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Introduction of the International

Mountain Tourism Alliance (IMTA)

The International Mountain Tourism Alliance (IMTA)
was officially established on August 15, 2017. It is a
non-governmental and non-profit international organization
approved by the State Council of China and composed
of mountain tourism related organizations, groups, and
individuals. The business management authority of IMTA
is the Ministry of Culture and Tourism of China, and
the registration management authority is the Ministry of
Civil Affairs of China. The permanent location of IMTA
headquarters is Guiyang City, Guizhou Province, China, with
a liaison office in Beijing.

International Mountain Tourism Alliance aims for
sustainable tourism by protecting mountain resources,
preserving mountain civilization, promoting mountain
economy, and benefiting the people living in mountainous
regions. It is committed to the protection and utilization of
mountain tourism resources, participating in the construction
of mountain tourism governance system, promoting
international exchanges and business cooperation in the
tourism industry, promoting the exchange of successful
experiences in mountain tourism development, and the
prosperity and sustainable development of mountain
economy.

International Mountain Tourism Alliance establishes
a general assembly, council, and secretariat. The general
assembly is composed of all members and serves as the
deliberative and decision-making body of the alliance;
The council is the decision-making and executive body
of the alliance; The Secretariat is the daily administrative
management with relevant branches department under it. The
official languages of IMTA are Chinese and English.

On September 21, 2016, at the preparatory meeting
for the International Mountain Tourism Alliance, former
French Prime Minister Dominique de Villepin was elected
as the chairman of the Alliance; Former Director of the
National Tourism Administration of China, Mr.Shao Qiwei,
was elected as Vice Chairman; Mr.He Yafei, former Deputy
Director of the Overseas Chinese Affairs Office of the State
Council of China, was elected as the Secretary General
(legal representative). The first council was composed of 28
institutions and 5 individual members, with a total of 111
members.

On December 27, 2022, the second general assembly
of the International Mountain Tourism Alliance elected the
second council and leadership members. Mr.Dominique de
Villepin was re-elected as the Chairman of the Alliance,

Mr.He Yafei as the Vice Chairman and Secretary General,

and Ms.Pansy Ho Chiu-king was elected as the Vice
Chairman, Mr.Fu Yingchun as the Vice Chairman and
Executive Secretary General (legal representative) of the
Alliance. The second council consists of 31 institutional
members and 10 individual members.

As of the end of 2022, the members of IMTA consists
of 193 groups and individuals from 36 countries and regions
across five continents, including 109 Chinese members, 74
international members, and 10 individual members.Group
members are from countries and regions around the world
of mountain tourism industry, include tourism institutions,
non-profit organizations, cultural and tourism enterprises,
financial consulting institutions, tourism colleges, airlines,
tourism equipment manufacturing enterprises, outdoor
organizations, etc.Individual members include well-known
managers, experts, scholars, entrepreneurs, etc. in the tourism
field.

IMTA has always adhered to the mission of its Statute
and purpose, and has tirelessly explored the path and
methods for predicting the development of the world's
mountain tourism industry by building a research and
evaluation platform for the development of the mountain
tourism industry, researching, formulating, publishing,
and promoting international standards related to mountain
tourism, conducting mountain tourism resource evaluation,
market research, and prosperity index prediction; IMTA
have achieved positive results in building a mountain tourism
investment cooperation and innovation platform, focusing on
the protection and tourism utilization of mountain resources,
developing characteristic mountain tourism products,
conducting market promotion, guiding and promoting
investment and financing cooperation, Building platforms
for member communication and cooperation, shaping the
alliance's brand, providing member consultation and training
services, and continuously enhancing and expanding the
alliance's international influence and discourse power.

IMTA is willing to work together with the global
tourism industry to discuss, build, and share high-quality
development achievements in mountain tourism in a spirit of
equality, inclusiveness, and cooperation, and let ecological

civilization lead mountain tourism towards a better future.
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Working Together to Promote Sustainable Development of Global Mountain Tourism
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—A Review of the Five-year Development of the International Mountain Tourism Alliance
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., EXHENERT, #RFIRZE
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The origin, evolution, and development of human civilization are closely tied to mountains. Mountain
culture represents the culmination of mountain ecological wisdom. Mountains serve as a record of the
earth’s surface patterns and evolution, while also providing crucial support for the planet’s ecological
environment. They form the fundamental framework of the seven continents and, together with the four
oceans, create a world characterized by mountains and seas. The birthplaces of the world’s five major
civilizations, namely ancient Babylonia, ancient Egypt, ancient India, China, and ancient Greece, as well as ancient
Indian civilizations, are predominantly located in the mountainous regions of Asia, Africa, Europe, and the American
continent. Therefore, safeguarding the earth’s mountains equates to safeguarding humanity itself.In the perspective
of Oriental culture, mountains and rivers are believed to hold infinite mysteries of the universe. They are considered
as sacred places where individuals can attain enlightenment, gain wisdom, find tranquility, and gain clarity about their
aspirations. Additionally, they are seen as locations where one can connect with the spiritual
essence of heaven and earth. On the other hand, in Western culture, it has been
observed that the fear of heights can induce a
certain level of pleasure. As a result, activities
such as mountain climbing or engaging in
risky behaviors have become popular among
Westerners as they provide a moderate level of
fear. Climbing mountains, especially reaching
the summit beyond human existence, has
come to symbolize strength, bravery, and the
pursuit for the courageous.Mountains, as
habitats, comprise about a quarter of the
countries possessing mountainous regions,
of natural and cultural resources for humanity
a significant position in the global tourism
development framework. Mountain tourism, which resonates with people’s admiration for
nature and their pursuit of health, is growing at an extraordinary rate. It has become a major force
shaping global tourism trends. Nowadays, more and more people are drawn to mountain tourism, seeking to immerse
themselves in the rich and varied mountain lifestyles, to experience the harmonious and prosperous history of these
regions, and to contribute to the creation of a magnificent and splendid mountain civilization.Faced with economic
risks, security issues, and environmental challenges, the wave of sustainable development is sweeping the globe,
making cross—cultural relations and transnational communication increasingly urgent. Against this backdrop,
discerning individuals worldwide are calling for the tourism industry to be a focal point for openness,
development, dialogue, and exchange, emphasizing its importance.However, there is currently no
international organization primarily focused on mountain tourism. Different countries and regions
lack an effective mechanism for cooperation in serving tourists, sharing experiences and
opportunities in mountain tourism development, disseminating advanced concepts in
mountain tourism, and promoting sustainable development in this sector. There
is an urgent need to establish a platform that integrates global mountain
tourism practices in a systematic way.Thus, the International
Mountain Tourism Alliance was born in response to
these needs.

spirit of conquest, making it a challenging
essential land-forms, ecosystems, and
Earth’s land area. With 75% of the world’s
these areas are not only a shared treasure
but also key tourism assets. They occupy
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Establish New Concepts for Mountain Tourism Development
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On August 15, 2017, the International Mountain Tourism Alliance

(IMTA), the world's first international organization focused on mountain

tourism that initiated by China, was officially established.

The establishment of IMTA not only creates a new paradigm in world
mountain tourism, but also set forth a new concept for mountain tourism
development led by ecological civilization, with the core of protecting
mountain resources, preserving mountain civilizations, promoting
mountain economies, and benefiting the mountain people. It represents a
significant step towards actively promoting international exchanges and
business cooperation in the tourism industry, summarizing and promoting
the experiences in mountain tourism development, and advancing the

sustainable development of world mountain ecological tourism.
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IMTA is the world’s
first international,
professional and non-
profit social organization
focus on mountain
tourism. It encompasses
members from 34
countries across five
continents.

Its purpose is to protect
mountain resources,
preserve mountain
civilization, promote
mountain economy ,
benefit mountain
people, and promote
international exchanges,
experience sharing, and
business cooperation
among members with
the goal of sustainable
development.
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The Development Special Issue of International Mountain Tourism Alliance (IMTA)

M TR BAREMX IR B Xingyi Wanfenglin provided by Qianxinan Culture and Tourism Bureau

In these five years, IMTA has focused on grasping the pulse of the times and the forefront of trends. Adapting to the
evolving situations and changing demands, IMTA has adhered to an eco-first, green development approach, keeping pace with
the times. Through brand cultivation and the construction of an international tourism platform system, it has provided ideological
leadership and technical support for the sustainable development of global mountain tourism.

In these five years, IMTA has cultivated several brand events such as the "International Mountain Tourism Alliance Annual
Conference," "International Mountain Tourism Day," "Dialogue Among World Famous Mountains ," "IMTA Mountain Tourism
Award," and "Asian Mountain Tourism Promotion Conference," in the process of establishing and practicing new concepts in
mountain tourism. "Mountain Tourism" is now shining brightly on the world stage.

As the only province in China without plains, Guizhou is also the founding place of IMTA. In recent years, Guizhou has
embraced the guidance of the Alliance and adopted a new concept of mountain tourism development. With its unique mountain
tourism resources, Guizhou has successfully promoted the development of mountain tourism throughout the country and
globally. Currently, Guizhou boasts 4 world natural heritage sites, 8 SA-level tourist attractions, 134 4A-level tourist attractions,
40 resorts at the provincial level or higher, 18 national-level scenic spots, 32 national-level forest parks, 10 national geological
parks, and 11 national nature reserves. Known as the "World Bridge Museum," "Paradise of Outdoor Sports," "Province of
Thousands of Waterfalls," and "Thousands of Cultural Islands," Guizhou continues to strive towards becoming a top-tier

international mountain tourism destination as well as a premier domestic resort and health retreat destination.
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Build a New Platform for the Development of Mountain Tourism
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Since its inception, IMTA has been committed to the construction of three major platforms: research and evaluation of
mountain tourism industry development, investment cooperation and innovation in mountain tourism, and member dialogue,
exchange and services. By introducing guides and industry standards for mountain tourism development, researching and
predicting the development paths of the global mountain tourism industry, IMTA guides and facilitates investment and
cooperation, promoting innovative development in mountain tourism.

"International Mountain Tourism Alliance Annual Conference" plays a crucial role as a platform for members to exchange
ideas and collaborate. Since its inception in 2017, the conference has been successfully held five times. Each conference focuses
on grasping the trends of times, and Continuously exploring ways and methods to promote the revitalization and upgrading of

mountain tourism, providing ideological guidance and practical support for global mountain tourism governance and promoting

the prosperity and revitalization of the global tourism industry.
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Additionally, in 2018, IMTA initiated platforms like "International Mountain Tourism Day" and "Dialogue Among World

2017 RN EEFR Forum of the first annual meeting of the International Mountain Tourism Alliance

Famous Mountains" and opportunistically established business communication platforms help tourism organizations, tourist
attractions, OTA companies, and others to communicate and exchange ideas, collectively promoting the prosperity of the global
mountain economy and sustainable development of ecological tourism.

Simultaneously, IMTA actively organizes its members to participate in significant tourism-related exhibitions each year,
including the "China International Travel Mart", "China-ASEAN Expo", "International Conference of Lakeside Leisure and
Huzhou Leisure EXPO", "China International Fair for Trade in Services" and the "Global Travel Agents Conference". These

events build bridges for communication and cooperation between IMTA members and the tourism industry.
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Explore New Paths for Mountain Tourism Development
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How should the international mountain tourism be developed? What are the standards? What path should it take?

IMTA established an expert committee to actively conduct research and explore new paths for international mountain
tourism. It has introduced research findings such as "Report on the Development Trends of World Mountain Tourism 2018 and
2020 edition," "International Mountain Hiking Tourism Guide," "Classification and Evaluation System of World Famous Tourism
Mountains," "Construction and Rating on International Mountain Hot Spring Wellness Tourism Destination," and "International
Certification Criteria System for Mountain Eco-tourism Destination". These findings are gradually being implemented globally,
providing practical support and technical guidance for the high-quality development of mountain tourism.

IMTA organizes regular and irregular discussions, visits, and training sessions with experts and scholars to interpret,
analyze, and assess beneficial policies, market opportunities, and industry demands in mountain tourism development. Especially
since 2020, in the face of the COVID-19 pandemic, IMTA has hosted online forums and training, conducted offline research
visits, and promoted the practical application of research findings. These efforts aim to discuss the impact of the COVID-19 crisis
on mountain tourism and the tourism sector, explore post-pandemic recovery trends and opportunities.

In these five years, building on its achievements, IMTA has continuously strengthened its platform foundation and

introduced innovative outcomes, providing new pathways for the development of international mountain tourism.
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Strive to Promote New Developments of Mountain Tourism
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Mountain resources, a precious gift from nature to humanity, are vital carriers of natural and cultural heritage and an

REFIRRIUX BFEHITEERH#
Altai Mountain, Mongolia provided by Chen Weizhong — Studio

essential foundation for the survival and development of mountain tourism. As an international organization committed to
"protecting mountain resources, preserving mountain civilizations, promoting mountain economies, and benefiting people living
in mountainous regions", IMTA is deeply engaged in the field of mountain tourism, adhering to the path of 'co-construction,
sharing, co-prosperity, and win-win' sustainable development, exploring diversified development models for mountain tourism,
and sharing experiences and achievements in sustainable development of mountain tourism.

IMTA has fostered cross-cultural dialogues, cross-industry integration, and interdisciplinary capacity building. This
initiative has propelled countries and regions, as well as relevant international organizations and management institutions, to
jointly explore development paths and business domains according to the laws of mountain tourism development. Together, they
are expanding the tourism market, discussing how to harness modern technology to empower the tourism industry, promoting
the training of talents in mountain tourism, and sharing the fruits of mountain tourism development.

"The heroic passes and long roads were as tough as iron, and now we are stepping from the beginning". Looking back on
its journey, IMTA has always adhered to its mission and actively promoted the sustainable development of mountain tourism.
It has achieved commendable results in areas such as information sharing, case analysis, and setting standards and guidelines,
receiving unanimous recognition from the industry. Looking forward, IMTA is set to fully utilize its role as a specialized
international organization. It aims to operate with openness, inclusivity, exchange, cooperation, collaboration, sharing, mutual
benefit, and a win-win approach. IMTA is dedicated to spreading the concept of sustainable mountain tourism, building a shared
future for mountain tourism, and further enhancing mutually beneficial collaboration between industries and members to better
serve society, the industry, and its members. Additionally, IMTA will continue to reinforce the concept of ecological civilization
in organizing activities, setting standards, and conducting research. It constantly strives to awaken the awareness of protecting
mountain ecosystems and preserving mountain civilizations, thereby boosting the high-quality and sustainable development of

global mountain tourism and energetically scripting a new chapter in the development of mountain tourism.
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Born at the Historic Moment and Ride on the Momentum
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—IMTA Emerges from a Cocoon
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Times flies in a flash, and the International Mountain Tourism Alliance (IMTA) has been on a remarkable journey for
five years.

With passion and determination, we strive forward to create a new era, echoing the grand symphony of progress.
Mountain tourism, a modern form of tourism that integrates mountain sightseeing, leisure, fitness, entertainment, and
education, occupies an important position in the global tourism development landscape.

For Guizhou and China, regions dominated by mountainous landscapes, leveraging the vast potential and advantages
of mountain resources to drive the revitalization of tourism industry and promote economic development in mountainous
areas, benefiting mountain communities, is a significant challenge at present. In light of this, and given the earnest
support from the Guizhou Provincial Party Committee and Guizhou Government, the enthusiastic appeals from various
organizations and departments, and the burgeoning backdrop of international mountain tourism, the International Mountain

Tourism Alliance has emerged, ready to seize the moment and make a significant impact.
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The first International Mountain Tourism Conference was successfully held
in Xingyi City, Qianxinan Prefecture, Guizhou Province, China, which has
aroused positive responses both at home and abroad. Then-Secretary of the
Guizhou Provincial Party Committee, Chen Min'er, proposed the establishment
of the International Mountain Tourism Alliance. Guizhou, known as the
"Mountain Park Province," is with unique advantages for this enveavor.
The Guizhou Provincial Party Committee and the Guizhou Government
have greatly emphasized tourism development. Based on the province's
characteristics, they have set goals for mountain tourism development

and made strategic decisions. Guizhou initiated the establishment of the

International Mountain Tourism Alliance.
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The "First General Assembly of the International Mountain Tourism Alliance" was convened, successfully
completing the main agenda for the Alliance's preparation, and achieving significant stage results. The conference
issued the International Mountain Tourism Alliance Conference Initiative and held the Seminar of Establishment
and Development of the International Mountain Tourism Alliance. Following this, the preparation for the Alliance

moved into the subsequent stages of national review and registration.
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2017 Bt P AL A E FRARIF A LR
The International Mountain Tourism
Alliance (IMTA) was officially
established on August 15, 2017, during
the International Mountain Tourism
Conference, becoming China's second
international tourism organization

approved by the State Council of China.
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Founding ceremony of the International Mountain Tourism Alliance

EprI LR HEFZAR, KIERKE (F12) R ERKANS, Ei B EmE R Lt i B S EBAE, 5
BT TR B RIES L, HEZE PR LIAREER B P, BIESTMERIE, 5L 7 EPRLt IR B TFEM,

EFRLL R B 2 R AT S 2B s, MmN, AR Iset 1AL R ERER, MBS SCisEIEE S BIRMNIEHE
PRI e RN E R FE AT, 2017 £ 2022 3K, BJEEFR Ltz NS S5 |G BIEHIF. Fati,
mpEEEIE. = RARS. WHREINE S EBSIRR A R . EFRLbhREER EMARROMRAMRE LA, RN, ERHRIT,
IEEEE. ENRE, ROREESMNE, RETAEKRWFRHNEN. RIRED. ERRIBRZNASIS, AERKEER
SEEREMERRTER, EEAESME. FERRRBRSHETR TSERRNLE, S2IEFRREIR ZIAR,

Since the preparatory and establishment, IMTA has elected its first leadership in accordance with the IMTA Statute, selected

]

the site for and completed the construction of IMTA headquarters building, achieving a leap from non-existence to existence. The
formation of the Secretariat of the International Mountain Tourism Alliance and the establishment of various rules and regulations
have solidified the working foundation of the IMTA.

IMTA adheres to a development strategy of shaping the brand through its platform, enhancing influence through the brand,
and strengthening its status through influence. The Alliance is committed to pragmatically building itself into a renowned
platform that promotes international tourism exchange and cooperation. From 2017 to 2022, the first leadership of the IMTA
guided the Alliance to make positive progress in areas such as mechanism innovation, platform construction, brand shaping,
member services, and industry influence. Starting from its nature and purpose, the IMTA actively responds, seizes trends, makes
timely adjustments, and fully leverages its advantages. It promptly provides the global industry with advice and guidance to
cope with crises, boost confidence, and overcome difficulties, making a positive contribution to the global tourism recovery and
governance restructuring. The Alliance has conducted highly effective practices in promoting ecology-first and green, low-carbon

development, which has been widely recognized in the international tourism field.
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Under the strong support of the Guizhou Provincial Party Committee and the Guizhou Government, the headquarters
building of the IMTA, after two years of site selection, international design bidding, and project preparation, was officially
inaugurated and put into use on October 28, 2019, in the Shuanglong Aviation Economic Zone in Guiyang, Guizhou Province.
The headquarters occupies 40,000 square meters, with a total construction area of 24,000 square meters. It has five floors
above ground and one underground, comprising an office area, exhibition and demonstration area, communication and training
area, as well as cultural and sports facilities, management and equipment rooms, and service facilities. It includes functions for
office work, meetings, and exhibitions. Among these, the main conference hall covers an area of 1,200 square meters and can
accommodate nearly a thousand people for meetings. The design concept of the entire building integrates mountain elements

nn

such as "twin peaks," "scenic windows," and "pupil" symbolizing the spirit of mountain tourism in striving for peaks, looking out
to the world, and constructing wonderful experiences.

The Secretariat of the International Mountain Tourism Alliance, as the daily administrative management body of the
Alliance, comprises one Secretary-General, one full-time Executive Secretary-General, one Deputy Secretary-General, and
several part-time Deputy Secretaries-General. The Secretariat includes four departments: the General Office, Comprehensive
Business Department, Liaison Department, and Beijing Liaison Office. To ensure systematic institutional management and
strengthen internal construction, the Secretariat of the Alliance has gradually improved various rules and regulations. This
includes 17 internal management systems and methods such as the "IMTA Statute," "Work Rules of the Secretariat of the
International Mountain Tourism Alliance," "Functional Division of the Secretariat of the International Mountain Tourism
Alliance," "Financial Management and Salary Management System of the International Mountain Tourism Alliance," "Methods
for the Collection and Management of Membership Dues of the International Mountain Tourism Alliance," and "Procurement
Management Methods of the International Mountain Tourism Alliance." These regulations ensure that the operation and
management of the Alliance are guided by rules and laws.

