating an
atmosphere of market recovery, and to jointly promote
new business models and products in mountain
tourism; to actively promote international cooperation
and exchange in mountain tourism, and to build
a cooperative platform for resource integration,
interconnection and reciprocity among government,
enterprises and tour operators. The initiative fully
conveys the spirit and essence of the events, and
these shining ideological guidelines will inspire the
mountain tourism industry to continue to take steps

forward.
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Astonishing! More than 560 Million People Worldwide are Watching
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On 29 May, "2022 International Mountain
Tourism Day" online activity with the theme that
"mountain tourism promotes healthy life and cultural
exchange" was launched with the gathering of alliance
members, destination organizations, enterprises
and experts from five continents, featuring a "cloud
exchange, cloud dialogue and cloud show". The
theme activity has attracted great attention from
global media, with about 1,135 media, live streaming
platforms and social networking sites competing for
coverage and active participation from the general
netizens. According to statistics, more than 560 million
people around the world have followed the theme
activity, fully reflecting the expectations of the travel
industry and travel consumers for the resurgence of
tourism, good expectations and beautiful yearnings
for a healthy life in mountain tourism.

"International Mountain Tourism Day" is an
international exchange and cooperation platform
created by the International Mountain Tourism
Alliance in 2018, which has been held for three
consecutive sessions with a positive impact in
the international and domestic industry. The 2022
International Mountain Tourism Day is divided into
three stages: 21 May — 28 May activity warm-up
period, 29 May theme activity day, 30 May - 7 June
activity duration period. Mountain enthusiasts,
practitioners and participants from all over the world
interacted and exchanged ideas around the event
theme in both "online + offline; boosting confidence
and providing ideas for the mountain tourism industry

to meet the challenges together in a special context,
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reflecting the new future of mountain tourism
development.

In addition to online activities, events for young
entrepreneurs and emerging consumer groups were
held in an interactive offline and online setting at the
Alliance headquarters in Guiyang, Guizhou Province,
such as the Mountain Life Consumption Exhibition,
Post 80's to 00's: Workshop on New Demands, Market
and Consumption, the photo exhibition of "World List
— Heart's Desire" recommended by the world famous
mountain series of International Mountain Tourism
Alliance, self-driving route collection for "window
scenery line, mountain Guizhou trip" 2022 Guizhou
"Marvelous Roadside Scenery,'etc.

The theme event was organized by the
International Mountain Tourism Alliance (IMTA), with
the active participation and assistance of international
organizations such as the World Travel and Tourism
Council (WTTC) and the International Nordic Walking
Association (INWA), and is also "favored" by many
well-known media around the world.

Domestic mainstream media reported on
the theme activities from different angles, such as
CULTURE&TOURISM, xuexi.cn, People's Daily
Online, XINHUANET, China Culture Daily, China
Tourism Daily, Global Network, China Youth Daily,
China Daily, Guangming Daily, China News Network,
21st Century Business Herald, Baidu, Sina Weibo,
Tencent, Netease, Sohu, Toutiao, Zhongwang, Yidian,
UC Browse, Tibet.cn, Huasheng Online, Eastmoney,
Sina Finance, Tianyan News, Qianjiang Evening

News, Beijing Business Today, Tik Tok, kuaishou, and



Micro-video, etc. Among them, national information
platforms such as CULTURE&TOURISM, xuexi.cn,
Baidu, Tencent News, Sohu, and so on even offer
special features and topics in prominent positions on
their platforms to interact with netizens. According
to incomplete statistics, more than 880 articles of
this theme activity were published in major media,
with a total reading volume of 19.32 million+, while the
news of the activity kick—off was listed on the tourism
headline channel of xuexi.cn client.