To strengthen the construction of secondary institutions of the Secretariat of the IMTA, particularly the development of
think tanks, the Alliance has established IMTA Expert Committee, IMTA Investment and Financing Committee, and IMTA
Mountain Hot Spring Wellness Professional Committee. The members of these specialized committees are senior experts,
scholars, and entrepreneurs from international and domestic tourism and related fields, providing intellectual support for the

high-quality operation of the Alliance.
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IMTA Expert Committee
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IMTA Expert Committee was officially established at the year of 2020. Serving as the expert think tank of
the International Mountain Tourism Alliance, its primary responsibilities include discussing the construction and
development planning of the Alliance, researching the development dynamics and trends of the global mountain
tourism industry, providing professional technical advice for the implementation of major projects, conducting special
investigations and subject research, and presenting research reports. By converging industry wisdom and scientifically
grasping the trends and directions of mountain tourism, the Committee offers intellectual support and technical assurance
for the development of mountain tourism. Utilizing advanced experiences, it aims to promote the sustainable development

of the industry.

RAMBRAR

IMTA Investment and Financing Committee
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IMTA Investment and Financing Committee, established concurrently with the IMTA Expert Committee, became
the first specialized committee of the IMTA. Its main function is to serve the industry and the members of the IMTA
by aggregating high-quality domestic and international tourism resources and capital. It aims to create an information
exchange platform for the investment and financing of tourism projects, establish a database of mountain tourism resource
projects, guide financial capital in the construction, development, and market operations of the tourism industry, expand
channels for investment and financing cooperation, integrate resources, optimize allocation, and promote the combination
of resources with funds, projects with investments, and capital with finances. The Committee plays a crucial role in

boosting the high-quality construction of the tourism industry.

UtR REFEWERR
IMTA Mountain and Hot Spring Wellness Specialized Committee
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IMTA Mountain and Hot Spring Wellness Specialized Commitee was formally established at the "2021 International

Mountain Tourism Alliance Annual Conference" becoming another specialized working body of the IMTA. Its primary
responsibilities include organizing theme activities such as mountain hot spring tourism industry seminars, summits,
and expert dialogues, to promote industry exchange and cooperation. The Committee is tasked with conducting research
on mountain hot spring health and wellness topics, establishing a standard system for mountain hot spring health and
wellness, and developing mechanisms for cultivating and selecting demonstration bases. It engages in various talent
exchanges, business training, consulting services, and technical guidance, aiming to promote technological innovation

and the healthy development of mountain hot spring tourism.
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1. 2R FEFINERE (8m) BRAE

IMTA member: Blue Outdoor Sports Development (Hainan) Co., LTD.

2. SR BIFZ B FEF RS
IMTA member: Austria Dobermaya Cableway Co., LTD.

3. 2R JINBHEBIREX L EER RG]
IMTA member: Guizhou Jingxiang Sports &Tourism Culture
Communication Co., LTD.
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Based on the philosophy of "going global and inviting

in", IMTA has continuously broadened its fields and channels
of exchange and cooperation since its establishment, thereby
increasing the attention it receives from various domestic and
international sectors. This expansion aids the Alliance in further
developing its international and domestic membership and in
establishing a platform for industry exchanges and cooperation.
To effectively expand and connect with its members, the Alliance
engages in cooperation and member recruitment in typical
regions or countries of mountain tourism development. Through
collaborations with local governments or industry organizations,
the Alliance organizes a variety of activities to expand and extend
its working space and business scope, maximizing its influence
and role. Simultaneously, the Alliance actively contacts and visit
members, tourism enterprises, and multinational corporations,
gathering industry trends and demand information, integrating
industry resources and advantages, and seeking support,
collaboration, and cooperation.

Furthermore, IMTA closely collaborates with relevant
organizations and institutions to form a mountain tourism
community, continually optimizing its membership structure. The
focus is on developing members from tourism-related institutions
that are of higher quality, have a broader coverage, and possess

stronger representativeness.
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Start On a Journey from Guizhou to the World
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Since its preparatory phase through to its establishment and operation, the IMTA has consistently adhered to the goal

of being based in Guizhou, oriented towards the entire country, and reaching out to the world. Through the cultivation and

construction of its brand, it has built an international tourism industry platform system, providing ideological guidance and

practical support for the sustainable development of global mountain tourism.
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SHEXBALNERERITRETF.

The IMTA Secretariat together with the Foreign Affairs

Office of Guizhou Province and the Guizhou Branch

of China News Service, jointly organized an exchange

activity for foreign students from Yenching Academy of

Peking University, titled "Exploring Colorful Guizhou."

Students from various countries at the Yenching

Academy carried out a four-day research and dialogue

exchange activity in Guizhou. In March of the same

year, He Yafei, the Secretary-General of the Alliance,

led a delegation to Spain, Andorra, and France, marking

an important milestone in the Alliance's international

exchange and visits. The delegation visited the United

Nations World Tourism Organization headquarters in

Madrid, attended the "10th World Congress on Snow

and Mountain Tourism" held in Andorra, visited the

member of the Alliance, Savoie Mont Blanc University

in Chambéry, France, and held a "China-Europe

Mountain Dialogue" event, and conducted business

EIFmLL Rk B R B R AT AE R FRE

IMTA £ R ZEFER—2RFIEAF

He Yafei, IMTA Secretary-General, led a delegation to visit the
University of Savoy—Mont Blanc in France, a member of IMTA

exchanges with relevant international institutions,
enhancing cooperation and communication with

related organizations and members.

E BRIt AROR B BB AR Sy AXINETH R, MBI E “HFNFEZ5HEE "BREAEIXAREERR" 5
I BBRERBZWHRES: FihEE/R. NS, AU, DRAILE 10 TEREEFE; FiHERIE
e WNERNE, FEREARE N N ERERAR, MED "EfRLicER". F LRSS,
hE R B LM RENESEMNEESBHRERKEE. BIRREE(EE, RIBFEEERE SHIEEE
1B, BARIIRESNAHITZIRFLDE, BYIIIMER, IhRIEZE, hARSAR ARSEA. &R
SRR EER—ER, HeHm Ltk RER.
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IMTA continued to expand its visits and exchanges, was invited to attend 9 major meetings and exhibitions, such as
the "Global Tourism Economy Forum" and the "First Grand Canal Culture and Tourism Expo." The Alliance visited
the embassies of Nepal, Israel, Spain, Malaysia, and other countries in China, as well as 11 important international
organizations, including the World Animal Protection Association, Asian Financial Association, and Wild Rescue
Organization. the Alliance engaged in multiple visits and communications with the Nepal Tourism Board, the Nepalese
Embassy in China, the Cambodian Embassy in China, the Lao Embassy in China, and Japan's Yamanashi Prefecture,
among others, for the preparation of events such as the first "International Mountain Tourism Day," the China-Japan
Mountain Tourism Forum, and the China-ASEAN Mountain Tourism Dialogue. By closely interacting with external
parties and expanding its working space, the Alliance has built bridges between organizations, between organizations and

members, and among members themselves, collectively promoting and sharing the fruits of mountain tourism development.

2019 FAE B Z TP LT
2019 Chishui Valley Multiple
Challenges

MNTHEME, WKz PEBRERRAE R MR AERTNE TR, “FkSUMEE IR, PEES
W2z &, 1L S2EEmRA 33%, LRIEAXAEFH, | LIEEIRNRZM KB B 28 50%, ISR, EFRLHHR

WHERAEDME “PERERZIE, RS SHERAERAR. PTEESHAR. RIS EHEILESR.
R ER 2 - AAXIE, KBIUERAESICITS &R KBNS KA. SR [0S AT E RN, (FEEKENR

SEMARIER, HREEN TSN STE, BIZESHEXTWAARNEKER, FAFEA 5S8R, KES5T
2019 MEIEBHFAR" “2019 K UB ST SZTUE. B, BXBRRRSERIMIE, REPEEMRIEIER
N2, AREAMARIRILBIER RIZEZ0EE

For China, mountain tourism is a key brand in its transition from a country rich in tourism resources to a major global
tourism player. Embracing the concept that "lucid waters and lush mountains are invaluable assets". China, a country with
a significant proportion of mountains covering 33% of its land area, boasts over 50% of its natural and cultural heritage
sites and national scenic areas being mountainous. IMTA co-hosted "Dialogue with China's Famous Mountains of "World

"m

Natural and Cultural Heritage', actively participating in events like the China Leisure and Vacation Congress, China Self-
driving Tour Congress, World Tourism Cities Federation Qingdao Fragrant Hills Tourism Summit, World Tourism Alliance
Xianghu Dialogue, and the Changbai Mountain International Ecological Forum of China.The leadership of the Alliance led
teams to Xinjiang, Jilin, Sichuan, and other regions for visits and research, spreading the Alliance's purposes and development
concepts,expanding its work scope and business space, and establishing connections with relevant industries and organizations.
As a supporting and guiding unit, the Alliance organized several events, including the "2019 China Self-driving Tour Congress"
and the "2019 Chishui River Valley Multi-Challenge Race." Simultaneously, IMTA actively serves China's foreign diplomacy
strategy, enhancing China's international discourse power and influence, and providing valuable experience for the burgeoning

development of China's mountain tourism.

EFRLARIEE (MTA) ZRERET I ‘I'
The Development Special Issue of International Mountain Tourism Alliance (IMTA)

TERNEFRLL IR 3B R B2 5 A S ERARFEH, BXEA0R RS EISTNE AR ISHIEE), BXBEHInmMalii
SMZIREPRLAREERIHIREERN D, DASINARRR, ITEI LRI RV, Mt SR LR L&

R, JUFR, BRBIER T ISR EERAMARTTE, 5ISAEE MR WANRESEIE MZIMUL
A IERE, #ENSMN Bl + + il ZASEBEIR R RRMTEBRE "REE “HRE” “LLthFsh
EEIE” ‘L ARE" M UtEZ R R EE R . REAREREFEAMB. REMB. ATME, #—
et MLt AOEE PR S 1R, TIRIRE, (R MNEFIHRERR R R E. DAL, ST TERE R —RILH AR E
AOith, ER—REREIFTERM, EHSINIRE SRR RXIMNTREBIR MR X

5 &3k, BRIt BRI R AR A RiE N R BB, AEIRE AT IR REFRIFSHA, 251U
AR RIE, (@R RERREM WS, T R ARE A REIMINER, (R LHE TR
RMAIFER R, ERM. FEMMRREm 45 T FMAR.

REPEFE, WFSRMNEE. EERLIRER BT E, ERLMAREIREMIAEP RN, SRR
PR RAREEES, BRZILSMIBIWIE, SCIAREF L. SIIMNTIFIRRAIEF 2N . MM EREED R,

E PRI AR ER BB A D INIZAT .

As the initiator and the location of the headquarters of IMTA, the development of the alliance has been strongly
supported and assisted by Guizhou Province. the Alliance has consistently aimed to empower the construction of
Guizhou as an international mountain tourism destination, using it as a template to create a model for mountain tourism
development and to promote the experience of mountain tourism industry development to the world. Over the years,
the Alliance has facilitated the opening of the Kathmandu to Guiyang flight route, guiding and promoting investment
and cooperation in the industrialization of Guizhou’s tourism industry. It has built a project database for Guizhou's
mountain tourism, promoting the multi-format linked development of "Tourism+" and "+Tourism" in Guizhou. the
alliance has provided intellectual support in transforming Guizhou into a "Hot Spring Province," "Cable Car Province,"

" and a "Mountain Summer

"Bridge Province," "Mountain Outdoor Sports Province," "Mountain Park Province,
Resort," among others.Continuously leveraging its platform advantages, channel advantages, and talent advantages,
the Alliance has further promoted international cooperation and project investment cooperation in Guizhou's mountain
tourism, aligning the province more closely with international tourism standards. These efforts have been symbolically
significant in promoting the construction of a world-class mountain tourism destination and a top-tier domestic resort
and wellness destination, advancing the development of Guizhou as a strong tourism province and expanding its
openness to the outside world.

In these five years, the IMTA has consistently pursued sustainable tourism as its goal. With the purpose of
protecting mountain resources, preserving mountain civilization, promoting mountain economies, and benefiting
mountain communities, the Alliance has dedicated itself globally to the protection and utilization of mountain tourism
resources. It has participated in the construction of mountain tourism governance systems, promoted international
interactions and business cooperation in the tourism industry, shared and exchanged successful experiences in
mountain tourism development, and fostered the prosperity and sustainable development of mountain economies. These
efforts have yielded fruitful results at the levels of Guizhou, China, and the world.

"Conveying China's voice and telling Guizhou's story." As a new platform for international mountain tourism
development, the establishment and settling of IMTA in Guizhou is not only an inevitable trend in the development of
the global tourism industry but also a rare opportunity for the mountainous Guizhou to seize the moment and achieve
new breakthroughs in its tourism industry and external openness. Embarking from Guizhou to the world,IMTA is set

to sail far and wide.
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Green Development towards a Beautiful Life

EfRILiREEE BIRESERE “ GkBIUME R ILRILTIER, RARRSRAAFLIMRER BRIE, IIEHAR
B AER, BRI, ZECIERE. G ALt EEERMLE N, KEMIL, 2
ERHFRIRER R, INRPEXSITREERRR S ERARIER, REFLHIRER RIENRINENA,

The purpose of IMTA aligns closely with the sustainable development concept of "lucid waters and lush mountains are
invaluable assets." the Alliance consistently commits to exploring sustainable development models for mountain tourism. Its
efforts in enhancing the exchange between different mountain cultures, showcasing the image of mountain tourism destinations,
and exploring and creating healthy, green, and sustainable mountain tourism are of significant practical importance. The
establishment of the Alliance is an inevitable choice in promoting global tourism development and accelerating China's
opening-up and international exchange and cooperation. It injects robust momentum into the development of mountain tourism

worldwide.
2018 % & 2018 7 A, L“WB. fAE. ME— KA EE T LRk BEMSIESTFAWE AEIMN

7
J}? 2018 EPRILIbARIEEX BIERIEIE FEALRAINE . KB 14 PEZIA 500 FREHR—E, RARITHHIT
uly

2018 RER TERLUMAREEX BRI R RURBKBEF S, EfMUMREASEFamE. “Xika" “Lthik
W+ BRNSZ2RNO=. LIRSS 2R RMBODRRF N, “IERICIR BB MR EER
TENERSABNAR, R BRI ZHNINRERRMCER. ¥ RERRERR S FNEESHE, 1WInZE
HEBZARNAURBIRSEE, BRRFHSFMAINR, BKATaNFNELE—T,

The "2018 International Mountain

Tourism Alliance Beijing Forum"

themed "New Opportunities, New

Perspectives, New Momentum-

International Cooperation and

Platform Building in Mountain

Tourism Development in the New

Era" was successfully held in

Beijing. Nearly 500 guests from

14 countries gathered to deeply

discuss the innovative development

of IMTA in the new era, the

construction of platforms such as

the IMTA Annual Conference and

the International Mountain Tourism Conference, "cultural and tourism integration," the "Mountain Tourism+"

2018 EFFLLIH IR HELEAL R iE1E 2018 IMTA Beijing Forum

model and experience sharing, as well as the innovation of mountain tourism formats and rural revitalization
to reduce poverty. The "Beijing Forum" marked the Alliance's first international appearance and statement
since its establishment, and was an important initiative to accelerate its internationalization process and expand
international tourism exchange and cooperation. The forum received a warm response and full recognition

from all sectors of society, achieving a positive social impact and effectiveness, and marked the first step in the

institutionalization of the Alliance's platform mechanism.

ZKSWMEE LRI
LUCID WATERS AND LUSH MOUNTAINS
ARE INVALUABLE ASSETS
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ﬁ@o 2018 EnLLt ek B = 2018 IMTA Annual Conference

AT REMEWANERREMWSEF, BREFRILMREFTLIORTS, “2018 EbRLMREFRXEBAFE HAIRE
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In the new era of the Internet and digital economy, the "New Technology + Mountain Tourism" model has become a trend
in the industry. Professionals from the tourism and technology sectors are contemplating how to integrate "black technologies"
such as big data, artificial intelligence, smart devices, and new technological materials into the mountain tourism field to aid in
the industry's innovative development. In October 2018, the "2018 International Mountain Tourism Alliance Annual Conference"
was held at the Guiyang International Eco-Conference Center. Themed "New Technology Era—New Opportunities for Innovative
Development in World Mountain Tourism," the Conference focused on the new opportunities, new spaces, and new models
for mountain tourism development in the era of new technology, deeply exploring the "New Technology + Mountain Tourism"
concept.

The Annual Conference featured various segments such as the "Theme Forum," "Dominique de Villepin Saloon" "Dialogue
among World Famous Mountains ," "Special Seminars," "Business Negotiation Meeting," "World Mountain Photography
Exhibition," and also launched the initiative to establish "International Mountain Tourism Day" and initiated the "Report on the
Development Trend of World Mountain Tourism" research project. During the "Dominique de Villepin Saloon," the chairman of
IMTA, Dominique de Villepin, vice-chairman Shao Qiwei, Secretary-General He Yafei, and participating guests discussed how
to leverage the platform role of the Alliance. They explored ways to build bridges of exchange, cooperation, interconnectivity,

and resource sharing between developed and developing mountain tourism regions to promote the sustainable development of
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global mountain tourism.

To promote international interactions and business cooperation in the tourism industry and establish a world mountain
tourism industry exchange platform, the "2018 International Mountain Tourism Alliance Annual Conference" specially set up the
"Dialogue Among World Famous Mountains ." As the Alliance's latest platform for exchange and cooperation, representatives
from globally renowned mountainous tourism regions such as the Alps, Mount Batur, Changbai Mountain, Cairngorms
National Parks, Mount Cook, Mount Elbrus, Mount Fuji, Himalayas, Table Mountain, Huangshan, Itatiaia National Park, Mount
Kilimanjaro, Rocky Mountains, and Mount Tai participated. They discussed mountain ecological protection and rational use,
benefiting mountain communities, and sustainable development, promoting the introduction and dialogue to foster exchange and
cooperation within the mountain tourism industry.

Additionally, a "Enjoy the Wonder of Mountains, Share the Natural Beauty" World Famous Mountains Photography
Exhibition was held. It showcased nearly 120 exquisite photographs of famous mountains and peaks from countries such as
China, Japan, Russia, the United States, Canada, Argentina, Nepal, France, Switzerland, New Zealand, and South Africa,
displaying the charm of mountain tourism in the new era. Following this, the "Dialogue Among World Famous Mountains "
became a branded event of the IMTA.

HBRETBIE X5 Views of Qomolangma

Mountain tourism, with its burgeoning popularity and

L3t BB 75 AR 3K, BUSRT 6, Lt iR ST
BT ETEHCEEE NIRRBSENTFS, “2018 , " .

a . . _ promotion, publicity, and exchange cooperation. At
EfrLiticEExBER" L, BRBEESIRERAK  the "2018 International Mountain Tourism Alliance
BB T A IR ERRLL MR EIN,

\ o S sk General Assembly unanimously passed the initiative
L/( 5 ﬁ 29 E A > -é- IA EJZ Ij‘] to establish "International Mountain Tourism Day,"
ErttRRSEREBAEIENH

HA 0 8 & ;N & Br LU 3tk i s B

broad prospects, requires a dedicated platform for

Annual Conference," the Alliance's Council and the

designating May 29th—the date of the first successful
human ascent to the summit of Mount Everest—as
the annual "International Mountain Tourism Day."
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2019 F @ 2019F 5829 B, MW4AS. & RiEsIGIltikEsRE LR hEBRN “EinLitiRiEE" BahYE

SH29B | i (B8R EReEERA/REBIERBRIIED. EFFLHOREE B ‘Bl EE 2
May 29
azym HETHESE 2 B EEEEEN REEEAR S, SHEEMRATEA LT EmL

iR R, R (FIPRMNILMRED B, 20LtticiE (BaR) Effitin. LiREEIRD
Z5BSAFENIE RMN&BRRXCREE. LW
WREFIEZRARAERBIIRTZRS
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The Launching Ceremony of International
Mountain Tourism Day and Mountain
Tourism International Forum (Nepal)
were successfully held in Kathmandu, Nepal,
under the theme "Ecology, Green Science &
Technology Lead the High-quality Development
of Mountain Tourism".The IMTA and the
"International Mountain Tourism Day" flags EFrILIAEHEER B2 IR ETTIALE IMTA flag on the summit of Everest
were symbolically handed over at the summit of Everest. Xia Boyu was honored as the "Mountain Tourism
Goodwill Ambassador." A commemorative envelope for "International Mountain Tourism Day" was issued,
and the initiative--- "Call to Action: Guarding Our Mountain Home" was launched. The event included
the Mountain Tourism International Forum (Nepal), Mountain Tourism Experience Sharing and Business
Cooperation Dialogue, Guizhou & Nepal Cultural Performances, Mountain Folk Handicrafts Exchange and

Display, and a World Famous Mountains Photography Exhibition.

2019 % © 2019 10 B, W HFWR AL IREREHEIR" HERMM 2019 EFRLMIREKEFR" EiE

10R s K T . s N B ) 4
eton BLAVER B S EIAHERLINE S, BSERIHFAL. £ e MROAR. SIEFRRNERIT TRAANRY, 5
ctober

2019 FERAAZHIR, 2019 EfRUtiEKEFR" BHAEAT 2019 IWAFER. “—F 8K Ltk
RREENEEEREEY, ZRERE T2RNAEFER, BEREERSZHITIL., BENETa,

The "2019 International Mountain Tourism Alliance Annual Conference" themed "Working Together to Build
a Community with a Shared Future in Mountain Tourism" was successfully held in the newly completed
headquarters building of the Alliance. The Conference deeply explored hot topics such as sustainability,
ecology, green development, environmental protection, poverty reduction, and innovation, with the theme
becoming a widely accepted consensus. During the same period, the "2019 International Mountain Tourism
Alliance Annual Conference" featured complementary events such as the 2019 IMTA Annual Conference
Exhibition and the Docking Meeting on Mountain Tourism Cooperation under the "Belt and Road". These

events catered to the diverse needs of the members from multiple perspectives, creating a dynamic and efficient

platform for industry and business connections.

LIt hRREE RS [ E BRI\ R RNEZR, ERFERERBIEBPEBHERENMAL, WRHMA. FEI
Al RS SARTEN R A ZAF M TR F R IR . EFRILH AR BEF B CIMER, RHiZSSLEM, FiE L8, 5
FIRILRFFOR S FNEZR T, BREHRLIEREEMANEALRHZNETRTE,

Mountain tourism, as a leading trend in the global tourism industry, occupies a pivotal position in the sustainable tourism
development landscape. It plays a significant role in promoting poverty alleviation, driving employment, addressing climate
change, and combating the loss of biodiversity. In its initial phase of establishment, IMTA continuously solidified its foundation

and gradually set on the right track, becoming a significant impetus in accelerating mountain tourism exchange and cooperation.

Simultaneously, it has made the world’s mountain resources a truly shared precious treasure for all humanity.
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Walk Hand in Hand with Solidarity and Collaboration

EERILHIRRE IR R & BISTEH, RET—ARMERIMNLMIRF TWAEIR 2+, KKREEHREFH, HEENLIHIREES)
R,

B “ERnL R SRR ‘BRSBTS “HRBIE “ERUMIRER SIS, EOREE
[EZKETe MBHE/RE, NERMNEBBFEIEKAER, XA SIKFIAXRERDRS S FREIB KRN, HRMMN
BREAMPBRTREFLZENIENR, RELERLMOETRSEIFRRZE, MEHILIERTT. XEMTRER, #)
It ANESIF PR R, MR T —SERR LItk B RIRES R RIREEEE

During the development of the International Mountain Tourism Alliance, a large number of knowledgeable and insightful
individuals from the mountain tourism industry, both domestically and internationally, have been gathered. Together, they have
pooled their wisdom and efforts to jointly promote the vigorous development of mountain tourism.

Through events such as the "International Mountain Tourism Alliance Beijing Forum," "International Mountain Tourism
Alliance Annual Conference," "Dialogue among World Famous Mountains," and "International Mountain Tourism Day,"
leveraging insights from key figures like Dominique de Villepin, Chairman of the Alliance, Lu Yongzheng, then-Vice Governor
of Guizhou Provincial Government, Li Jiangang, Deputy Director of the International Exchange and Cooperation Bureau of the
Ministry of Culture and Tourism, and Yan Han, Deputy Secretary-General of the World Tourism Cities Federation, the Alliance
has explored pathways for the development and innovative growth of international mountain tourism. These efforts provide
effective references for promoting the economic, cultural, and social prosperity of mountain areas, advancing the sustainable

development of mountain and ecological tourism, and guiding the future construction and development of IMTA.

AR Z B8, BATHEF 0 . ERRILIROEEX B KBRS RREEHIREALR (UNWTO) RIFRIMER), DalS5tH5R
IR IRATUIEER (WTTC) ( IWAMKIENE (PATA) | tHFRIRIFEXE (WTA) | R RFHMHEKE S (WTCF) | F1E - R
Bt (ACC), HFRZAHEXHMHEIFAR (WCCO) URFENREZMXNE (CNPA) BELBEEMINIREE
TR, AREMBER S VL EESHTR R, 86, BRENBRLOENZFRUS NS M T “HRIKSS LR
A" "HARKEZFICE ‘PEATXAERS” "BREAGIXAKFEELIR FEERBERV EXWIRRED
LHE, BESERNFHPEERBXRPER. SEFEEIRE. EREFFARNUFRERZMOIEN, IhREETIFR
AN 55218, 3 REX SR AR R EAIR NG A

The growth journey of IMTA has been marked by
collaborative efforts. The Alliance has maintained long-term
exchanges and interactions with the United Nations World
Tourism Organization (UNWTO) and has achieved new
breakthroughs in exploring and constructing international
cooperation mechanisms. This includes signing strategic
cooperation agreements or memorandums of understanding
with the World Travel & Tourism Council (WTTC), Pacific
Asia Travel Association (PATA), World Tourism Alliance
(WTA), World Tourism Cities Federation (WTCF), ASEAN-
China Centre (ACC), World History and Cultural Canal

EEMEEFIIX

Signed strategic cooperation agreements

Cities Cooperation Organization (WCCO), and China
Association of National Parks and Scenic Sites (CNPA).

o
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During this period, the Alliance was invited or participated as a supporting organization in various major conferences such
as the "World Congress on Snow and Mountain Tourism," "Global Tourism Economy Forum," "China Sport Culture Expo," and
the First "Grand Canal Culture and Tourism Expo." In terms of external exchanges and visits, the Alliance actively visits relevant
Chinese national ministries, foreign embassies and consulates in China, important international organizations, and influential
enterprises in the industry every year. These efforts expand the Alliance's work scope and business space, enlarging its circle of

friends and influence in the industry.

MigH = ABNERRSE, EFRLbhRTE B
BYRENRNERE., WNRNEXE =, BARN DS,
REM AN R AR R SMNERDE BAT
EhE (NHK) &, SR ERRERRFEHETIT
RIROMEED; MBROCRE (KRR TER) &
I NHK Bl amEBER: RIRSIAFHEMEESE
Bl I RAE CREHIE) . RMNBERR B IR SIKE
FRERMZEM, 1TE, SRR, EEkEFL
BT, (e —RIIE1E:

To enhance international cooperation among its members, IMTA collaborated with organizations like the French Federation

I FRAEXIRRRBIRA &1 =M
Guangdong VESSEL Cultural Tourism Development, Ltd. set up branch in Guizhou

of Speleology, Asia Union of Speleology, Tokyo Speleo Club, Institute of Karst Geology of the Chinese Academy of Geological
Sciences, Guizhou Association of Speleology, and Japan Broadcasting corporation Nippon Hoso Kyokai(NHK), to conduct
exploratory and scientific research activities in Miao Ting, the world's largest volumetric cave. The documentary "Exploring the
Underground Mysteries," filmed during this expedition, was broadcast globally through NHK.

IMTA has actively facilitated and promoted the entry and operation of members such as H World Group Guangdong Vessel
(equipment manufacturing), and Guizhou Jingxiang Sports Tourism in Guizhou, achieving positive results. Under the facilitation

of the Alliance, a series of collaborations were made:

B RAsRBURMNEREERE (Xeity) SHBELAZ BEMRERXILMETEFLARNESHE
Facilitate the cooperation on the Mountain Bicycle Park project between IMTA member Guizhou Jingxiang Sports
Tourism (Xcity) and Xinjiang Silkroad Ice-snow Winter Sports;

B SRR IHRBERRER RBRASNSHEIL NN ETERE REARUARMERERREETESY
TREZEMRIREIFS:
Facilitate the strategic cooperation between IMTA member Jiangsu Panda International Tourism Development Co., Ltd.

; and Jilin Beidahu Ski Resort , Vanke Songhua Lake Resort and other ski resorts;

=M
~ Facilitate IMTA Councﬂ Member H World Group to invest in a series of projects in Guizhou, with its hotel brands like
‘Hantlng, Ji, Crystal Orange Mercure and Madison being establ;shed in Guizhou;

W R RHESRE RARATER i, ﬂ‘ﬂa«aﬁﬁmﬂmﬁm

& . VesselTul;tfural and Tourism Development Co., Ltd. set up branch 1n Guizhou, and bu11d a cluster of vessel tourism

equlpment 1n,dustry, ‘ ;
» TEEEEJ\%_LIBTHH&EH%AA BMBFEDETRAIIGHES R
Facilitate a series of collaborations between IMTA member Internatlonal_.'Nordrc Walkmg‘ T ederatlon (INWA) and the
Guizhou Provincial Sports Association; L . ks - !
.................................................................................... ,‘,kg:
BDeoe -
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IMTA Building Internet
Promotion Matrix to serve
members and the tourism
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The International Mountain Tourism Alliance, grounded in its basic and professional positioning as an international
organization, has established an internet publicity matrix to serve its members and the industry. It leverages a member-sharing
platform to expand cooperation, exchange, and influence in mountain tourism, continually enhancing its capacity to serve
members and shape the alliance’s external image. The Alliance has established deep cooperative relationships with over 300
media outlets, including news agencies, television stations, radio stations, print media, online media, and news clients. These
include Xinhua News Agency, China News Service, Global Times, Economic Daily, People’s Daily Overseas Edition, Southern
Daily, Travel Times, Travel TV, Colorful Guizhou Network, Guizhou TV, People's Network, Ta Kung Pao, Tencent, Yahoo,
MarketWatch, TheStreet.com, and others, significantly enhancing its media presence and outreach.

In 2018, Shen Yiqin, then-Governor of Guizhou Province, and Lu Yongzheng, then-Vice Governor, met with Shao Qiwei,
Vice Chairman of IMTA, He Yafei, Secretary-General of the IMTA, and Fu Yingchun, Executive Secretary-General of IMTA.
They had an in-depth exchange of views on how to leverage the platform advantages of the Alliance to aid the economic, social,
and tourism development of Guizhou. Over the years, Guizhou has provided substantial support and guarantees to the Alliance
in areas such as talent dispatch, funding, and office space, demonstrating the province's commitment to fostering the growth and

influence of the Alliance.
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With the support of various levels and sectors, IMTA has adapted to evolving circumstances and changing demands,
adhering to the principles of ecological priority and green development. Through brand cultivation and construction, the
Alliance has established an international mountain tourism platform system, providing ideological leadership and practical
support for the sustainable development of global mountain tourism.

"United efforts turn aspirations into reality; collective contributions build greatness." With the strong support of
relevant domestic and international departments, knowledgeable individuals, and particularly the Guizhou Province, the

light of wisdom has shone upon the mountain peaks, propelling IMTA continuously forward.
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On the morning of August 15, 2017, the founding ceremony of
the IMTA was successfully held in Xingyi City, Guizhou Province,
China. More than 200 guests, including leaders of the Ministry
of Civil Affairs of China, the former China National Tourism
Administration, the Chinese People's Institute of Foreign Affairs
and other Chinese central ministries, Guizhou Provincial Party
Committee, provincial government leaders, and representatives of
the Alliance members from 23 countries and regions, witnessed the
historic moment.
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On August 15, 2017, the Council Meeting of the IMTA was held in Xingyi City, Guizhou Province, China. The
Meeting briefed the work of the preparatory and follow-up stages of the Alliance, viewed the establishment plan of the
Alliance Secretariat, the three-year work plan of the Alliance and the fifteen new applicants for membership.
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The 1st International Mountain Tourism
Alliance Annual Forum, themed "New
Opportunities and New Platform for
Sustainable Mountain Tourism Development",

was held in Xingyi city, Guizhou province,
on Aug 15, 2017.
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Chairman Dominique de Villepin
hosted the 2018 IMTA Council Meeting,
approved the initiative to launch
"International Mountain Tourism Day".
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On July 9, 2018, the Beijing Forum of the MTA was held in Beijing. With
the theme of "New Opportunity, New Perspective, New Driving Forces --
International Cooperation and Platform Construction for Mountain Tourism
Development in the New Era", the forum discussed and shared the topics
of international exchange platform construction, international organization
construction, cultural and tourism integration, business innovation, rural
revitalization and other topics.

EFFLIREERE (IMTA) RREBET I A'ATA

The Development Special Issue of International Mountain Tourism Alliance (IMTA)

2018 EfRILIRFEKEFST 2018 F£ 10 B 12 HE 13 BEFRERMERAHED, FNU WHRHERRA—TERIL
WARECIFT R RIAE" AER, REFRHRNALBERER ROFTLE. F=E. FER, BES% HRd + LiRE
BATRNRIT

2018 Annual Conference of the IMTA was held in Guiyang, Guizhou Province, China from October 12-13, 2018. Themed "New
Era of Science and Technology: New Opportunities for the Innovation and Development of the World Mountain Tourism", the
Annual Conference focused on the new opportunities, new Spaces and new models of mountain tourism development in the new
technology era, and dived into "new technology + mountain tourism".
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The first "Dialogue among World
Famous Mountains" was held in
Guiyang International Ecological
Conference Center on October 13, 2018.
Fifteen representatives from the Alps,
Batur Volcano, Changbai Mountain,
Cairngorms Mountain, Mount Cook,
Elbrus, Mount Fuji, Himalayas, Table
Mountain, Mount Huangshan, Itatiaya
Hills, Kilimanjaro, Rocky Mountains,
Taishan and Fanjing Mountain delivered
keynote speeches to introduce famous
mountains and share experience in [P
building and the experiences to apply
World cultural heritages.
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© The "World Famous Mountain
© Photography Exhibition"
© was organized jointly by the
© IMTA and seven international
. photography associations,
© including the Mountain
' Photography Association of Japan
and the Japan-China Friendship
 Photography Association. The
+exhibition fully displayed the
© charm of mountain tourism in the
© new era.
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17, (IATRLLYR 2 B EI A B DX S EE T o In March 2018, Secretary-General He Yafei led the IMTA delegation to Spain, Andorra and France to carry out

The "Dominique de Villepen Salon" were held during 2018 ~ IMTA leaders led the team to visit and communicate with mountain tourism exchange and cooperation activities. They visited the headquarters of the UNWTO, attended the 10th

IMTA Annual Conference. Xinjiang Culture and Tourism Bureau, and the IMTA member World Conference on Snow, Ice and Mountain Tourism, and held the Dialogue on "New Opportunities for China-Eu
Xinjiang Silk Road International Resort. Mountain Tourism Cooperation", which enhanced international cooperation and exchanges among member countries.
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IMTA, adhering to its fundamental and professional positioning as an international
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Set Sail on Mission Expedition
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—Forge a Community with a Shared Future for Sustainable Mountain Tourism
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As the world's first international organization with a focus on mountain tourism, IMTA consistently follows the
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organization, has focused on building research and evaluation platforms for the development of the

x

mountain tourism industry. This includes leveraging its Expert Committee to conduct assessments

of mountain tourism resources, market surveys, and forecasting prosperity indexes. the alliance
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studies and predicts pathways for the development of the world’s mountain tourism industry,
disseminates successful practices and case studies in mountain tourism, publishes comprehensive

and specialized tourism indicators and annual reports, and establishes a mountain tourism resources
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& gp P & yP information database. This effort provides information services to practitioners in mountain tourism,
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international interactions and business cooperation in the tourism industry, summarizing and disseminating mountain guiding high-quality and orderly development in various subficlds of mountain tourism. Building on

tourism development experiences and advancing sustainableiel BN EEENEE U CHER S its achievements, the alliance has developed evaluation standards conducive to the industrialization
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the operation process, always adhered to i RastCIESEN B e R B e of mountain tourism and released research outcomes such as "Report on the Development Trends of

organization, constantly bringing new ideas for the development of global tourism with a global perspective. Standing on World Mountain Tourism 2018 and 2020 edition," "International Mountain Hiking Tourism Guide,"

its professional position as "mountain tourism," IMTA continues to explore the development path and cultivate a number "Classification and Evaluation System of World Famous Tourism Mountains," "Construction and
of brand activities. At the same time, it is committed to building itself as a famous platform in the field of mountain Rating on International Mountain Hot Spring Wellness Tourism Destination," and "International
tourism in the world, which has effectively enhanced its international and domestic exchanges and cooperation by signing Certification Criteria System for Mountain Eco-tourism Destination” providing professional
strategic cooperation agreements and participating in international activities, foreign exchanges, and visits. guidance for high-quality development in mountain tourism. Upcoming projects include "Report on
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ntain tourism is an emerging form of travel. Since its establishment, IMTA has been committed to building three major

forms to promote the growth and popularity of mountain tourism and mountain sports. -
. 1
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To focus on the protection and effective utilization of mountain resources, the alliance has
committed to developing unique mountain tourism products, conducting market promotion,
guiding and facilitating investment and cooperation. By establishing the Investment and
Financing Committee and organizing business events like "Mountain Tourism Business Fair"
"Belt and Road Mountain Tourism Exchange and Cooperation Docking Meeting," "Entrepreneurs
Symposium on Supporting the High-Quality Development of Guizhou Mountain Tourism "
"8-:9-:00 Concept Meeting," "Mountain Life Consumption Exhibition," "Guizhou Provincial
Cultural Tourism Industry Investment Matchmaking Meeting," and more, the alliance promotes
the integrated development of mountain tourism and related industries, effectively enhancing the

added value of mountain economies, promoting sustainable economic development in mountain

tourism, and advancing industry-academia-research-consumer exchange and mutual promotion.

8:9-00 BEx

8-9-00 Concept Meeting

LIt I 55 A
£ Mountain Tourism
Business Fair
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Since its inception, IMTA has
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continuously expanded its space for
business exchange, cooperation, and
sharing among members, providing
services such as consultation and training,
promoting the effective flow of resources,
capital, and talent, and facilitating
cooperation among members. It actively
organizes members to participate in major
global travel-related exhibitions, creating a
high-quality environment and content for
the mountain tourism industry. Following
the outbreak of COVID-19, the alliance
maintained close contact with its members,
timely understanding their situations and
demands, and through deep communication,
identified members’ needs in four areas:
contact and exchange, industry innovation
and upgrading, industry organization
guidance, and sustained publicity and
advocacy. By hosting events like "IMTA
Annual Conference Exhibition" ,"IMTA

Members' Themed Salon", "Guizhou Classic

jo9)
£
a
S
=2
=2
g
=y
=
=
=),
(=}
aQ
[=1
@
o
o
B
2
E.
o
g
o
=
g
o
v
o
2
[}
¢
[
B
o
=}
aQ
8
S
o
o
=
w2

1. LIt 1t 55 [B] Mountain Tourism Culture Space Exhibition

.. . . . BRI IMTA Member Salon
Self-Driving Tourism Route", "Seminar =R

on International Mountain Hot Spring Health Tourism", "Promotion of Mountain Tourism in Nanchuan
District", "Exhibition of Mountain Life Consumption and Intangible Cultural Heritage", "Special Product
Exhibition of Mountain and Rural Revitalization Tourism", "Mountain Art Space Exhibition" and more,

the alliance connects and serves members, promoting cooperation.

LESh, ERRILHARAEL 2 RIS ES, BT T "EfRLthiORBx BT R "EfRLticEE” “HRALXE" T
I KR FmiEE), BINERS SR, BRI IERAE .

Furthermore, IMTA keeps pace with the times, cultivating brand events like "International Mountain Tourism Alliance
Annual Conference," "International Mountain Tourism Day," "Dialogue Among World Famous Mountains," and "Asian Mountain

Tourism Promotion Conference," establishing mechanisms for dialogue and exchange that serve members and unite the industry.
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The "IMTA Annual Conference" is an important platform for exchange and cooperation. Since its first meeting in
2017, the alliance's annual meeting has been held for five consecutive years, generating positive responses domestically and
internationally.

The theme of the "2017 International Mountain Tourism Alliance Annual Conference" is "New Opportunities and Platform
Construction for Sustainable Development of Mountain Tourism".

The theme of the "2018 International Mountain Tourism Alliance Annual Conference" is "New Technology Era - New
Opportunities for the innovation and development of World Mountain Tourism".

The theme of the "2019 International Mountain Tourism Alliance Annual Conference" is "Building a Community of
Shared Future for Sustainable Mountain Tourism", which focuses on major topics such as ecology, green, environment, poverty
reduction and innovation.

At the "2020 International Mountain Tourism Alliance Annual Conference", participants discussed "The Development Road
of International Mountain Tourism in the post-Epidemic Era".

The theme of the "2021 International Mountain Tourism Alliance Annual Conference" is "How International Organizations
can play a leading role in global tourism recovery and reshaping governance", which reflects the responsibility and mission of
international organizations.

Each annual meeting focuses on timely and forward-looking themes, exploring paths and methods to revitalize and
upgrade mountain tourism, and showcasing the alliance's pioneering vision and global perspective in global mountain tourism
governance and boosting global tourism prosperity.
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"International Mountain Tourism Day" was initiated by IMTA in 2018.

In 2019, the launch ceremony of first "International Mountain Tourism Day" and Mountain Tourism (Nepal) International Forum were held with
the theme "Ecology, Green, and Technology Lead the High-Quality Development of Mountain Tourism."

The second "International Mountain Tourism Day" in 2020 focused on "Pandemic Crisis: Challenges and Opportunities for Mountain Tourism,"
providing an effective communication platform for members and industry stakeholders during a critical period and receiving high attention from
major international tourism organizations like the United Nations World Tourism Organization.were held with the theme "Ecology, Green, and
Technology Lead the High-Quality Development of Mountain Tourism."