Overseas, guests from 15 countries on five

continents, including Georgia, Spain, Finland, Israel,
France, Nepal, the United States, New Zealand,
Peru, Switzerland, Austria, South Korea, and
Ecuador, participated in the live link broadcast, and
1,105 broadcasters including everyday news, Asahi
Shimbun, Kyoto Shimbun, Infoseek of Japan, Yonhap
news agency of Korea, Naver of Korea, Europa Press,
Market Watch, Global Newsweek, Fast News Nation,
One News Page, PR Newswire, CBS, ABC, YAHOO,
AlipesNews, Globe Advisor, reported on the event,

covering a total viewership of 545,405,354 people.
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Cognitive Resonance: The Public Expects Mountain Tourism
to Shape Healthy Lives
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From 21 May to 30 May, the official new media
client of the Ministry of Culture and Tourism — Culture
and Tourism featured interviews with 17 mountain
themed events around the world, with interviewees
ranging from leaders of sports bureaus, art centers
and tourism groups to founders of campsites,
RVs and outdoor equipment, to outdoor first aid
professionals and directors of outdoor genre

film and TV drama filming, to introduce mountain
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tourism from multiple perspectives and empower
themed events. The Culture and Tourism client
also launched the countdown poster boot screen
for the 2022 International Mountain Tourism Day
"Mountain Tourism Promoting Healthy Life and
Cultural Exchange; which resonated with netizens
with 28 heavyweight reports and widely promoted
the mountain tourism expected by the public, with a

readership of 6.83 million.
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Culture & Tourism also launched its brand
column "Culture & Tourism Parlor, featuring offline and
online interviews with He Yafei, Secretary General
of the International Mountain Tourism Alliance,
Lu Yongzheng, Standing Committee Member of
Guizhou Provincial Party Committee and Minister of
Propaganda Department, and Dai Bin, President of
China Tourism Academy. The guests gave speeches
through cloud media or shared constructive and

forward-looking views and experiences around the

theme.

At the same time, topics such as #Punching in
the Most Beautiful Mountain # were launched on the
official Weibo of Culture & Tourism to interact with
netizens, and the Weibo topics remained hot until the
end of the event. Netizens started a heated discussion
on topics such as #Punching in the Most Beautiful
Mountain#, and interacted multiply with the Alliance's
"Two Micros and One Network™" and gzgogcn, with the

reading volume exceeding 550,000.
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Climax: Online Linkage to Share Mountain Life
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On the day of the theme event, three chapters
of "Focus — Mountain; "Health — Life" and "Civilization
- Communication" were launched in an orderly
manner. Many domestic platforms, such as Culture &
Tourism APP, Culture & Tourism official Weibo, xuexi.
cn, xinhuanet, Tencent, Baidu and Zhongwang, and
international social platforms, such as Facebook and
YouTube, synchronized live streaming, of which the
number of viewers of Culture & Tourism live online
reached 1.1735 million, and the total number of viewers
of CCTV, Baidu, Tencent news, ixigua, Netease news,
Sohu news and Zhongwang APP reached 2.8889
million.

Discover China's Facebook platform and
YouTube account carried out live streaming and
video tweeting, and by 17:00 on 2 June, the event
had reached more than 1.05 million people overseas,
enabling mountain travel enthusiasts worldwide to

share the fabulous life in the mountains.
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Review Taste: Building Bridges for Global Cultural Exchange
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From 30 May to 7 June, Culture and Tourism has
published 39 press releases, and more than 30 major
central-level media, traffic media and industry media
also reported on the theme activities simultaneously,
such as xuexi.cn, People's Daily Online, xinhuanet,
China Culture Daily, China Tourism Daily, huangiu.
com, China Youth Daily, China Daily, Guangming Daily,
China News, 21st Century Business Herald, Baidu,
Sina Weibo, Tencent, Netease, Sohu, Toutiao, yidian—
inc, UC Browse, Tibet.cn, voc.com.cn, eastmoney.
com, Sina Finance, eyesnews, Qianjiang Evening
News, Beijing Business Today, Tik Tok, Kuaishou,

micro video, with a total of 6.28 million readers.
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Subsequently, the first article published by the
Culture & Tourism client was translated into seven
languages, including English, French, German,
Spanish, Russian, Japanese and Korean, and
published in 1105 media outlets, covering 545,405,354
views.

Starting from the afternoon of 31 May, the event
video was replayed live across the network, reaching
a new record number of people. As of 9 June,
there were 915,114 domestic playback views and
10,544,844 total viewers. The overseas live broadcast
was played back 3,297 times, with a total of 1,051,370

viewers. Mountain tourism builds a bridge of global
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cultural exchange.

In addition, Craig A. Kirby, President and CEO
of the RV Industry Association of America (RVIA),
sent a congratulatory letter on the success of 2022
International Mountain Tourism Day, expressing
his appreciation for the excellent work done by the
International Mountain Tourism Alliance over the
years, mentioning that a healthy RV lifestyle helps
bring outdoor enthusiasts into an intimate connection
with nature, and earnestly hoping that International
Mountain will expand promotion and further

encourage people to explore the beautiful scenery

and cultural heritage of the mountains.

Since the beginning of 2022, the global
COVID—19 pandemic has been erratic and geopolitical
turmoil has been volatile. The organization of the
2022 International Mountain Tourism Day thematic
activities at this juncture will enhance mutual
understanding and friendly exchanges around
the world, promote international exchange and
collaboration, advocate a positive, healthy and
upward lifestyle, create a good environment for the
development of mountain tourism for a better future of

mountain tourism.
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Huangshan, Changbai Mountain and other Famous Mountains Gather on Line to Dig a
New Track of Mountain Tourism Economy
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When mountain scenic spots that rely on
ropeways and gate receipts encounter a sudden drop
in patronage, how should they save themselves? In
the wake of the epidemic, how can the same mountain
resources be upgraded through digital means
and innovation, and make efforts in sustainable
development?

COVID-19 pandemic makes people rethink: In
what relationship do humans and mountains, lakes,
earth, air, and oceans look best to each other? Why
do camping and RVing explode in popularity when the
pandemic spreads at multiple points? Why do people
who have spent too much time at home feel healed
when they come to the forest?

"The mountain is no longer the same when
looking at the mountain, and the water is no longer
the same when looking at the water." A COVID-19
pandemic has changed things too much.

Changes not only make the famous mountains
and rivers less tourist footprints, resulting in the
necessity to reduce costs and increase efficiency, but
also make them change from resource-dependent
to innovative development, that is, in addition to
traditional tourist tourism, how the famous mountains
and rivers can better meet the growing needs of the
people for a better life and the organic integration of
nature and human beings.

Visitors, not only on the top of the mountain, can
also be on the bottom of the mountain; not only offline,
can also be online; visitors, in turn, can be the owner
of the mountain, lovers of extreme sports, enjoyers of
rich products.

The battle for a mountain tourism breakout under

the epidemic has been fought.
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Famous mountain group to expand their friend
circle

The sock king Zhao Zhirong, known as "Sock
Lao Zhao; likes to travel around, and on May 12, he
posted a graphic message in a travel group to share
his exclusive treatment for visiting Mount Huangshan:
today | climbed Mount Huangshan alone, with an
exclusive ticket office, an exclusive bus, an exclusive
toilet and an exclusive lunch.

Huangshan Mountain is famous for its strange
pines, strange rocks, sea of clouds, hot springs and
winter snow. Huangshan Scenic Area is a double
world heritage of both culture and nature, a world
geological park, and one of the first 5A scenic spots in
China. With the recurring epidemic in the surrounding
areas, especially Shanghai some time ago,
Huangshan Tourism (600054.SH) operations were
significantly affected. The company's first-quarter
earnings report showed that the number of visitors
to Huangshan Scenic Area in March was 34,200,
down 81% year-on-year. As a result of the sharp
decline in passenger traffic, the operating income of
Huangshan Tourism dropped 12% year—on-year in
the first quarter, with net profit at a loss.