In 2021, the third "International Mountain Tourism Day," themed "World Heritage Protection and Green Development of Mountain Tourism,"
was held in Nanchuan District, Chongqing. It focused on new trends in mountain tourism, hot spring tourism, and health
tourism development, promoting the protection and utilization of world heritage.

The fourth "International Mountain Tourism Day" in 2022, held both online and offline, was themed "Mountain Tourism
Advocates Healthy Living and Civilizational Exchange." It centered around three chapters :"Focus on Mountains," "Healthy
Living," and "Civilizational Exchange," presenting a wonderful interactive event of "cloud exchange, cloud dialogue, and cloud
exhibition."

"International Mountain Tourism Day" is held alternately in China and abroad, establishing an international exchange
and cooperation platform. It enhances dialogue and communication among various world heritage famous mountains and >
promotes an ecologically prioritized, green, low-carbon, and sustainable development path for mountain tourism, achieving a EFmLListA A H

; AT ) : . . o International Mountain
harmonious and mutually beneficial interaction between mountain tourism development and the protection of world heritage Trourism Dy
famous mountains.
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"Dialogue Among World Famous Mountains" founded by IMTA, is a high-end dialogue platform that has been successfully held three times
since 2018. It has invited representatives from over twenty world-famous mountains, including the Alps, Mount Batur, Changbai Mountain,
Cairngorms National Park, Mount Fuji, and the Himalayas etc.,, to engage in discussions about mountainous regions.

At the "2018 Dialogue Among World Famous Mountains," representatives focused on ecological protection and rational use of mountain areas,
benefiting local communities and sustainable development, and explored business cooperation among mountainous regions.

The "2020 Dialogue Among World Famous Mountains," held during the "IMTA Annual Conference," revolved around "Prospects for Sustainable
Tourism in World Famous Mountains Post-Pandemic" and "Building Mountain Tourism Destinations for New Consumer Demands," sharing cases
and experiences in mountain resource protection and sustainable development.

The "2021 World Famous Mountains (Fanjing Mountain) Dialogue" was themed "Building Harmonious Coexistence of Humans and Nature in
Mountain Tourism," exploring mountain tourism in the post-pandemic era where humans and nature coexist harmoniously.

Today, the "Dialogue Among World Famous Mountains" has become a branded event of IMTA, providing an excellent platform to enhance
mutual collaboration, showcase mountain tourism destinations, explore diversified and collaborative development models for famous mountains, and
create healthy, green, and sustainable mountain tourism. Additionally, to better display the natural beauty, ecological environment, and cultural life of
world-famous mountains, the alliance has also created the "World Famous Mountains Photography Exhibition" as a brand event, allowing audiences
to immerse themselves in the world's famous mountains through the unique perspectives and amazing interplays of light and shadow captured by,
photographers. A
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The "IMTA Mountain Tourism Award" innovatively
established by IMTA in 2020, is a non-profit award that
aims to lead mountain tourism development with the
principles of innovation, green practices, ecology, and
sustainability. It conveys the social responsibility and
values that practitioners in mountain tourism should
uphold. By examining industry institutions that effectively
balance tourism development with resource conservation,
the award distills the essence of global mountain
tourism development, seeks replicable construction and
development models, and explores innovative methods in operation, service management, and steadfast commitment to sustainable

IMTA L5 ¥ IMTA Mountain Tourism Award

development. This initiative builds a mutually beneficial cooperation platform for the long-term development of mountain tourism.

The "IMTA Mountain Tourism Award" comprises two major categories: comprehensive awards and special awards. The
comprehensive award category includes the "IMTA Mountain Tourism Sustainable Development Award." The special awards
category features the "Best Mountain Tourism Destination Award," "Best Mountain Tourism Outdoor Sports Award," "Best
Mountain Tourism Camping Award," and "Best Mountain Tourism Hiking Route Award." To date, 12 institutions from 8 countries
have received these prestigious awards. The IMTA Awards have become another significant initiative by the IMTA to drive the
development of mountain tourism.
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The "Mountain Tourism Promotion Conference" serves as a platform for countries worldwide to jointly develop mountain
tourism brands and promote exchange and cooperation in mountain tourism. On August 17, 2022, the "Asian Mountain Tourism
Promotion Conference" was held in Guiyang with the theme "Amity, Sincerity, Mutual Benefit, Inclusiveness, Cooperation,
and Sharing — Jointly Building a New Future for Asian Mountain Tourism" This conference aimed to implement the "Asian
Tourism Promotion Plan" proposed by Chinese President Xi Jinping at the opening ceremony of the Asian Civilizations Dialogue
Conference and the main spirit of the United Nations 2022 "International Year of Sustainable Mountain Development." It engaged
in multidimensional, multilevel, and multi-perspective discussions on the post-pandemic development of mountain tourism in
Asia, with a focus on jointly discussing, promoting, and building an Asian mountain tourism community of shared future, and
constructing the development of the Asian tourism industry in the post-pandemic era. Following this, the IMTA plans to continue
collaborating with different regions worldwide to conduct various mountain tourism promotional activities.
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Additionally, IMTA regularly and irregularly organizes expert symposiums, alliance
expert visits, and business training activities. It has established sharing columns such as
"The Path of Mountain Tourism Development in the Post-Pandemic Era" and "Building a
New Pattern for Mountain Tourism Development." The first sharing column, focusing on
"Market Demand and Supply Innovation in Mountain Tourism in the Post-Pandemic Era,"
is divided into four sessions. It features tourism experts from authoritative organizations
like the World Tourism Organization and UNESCO, who interpret, analyze, judge, and
share information about favorable policies for mountain tourism development, market
opportunities, industry demands, project enhancements, and operational skills through live
video broadcasts.

The second sharing column is committed to promoting the mountain tourism
development experience and advocating for sustainable mountain tourism. It aims to serve
alliance members and lead mountain tourism development, disseminating the latest industry
development information to the world and training outstanding professional mountain
tourism practitioners. In the future, IMTA plans to conduct specialized training on topics
like the "International Criteria System for Mountain Eco-tourism Destination" to provide
industry practitioners with a clearer understanding of the basic concepts of ecological and

sustainable development in tourism.
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The mission of the International Mountain Tourism Alliance serves as both the
starting point and the foundation for its development. Guided by this mission, the alliance
systematically conducts business research and the transformation of its findings. It places
significant emphasis on harnessing the intellectual resources of its professional committees
to study trends and patterns, scientifically grasping the trends and directions of mountain
tourism. Theoretically and technically empowering key operational aspects, the alliance
drives progress in the industry, ensuring that its activities and research align with its core

purpose of promoting sustainable and responsible mountain tourism development globally.
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The "Report on the development trends of World Mountain Tourism" is the first comprehensive Report on global
mountain tourism development trends. It compiles data and information from mountain tourism destinations and service
platforms worldwide, using extensive case studies and data analysis to estimate the volume of tourists and total revenue in
the world mountain tourism market. The Report defines mountain tourism, mountain tourism destinations, and mountain
tourists. It provides a detailed analysis of the development history and current status of mountain tourism in Asia, Europe,
Africa, North America, South America, and Oceania over the past two decades. It also forecasts future trends in world
mountain tourism, with a particular focus on post-COVID-19 pandemic predictions and analyses.

The Report offers an in-depth study of the current state and future trends of global mountain tourism, providing
clearer directions for protecting mountain tourism resources and inheriting mountain civilization. It interprets the
underdeveloped economic background of mountain tourism destinations, their causes, and the significance and role of
developing mountain tourism in promoting economic growth. In the post-pandemic era, as the world undergoes significant
changes and the global tourism industry faces the challenge of rejuvenation, the IMTA will continue to compile the
"Report on the Development Trends of World Mountain Tourism" annually. This ongoing effort aims to provide robust
evidence for tourism policymakers and valuable references for stakeholders in mountain tourism, contributing to informed
decision-making and effective strategy development in the field.
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The research report "Classification and Evaluation System of World Famous Tourism Mountains" defines the
concept and criteria of world-famous mountains from a tourism perspective. It categorizes tourist mountains based
on the differences in core tourism resources, such as natural famous mountains, nationally famous mountains, and
culturally famous mountains. This classification clearly displays the formation mechanisms, nature, characteristics, and
core resource values of world-class tourist mountain destinations. The System is closely related to the global trend of
flourishing mountain tourism and addresses both new opportunities and challenges faced by this sector.

The research outcome not only embodies the mission of the IMTA to "protect mountain resources, inherit mountain
civilization, promote mountain economies, benefit mountain communities, and commit to sustainable mountain tourism
development" but also has significant implications for promoting the prosperity of the mountain economy and advancing
the ecological and sustainable development of mountain tourism.

The System is available on the official website of the IMTA for use by members and professionals in the industry,
both domestically and internationally. It serves as a platform for exchange and cooperation in world-famous mountain
tourism, fostering common and friendly development. Moving forward, IMTA plans to compile additional documents
such as "World Famous Tourism Mountains - Certification Standards" and "World Famous Tourism Mountains -
Certification Guidelines" to further advance the implementation of the Classification and Evaluation System of World
Famous Tourism Mountains, promoting its application and recognition globally.
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The "International Mountain Hiking Tourism Guide" was compiled by IMTA, led by Serge Koenig, a member of
the IMTA Expert Committee and an internationally renowned outdoor sports expert. Other experts from authoritative
institutions such as the European Ramblers Association, Italian Hiking Federation, French Hiking Federation, and Nepal
Tourism Board contributed to the Guide. It is the first global Guide to define and estimate mountain hiking and provides
practical references and technical guidance for mountain tourism destinations developing hiking products.

The Guide is divided into two parts: "International Mountain Hiking Tourism Guide (Construction Edition)" and
"International Mountain Hiking Tourism Guide (Development Edition)." The Development Edition outlines the current
status of global outdoor activities with specific examples, while the Construction Edition serves as a set of normative
guidelines for government departments, tourism bureaus, associations, and hiking service operators responsible for hiking
projects.

Based on the Guide, IMTA initiated project implementations in 2021. It awarded the first batch of "IMTA
International Mountain Hiking Tourism Demonstration Points" to seven projects: Chimelong International Mountain
Tourism Quality Trail in Qingyuan,Guangdong Province; Qiyun Mountain Xiake Ancient Trail in Huangshan, Anhui
Province; Mogan Mountain Climbing Ancient Trail in Deqing, Zhejiang Province; Clouds Grassland Mountain River Trail
in Anji, Zhejiang Province; Huaxi Gaopo Mountain Hiking Route in Guiyang, Guizhou Province; Gaoligong Mountain
Hiking Tourism Route in Baoshan, Yunnan Province; and Zhaogong Mountain Hiking Tourism Demonstration Point in
Dujiangyan, Sichuan Province.

Moving forward, under the guidance of its Expert Committee, IMTA will expand its cooperation with mountain
regions worldwide and guide the practical implementation of projects, further promoting the development of mountain
hiking tourism on a global scale.
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Construction and Evaluation
of International Mountain Hot
Spring& Health Tourism Sites

for Mountain Eco—tourism
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"Construction and Rating on International Mountain Hot Spring Wellness Tourism
Destination" is the first international standard in the world for mountain hot spring wellness
tourism. Set against the backdrop of mountain tourism and pursuing internationalization,
forward-thinking, and originality, it adopts natural therapy models like "Mountain Tourism
+ Hot Spring Health & Wellness + Climate Health & Wellness + Forest Health & Wellness."
The goal is to guide and regulate the development, construction, and operational management of mountain hot spring
health and wellness tourism projects within the international mountain tourism field, promoting the healthy and
orderly development of this sector.

"Construction and Rating" sets forth the terminology and definitions, essential conditions, basic requirements,
and evaluation criteria for mountain hot spring health and wellness tourism destinations. To facilitate practical project
implementation, IMTA has conducted multiple field visits and research trips to locations such as Qiandongnan
Prefecture and Xifeng in Guizhou Province, Shiqian in Tongren, and Tengchong in Yunnan Province. During these
visits, IMTA engaged in discussions and exchanges with government and business representatives, focusing on how
to leverage local hot spring resources and boost the high-quality development of the mountain hot spring health and
wellness tourism industry.
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The "International Criteria System for Mountain Eco-tourism Destination" project

Destination is a initiative to advance sustainable development in mountain tourism. Based on the

internationally recognized concept of ecotourism and tailored to the unique characteristics

of mountain regions, it employs material flow management methods to transform into a set of ecotourism criteria

specifically designed for mountain tourism destinations. This system fills a gap in international standards, specifically
targeting mountain ecotourism.

The current mountain ecotourism Criteria are divided into five parts:"Sustainable Management, Planning, and
Monitoring,""Socio-Economic Performance,""Biodiversity, Natural and Cultural Heritage,""Sustainable Infrastructure
Management," and "Destination Operations." Each section includes a set of indicators covering the three principles
of sustainability, providing valuable information for various stakeholders such as policymakers in mountain regions,
travel agents, research institutions, and tourists.

IMTA has selected monitoring sites based on the "International Criteria System for Mountain Eco-tourism
Destination" and conducted multiple pilot inspections and research visits to several key tourism projects in Guizhou
Province and surrounding areas. These efforts are aimed at practically implementing and testing the efficacy of these
indicators in real-world settings, contributing to the comprehensive assessment and promotion of sustainable practices
in mountain tourism destinations.
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IMTA is actively mobilizing its collective wisdom to bring tangible outcomes to the field of mountain tourism. By taking
practical actions, the alliance is encouraging stakeholders in the mountain tourism sector to strengthen interdisciplinary
capacity building. It aims to inspire countries and regions, relevant international organizations, and management bodies to play
a proactive guiding role, establish long-term mechanisms, explore development pathways, expand tourism markets, formulate
professional standards for mountain tourism, foster talent development in the industry, and share the benefits of mountain
tourism development.

These efforts are crucial for enhancing collaboration and innovation within the mountain tourism industry, ensuring
sustainable and inclusive growth. the alliance's initiatives in standard-setting, research, and capacity building contribute
significantly to the evolution of mountain tourism, benefiting communities, economies, and environments in mountain regions

worldwide.
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Amid the unique backdrop of the COVID-19 pandemic, IMTA has closely aligned with the United Nations 2030 Agenda

for Sustainable Development and the concept of ecological civilization leading development. During this period of uncertainty

\

and difficulty for the tourism industry, the alliance has proactively responded to challenges, sought opportunities amidst crises,
grasped emerging trends, and strived to advance against the odds.

By fully leveraging its self-created platform advantages, the
alliance has promptly provided the global tourism industry with
opportunities for dialogue, exchange, and cooperation aimed at
responding to the crisis, collaborating in pandemic control, and
promoting recovery. These initiatives demonstrate the alliance's
commitment to not only navigate through immediate challenges
but also contribute to the long-term resilience and sustainability
of mountain tourism under rapidly changing global conditions. the
alliance's efforts highlight the importance of international cooperation

and innovation in addressing unprecedented challenges and fostering a

EFRLLI R BAIRARE RS NME R EAEESRES
International Mountain Tourism Alliance actively organizes
members to participate in major global tourism exhibitions

sustainable and resilient future for the tourism sector.
On May 29, 2020, the second "International Mountain Tourism

Day", IMTA seized the opportunity to host an online thematic forum
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themed "Pandemic Crisis and Challenges & Opportunities for Mountain Tourism." This forum aimed to gather global wisdom in
the mountain tourism industry to discuss the impacts of the pandemic on mountain tourism and explore post-pandemic recovery
trends and opportunities.

This online forum was the first international tourism forum of 2020 held virtually, making IMTA the first global tourism
organization to host an international forum online. This innovative approach pioneered a new way for the tourism community to
build communication platforms and channels under the new normal brought about by the pandemic. Other international tourism

organizations, such as the World Tourism Cities Federation, highly praised and acknowledged the alliance's innovative efforts.
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In the wake of the pandemic, the transformation, upgrading, and innovative development of the industry have become a
prevailing trend. The demand for theoretical guidance and intellectual support in mountain tourism development has become
more urgent. IMTA actively plays its role as an international organization, focusing on conducting research on topics related to

mountain tourism and establishing standards. It actively integrates intellectual resources to provide its members with intellectual

support, business guidance, and specialized training services.

Responding to the concerns of its members and the industry, IMTA organizes online and offline thematic training activities
in the form of lectures, with online sessions accumulating nearly 600,000 learning clicks. Simultaneously, it harnesses the
intellectual resources of its professional committees to conduct research on trends and patterns, theoretically and technically
empowering key operational aspects to drive industry progress. the alliance has conducted more than ten research projects and
produced a series of research outcomes, prov1d1ng theoretlcal uida ce and techmcal support for sustamable post-pandemlc

goals in various sub flelds of mount rrn touri

bers, creating strong
anism and realize the goal of

ation model.
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IMTA, with its headquarters based in Guiyang, Guizhou Province of China, connects continents around the world.

Leveraging its members and industry resources, the alliance has established various platforms for mountain tourism,
including information, academic research, activities, and exchanges. Acting as a bridge in the tourism sector, it facilitates
friendly exchanges and interactions between countries and people. And it also enhances the attractiveness of Guizhou,
China, as an international mountain tourism destination.

International Mountain Tourism Alliance consistently adheres to the concept of ecological civilization and protection,
striving to awaken a consciousness in people to protect mountain ecology and inherit mountain civilizations, thereby creating
a bright future for mountain tourism. IMTA endeavors to contribute significantly to the sustainable development of mountain

tourism globally, in China, and in Guizhou. Enjoy the wonders of the mountains, share the natural beauty!

EERIMBRE REEMEE

ENJOY THE WONDER OF MOUNTAINS
SHARE THE NATUR AL BEAUTY
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Dawa Tenzing Sherpa honorary flag bearer of the
IMTA, successfully reached the summit of Mount
Qomolangma on May 23, 2019, carrying the flag of
"International Mountain Tourism Day". On the day
of the opening ceremony of "International Mountain Tourism Day", Dawa Tenzing Sherpa,

the flag-bearer, handed the flags of "International Mountain Tourism Day" and the IMTA
to Fu Yingchun, Executive Secretary General of the Alliance.
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BEMS5S522E57 %R IMTA leaders and the guests
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On October 27, IMTA Council meeting reviewed the activities of the first "International Mountain Tourism Day" and
suggestions on the host site and organizers of the 2020 activity, and approved 13 new membership applications.

2019 F 5 B 29 A, “EfnLiticiE R BaYRELbIE (BRR) EfMSInEEa/REEINEHEED.
On May 29, 2019, the opening ceremony of "International Mountain Tourism Day" and Mountain Tourism International Forum
(Nepal) was held in Kathmandu, capital of Nepal.
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In May 2019, Fu Yingchun, Executive
Secretary-General of the IMTA, led a
delegation to visit the Nepalese Ministry
of Foreign Affairs to conduct thorough
exchanges and discussions with Nepalese
Minister of Foreign Affairs Pradip Kumar
Gywali and heads of relevant departments
on the preparations for the inaugural
"International Mountain Tourism Day"
event.

2019 F 10 828 H, LL"HEFMHR
EIESE=diib:c) iy eI ik S N
2019 EfRILMIRFEK R FHE.

On October 28, 2019, IMTA held its
Annual Conference with the theme
of "Building a Sustainable Mountain
Tourism Community with a shared
Future" .

2019 [E B LU 3 il s Bk 22 F R I R
£ BFRRAFEILIREREHE
K", 2 BIRL “EfFILRE R RS BKE
2030 AIFEER BB “RIPINE.
FERRE. BRERR—IHEILMIK
HERYKIEERL” AR RFITIE,

The 2019 IMTA Annual Conference
focused on "Jointly Building a

Community of Shared Future for
Sustainable Mountain Tourism", and
discussed two topics respectively
:"International Mountain tourism
Development and the United Nations
2030 Sustainable Development Goals"
and "Environmental protection, green
Development and Public benefit -- the
eternal theme of sustainable mountain
tourism".

EFFLIIRIEE (IMTA) RRERET \/
1.ATA
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2019 FREIRMABEASERETE , 0 7T 2019 WRAFER , hERKAZRARMHRTENFE, EHTHERNRRS

E, BR T LLhRIE T & R AR AN .

During the 2019 Annual Conference, the 2019 IMTA Annual Conference Exhibition was held in the exhibition area of the
headquarters, which provided a publicity platform for members, promoted mutual communication and cooperation, and

displayed the development achievements and trends of mountain tourism industry.

2019 F 2 HAEEN T ILBAZR RREM, =E]
ERE. AR MENRAGFERHEMNKRIE. BH
T,

"The Night of IMTA" exchange dinner of the 2019 Annual

Conference. Guests enhanced friendship and mutual
understanding in a warm and harmonious atmosphere.

2019 FERHEEEN “—H — B IR RR S EN 1
=, R —F R O AEERLMRERENSES
ERERETIIMRERIREIE. WSH=. FURETS,
During the 2019 Annual Conference, the "Belt and Road"
Mountain Tourism Exchange and Cooperation Meeting was
held, setting up a platform for mountain tourism exchange
and cooperation, business sharing and industrial investment
among countries along the "Belt and Road".
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2019 F 7 B, BRRARRERSI 2019 BRHEEILEFIRE.
In July 2019, IMTA representatives attend the 2019 Cross-Strait
Taipei summer travel expo.