The improvement of the epidemic in the first half
of last year has given the famous mountain operating
companies, including the Huangshan Tourism, a good
reprieve. Huangshan Tourism 2021 annual report
shows that last year the company achieved operating
revenue of 895 million yuan, an increase of about 20%
year—on-year; to achieve net profit attributable to
shareholders of the listed company 43.47 million yuan,
a turnaround, mainly due to the number of people
into the mountain rose by about 10% year—on-year to

more than 1.67 million people.
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Even so, Huangshan Tourism recovered only half
ofits 2019 revenue last year, 4 percentage points more
than the Ministry of Culture and Tourism statistics
- 51% of domestic tourism revenue recovered last
year to 2019. Changbaishan Tourism (603099.SH),
which operates the Changbaishan scenic area, has
also had a tough time, with revenue recovering to
190 million yuan last year, only 40% of the company's
2019 revenue. Compared with the profit before the
epidemic, Changbaishan Tourism has been suffering
losses for two consecutive years.

In addition to self-help, holding together to seek
new opportunities after the epidemic has become
the consensus of a number of mountain tourism
enterprises.

"Huangshan debuts in the international
community with an open attitude, creating new
highlights and detonation points for Huangshan
tourism with an international vision, pooling global
creative resources and deeply integrating with
Hangzhou and Shanghai." On May 29, at the online
kick—off ceremony of the theme events of 2022
International Mountain Tourism Day, Wei Chao, Vice
President of Huangshan Tourism, took the initiative
by offering an olive branch, playing the "Huangshan
of the World" card, making Huangshan's first
appearance on the cloud at the 2021 1TB Berlin.

International Mountain Tourism Day is an
international exchange and cooperation platform
created by the International Mountain Tourism
Alliance in 2018, with the support of international
organizations such as the World Travel and Tourism

Council (WTTC), the Pacific Asia Travel Association,
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the World Tourism Economic Forum, and the
International Nordic Walking Association (INWA), etc.
This year, with the theme of "Mountain Tourism for
Healthy Living and Civilizational Exchange;'it linked
members, destination organizations, enterprises
and experts from five continents for exchange
and dialogue. As of May 31, nearly 3 million people
watched the live broadcast of this year's Mountain
Tourism Day in China, and the total number of views
in overseas media publications is expected to exceed
200 million.

Like Huangshan Tourism, with the desire to
strengthen cooperation, the following organizations
also participated in the event both online and offline:
the Tourism and Culture and Sports Bureau of
Changbai Mountain Management Committee of
Jilin Province, the mountain tourism explorer Jing
Shang Tourism Group of Anji Grassland on Clouds in
Zhejiang Province, the Wugong Mountain Scenic Spot
in Pingxiang, Jiangxi Province, the operator of the
sports tourism boutique scenic spot Yuping Mountain
in Sichuan Province, the management agencies or
operating companies of famous mountains such as
Yashan Mountain in Jiangxi Province, Wuzhishan
Tropical Rainforest National Park in Hainan Province,
Kanas Lake, and Yunbing Mountain in Yunnan
Province.

"Mountain tourism is the engine of tourism
reinvention after the epidemic, the bridge to a healthy
life and the link to civilizational exchange." The
participants unanimously had the above view and

jointly issued the initiative.
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The Great Trend of Mountain Outdoor Sports

ANfasRE?

ERERRULIEERIFERER SERFATERE, SRR EThEME
—REFEZENLERD . RNEEEER. SEHEHK
FERET, BFEER, SMNEREUEE, BAOTER
Efr—mlLiticiEEath. ER—RERREFEM,
WMT IR EEN B AERIEE, BH—FHE,
RINEFEERC. B, HOUTEERE, MESEIR
SRS R A B R IRARi o

HLbES, TEMRIFAZERES, WLIMARFIENRIRIK
MEEREARER, BE—HNNE. RESFTES
ERESHILMIREFE S HEERRE

How to break through?

As the headquarters of the International
Mountain Tourism Alliance, Guizhou is the only
mountainous province in China that is not supported
by plains. Lu Yongzheng, member of the Standing
Committee of the Guizhou Provincial Party Committee

and Minister of the Propaganda Department, said

that in recent years, Guizhou Province prominently
features mountainous areas, committing itself to
building an international first-class mountain tourism
destination and a domestic first—class vacation
and recreation destination, which has realized the
transformation of the scale of tourism from a medium-
sized province to a large province, breaking out a new
path in this area. The tourism industry in Guizhou is
developing in the direction of internationalization,
professionalization and specialization, shifting from
traditional sightseeing and experience tourism to
recreation and vacation tourism.