2020 £ 9 B, EFrLtbicFEXER EFEACHELFE 2020
EREERAS TR,

In September 2020, Shao Qiwei, Vice Chairman of the
International Mountain Tourism Alliance, attended the opening

ceremony of the 2020 China Leisure Conference and delivered a
speech.
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2020 F 12 B, EfFLHREFREEESEPE - REER
SRR

In December 2020, IMTA debuted at the China-Asean Expo
Tourism Exhibition.

2020 F 12 A, KRERAKRIEZAFRLNRX. IWIEE
BREEFIUNEXREFREERH#ITEEEM. HiE, 55
S58UNEXEZEEFRER. BURKELEROBERA
SIER AT AT RERZIA .

In December 2020, representatives of the IMTA visited
Huangshan Scenic Spot in Anhui Province, Moganshan Scenic

Spot in Deqing County in Zhejiang Province and Deging 2020F 11 A17H, HMEEMEKIEWRZEEMAS AR LE 2020 EFRLLHHRT B E £ = AEX R 8 EFEARHEMS .
Agricultural Expo Park for investigation and research. During WHRETIE—T, SNSESEDESER. NESMNSIKBEDESMAN.

this period, they conducted thorough discussions and exchanges
with the relevant leaders of the Economic Development Bureau of
Huangshan Scenic Area Management Committee and Huangshan
Tourism Development Co., Ltd.

On November 17, 2020, then-Governor of Guizhou Chen Yiqin met with Vice Chairman Shao Qiwei and Secretary-
General He Yafei of the IMTA who came to attend the 2020 IMTA Annual Conference in Guiyang. Mr. Lu Yongzheng then
director of the Publicity Department of Guizhou Provincial Party Committee, and Mr. Hu Zhongxiong, then vice governor
of Guizhou, attended the meeting.
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2020 F£ 5 A 29 B “HEfRLMIREE", ERLMIREKES
ERREH L X HE T “RIEEN S LR E IRAIHE
SAME” RIS, SR, “ERLRER" PIMESTE
SIfESRFEEEN, RGN E R Lt AR B BB A A “ LItk
SRERET BN,

On "International Mountain Tourism Day", May 29, 2020, IMTA
and Ctrip Group co-hosted the theme forum of "Pandemic Crisis
and Challenges and Opportunities for Mountain tourism" online.
On the same day, the outdoor hiking activity held in Guiyang

to respond to the proposal of "Mountain Tourism Goes Hand in
Hand With Health" initiated by the IMTA.

2020 % 11 B 18 H, N “EEBINAEMLMRIER R HEMN 2020 EffLtRFEXEFEERMAAE. 55
BEEESRERFVEFRMETRNRY, BELLELT, KN BRIEHN” EfRLtRELRZE.

On November 18, 2020, the IMTA 2020 Annual Conference themed on "The path of mountain tourism development in the post-
COVID world" opened in Guiyang. The participants conducted in-depth discussions on the recovery and revitalization of the
post epidemic tourism industry,and discussed the development paths of international mountain tourism in the post-epidemic era
through online and offline.

2020 tHHRZILISHIEBIBHE RARFALR . RN R ARTT L
BER, URTUWERFENZLREEONEREEESL—
2, HERVERBENARUREERSHRMZE, 2=
HERFRIP SRS R RIEGITNZLR

The 2020 Dialogue among World Famous Mountains invites
UNWTO, WTTC, tourism industry experts, scholars, and
destination managers to gather together to explore the path of
recovery and revitalization of mountain tourism in the post
pandemic era, and share cases and experiences of mountain
resource protection and sustainable development.

EFFLIIRIEE (IMTA) RRERET \/
1.ATA
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(P L R B B2 BUFRIR S 2020 “IMTA LRI, Hig “IMTA LRI IFERRRE" “SE LIRS B A9
X" “BREILMREFINEHR” SELREER" “SELMRIHED &R T,
IMTA has innovatively set up the "IMTA Mountain Tourism Awards" in 2020, which include five awards: "IMTA Mountain

Tourism Sustainable Development Award", "Best Mountain Tourism Destination Award", "Best Mountain Tourism Outdoor
Sports Award", "Best Mountain Tourism Camp Award" and "Best Mountain Tourism Hiking Route Award".

‘EfRLtIRERBEERER R M KRR
RERR"7E 2020 E FrIL AR EA R F
SEABETNAIL,

The "IMTA Expert Committee" and
the "IMTA Investment and Financing
Committee" were formally established

during the 2020 IMTA Annual
Conference.

52

%
=il
ﬁ.
%
1)
B
=
@)
3
_'
B3
o
@)
>
N




S
&b
§j\
2
oy
B
=
o)

J
_'
2

o

@)
=~
N

I A' AT EFRLIEARSESE (MTA) REERET

53

The Development Special Issue of International Mountain Tourism Alliance (IMTA)

2020 BRIt BF AR L, EFRLMAREEE D 55 MR RRITWIEE S (WTTC), KK
W (PATA), HRIREHMHEIAES (WTCF), tRiREEKE (WTA), $E - KRB0 (ACC). tHFTEHE
AT EEALR (WCCO) UMRHFENSEZMX NS (CNPA) ETEAIMEIRALR. ha. TMEBHRIESE
i

At the opening ceremony of the 2020 IMTA Annual Conference, IMTA signed strategic cooperation agreements with
Seven domestic and international organizations, associations and institutions, including the World Travel and Tourism
Council (WTTC), the Pacific Asia Travel Association (PATA), the World Tourism Cities Federation (WTCF), the World
Tourism Alliance (WTA), the Asean-China Center (ACC), the World Historic and Cultural Canal Cities Cooperation
Organization (WCCO), and the China Association of National Parks and Scenic Sites (CNPA).

“BiARMLtiRES RERR EUR
BikslE, EEHMI0RURAEW
x. MRS AFAGE "By ML AR
HERERR, RRWMKEL RIS
. EHFRE BT T E,

At the entrepreneur Forum of "Facilitating
the High-quality Development of Guizhou
Mountain Tourism", more than 30
entrepreneurs and heads of institutions from
all over the country held a dialogue on how
to "facilitate the high-quality development
of Guizhou Mountain tourism, explore a
new model and path of mountain tourism
development".

EFRLEIRHEERE (IMTA) RRERET
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2020 EFRILE AR BFREAEIEED L “ I RER - FENRE, FHEEMAKN BB HEZ ‘I
WRES FENRE INEZHEBHLKERS .
During the 2020 IMTA Annual Conference, the First Provincial Presidents' Summit of China Self-Driving Tourism
Industry Association and Guizhou classic Self-driving Tour Routes Promotion conference was held with the theme of
"Mountain Heroes Club, Marvelous Roadside Scenery".

2020 R LS5 EM ILIHHHRHIE
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The Ribbon Cutting Guests' Group Photo at the 2020 photography exhibition of "Dialogue between World Famous Mountains

and Guizhou Mountain Tourism".
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2021 £ 3 B, [ALIFMBPBIREAFFIHEMAIEE
fE1E,

In March 2021, Secretary-General He Yafei led a team
to visit the Austrian Embassy in China.

2021 5 A, WIIFMBREFDRBEIILERKR
(E=N

In May 2021, Secretary-General He Yafei visited the
Embassy of Cambodia in China.

2021 F 10 A 20 H, EFrILMIREFIKBRFE A
2021 PE—REBFERSERE.

On October 20, 2021, IMTA made a brilliant appearance
at the 2021 China-Asean Expo Tourism Exhibition.

2021 12 B, EirFRKRESA E8FRE
FREFVEASEES T EHRE—ITHERR LR
WEEX R S EDE, FUISRSEXBEMNSEFRT M
JEET%

In December 2021, Chen Min, Chairman of the Board
of Directors of Shanghai Lebainian Health Industry
Group, a member of IMTA, Led a delegation to visit
IMTA headquarters to conduct research and exchange
discussions on strengthening cooperation with IMTA.

EFRLEIRHEERE (IMTA) RRERET
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2021 5 F 29 B, NSRRI SILMERERR" HEBR 2021 PRI B
HRE R (£HL) BREBRE/IIZET. KB 16 TERNEENG, EREAR. X
FE. BNMEENMRRITEHARY 300 NBIL LA THNARNS SRR, HERE LMK
W ORRIRE. BREFRETAR, EMHERETNERPSHA,

On May 29, 2021, the World Heritage Mountain (Jinfo Mountain) Summit, a thematic event of
the 2021 International Mountain Tourism Day was held in Nanchuan, Chongqing, with the theme
of "Protection of World Heritage and Green Development of Mountain Tourism". About 300
representatives from 16 countries, including resident agencies in China, international organizations,
experts and scholars, destination management agencies and travel agents participated in the event
through online and offline channels, focusing on the new development of mountain tourism, hot
spring tourism and wellness tourism to promote the protection and utilization of World heritages.

2021 F5 A28 H, ‘Ut - FEXNRE B ||IXILiiREHE
NEEIT,
On May 28, 2021, "Mountain Heroes Club, Marvelous Roadside

Scenery" Tourism Product exhibition and promotion of mountain
tourism in Nanchuan District were held.

‘LRS- FENRL MR BESIHENT 2021 £5 F 28 HIE
AR, ENEENBESE, ITE IhRER FEXNS
4" mhE, #oaPmEeEr W ENERIRIRAEE,
"Mountain Heroes Club, Marvelous Roadside Scenery" Chongqing
and Guizhou self-Driving tour was officially launched on May 28, 2021.
The event aims to take the opportunity of the summit to build the brand
of "Mountain Hero Club, Marvelous Roadside Scenery" and promote the
interaction, communication and cooperation of the self-driving industry
in Chongqing and Guizhou.

1.0.TA
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2021 EfRILtbARE Bt RS R (EFHIL) Bs B
HafFHR, ERETRE DN,

2021 International Mountain Tourism Day World Heritage
Mountain (Jinfo Mountain) Summit promoted win-win
cooperation, and reached a number of cultural and tourism
cooperation agreements.

2021 9P 271, B“MEASBARMEHERLbIRE
RNEFOHRZIL (RFL) SHEERM TRFRS" 858
22, ENEEREZERBIAAS BANIE LALLM
iz, B hsMILtiREF e RERRE.

On September 27, 2021, the Dialogue among World Famous
Mountains (Fanjing Mountain), themed on "constructing
a Mountain Tourism where Man and Nature Coexist
Harmoniously" , was held during 2021 International Mountain
Tourism and Outdoor Sports Conference and Guizhou
Tourism Promotion conference. The activity aims to explore
the mountain tourism with harmonious coexistence of man
and nature in the post-epidemic era, and help the high-quality
development of Guizhou mountain tourism industry.

2021 F£5 F 29 H, “HH
B RS BRI
E BEsERER)IIXE
SHLER.

On May 29, 2021, the
photography and painting
exhibition "Dialogue
between World Heritage
Mountains and Chongqing
Mountain Tourism" opened
at the Nanchuan District
Business Center.

EFFLIIRIEE (IMTA) RRERET \/
1.ATA
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2021 F£12 B 21 @, 2021 EfRLtixrxEF BT TRISEL L NED, ERIREKEASRMALSE, FRER

7 EFRERNEERIRIREE S S EERERRIESITER".

On December 21, 2021, the 2021 IMTA Annual Conference was held via videoconferencing. The main venue was at IMTA

headquarters in Guiyang and it themed on "How can International Organizations Play a Leading Role in Global Tourism

Recovery and Reshaping Governance".

2021 BRIt B FE S E, EFRLMHRA B PR8I F AR [
2022 EFR IR B EAOERNZEMMAE . MFIABRRMAS R
B,

At the 2021 IMTA annual conference, Mr. Shao Qiweli, vice chairman of the

IMTA, presented the plaque to the host site of 2022 International Mountain
Tourism Day and the membership certificates to new IMTA members.

2022 WIMILIERNEET AERE, SME
ZEEMKAER. IMEEIEKEHAMK
BSEEE—ESW IItEFERSIRR
BER,

During the 2022 Asia Mountain Tourism
Promotion Conference, Lu Yongzheng,
Director of the Publicity Department of
Guizhou Provincial Party Committee, and
Cai Chaolin, then vice governor of Guizhou
Province, visited the exhibition of "Mountain
Life Consumption and Intangible Culture
Heritage" with the guests.
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2022 EPrILt ARy B HRE), 7 SRPAECE AR
2H 7T LETRERR" “8-9-:00 B=R" ‘B
P L st Rz BX Bt SR 2 L R TR 2 R TN
B-0REZERER CEENRL- LS
172022 EMEENRER L BB REAE"
EEEFRENENFAOEREHARER .

During the thematic events of International
Mountain Tourism Day 2022, a series of activities
targeted at young entrepreneurs and emerging
consumer groups were held at the IMTA
headquarter in Guiyang, such as "Mountain
Life Consumption Exhibition", "8-:9-:00 Concept
Meeting","IMTA World Famous Mountain
series recommendation: 'Jiabang Terraced
Fields of China-A Dreamed Place' Photography
Exhibitions", and the "Collection of Guizhou's
Most Beautiful Self-driving Route Scenery on
the Road 2022", with the theme of "Marvelous
Roadside Scenery, Guizhou Mountain Tour" .

2022 5 A 29 H, LA “ILIMIRFESEREES XA
R R ERE 2022 EFRILMIRE B ERBUEEL
EER, BN, ERMNERMAHRKESHBUE THIE
PEIERNS L LBAEN

On May 29, 2022, the 2022 International Mountain
Tourism Day online-event, with the theme of "Mountain
Tourism Promotes Healthy Life and Cultural Exchange"
were kicked off. At the same time, offline and online
interaction were held at the IMTA headquarters in
Guiyang, Guizhou Province.

“8:9-00 BEZ" 1F N ERRILMARFEX B ITIEA Ltk
HESEETIHIEFES, 80, 90, 00 FRMHFHE
FMA, BSRIUMNXRITEEER D ZEW R, o
miplE. WPERES. IREERE.

"8/9/00 Concept Meeting" is a platform created by IMTA
to connect mountain tourism industry and consumption
market. It focus on sharing entrepreneurial
experiences, analyzing market formats, exploring
consumption trends, and seeking cooperative development
from the perspective of new youth in the 1980s, 1990s,
and 2000s on the topics of new consumption of mountain
culture and tourism.

EFFLIIRIEE (IMTA) RRERET \/
1.ATA
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2022 £ 8 A 18 H, 2022 Wil A EERILIOEKE S EMEHET. AN FHES &
EHZE—EFHRIIMNLMIRER RIARE" @M, REILMREARELARE, NEE54T. RSk
EHEENAERNEN.

The 2022 Asia Mountain Tourism Promotion Conference was held at the IMTA headquarters in Guiyang on Aug 18,
2022. With the theme of "Amity, Sincerity, Mutual Benefit, Inclusiveness, Cooperation and Sharing -- Jointly Build
a New Future for Asian Mountain Tourism", the conference focuses on the sustainable development of mountain

tourism and was held through online live-streaming and offline gathering, combining main forum and supporting
activities.
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2022 WMLt AR K REEZ
DT IMLIREE TR, TSR
T IS ELMARESR . LR
TR BEEISIRS, 2T IMER
ERRILMIRE RIS,

The promotion session of the 2022
Asia Mountain Tourism Promotion
Conference showcased the mountain
tourism resources and achievements
of Asian countries in the development
of mountain tourism, and emphasized
the advantages of Asian countries'
mountain tourism development .

2022 F 6 A, EFRLHREKBRTRDSREDE, T
X (BEXR) BRSSEFEREARBRRKERREX
EXRARBIERMNEBREM. BE. BFFHER
BERIE.

Fu Yingchun, Executive Secretary-General of the IMTA,
and Wang Jie, president of Asia-Pacific Institute for
Hydrotherapy and Climatotherapy Tourism, led experts to
Qiandongnan, Xifeng, Shigian and other places in Guizhou
Province to investigate hot spring projects.

2022F 7 B, IX (BX) BRESRFEMRIFARL
rKER. BREERHRARBRERADESKHFEKRER
BXRERRARBECEEEPHEREMLMERES
mE, BRNERs ZIFESMERFRNE, BiELHE
REFRETIVSRERRSBUT. BATRHAITEIRL
i, AER (ERRILMERRRFREZIRSITE) HiHl
B,

In July 2022, Wang Jie, president of Asia-Pacific Institute
for Hydrotherapy and Climatotherapy Tourism and Chen
Tiejun, and chairman of Hainan Tourism Investment &
Development Co., LTD., led experts to Tengchong City,
Yunnan Province to investigate the mountain hot spring
wellness projects. Meeting with local government and
enterprise representatives to discuss on how to give full
play to the value of local hot spring resources to promote the
high-quality development of mountain hot spring wellness
tourism industry, and soliciting opinions on the compilation
of "Construction and Rating on International Mountain Hot
Spring Wellness Tourism Destination".

EFRLEIRHEERE (IMTA) RRERET
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2022 M IR ARSREEES DT I EERSIRRERR" “IU
WZAZEE" IR 2R F e RE" “WINLIRERER" .
During the 2022 Asia Mountain Tourism Promotion Conference, the exhibition of

Mountain Life Consumption, intangible culture exhibition and Mountain Art Space
Exhibition were held.
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2022 % 7 B, ERLMRFEABERYIT. BT . BiA BMZ2RE 7 PERN 10 RREL—ESRE 2022 H
EEMRER SR, IR .

In July 2022, IMTA organized more than 10 members from seven countries, including Spain, Russia, Austria, Ecuador etc.,
participated in the 2022 China International Travel Mart to promote the charm of mountain tourism.

2022F 7B 27 B, PREHKLNABEIBKKER—1T
X ImE bRk Ex B S 8P E V. SKER—1THEM
PUMSERTERT BENRENRBLTEEER.

On July 27, 2022, Zhang Jianmin, deputy director of the
Ninth Bureau of the United Front Work Department of
the CPC Central Committee, led a delegation to visit the
headquarters of IMTA. The leaders of the Secretariat
introduced the facilities of the headquarters and the
operation of the Secretariat to Zhang and his team.

2022 F 7 B, #{E5%H CEO &% 2 BATH ) E FRILIHR 2022 12 A 27 H, EfRLHIREKESE —EBRRAASIRMETT. KERAME 138 A= AT
HER RS, XA BLMSEREM T SRR 00 XMW, WO THREIERF TR, BH TARROFLREBIRR 2023 FLIETY., BIGET
PLTEBER, SELERNTHBREWBLEXRRRI T (ERRLtIOBEXBEERE) (IBIER) FHEXEM, RETETHKEE _EESSNNSMA,

NBAT T MBI The second General Assembly of the International Mountain Tourism Alliance was successfully held on
In July 2022, Jin Hui, CEO of Huazhu Group, led a team to December 27, 2022. A total of 138 members from five continents participated in the conference via video.
visit the headquarters of IMTA, accompanied by the leaders During the meeting, the alliance reviewed its work in these five years and proposed development goals for the
of the Secretariat, the team researched the headquarters next four years along with a work plan for 2023. Amendments to the Statute of IMTA and other related matters
facilities and the operation of the secretariat. and had an were also discussed and approved, while new council members and leading figures of the alliance were elected.

exchange and discussion with Mr. Fu Yingchun, Executive
Secretary General and directors of different departments of
the Secretariat.
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2016 FREBRERXI—F, BN MEEIGERFTXPLAVERD, EE N X225
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Dominique de Villepin

Chairman of INTA W, BEBHR, TS AL, BRATE. fEE RS S,
- ST LRSI, FE Bl & TR L I S e . EBR . QU b

o, ERERATEREFNER, BR, HNAZFHBLENARLFRRSEZNEHEERIS MXKASIRE, FHEEEIAR
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2016 has been a decisive year. It has been a time of economic risks, security troubles and environmental challenges, making

restoring common development increasingly urgent. Never before have intercultural connections and cross-border exchanges

been so necessary to restore the conditions of a shared development. In such a context, tourism must be considered a key sector
at the crossroads of openness, growth and dialogue.
Today, both expansion and upgrade of Chinese tourism economy will continue to enhance international standards. The

action led by IMTA will help improve global understanding of major challenges of the economic slowdown, cultural divides and

f climate change. In future, IMTA will promote the exchanges among people from all over the world through tourism, and promote
' the development of the concept of sharing, i.e.sharing economy and sharing development, which is also the concept advocated by

China in global governance.

-~ My conviction is that modern tourism can be the pillar of quality and sustainability. Rural and mountain tourism are
creating ever more interest in a world where people are trying to reconnect with nature. Today,mountain tourism represents
around 20% of the sector with very promising activities. It is my honor to be the chairman of IMTA to witness the great progress
we made to support tourism globally. Because tourism is not only an industry, but more importantly, it is closely related to
human civilization, world peace and common development.

For mountain tourism, the new model we have seen emerged in the tourism industry in the last years made of concentration,
internationalization, and innovation does not constitute in my mind the best answer. On the contrary, we should be looking
for creative local solution and initiative to take into account the specificity of each region and also be able to provide different
services for different group of people and type of tourism. We should take into account the local situations to address this target,
here in culture or health scale there are outdoor sports or family vacations. The variety and diversity of choices will constitute a
helpful advantage. Diversity of choices, quality of infrastructures and high quality services, sustainability of the approach should

be the three pillars of the new mountain policy for the upcoming years.
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EIFRLLtARIE IR B R 2 IR E A Ll " R EM M ERRAR. Bal, LItIEEIRSE
Tt B4 LT PMRISH SRR, BRRNRF—R e, WE/sCIlLitE R
KEEF ML AR RIS @ RIFF 4R R 2 I I A E I B R IRE, E PR LthhkizEx 38 E
BI5%i), ESHHRI “EfRILHIRER, EREL (FPEMNNILHERED B, FRER
BILXNE, IBHAE TR, INFRBAMPEL, (@ 55398, SRR ZRIEMBINIR
M, AENEI LIRS R, WIRELMEDR, LR, LSt LpRAILE HEMNGIE
HEARRIFBESRANRIY, HRIRFEFICinSE RSB EPERENE
PR AR, — P RERERT, — T RELMKE, BERFNEEEMRA EOEE

ML?-% 8], WHRIREEFICInIFE R EMERR LR BEARMNESIE, HEAHRIEIRIK
SERNEEE. HRRE N \
ZFIRERE TR R FTRYTTRR

IMTA is the first international organization centered around "mountain tourism". At

g//ﬂ(/{/ %

Vice Chairman of the People’s
Political Consultative Conference  SNOW line rise, environmental pollution, ecological damage, and frequent debris flows.

present, mountainous areas are facing multiple problems and challenges like climate change,

of China and Chairman of Global  Therefore, it is quite critical to figure out how to use mountain resources and how to develop
Tourism Economy Forum mountain tourism in a sustainable way. For that,IMTA pioneers in establishing the "International
Mountain Tourism Day", proposing to the world to "Guard Our Mountain Home", facilitating
exchanges among famous mountains in the world, so as to make clear of the challenges we face, and to better communicate for
business cooperation. So far, IMTA's actions have drawn extensive attention across the world. In detail, it deserves our upmost
attention to ponder over how to, via innovation, establish a community of shared future for mountain tourism where mountain
resources, economy, cultures and people exist, thrive and prosper together. The collaboration of Global Tourism Economy
Forum and IMTA, both founded in China, one for tourism economy and one for mountain tourism, would witness a sound
foundation and an extensive future for cooperation. Global Tourism Economy Forum is willing to work with IMTA and other

international organizations. We can jointly make more contributions to promoting the global tourism industry.

EFrRILtAREEEZ SESEF M, ARERE. 2IKE— ALK E AN E R
AR, RINE—UWBRERNZHFRKARRE, HEKBTRATIMDFIZE, IIREIIIE
IR RIHRER TS, HER PEMSMNRELSRERRIEHRIRTI,

The International Mountain Tourism Alliance (IMTA) is the first international
organization in the world with its headquarters in Guizhou, initiated by China, and oriented at
mountain tourism. Guizhou will continue to strongly support the development of IMTA. We
hope that IMTA will continue to enhance its influence and popularity, accelerate to become

b 35 a world famous platform to promote the development of mountain tourism, and make positive
1’%\’@“4‘ contributions to the high-quality development of tourism in Guizhou, China and the world.
RHERMEK

Sher %’y/}(

Then Governor of Guizhou Province
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LR R, ERM AR R A NP, S5, ERMS, REB
e, (RIS E, RE KB IS RS RS, STHL R AT
BREOER. BN S AR LRSS, SRS B — S
A, SERNESMIERER RS, BISRE —H 8 BLERIORMAA. %
B RESSTEETE, MERMRBEROKENERZN, it B2l =k
e Yogeteng ML SRR AB A,
Stonding Member of PG Guizhos eI A BB BRI LS, BNGERE N HBE L BIER TS, #
prounca Sommitee Cnief of e kAt ETILSEIRHESSNERAR. BN UL RARSENEHES, 2T
BATFHRESLR. BRAR. RESR, WRAPHANENSE, BENHARSL
BRI R — R Z A, ERRLMARBE BT TAAEUR. BB, FUHE. e, EReE S E
B ZRANE, WENSREREATE. BRI B iR R MBS AR S,

P

BMEZEEZ. EEEK

Guizhou, as a key province of mountain tourism, is also the initiator of IMTA. We have the common desire and expectation
in promoting the development of mountain tourism. We hope to take Guizhou Province as the basis to actively develop the
formulation and certification of mountain tourism standards, the construction of mountain tourism evaluation system, tourism
economic index research and prediction, so as to provide programs of China for the development of mountain tourism industry
and explore world standards. We wish to make use of the rich knowledge, technology, research achievements and product
industry development achievements of IMTA's members in the field of mountain tourism to jointly build a product system of
mountain tourism including mountain products, medical health care tourism, leisure and holiday tourism, so as to turn the
advantages of mountain resources in Guizhou into industrial advantages, economic advantages, and advantages of enriching
the people, and highlight the mountain and local characteristics. We will continue to expand the supply of middle and high-
end diversified tourism products to realize the sustainable and high-quality development of mountain tourism industry. We also
hope to explore the international mountain tourism market with IMTA. Through this important platform, we hope to promote
Guizhou mountain tourism resources and products, especially focusing on the countries and regions along "the Belt and Road",
Japan, South Korea, Europe and the United States and other important tourist markets, to accelerate the internationalization level
and international influence of Guizhou tourism, so that more tourists can share the wonderful and beautiful mountain tourism in
Guizhou.

As a major mountain tourism province and the initiator of IMTA, Guizhou will spare no efforts in creating a sound
environment for development of IMTA. We will efficiently combine IMTA annual conference with the International Mountain
Tourism & Outdoor Sports Conference, Guizhou Tourism Industry Development Conference, and other events, so as to better
attract and serve members of IMTA, and to make IMTA even more reputed and authoritative. The COVID-19, at the same time,
poses a challenge to how IMTA operates. For that, IMTA has pooled intelligence, experience and strength from government
agencies, tourism departments, associations, tourism enterprises, experts and scholars, together to provide leading concepts and

practices for the management of global mountain tourism, and even the prosperity of the world tourism.
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Anid
HERESERAARER
BEE

Lhan 5@/yf«

Then director of the Social
Organization Management
Administration of the Ministry
of Civil Affairs

MEDERRILMIREASE LS (ERLUREES) , BEIARREMIZERRLD
Rk X —ER AR, RMNEZEBREZINEERIIMTRISHIR “—H—K 8
WHEZNIE, ROMREIMERIBENR RIS, RIS NHENERSE, BN
T E=pER, EHETRRMR. EfRLHAREIKBORE, B—HESY, MURE
E—TIMNERARSEETENES, RREPEEEIUEIEN T— T8
FHROEFRRTE, o 1EAEE PRI AR 88 R A RIPILHEDR. (ZALS
BA. (LIRS, SR RAR" IRE, RN, BF L, B RBRMRAERTL
HEERR S BRI E . ATWATERIERS |IME . EEXARIRNEHENEIKAT
REERRNSS5E,

EFfRBREEAENERS 5E, EHRMNERETH RHZF— A LHiET,
ERToRE, FERZFEHIMNZRE, ERHE, TENARSETERMILS,
HENERMSRHESNARTR, TTRESZHNTEESMTELZLE. F(IEH
FEPEIRIANNERREAR, BINEME AT ERNEE, RN ESIEN
B, RHEFEEBRNRE.

From the convening of the International Conference of Mountain Tourism to issuing the Declaration on International

Mountain Tourism, and to initiating and founding IMTA as an international organization, the CPC Guizhou Provincial

Committee and Government have firmly captured the opportunities of reform and opening up, in particular the important

opportunity presented by the "Belt and Road" initiative, and taken advantage of the unique natural resources here in Guizhou

and participated actively in and promoted international cooperation, taken real actions with active efforts, which all have

achieved many results.The establishment of IMTA is a newly emerging force. It marks that a new international organization

locates its headquarters in China and also means that China has a new platform for cooperation and exchange in tourism access

to the world. We hope IMTA will adhere to the purpose of "protecting mountain resources, preserving mountain civilization,

promoting mountain economy and benefiting the mountainous communities", actively make innovations and progress together

and gradually become a promoter of exchange and cooperation in international mountain tourism, a leader of industry standard

setting, an enabler of ecological civilization construction and a participant in global sustainable development.

International organizations are key players in global governance, and play a pivotal role in promoting economic

globalization and boosting economic integration. China is a beneficiary of economic globalization with its development

benefiting from the international community, and more importantly a contributor. China is willing to provide more public goods

and contribute more Chinese wisdom and Chinese experience to the international community. We welcome and support the

establishment of international organizations in China to enable the international community to promote win-win cooperation,

strengthen fair and sound governance and push forward balanced and inclusive development.

i
MEERKERE [
Du (7/&/(//

Then Vice Chairman of CNTA

E PRIt ARIEEX R B £
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BEERLtFEX AR £ R
Shao Qiver

IMTA Secretary—General
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LA A4 AR, B R T, EfRLthEE BETRESIMNEmE, IBRER
. oK, RENZARE—Z, HE BB, HEEkE LR, FEBENE
gFARK, HEEMRILMIEE BAT SEE G (ER0REH, SSIGERBITE RN LI E
RS affNTa, BXEEHERRE, ITEMILHIRER RIARTE, BIEB S
& REVFRIZIE. FrimEFFD A, $TE LRI A RIP T A, LA R R
IR AR R,

Mountain tourism is in the ascendance. Under such background, IMTA comes into being
in Guizhou, China at the right time. Today, the members of IMTA gather together to witness
the establishment of IMTA, jointly discussing the development plan of IMTA and seeking a
better future for IMTA. It is our hope that, through mutual learning and joint development
and following the principles of equality, inclusiveness and cooperation, IMTA will strive
to be a platform for international communication and cooperation on mountain tourism, a
platform for studying the development of mountain tourism and creating more relevant new
theories, new standards and new methods and a platform for protecting mountain tourism and

promoting its healthy and sustainable development.

EFRBREBERHRNTAME, EinikiEARERFL P EERFHRNENS ; EfRd
RENTABERTEBREEENHLRE, EENKELEFNEELNNATINERNE;
EfrBRRIEAIEPNERNE ., BRI BIEAEPEEMAOERRFASR,
K- ERFEEESRN YR BEPORRER. —BELPEERBEHESHIZRES
RURLINEAZ S, (BSAERIBHIEESANEIERT, S5 MBI ERINTNTENH], SCEE
T AFNHZIRE: —R4ASEHIIRER RIEEATATE, HELSMUSIK, =
& "Gefi BRTE RETSHERRR =R P R REERNE
£, BRI PIIT R R, REREFER. P RAMR. PR R RIME
JVESY: N

ML B & R AESRER R, AMISIRFDERFROER, R WAL RRED
KRB, BAAR, REME W —ERENRZR. HEE. s FRROEEERT L
—FMNRRERER. AENRELFRNEXLE, ERMR. BHE. RES. FEMK
MNP EFRNBERRFTNE, RERFLNERS N E, RORELMIRFERERES
TRHRISIZIER, LthiERMITIL B AN AESIHREARNIRIDES, 22 RE
AERIEE AN Z—, FEMRFWAEEE 2 B, LR AMSERS IER.

International organizations has special platform advantage and international tourism
organizations has special influence in tourism industry. International organizations shoulder
important historical responsibilities in the context of the new era, and are an important and
indispensable force for the recovery and reshaping of the global tourism industry. They are

important forces in the governance of the tourism industry.
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As an international tourism organization registered in China, IMTA will continue to play an active role in the global
response to the pandemic. First, based on China’s successful experience in pandemic prevention and control and market recovery,
IMTA advocates that under the premise of the normalization of pandemic prevention and control, all parties negotiate with one
another to form a mutually-recognized safety mechanism for the orderly and gradual realization of market recovery;second,
IMTA will continue to introduce mountain tourism development guides and industry standards, promote the mechanism for
selecting the superior and eliminating the inferior in the industry,and develop towards the goal of establishing a "green, low-
carbon, natural and harmonious" tourism format; third, IMTA will assume the responsibilities assigned to international tourism
organizations by the current era, and make due contributions to global economic recovery, carbon neutrality, poverty alleviation,
and sustainable development by promoting the sustainable development of mountain tourism.

Following the routine of tourism development, we find the growth of people’s demand for tourism consumption and the
sustainable development of the tourism industry are inevitable. I think that in the future, the tourism industry will surely find a new
development path under the comprehensive effect of new changes, new patterns, new systems and new technologies. Therefore, it
is suggested that the tourism industry and relevant parties should study, layout and prepare early. We need to continue to increase
policy support for market players, reflect on the shortcomings and deficiencies of the tourism industry, and give full play to the
engine role of mountain tourism in the post-epidemic tourism recovery. Mountain tourism is a tourism activity that relies on the
mountain nature and cultural ecological environment. It is one of the ideal ways to enjoy a healthy life. In the road of reshaping

the tourism industry, mountain tourism will play a leading role.

BRERMEEEE, HIBRE SFARARN, BRESEZNZ RN, EIRER. B
JFERIIFRAREILX MY X PINEFEE, & —F—BK RBRINBEFEH, XK
P AAT, MFILIX RN EEXE R, %), HERR, e XIRRR. EEFRIK
FELARERF, B4R RE. KREBUME RN AREAEIKE R ST
HIRAIPkER, URIRFEELR R, RERBARM, DSk o=, FHenE a9,
Fal BILHBRRZA R SUEWME. (R & R, BMSUEHRIET W A, (2R
2. BIE. Hm. EffLthioRx BRGSEMERAREFSME, R L2 A=,
A EME R AVHRIZER, T2 A K E R BIRE

9 &4k

E PRI B BB K

Based on the principles of mutual respect, responsibility sharing and win-win cooperation,

IMTA will cooperate with more member organizations, international organizations and
#o %fg[ government departments to carry out global cooperation. Make joint efforts to spread
IMTA Secretary—General mountain culture, promote mutual learning among civilizations, and take the opportunity of
"Belt and Road Initiative" development as the link to do a good job in mountain civilization
interconnection, mutual learning and common development.Second, better rely on mountain
tourism industry and take social responsibility. IMTA will examine the challenges of the
society from the perspective of new globalization, taking sustainable and green development
as the principle, and taking the culture and tourism industry as the starting point to help more
regions eliminate poverty, improve the environment and promote development.
The cultural and tourism industries in mountainous areas promote exchanges among people to
achieve win-win cooperation. IMTA looks forward to working with all of you to jointly build
and share, promote common prosperity, and move forward towards the goal of building a

community with a shared future for mankind.

A

HERMBRIBK
Tan (f/wrda

Vice Governor of Guizhou
Province
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HNROFEHERE SHOERRRFAR. MOBFEANADEERFI, DA
REBR, MRRILHIREAENTF, RN BRI, FERCEMmREZ
Al SRS (R, ERH BRI TERTFMBE, SNEL—FILbRER

AEMEBRRZE. —=ENEEKIER RIEFAED, ERIEEEPRLIRER
HERR, RERKBRIFENEBEMNS, RO BERAERILMIRIERINZLR, fIETEL
AR SR E. RETVE. IMERE, ESRIPIVESEMRVERR, B2 AETTR
FFE0R, IR mARSS KT, AE B AR bR & BIRHEIEICIESH
12185, —RUBAMREEFTEHAERS, EHRTCERLbRER EFRME LR
Bff. REARFRR NS EHmAAEM, EMEMFARSIETS, Bar Wi LT
2R, BFENMIRBE SR, BREN. mEEHESEY, HIERLRERE
RUE. BRME. B8, MEEE, ENITEILHREE e aHEE", ERARNDER
O E INZEER, B AT AR AR . = RUARTFHIRFR RS I o Eds, HERERRLL
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We sincerely hope that more international tourism organizations and tourism
enterprises in the world will join hands to actively respond to the challenges of the new
pandemic. We hope that the cooperation on international tourism can be continuously
deepened in various forms and different levels. We also hope that they can nurture
opportunities in crisis, open new looks in changing situations, and strive to blaze a trail
for high-quality development of mountain tourism. The first is to take the reshaping
of the tourism development pattern as the mission, and promote the establishment and
improvement of the international mountain tourism standard system. By leveraging the
intelligence advantages and drawing on the successful experience of mountain tourism
in developed countries, we hope that the alliance can formulate and improve a series
of international standard systems, such as mountain tourism service standards, safety
standards, environmental standards, and ecological protection standards. This will promote
the scientific and standardized development of tourism resources, improve the quality of
tourism products and services, and provide theoretical and practical guidance for alliance
members and the development of the world’s mountain tourism industry. The second
is to take the promotion of the tourism economy recovery as the mission and deepen
the exchanges and cooperation of international mountain tourism capital and resource
projects. I hope that all parties can uphold the spirits of openness, cooperation and mutual
benefit, and integrate upstream and downstream resources in the industrial chain via the
platform of international tourism organizations. I hope they can jointly hold mountain
tourism summits,investment promotions, brand marketing and other activities to promote
the financing integration, resource circulation, information communication, and project
exchange of international mountain tourism. They should focus on building a "community
of shared future" for mountain tourism, and work together to create a more prosperous and
sustainable future for the tourism industry. Third, enhancing the leading power of tourism
development to promote the innovative development of the International Mountain Tourism

Alliance and international organizations.

72

%
=il
ﬁj\
%
1)
B
=
@)
3
_'
B3
o
@)
>
N




S
&b
§j\
2
oy
B
=
D

J
_'
2

(@]

(@)
=~
N

I A' AT BRI (MTA) REERET

The Development Special Issue of International Mountain Tourism Alliance (IMTA)

73

W
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Ha Zéw(aw/wy

Then Vice Governor of Guizhou
Province
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ﬁﬁél/} T fetﬁné‘:ﬁ '}X
PM&? r% Jé/«—f/@//

Secretary—General of Global
Tourism Economy Forum

BRERR. MERRE. ZFERREREIMNKELSER BN —FODEZE. MK
NAESHESERERMNERNKS, ETSEZIMNEBNRER, TR BEMS, HAT
FES. BBREEE WA TBRENSEMN, BSER. (£ 17, 5. B XA ER, &
BRI A SR B A AL AE TS, Bl K WAISKER R S =W A AT RS, F 6l
B, ZUSHERR TRl +, iR + 4R8Ikl + BB IR + 28R, kil + X5,

High quality, integrated and green development is a necessary path for the future
development of tourism in Guizhou. The ecological regional characteristics of tourism
in Guizhou is the "base color" of Guizhou's development, ecology is the "base plate" of
Guizhou’s provincial situations. In terms of the development of any industry, we must
preserve the ecosystem. I desire to invite more tourism projects to Guizhou, centering on the
six elements of eating, living, traveling, sightseeing, shopping and entertainment, forming
tourism industry clusters. Leading enterprises will integrate, drive and demonstrate the
industrial ecology, and develop "tourism+", i.e.tourism + sports, tourism + education, tourism

+ rural revitalization, tourism + culture and so on.

SREANFEMAITEIEL R, EIKIENEEkE. MR LESEXHMRIR
BT ILAOFR R ER R, FREMOFEDMEESR XX 2H, Bl 1aLksgiES 0
—, ERZREERM, ELRKXTBEIRMEANKET mIVERAME D, RRIMEMF
HWXERE RS, RESFEREFLEBINXBREE. F 8 My eLiMe
HBAREMOEINE R, NS 5F000R. EWMNRE. FENHRR. MTH
WR. K= RERORE ERANETREN . BRFRNTEUELES, FTAERE
EEIFNZEZMNARER IR, IR R S aE RN SIRT™,

Here, we will focus on two important areas in the development of tourism, namely
wellness and sports, the nature of which are intrinsically conducive to the sustainable
developments of mountain destinations. Wellness tourism, long rooted in the tradition and
culture of Asia , is the concept of body, mind and spirit connections. Services related to
wellbeing already formed and are an important part of the tourism product range in many
destinations. Many countries have now identified health and wellness tourism as a key
strategy for development.

We see here a list of top eight attributes that are fundamental to a successful wellness

destination, i.e, fresh air, clean water sources, beautiful scenery, abundant resources, peaceful

environment, safe and healthy diet, traditional healthcare methods. Natural resources and environment and traditions make

up the perfect trinity as tourists are not only driven by health motivations but also cultural aspirations. Setting off on wellness

trips to experience and learn about traditions and heritage.

& A
BT L R B AT
Fa %y/aé«/{

IMTA Executive Secretary—General
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H—ME, ENETAHRENHE, ENEFAHMINGEE, ETRAEFLNMHE, ERE
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The natural and human ecological system of mountains have been providing countless
resources for the tourism inspiring new lifestyles, production methods and consumption

patterns. Global tourism has been increasingly depending on mountain tourism, a new focal

point that attracts the greatest attention in the history of the tourism industry as well as a

new engine that will definitely generate inexhaustible momentum. From another perspective, however, the natural and human

ecological system of mountains, including natural and cultural heritages, are fragile, unable to withstand any damage from

improper decision-making, improper planning, improper development, or any wrong behavior. Managers and practitioners of the

mountain tourism must shoulder responsibilities to work out solutions to the many ecological problems we are facing. Therefore,

it is a significant task for IMTA to figure out how to drive the progress of mountain tourism in a scientific, orderly way, and at

the same time, spread the "green benefits" to more people while pumping "green momentum" to the mountain tourism.