Thus, it seems that in a period of great change in
tourism, mountain tourism is changing from resource—
dependent to innovative development, expanding the
single ticket and ropeway economy to a new track
of mountain tourism economy with more high gross

margins.
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There are millions of paths to break out of mountain tourism, which one is the hottest right now?
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" In the wake of the epidemic that has forced the
closure of various gymnasiums and confined spaces,
outdoor exercise has become the big thing. Exercise
by the water, meditate in lush gardens and climb to
high places to enjoy 360-degree views ...... What
could be more exciting than that?" said Serge Koenig,
a member of the International Mountain Tourism
Alliance Expert Committee and an international
mountain tourism expert.

He says that in modern and urbanized societies,
nature is increasingly valued. Running, riding,
swimming, climbing, skiing, flying in the wilderness,
especially in the mountains, at your own pace in a
quiet space has become a form of healing, a way to
rediscover freedom. In a way, it is a source of returning
to what is needed for human balance and wellness.
Since the outbreak of the COVID-19 pandemic, this
need has grown with each passing day.

The long industry chain of outdoor sports,
from camping, cycling, RVing and other sports
and lifestyles to holding various events, to sports
equipment, sports facilities and sports field
construction, gives mountain tourism operators
new room for development. Outdoor sports are also
inseparable from factors in the cultural field such as
music, photography and fine arts. While embracing
the warmth of the group, famous mountain tourism

has also started to learn from each other.
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Changbai Mountain, as one of the ten most
famous mountains in China, is famous for the highest
volcanic lake in the world and the volcanic lake
waterfall with the largest drop. In recent years, the
sports tourism market in Changbaishan has been
heating up year by year.

"Waterfall ice climbing, alpine wild snow, volcanic
hot springs, and mineral rafting. We have held the
T20 World Tourism Resorts Alliance Changbaishan
Summit, Changbaishan International Ecological
Conference, Changbaishan International Forest
and Snow Marathon, hosted the MAB Youth
Forum and other events, making the international
influence of Changbaishan climbing." Geng Deyong,
Director of Tourism and Culture and Sports Bureau
of Changbaishan Management Committee of Jilin
Province, said at the Mountain Activity Day.

Wugong Mountain in Pingxiang is a mountain—
type national 5A-level tourist attraction in western
Jiangxi Province, one of the three famous mountains
in the south of the Yangtze River, which has become
a model for mountain tourism breakout in the past two
years.

According to Xu Jianzhong, Secretary of the
Party Committee of Wugong Mountain Scenic Area
in Pingxiang, the 100,000—mu alpine meadow here is
unique in the famous mountains of the same latitude

in the world, and the annual tent festival held here



has become a carnival event for outdoor sports
enthusiasts at home and abroad, in which the longest
tent queue has set a Guinness World Record. Wugong
Mountain Scenic Area has held seven Pingxiang
Tournament of Poyang Lake International Cycling
Competition, six Wugong Mountain Off-road Race,
two China Outdoor Sports Development Forum and
Outdoor Sports Culture Festival for College Students,
and also crossed the border to host two sessions of
Huajianli Outdoor Electric Music Festival across the
border to heat up the night economy of the scenic
area with music IP.

With the promotion of healthy living and civilized
communication, Wugong Mountain Scenic Area
received more than 1.5 million visitors last year,
including 450,000 outdoor hiking visitors.

"We are currently speeding up the construction
of infrastructure such as the National Mountaineering
Fitness Trail, the International Mountain Outdoor
Sports Valley, the Backpacker Departure Camp
and the International Tent Culture Expo Park, so
that mountain tourism can give full play to its role
of reinventing tourism after the epidemic." Said Xu
Jianzhong.