25048 - 545
HRRERKRTWESES
(WTTC) BREFERENTE

Jubla Sinpson

President and CEO of the World
Travel & Tourism Council(WTTC)

SMEREARBMNZ TN EARNER R Z—. BNFERRNETINERES
HAVRAETT AR B RO HIS SBIAER2M0 . B SIRFFE XS EMENLIZE HEH L
TEEREE., ZREESESERE LXK R ERESURET. HTUAEFRIRE
£, G @FNIHFENRFENNTX,

Climate change is one of the greatest global challenges of our time and urgent action
is required to avoid devastating effects on livelihoods, our destinations. We have launched
a "Net Zero Roadmap", together with Accenture and the UN Environment Programme. The
Roadmap includes key milestones and climate targets for each travel and tourism industry.
Together we can build destinations and communities that are safe, green, inclusive and

sustainable.
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HEFNMLUR, HROFIEETSERLR, AANMEREFERNEES|
Z. EEERRIERTESEE, MIMESRIMNE, ZEBWAKA TESNNIRME
S, EcE & REIREE Ak, FeRBILEA1LE TR, EmTE, MMAEESH
MEEMIIR, BN, EREZT, BEERNEZRFWFERE, BRIz
FRMAMA, AFRR AR RIRHEFENEE. BTPIENEE, MAEEEERMM
X, BEES TR, EER T, ESNRITER, 22250, BFHERFIAE
EESEHILNEE,

EFRILAREER R 2017 FAILLASE, EREIKILMHRE, AHEPR LI A

BEETRIFNTS, HRREAZREER LR B EROFRTENEE N
HRIRHEHLI (UNWTO)

HATEE NIRRT AL & BIEL T B RN wR.
Zé“ féa”éw(// Over the 50 years, tourism has developed rapidly in the world and become an important

O global economic engine. However, rapid development has brought along a lot of problems,

Tourism Organization(UNWTO) such as worsening environmental pollution and excessive commercialization that have

destroyed traditional looks and ecology to confront tourism with huge challenges. Because of

the COVID-19 outbreak, we cool down, face up to problems and have more opportunities to

reach consensus. Amid the pandemic, we have been compelled to reshape ideas of tourism, promoted the extensive development

and use of new technologies, and created new driving forces for the permanent development of world tourism. We are delighted

to see that some countries and regions have achieved positive results in this respect. In the special period, it is particularly
important to discuss and share more to jointly promote the recovery of tourism.

Since its founding in 2017, IMTA has built a good platform for the development of global mountain tourism. UNWTO has

worked closely with IMTA in recent years to promote the sustainability of mountain tourism.

HAVE 17 AR REBT, RHBKSEMARN, AEERBIXMEES LM
X 17 A 4R RBT. PATA SFEHAENSLINX 17 IEMRMMHE I SFHAE=H
EEP—DENENEEFRNERFAF RIS, BAIFEEMAIRIEE 17 A
FEUR BT, B “BEUSEIBER . A TESELNEREEIFEEEENERE
1, BMDTHITEZHGTE,

We have 17 sustainable development goals. United nations gave a challenge to all of us

and all the nations are working together to achieve these 17 sustainable development goals.

Well, we PATA have identified one that we want to focus our attention on every year. They

.E,) ﬁﬁ ° % are all available and we are contributing to many of them. What we really need to focus
TR ENS (PATA) CEO on is number 17, partnership for the goal. The only way we're going to achieve success in

making our tourism industry more sustainable and more responsible is by working together
Mario /ﬂw{y in partnership.

CEO of Pacific Asia Travel
Association (PATA)
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Former Director of the

Guizhou Tourism Development
Department
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Sun Hanvie

Then Director of Guizhou

Provincial Department of
Culture and Tourism
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In the era of agricultural civilization, the plains held a distinct advantage for
development; during the age of industrial civilization, coastal regions became the epitome
of progress; and in the era of ecological civilization, mountains emerge as the pinnacle of
advancement. "When ecology thrives, so does civilization." Humanity traverses through
the laws of history, which is a profoundly sacred process and a progress of civilization that
transcends imperfections. Mountainous areas possess a universal characteristic—they are
mainly in economically underdeveloped areas. However, they also serve as humanity's
sanctuary for return and form the foundation for future ecological advancements. The
profound logic inherent in mankind's historical journey presents mountains with an
opportunity akin to gold or silver mountains because they boast crystal-clear waters
and verdant landscapes, and an embodiment of pride in shaping a new epoch in human

civilization.

MEEIRNRE, ILANENENESRKE. £nfRR. £ERE. LhFEEESNE
FRAS REMRME. BFRESHERRBASONE, BISMESRARS A LR
FIH, EM T ISARIHEIS M. SR L AN RIRAR., 05, LthEFEM
NERER GEXANEENE, NERESBREENIBEANERRFR.

The impact of COVID-19 has made people pay more attention to ecological safety, life
health and quality of life. Relying on its landscape aesthetic form, scientific research value,
healthy ecological environment and profound cultural precipitation, the mountain park
provides support for life through a variety of ecosystem services, creating a long regional
culture, colorful local customs and healthy tourism experience. Nowadays, mountain tourism
has become an important force to connect the world and communicate civilization, and plays

an irreplaceable role in global ecological construction.
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Litth, EAXTARMBERMEIR—T 89454, IR RIS, &
FEEEST LA, A TERAIFERRER, WREELEILMIRE LI E A
g, AIMARNTHEREZNH SRR, LA T, R, MBtheESAB AL E it
&N SURAIMENZN , KEERARSARNH B WA A E BN, KEABRIAG
SEARBALES, LA KBRADTESILERR TS ERIMNMUHER), M
MEENNRFEMRE, ST el RFHRBNRFIEII, MRl RS HhEeg
BENSLMEE, EHIZIERR. T REAHNmEFELE, MBS AHRENS.
BEAAMN 1600 HIEIMNUEERDTE, ENEAF. EE. EENKFHEERET,
BB R ERBZ MRS B SEAREENHAA, BRERAEZSHNHEA
EIRIMRE, TAYCRIRINIEE 2 PR,

Mountains, because of their unique characteristics for humans and the natural

BHRDET - b FiAes]
ERFLIBROS RIS, B3R
IRAREETB K

Francesco /[/‘a/(aa/&//

environment, occupy a supreme position in the transformation process of modern tourism
IMTA Council Member,Honorary
Secretary—General of World Tourism
Organization (UNWTO)

and contribute to the formation of sustainable development models. If mountain tourism
can be made more sustainable, it can bring us more social resources, such as jobs and
positions, and also help people better adapt to climate and environmental changes. It is
generally accepted among the UN System organizations and the Bretton Woods institutions that long-term strategies have to
be combined with short-term tactics. Tourism public policies have to be driven in partnership with the private sector. Tourism
enterprises management has to become more agile. Thanks to increased innovation, digitalization and better training, the
capacity to respond to shocks can be enhanced. Diversification and flexibility should prevail in the choice of the markets, the
promotion strategy, and the selection of the products offered.

Every year there are around 16 million foreign tourists coming to China, but that is far less than the number of Italy, France
or the United States. We also expect China gradually improve its status as a tourist destination, and hope that more Chinese

people will travel abroad while many foreign tourists visit China.

MR ERBERRNTS, BELUMKAL, REE, FEEE. SXAREM. ML
AR FIZA ZEL, BE. &R R RIE)SE£ESH, BEF-ROE, R
EFER, NRIOETZ@GITRENNEFS, RER M ASRGESENRS, ThEES
ol HiHARE EMEL, RIERN, SMERARMZLEECHNE, AL, T8 5
WET. BT, EERIRIRE HRBRY, R SERALD ROSEFZE, M
PSRRI F ERIEBI IR BER . IR EPRLLHARN 3% B RIR R 3T “E PR F L 25 S Al
ZWERRE", MEHHRBE ZIUF T ENEMIEMR B IR RPN, 6l
FERR., RATRER ARSI LRI SRR IF S EBEHA L.
gﬁ;mﬂﬁﬁ(mn@ Bt ERRR T RER IR RO — M ASE, IEELMREE AL BHRTRAN
ﬁ%%fﬁ%%%ﬁé&? B, AERMINERADETRSERNZN | R TERNZREENS, MAER

WHEIEHRIE, SNENTRSEEHMIVERN, BEREH. HLESERBS | FEE
HERBRIA TR, NEEALEMHBEANTER.

Clhen lpﬂy

Vice President of International Tourism recovery needs policy support and joint efforts from all parties, such as local
Folk Art Organization, Dean of
the Cultural Heritage and Creative
Property Research Institute of

Jinan University

governments, investors, tourism managers, scenic spots, employees, craftsmen, retail,
homestay, catering, business design, vocational training and others. It also needs product

innovation, service upgrading, and the improvement of tourism crafts design ability, etc.
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Only through cooperation and solidarity of the whole social group can the exhausted global tourism market be repaired. In the
epidemic era, various international organizations should give full play to their advantages, unity, mutual assistance, exchanges,
complementary advantages, to help the global tourism economy recover, to actively protect and inherit the precious cultural
heritage resources of humanity, and to assist tourism revitalization through high-tech means. I propose that IMTA establish
the "International Handicraft Inheritance and Innovation Professional Committee" as soon as possible, so as to promote the
protection, exchange, innovation and development of more intangible cultural heritage resources mainly based on handicrafts in
the world. This may be a very important humanistic core for future global mountain tourism or the global tourism.

The establishment of IMTA is a major event in the world tourism industry, which has greatly helped the development of
mountain tourism in various countries. In these five years, it has not only shared many valuable experiences for members and
promoted cross-border exchange and cooperation opportunities, but also made efforts to organize many fruitful activities during
the difficult epidemic period, benefiting all parties. I hope that in the future, we can lead this tourism business which shares the

gifts of nature and make greater contributions to benefit the mankind.

RISERNEINRZIIANRE, ASERZaaHER, HNRBNETXREIR, #
NEBESRERRE, HMNHYINEHRE, ERRIREMERIEN, PEARKNEAS
EMEERZARRSEH—E, WFEH, FTHEE, HERRLIBE R RIPX A4
BRIV, HEIASBEAMNERAE, WEDYAIERHIKEmHEIER,

The epidemic has made us realize more deeply that man and nature are a community
with a shared future. We should promote ecological progress, green and high-quality
development and harmonious coexistence of all things to increase the driving force for
5&&_?_ building a beautiful world. Chinese National Committee for Man and Biosphere Program
RERSEEIRK. [t is willing to work with all participants to find the paths for the sustainable development of
FEASENEERZREERE

mountain-type reserves, promote the harmonious coexistence of man and nature and build a

harmonious life community on earth.

Lhang Yaping

Vice-President, academician of the
Chinese Academy of Sciences (CAS)
and President of the Chinese National
Committee for Man and the Biosphere
Programme, UNESCO

BREENARERRIGE, BILEIE R AR — N E— L el BiR, XAl
ZERERABRXN, SHH TS ESS TN LtENESKEERRAEE
LRI R R, LUK R A SR RIRFANE SR BT R, BN B AR
HEFRMB AR LRI RS B I B AR B REEMA Sk —.

The UN's Sustainable Development Agenda suggests that we can study mountain

tourism to set some testable targets that are meaningful for sustainable development. The

business guidelines under the general policy should be the integration of mountain tourism

ﬁ%ﬁ,/}% and ecotourism and focus on the development of mountain recreation tourism. We should
\ N transform and upgrade mountain tourism to sustainable tourism and ecotourism. Forest
R EARIFER AR EE . . .
bathing and mountain forest recreation adapted to the needs of all people can become one of
Zéa/g/z /\75(&@/(/ the flagship and leading products for transformation and upgrading.

Former President of the International
Union for Conservation of Nature
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BREIEE. REKRBENS
RRAEBIESK

/{/&/’ A%a w

IMTA Council Member,
President of the Leisure and

Vacation Branch of the China
Tourism Association

LI AR R AOIRAE T F . I EREF
PUENE. TR, TP, REFT I BEHsk iz,
BTN, MIKALIXRR, A, EGEMILIHMTE
FATLERE MM, EEEREMIRNG, LXK,
BWAEREKRE, FEZAE, FEEILMIRENT
t, TeEIEILM R R AR TV 1L, XA Z R I
B, eI, R mB AR TAR, HDE
MRe, RSMINE.

The poverty alleviation through mountain tourism
is rooted in openness. Tourism is the earliest open
measure, means, and gateway. Only openness can
bring about markets and poverty alleviation. Therefore,
comprehensive promotion and moderate improvement of
infrastructure are necessary for complex mountainous
areas. In mountainous areas, it is recommended not
to build roads or buildings, not to urbanize mountain
tourism, and not to simply industrialize mountain
tourism. This requires strengthening externalities,
creating driving forces, forming a market system and
division of labor system, reducing vicious competition,

and increasing added value.

5515 - &%
B - e

BIRREEEEA(E

Mathendra Bakadu /)a/mﬁ/f

Nepalese Ambassador to
China

MEfRRIERE TEE, TERRARPEREDAE.
8. BEMBAREMIRNE S BN ERENZEER, £
tERZIEEAE, BUSEZENERKEBEAFEEE, X
FUEEFBRA (87, HEAHFHEMN 2RI
. ‘—HF B ENEREENSFEN—TRFTEH, A8
5 —HEENIUREREEARKRER, MTE
BAXEEZBRHELRIFERFR, “RELFHZE N HF
244872 B R EANIR A R BRI MR IRE I, =X
B “—Hm—BENEMEF R, THRENSEIREHE
BUSERSEA,

The COVID-19 pandemic has highlighted the acute
deficiencies and wide disparities in health and information,
communication and technology infrastructures, especially
in developing countries. The importance of building
connectivity linkages among countries for not only unleashing
the potentials of cooperation but also for jointly combating
common global challenges has been quite visible during the
pandemic. The Belt and Road Initiative is a good example of
promoting mutually beneficial co-operation. I believe that
BRI can play an instrumental role in addressing these gaps
in connecting people around the world. The initiatives in
building both hard and soft infrastructures, such as through
the Health Silk Road and the Digital Silk Road schemes, are
examples regarding how BRI can be leveraged for mutual

gains, especially for combating common global threats.

BXERIEE | APEIREFAR
55N

D Bie

IMTA Council Member,

President of China Tourism
Academy (CTA)

W ATERE E PR L AROE IR B AR, HNRE——8
AR, MTERZENEE RNEHRZEEE, XTRAE
AB7T. BIEIEMRILREFKEERBTANICIZRIN, iE
ARRE—TNHENTFE ELAXTIRRBAER IR, HA7ME—
PHESRP. SXASHEEEEN LM, TE-TAHER
R BILL I AR ONE, B8 IX LI R AL, MIHRVIE B, AN
CEAEAFERRNTERE, BEATEMRARNE .
WHEXLEF, EFRILAREER BERHEILREFRIR, EHE 1Lk
W, IR RFEAORA L AR AL S SR eIFT A E, M
TREFBRBNIE, FESFNERLE. EREFMERHH
FIEIRESHE, HNIRL L RER TIFBIFARIHIER.

Before IMTA was founded, two countries or different
organizations could only talk one-on-one, which was time-
consuming. Now the regular forum meetings of IMTA provide a
common platform for everyone to discuss issues to form a consensus,
and let us know that only when we protect the eco-system and respect
the cultural diversity will we have a sustainable mountain tourism. I
believe that all these ideas, market cultivation, standards setting, and
the sustainable development system are attributed to international
organizations.

In the past few years, IMTA has done fruitful work in promoting
mountain tourism awareness, cultivating mountain tourism
market, expanding mountain tourism exchanges and innovating
the commercial activities and products of mountain tourism. In
particular, social activities such as annual theme forums, theme
days and the released data reports have played very positive roles in

promoting the development of our tourism industry.
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EfrL iR ENM SRR, BRAER
RBEREK. A ARIREHK

Kostistar Vondraska

Member representative of IMTA,former Director—
General of Tourism Board and former Minister
of the Ministry of Local Development of Czech
Republic

il 2 BRMIMNGER, ERANER
EHF—TER, MAFRLOETRA. K
PMZAREHEABNXTER, ZIMEE X
—HER TR TEREE HANNBENE
kg, il g RESSHABTRIPER.
RIPXMWELS. FIBXLEEMRELMENT
HIPHSRE, QEMWAE, 1RSI
BWARFMAT R0 E RS CEEIKIER
[t

Tourism is sometimes described as an
inside-out sport because people are spending
money to a country without having exporting
anything. Also, billions of dollars are spent
every year in this country to spread out the
nation brand all over the world. Important
issues also include preserving nature and
resources. And I think the goal behind all these
practical goals is meeting the social peace
through providing jobs and extending work
experience from professionals from all over the

world.
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E
EfRpiE R L. JERA
SR F BRI R S A&
DEE

Fellow of the International
Academy for the Study of
Tourism; Director of Center
for Recreation and Tourism
Research (CRTR), Peking
University

% &3

BN e BE/RHR A ERiER R
BERE

¢e{{a Wi f«ya‘s’a

President of Batur UNESCO Global
Geopark Tourism Development Bureau,
Indonesia

BEMNEEPERERANZRSZIN—1 8, WHIHMBIRER, XEPENES
REEEPHOM TS, BT EENRXBMENRDIIRETR, ILEREBTESH
BFEXHER, R NERT @R, ZIELM. IINRXXARTHITEL, BENE
RIRLD, TR — DI B ERAEE, LEa0i p] DA —LE LAY B9 7= 08 S, FEROME
REBFEESE, IMNBERSECUNHE, ARINNEE., ETEROBFERIE
mEIE LY, Mz ‘BRI, XFR” “BBEHKE W, XESILRIL, X “2WLRIL”
FEEIUNENXRENER .

Guizhou is the province with the largest number of traditional villages in China and
the other is Jiangnan Hills. Inconvenient traffic and less external influence in mountains in
turn have preserved many cultural legacies well which can further be adjusted as vacation
products. Therefore, our goal is to vitalize the cultural heritage in mountain villages as a
"vacation experience". For example, you can do some heritage hotels in mountain villages,
there are many castle hotels in Europe, Guizhou also has many similar ancient castles, such
as Tunpu in Anshun. I think governments of all countries need to lean from Switzerland, to
"balance protection and development", and to put the conviction that "lucid water and lush
mountains are invaluable assets" into practice. In other words, we should turn the village

culture into vacation products.

BPABMI AR AT, HNEE/RKEEHRSCARE R M LE AL A
ERINTHZELMBNMARA, TR BNKIRERMREA (EHEELIFEE
®) ; ORZAEMRAERBRA, EATEMERNER . XA TFHRE, EEE
/REQLLER, ZRMR, B VRSB RS AR T EYREER R,
Every single person has the responsibility towards the environment. We (Batur
UNESCO Global Geopark) add on to the technology that we have. We do have solar panel
which is very common here in China. Secondly, we are in the stage of implementing

biomass electricity generator. That will help to deal with the rubbish. Being in the forest

and the mountain, we do have quite a number of those branches, broken branches.
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BHRKRBERRTLNS
(NATTA) BIERE

ﬁaéy«t fa/‘a/a/)(

Vice President of the Nepal
Association of Tour&Travel
Agents(NATTA)
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Serge Moenp

official of the French Sports
Ministry, Mountain Tourism Expert
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AR ARIEAILE, BOIANESEPNZHE, 1B)IS AR VEN, Fia0, I
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For the mountain area, the first thing I think we need is the education. We need to give
them training. And for example, we are now in Nepal, a very popular, you know, home stay

in the mountain. And there, home stay people now didn't really know better how to clean and

keep the environment clean and how to keep the mountain clean and this needs to be trained.

HIEANRC LIRS, HNDARZHEI BRI INEE). ENZRE A RER
7, BERRIE, MEHBRERIEN. KERZTAHES, 8DABAIMEXESAM
WEHME, RUBEC, SHACHER, K7 "B IS RIELE

thE, SESEEMAREREWAILL, SR ERZHILMXE (£XLEREE
IRFEHBEIRRRY 30%) , TERJHFELNE o B RAEE. LIRSt RRGTR R
SEARLHT, Lt RFZERRMNE LR, LENRIFPERAZRNFE. ENERE
BE., X T FREMBEH NN, BEWE, HITNTEATENME, B ENNE
HMAENMEERNREANE, °TATTRFLHEY)FEENFER. EFR LR EEN R
REERRANERDZMMBNROBE. BEPRLMAREEBLIIAR, BB
HEINERNELEE. FIRZEBERENIIGE, IINILRFERE T EH RN
IE.

When talking about mountain tourism, we inevitably talk about nature and outdoor

sports. They are decisive components, even symbols, drawing increasing attention. Nature is

a big stage, where people freely make stories, discover themselves, find their own holy grail, and reach their own Everest.