The mountain tourist attractions that have also
gained benefits from outdoor sports include Yuping

Mountain, a boutique sports tourism area in Sichuan,

which has developed a series of forest sports
projects, including longboard downhill, paragliding,
mountain biking, CS Cosplay, mountain all-terrain
vehicles, rainbow slide, forest ziptreck, glass trestle,
forest camping, etc. Sun Xiaodong, Chairman of
the Jing Shang Travel Group, operating his own Anji
Grassland on the Cloud, said that the Group has
invested a total of 6 billion yuan to create a one—stop
mountain tourism experience with alpine fun, wild
luxury vacation and southern skiing at an altitude of
1,168 meters, making adrenaline bursts to feel the thrill
and excitement a new choice forimmersive interactive
mountain tourism. In the year of opening, the output
value of the Grassland on the Cloud exceeded one
hundred million yuan, receiving a total of three million
visitors in three years, achieving a tourism income of
one billion yuan, and continuously winning the national
first place in the cultural tourism industry sales on
Douyin live.

"COVID-19 pandemic has caused many to relook
at their lives and they have decided to pursue a more
active and healthy outdoor lifestyle. RV travel and
camping is an integral part of mountain tourism. The
RV industry in North America has seen phenomenal
growth and record shipments in the past two years."
Craig A. Kirby, President and CEO of the Recreation
Vehicle Industry Association, said, RVing is taking

over as the mobile office.
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New Consumption in Mountain Tourism
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Surviving the epidemic, the biggest change in
tourism has been from helping people spend a period
of leisure time to becoming a way of life, so how can
we make it better meet people's needs for a better
life?

By chance, Fu Yingchun, Executive Secretary
General of the International Mountain Tourism
Alliance, saw that the intangible cultural heritage of
Guizhou's mountains, batik, was used in the seats of
Starbucks. On a business trip to Beijing, he specially
went to the internet-famous Starbucks store at
Guomao to experience it: being in a different place,
drinking coffee of an international brand, but feeling
the closeness of being in his hometown. Thus, on
May 27, the Starbucks North marketing team was
invited to the "8-9-00 Concept Meeting" hosted by
the International Mountain Tourism Alliance, where a
group of young people enthusiastically discussed how
new mountain consumption could better suit the lives
of young families and be more fashionable, healthy
and fun.

In fact, for the subject of allowing tourists to
become the main consumer from the top to the
bottom of the mountain, Huangshan, one of the most
famous mountains, has long been exploring. Around
the principle of "going down the mountain, going

out ; Huangshan built a " mountain, water, village,
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cave, town, tea " multi—-form integration development
structure, in which, Huangshan Tourism, taking "the
kitchen of Anhui merchants, the taste of home" as its
positioning, created a unique Anhui culture theme
catering brand, and opened a chain of theme catering
stores in Beijing, Tianjin, Hangzhou, Hefei, Jinan,
Ningbo and Huangshan, etc., and also launched
"Guest—Greeting Pine Ice—cream" and other cultural
and innovative products.

Holding vintage balls, summer dream making
garden parties, creating outdoor warriors... Zhu
Xiaogian, Founder and General Manager of Guizhou
Departure Bar Tourism Development Co., Ltd., a well-
known outdoor adventure travel agency, is creating
scenes with a deep sense of experience, "selling" to
different consumers different lifestyles: a moment
of exquisite outdoor life, parent-child moments of
father—son expeditions, team-building fun for vertical
e—commerce CEOs, etc.

"Replacing the value of sightseeing with the
value of experience and feeling, focus on the quality of
delivery of experience and feeling value. The natural
condition of realizing the experience value because
of having more is the biggest premium of mountain

tourism." Zhu Xiaogian said.
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Mountain Tourism Fuels Camping Economy

SF ‘A, BERTHEFREERBIERE S
REREEHRE. BNBHERT, % ‘B8 £2020 F
“A—" B RERIEK 290%. 2021 F “H—" EtLiE
K230% &, &F “A—" 8, NMIPLEEEXERER
EUIBIK 746%, HHREE%ICEEBE 370 BfE.
ERBEREERT, TETTHIMIFRIEEEFEI—
MFTEES R 21 HERFIREICEERF LIRS H.
REEE. BIEEF I mbE, FOME. R EREIKERD
SElfES. IBEEEXME, 7 21 HELFIREICE, LB
EREERBRITE—REGHEEREETNE SRBEDLS
HEFEBNELHE T ZEm=R.
ERRBREIKEELRISIE, WithiRiFN@ERE AN
BERREFENFR? 21 BEEFREICENEFRIRIFEH
N——ER LR E IR E, 5B 27HES58 291,
2022 EfRtkiEEERBUEIGLL “ L iRHE SRR
SXBERR AER, REE EAE, LT ABNEDSR.
£k 75% MERBA LM, LIRERHERSAX
BREARLBNERME, CEEZARERIR. ERLt

In this year's May Day, "camping; a way to travel
with the attributes of close to nature, has become
the new favorite of domestic tourists. According to
the data of Xiaohongshu, after the search volume of
"camping" increased by 290% year—-on-year during
May Day 2020 and 230% year—-on-year in May Day
2021, the search volume of "camping" on Xiaohongshu
has increased by 746% in May Day this year, and the
notes related to "camping" have exceeded 3.7 million.

In the context of the recurring epidemic, people
who can't travel far are embracing camping as a new
way of life. 21st Century Business Herald reporter
found that many colors and styles of sleeping bags
or tents have been sold out after searching for
outdoor brands such as MobiGarden, Pathfinder and
Camel on Jingdong. All kinds of alcoholic beverage
companies have also acted accordingly. According
to reporters from the 21st Century Business Herald,
Jiang Xiao Bai is working on developing a wine
suitable for consumers to carry with them on camping

trips, and Snow Beer has also positioned its Black
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Lion Weissbier to the camping scene.

As the engine of tourism reinvention after the
epidemic, how can mountain tourism build a bridge to
people's healthy life? Reporters from the 21st Century
Business Herald learned from the International
Mountain Tourism Alliance, an international tourism
organization, that from May 27 to May 29, the 2022
International Mountain Tourism Day will be held
under the theme of "Healthy Living and Civilized
Communication through Mountain Tourism; and will
be organized in an "online-based, offline-supported"
manner.

75% of the world's countries have mountains,
and the natural and human resources in mountain
environments are valuable assets shared by mankind
and important tourism resources. Data provided by
the International Mountain Tourism Alliance show
that global mountain tourists (overnight visitors, both
domestic and international) had reached 1.22 billion
in 2019 before the epidemic, and global mountain

tourism revenues reached $1.36 trillion, with the
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growth of mountain tourism having outpaced the
overall growth rate of the tourism industry.

During the Mountain Tourism Day, the
International Mountain Tourism Alliance will launch a
global initiative online, and renowned mountain sports
and health experts will link up with global members
and industry organizations to present their views
on "Health-Life" and launch the certification of the
world's most famous mountains to accelerate the
restart of post—epidemic tourism.

Meanwhile, at the headquarters of the
International Mountain Tourism Alliance in Guiyang
and related destinations, the New Consumption
Exhibition of Mountain Fast Fashion Life, the New

Retail Exhibition of Mountain Tourism and especially

the Fashion Consumption Exhibition of Mountain

Camping will be held from May 27 to May 29. On
May 29, an "8-9-00 Concept Meeting" for young
tourism consumers will be held at the headquarters
of the Alliance, featuring a guest salon forum for the
mountain tourism lifestyle industry, and discussions
will focus on the exploration and promotion of trends in
the mountain tourism industry, cooperation between
cultural and tourism industries, camping economy,
young mountain tourism consumer exhibitions and
sales in Guizhou, and sharing of guest mountain
lifestyle.

During the International Mountain Tourism
Activity Day, mountain outdoor activities such as
hiking, stream-tracing, cave exploration and camping
will be carried out in many places in Guizhou to help

tourism recovery and industrial development
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