China, with many of the most beautiful mountains in the world, is closely connected with many mountain regions in the

world in terms of sustainable tourism (mountain area accounts for 30% of the global land area). Mountains are indeed a powerful

lever for local social and economic development. Mountain areas are also the test ground for many major issues, such as the

need to protect natural resources and the adaption for global warming. In this era of seeking a more harmonious society, we

respect the environment. What we're doing in nature can open up a new road urgently needed by mountains through watching its

performance and feedback.The International Mountain Tourism Alliance has become the central role of sharing and coordination

of these major issues internationally. Since the establishment of IMTA, I have been a loyal expert and speaker of the alliance. I

have always been a firm supporter of its think tank, providing balanced plans and projects for predicting the future of mountains.
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Zéa/y Shanin

President of OCT Tourism
Investment &Management
Co.LTD

i3t 2R —HFRIARAE B A9, 1L XETTR, L
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e S G S, MOF IR R, B SR
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Mountains are different tourist destinations,
with infinite scenery, excellent ecology, rich cultural
heritage, universality,richness and symbolism.
However, there are some difficulties and pain
points in the exploitation of mountain tourism at
present, such as the restriction policy is "lack of
resilience", the land index is "lack of leeway", the
mountain residents are "lack of boundaries", the
format construction is "lack of innovation", and the
return on investment is "lack of rhythm". Therefore,
to promote the development of mountain tourism, it
is necessary to improve traffic facilities, gradually
change vacation policies, evolve social cognition, and
attract tourists with the progress of new products.
We should do a good job in developing mountain
tourism and help promote the sound development of

the "internal cycle" of tourism.

& - 1L
EZEREREIWNE (RVIA) 2
BFBERIITE
Crag A Nirby

President & CEO of the
Recreation Vehicle Industry
Association (RVIA)

EENEETUAEISEMFFRE TIRANE KR, HEAE!
LRNHER, BERERPINERNEEREE, EANIES
H, BEEERANBNNDAE, AETUEEET A INIRE wifi £
T, mRFIMEFFEEEMWEENEZR. R E
RREETUNORBEENAF, BERFNEELSFIEREX,
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FERBERHE, BWMFE IMTA BT KEH SBE, #—
I AR R EIRETE LU X RSB X E RS,

The RV industry in North America has witnessed phenomenal
growth in the past two years with record shipments. The pandemic
has caused many people to reassess their life and many have decided
they want to pursue a more active, healthy outdoor lifestyle. And as
we know, RVs create an excellent basecamp for pursuing outdoor
adventures. With many people having the ability to work remotely,
RVs are becoming mobile offices where people can work anywhere
with a WIFI connection, and remote learning has also been a driver
in RV purchases. IMTA is an excellent partner for the RV industry
as RV traveling and camping are all about the great outdoors
mountains, forests, waterways, scenic byways and other natural
wonders. The healthy RV lifestyle helps bring outdoor enthusiasts
back to nature.

I still recall our good conversation about IMTA and its efforts
in promoting mountain tourism. I'm glad to see that IMTA has made
significant progress in its objective to bring attention to tourism
development in the mountainous regions in the world. I sincerely
hope IMTA will be able to expand its outreach further encourage
people to explore the wondrous nature and cultural heritage of all

the world's mountain regions.

e R

BARBARDEER

Satosh/ fato

President of Speleological
Society of Japan

KFhciPR7\FrE IR —LLE: BTFE5FREX
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IR EESEME R, BAEENFIRE T RARER
RESNINEENZMN, FESEFT—LEIFEARBIA
RNFE R —DIRIR, —ERIZMEAZRIR T EXTEN
BN, BANE I K RS SRR —LE
RiBtE AR EEDUENRM, FR— TR AL
FRMTSARRE, REHREFINETFTHBRAEE

About typical problems in show caves: If the
show cave closed for economic reasons, the cave will
be devastated more than if it was not developed or
continued. Because of decayed facilities that have been
left, people could break into illegally due to easier
access. Surface facility problems affecting caves. Such as
depending on the location of the facility and the parking,
the cave underground water system may be affected.

Creating a new entrance will affect the air circulation.

And these can dry the cave and destroy its ecosystem.
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Cartos Fnto

Chairman of the European
Association of Elected
Representatives from Mountain
Regions

st 2 EUE L. BB RE. THERZA R DA R H#E#
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SHAMEHAIEL, UERENRREBZH24. LK
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W RR. BNFERTABLBEZENER, UEAE
MEZRS BN R BITRRILHIRE, SRS Tl
fiifz, —E R LRAGA— B IEAFF LRI FRIAT
KRB,

The mountain tourism is an important driving force
for creating decent jobs, increasing income, eliminating
poverty and promoting fairness and sustainable
development. What can we do to help the development of
this region? I think that even the smallest mountainous
region should consider basing itself on the local yet with
a global perspective. We should not just deal with some
local consumers, but also formulate a strategy to assess
the challenges experienced by the world and the future
development trend. Mountain tourism should be a mix of
land and people, and the latter should be the core and the
soul of the land. The characteristics of different mountains
and different countries should be seen. When we develop
mountain tourism and encourage diversified mountain
tourism, we must think of these points to further develop

the sustainable mountain tourism.
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The five-year's development is magnificent and inspiring. In these five years, with the concern of all society sectors and
the full support of colleagues at home and abroad, IMTA has forged ahead, constantly improved the platform construction, and
achieved many exciting development results in a practical and innovative way. The development of the alliance has been rising
to a new level and its internationalization, marketization and professionalization have been widely recognized by the industry at
home and abroad.

The National Tourism Administration, as the regulatory department in the country where IMTA was registered and located,
have promised to support the construction and development of the alliance, giving IMTA great confidence. The leaders of
Guizhou Province pay close attention to the alliance and promoted its development. The tourism, business and member units at
home and abroad continue to support IMTA to push forward various undertakings.

Since its establishment, IMTA has received strong support from relevant organizations and units such as the World Tourism
Organization, the World Tourism Union, the World Tourism Cities Federation, the World Tourism Economic Forum, the
Globalization Think Tank, Guizhou Provincial Party Committee and Government, Guizhou Provincial Department of Culture
and Tourism, Guizhou Provincial Foreign Affairs Office, and Guizhou Provincial Department of Science and Technology etc. It
has received attention and support from many leaders, experts, and scholars both domestically and internationally, thus we can
gather our strength to participate in the construction of the global tourism governance system and mountain tourism operation
system, continuously raise people's awareness of protecting mountain ecology and inheriting mountain civilization, promote
high-quality and sustainable development of mountain tourism in Guizhou, China, and the world, and strive to write a new
chapter in the development of mountain tourism and sports in the world.

"With the past behind and the future ahead,we can hear the sound of the new era." In accordance with the goal of "becoming
an international organization model with international concept, standards and efficiency as soon as possible" and "building
IMTA into a famous platform to promote mountain tourism in the world", the alliance will continue to create a new future for
mountain tourism, and strive to make more contributions to the sustainable development of mountain tourism of Guizhou, China
and the world.

BEFRALTEHIE
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On August 15, 2017, the International Mountain
Tourism Alliance was established in Guizhou. Since
its establishment, the alliance has made many positive
attempts and beneficial explorations to promote the
development of international mountain tourism,
and has taken a solid step in the construction and
development of itself.

—— Wei Hongtao, former Member of the Leading
Party Group of the China Ministry of Culture and
Tourism, 2018 International Mountain Tourism
Alliance Beijing Forum
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Hoping that IMTA would continue to uphold the
"objectivity, innovation, openness and tolerance"
principles, make steady progress and assume
the responsibilities and missions of "protecting
mountain resources, preserving mountain
civilization, and promoting mountain economy
to the benefit of the people living in mountainous
regions", to make new contribution to the global
mountain tourism development.

——Li Jiangang, then Deputy Director General of
Bureau of International Exchanges and Cooperation
of Ministry of Culture and Tourism, the Opening
Ceremony and Theme Forum of 2018 IMTA Annual
Conference
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At present, the world tourism industry is facing many
challenges and an effective international coordination
mechanism is urgently needed. In this context, the
unique role of non-governmental international tourism
organizations is increasingly being paid attention. The
World Tourism Alliance and the International Mountain
Tourism Alliance, as non-governmental international
tourism organizations, share the same vision for the
development of the world tourism industry, and both
are making active efforts for the world tourism industry
based on their own characteristics.

Duan Qiang, the Chairman of the World Tourism
Alliance, 2018 International Mountain Tourism Alliance
Beijing Forum

(| PR LIt ficins BX B2 RO BRI AE (R SR LIS R R 0 T
RIETEETHER. KK, RN HKE = RE#
—ZRMNS IMTA B EE S 1F, 453 2 ML DG 5]
BRI R . R EE D ZMIREF R RE A E R
BIEILE, NEILEMLF. ENEE. BIMEROER
R S L AR AR DT .

— RIS SR PIK

8 2018"EFRILMtARNFEX BEFER"EEF

International Mountain Tourism Alliance claims the first
international organization dedicated to promoting the
development of mountain tourism in the world. In days
to come, WTCF hopes to further deepen the strategic
cooperation with IMTA, particularly in research on
forefront issues, information and data sharing and product
development in tourism industry, to actively contribute to a
fairer, more inclusive and convenient global tourism.

Yan Han, Deputy Secretary-General of WTCF, the
Opening Ceremony and Theme Forum of 2018 IMTA
Annual Conference
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Nepal is willing to strengthen mountain tourism

I hope IMTA will encourage more entrepreneurs to ; 2 ) ) i
- 28 & : g cooperation with China, especially Guizhou.
join the competition in the field of mountain tourism, ) )

I suggest that the two sides should strive to

to show their passion and ingenuity, to create more i ol q )
and better jobs, and to help local people improve their PIEmEe (0e lamndh Gff S rewiss ant fomm s
exchanges.

livelihood. ) )
Cui Fugen, Senior official of the World Tourism Deepak. [y el CIEQ of NTB.’ b
the Launching Ceremony of International

Organization, 2018 International Mountain Tourism ] : ; )
Mountain Tourism Day and Mountain Tourism

Alliance Beijing Forum }
International Forum (Nepal), 2019
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As an important tourism exchange and cooperation platform, it is of great realistic significance for IMTA to
pool industrial strengths to seek the recovery of mountain tourism after the pandemic under the theme of "the
Path of Mountain Tourism Development in the Post-COVID World" in the critical post-COVID period when
the whole industry needs to tide over the hardships together. I believe the conference that comes at a special

time will inject confidence and power for the recovery of global tourism,and produce positive impact.

Xie Jinying, director of the Bureau for International Exchange and Cooperation, Ministry of Culture and

Tourism of China, the 2020 IMTA Annual Conference
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The Asean-China Center is an intergovenmental organization co-founded by 10 ASEAN Member States and
China, since its establishment ACC has committed itself to implementing the important consensus reached

by the leaders of ASEAN and China, and to promoting the practical cooperation between both sides in trade,
investment, education, culture, tourism as well as information and media. ACC wishes to join hands with
all parties like IMTA to develop tourism, and the center will continue to pay attention to Guizhou, publicize
Guizhou and support Guizhou, and pave the way for the friendly exchanges and practical cooperation between
Guizhou and the ten ASEAN countries.

—— Chen Dehai, Secretary-General of ASEAN-CHINA Center, 2020 IMTA Annual Conference
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Mountain tourism benefits the body and mind. After the
epidemic, people need to pursue a healthier lifestyle to make
them happy, healthy and determined. Therefore, mountain
tourism has a broader prospect. We recommend IMTA give
full play to the role of the organization by encouraging
mountain tourism enthusiasts from all over the world, to visit
Guizhou for various mountain excursions, in order to promote
the development of international mountain tourism and
contribute to a healthy lifestyle for mankind.

—YuanWei, Deputy Director General of Guizhou Provincial
Department of Culture and Tourism, 2020 International
Mountain Tourism Day online Forum
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The Ministry of Culture and Tourism of PRC will continue
to support the alliance being positioned as international
organizations and the professional in mountain tourism to
actively leverage its own advantages, make new contributions
to the sustainable development of international mountain
tourism.

——Zhang Xilong, then Deputy Director General of Bureau
of International Exchange and Cooperation, Ministry of
Culture and Tourism of China, 2021 World Famous Mountain
(Fanjing Mountain) Dialogue
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Hainan Tourism Investment will adhere to the purpose
of IMTA and actively participate in the protection
and utilization of mountain tourism resources in the
Tropical Rainforest National Park. We will dedicate
ourselves to developing mountain outdoor sports
tourism, protecting and displaying ethnic culture, and
benefiting the people in mountainous areas. We will
also strive to promote the sustainable development of
eco-tourism in national parks, and explore the path to
turn lucid waters and lush mountains into invaluable
assets.

——Chen Tiejun, Chairman of Hainan Tourism
Investment & Development Co. Ltd., 2021 IMTA
Annual Conference
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Now in many countries, mountain
tourism is the main tourism activity,
which provides the possibility of
driving across the beautiful villages
or mountainsides and hiking. We look
forward that everyone to taking actions
to jointly promote the sustainable
development of mountain tourism.

Palitha Kohona, Sri Lanka
Ambassador to China, 2021 World
Famous Mountain (Fanjing Mountain)

Dialogue J
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Guizhou is famous and beautiful for its mountains. Guizhou
changes and thrives because of the mountains. Green
mountains are fortune for the people here. I sincerely
hope that all the leaders, experts and guests presen ting at
the meeting can offer suggestions for the development of
mountain tourism in Guizhou, actively participate in its
high-quality development, and achieve mutual benefit and
win-win cooperation in the development.

——Yu Jie, Party Member of Standing Committee of
Guizhou Provincial People's Congress, 2021 Dialogue
among Famous Mountains (Mount Fanjing) in the World
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Travel to mountains to stay closer with the nature
environment is increasingly a need, especially after the
Covid. It is particularly important for us to focus on a
sustainable and inclusive recovery that priorities people
and planet.

——Maribel Rodriguez, Senior Vice President of World
Travel & Tourism Council, the 2022 International
Mountain Tourism Day Theme Events
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Asian Union of Speleology is an organization
for all cavers and speleologists around Asian
countries. It is a member of IMTA. I hope, we
will have nice cooperation in the future to help
with mountain tourism in Karst regions of Asian
countries.

——Zhang Yuanhai, President of Asian Union of
Speleology, 2022 International Mountain Tourism

Day
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Asian Union of Speleology is an organization
for all cavers and speleologists around Asian
countries. It is a member of IMTA. 1 wish,
I hope, we will have nice cooperation in the
future to help with mountain tourism in Karst

regions of Asian countries.
——Zhang Yuanhai, President of Asian Union

of Speleology, 2022 International Mountain

Tourism Day
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The five-year journey of IMTA has been solid and firm. The
epidemic has made the tool of new media (Wechat,blog and
the website) a strong link between members and the industry.
As the world population reaches 8 billion, the challenge of
sustainability is even more serious. Mountain tourism has made
great achievements in protecting the earth's resources, and I
wish the Alliance would become a more powerful promoter of
the sustainable development of the industry.

Haybina Hao, former Vice President of the National
Tourism Association (NTA), former Director of the Greater
China Region of the World Tourism and Travel Council
(WTTC), and now an international tourism journalist, message
sent on November 21, 2022
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We are very happy to be a member of the International
Mountain Tourism Alliance and cooperate with IMTA
members to promote the development of mountain
tourism. Gran Canaria Tourism of Spain become a
member of IMTA in 2022. We hope to cooperate
happily with other members, which is also a big step
to promote international cooperation and exchanges
and promote the development of the Alliance.

Gran Canaria Tourism of Spain, IMTA Member,
2022 International Mountain Tourism Day
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Coastal City joins hands with IMTA to promote
the vigorous development of international
mountain tourism. Create a healthy, green,
sustainable and smart international coastal
mountain tourism destination.

——Coastal City Development Group Co.,
Ltd., from the video speech for the 2022
International Mountain Tourism Day
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Mountain is the creation of nature, while tourism comes
from the pursuit of human dreams. Mountain tourism
enables a beautiful dialogue between nature and mankind.
In order to make this dialogue continue harmoniously,
the International Mountain Tourism Alliance has spared
no effort to follow the United Nations sustainable
development principles since its establishment, advocating
protection and inheritance, and promoting development
and utilization. We sincerely look forward to IMTA
creating a better future for mountain tourism all over the
world!

—Xu Jing, Vice Chairman of the Global Tourism
Economy Research Center, 2022 Message for the Second
General Assembly of IMTA
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Guizhou is the initiator of IMTA. Since the
establishment of the alliance which is based in
Guiyang City, Guizhou Province, IMTA has
linked mountain tourism industry resources
in more than 30 countries of five continents,
established an information platform, academic
platform, activity platform and communication
platform for mountain tourism. With tourism
as the link it has boosted friendly exchanges
between countries and the people and
comprehensively enhances the attractiveness of
Guizhou as an international mountain tourism
destination.

—— Li Fang, Deputy Minister of Guizhou
Provincial Department of Culture and Tourism,
2022 International Mountain Tourism Day
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IMTA aims to introduce more majestic mountains worth
visiting to the world and help to boost communication
between Asian countries and other countries with
similar stunning natural beauties through the bridge
formed by tourism, environment, sports and culture.
In addition, it deepens the friendship and cooperation
among all countries, promotes economic development
in villages and cities in the mountains and countryside,
and brings the local mountain people to more visitors
from the world to enhance their cultural exchanges
among different nations.

Zaheer Alidi, the Deputy Chief of the Embassy of
the Lebanese Republic in China, 2022 Asian Mountain
Tourism Promotion Conference
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As the first international mountain tourism organization, IMTA follows the guideline of ecological protection,
seeks to protect mountain resources, preserve mountain civilization, promotes mountain economy to the
benefit of the people living in mountainous regions, and plays a vital role in enhancing international mountain
tourism cooperation, promoting people-to-people communication, and facilitating exchanges between
mountain and ecological civilization, receiving wide support and acknowledgment from both overseas
Chinese and foreigners around the world. IMTA is an open and inclusive platform for communication and
cooperation. We believe that by further playing the advantage of overseas Chinese, we will achieve high-
quality development for the international mountain tourism cause and IMTA itself.
Dong Chuanjie, First-Class Inspector of Overseas Chinese Affairs Office of the State Council, 2022
Asian Mountain Tourism Promotion Conference
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Construction of IMTA Media Matrix
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In order to improve the international influence, accelerate the communication of industries, promote the training of
professional talents, improve the competitiveness and management level of related industries, IMTA has built a publicity
matrix with an Internet platform and media platform based on the basic and professional orientation of international
organizations to serve members and the industry. Daily publicity and branding activities enable IMTA to effectively
convey the voice of mountain tourism worldwide, tell wonderful stories about mountain tourism, and ignite a surge in
mountain traveling.

Since its establishment, IMTA has been dedicated to providing an official publicity matrix. In June 2018, the alliance
officially launched a bilingual website in Chinese and English. Subsequently, it has progressively established official new
media platforms such as WeChat, Microblog, vedio Channels, Facebook, YouTube, Twitter, Pinterest, Instagram and other
overseas social media accounts. These platforms regularly release the latest information and activities related to mountain
tourism, the alliance and its members. By this way, the ability to serve members has been enhanced, a positive external

image of IMTA and a worldwide window for publicity, communication and service have been set up.
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IMTA has always attached great importance to the construction of its media matrix. Overseas, it has carried out joint
publicity with Reuters, AFP, AP, Mainichi, Asahi, Japan Infoseek, Yonhap News Agency, European Press Agency and
other overseas news media platforms.

In China, IMTA has deepened cooperation with hundreds of mainstream media, including People's Daily, Xinhuanet,
CCTV, China Culture Daily, China Tourism Daily, World Wide Web, China Daily, Guangming Daily, China News
Network, 21st Century Economic Report, Guizhou Daily, Guizhou Radio and TV Station, Colorful Guizhou Network,
etc. Its media connection has expanded from the initial 300+ to the current 1000+

In recent years, IMTA has reported the major brand activities of the alliance from different perspectives through the
existing media matrix in form of text, video, interviews, topics, audio and so on. In 2022, more than 560 million people
around the world paid attention to the theme activities of 2022 International Mountain Tourism Day; the publicity and
promotion of the second IMTA membership conference covered more than 900 million people, catching the eyes of the
industry and consumers to the mountain tourism field, building a bridge for global mountain tourism exchange.

In future, IMTA will make good use of the publicity matrix, focus on matrix construction, content improvement,
publicity, marketing and promotion, and provide high-quality publicity services according to the needs of members. We
will continue to build a communication system aiming to tell good mountain stories, spread the voice of the alliance,

display the image and expand the influence of IMTA.
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IMTA Media Matrix Presentation
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Italian Agenzia Nazionale Stampa Associata

2B Hong Kong Commercial Daily

ABCS8

ZIEW 2 B Voice of Kuala Lumpur

1 ER] www.china.com.cn

ZZBHE Toronto TV

F%E Yahoo

JeEE~E Travel Magaine

JEITIE TencentNews

EIFRES www.cri.cn
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A EBR People’s Daily Online
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FTHERY Xinhua
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HRBRATIR www.huangiu.com

I8  Indo Inquirer

X JfEHA[E Chinese Culture&Tourism

FUSEMXERLK Latin area media

729K Souhu
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IMTA Media Matrix
[ B L b e B B A S B

H 4c3K H#& Daily Herald

Z=HXtt The Associated Press (AP)
HEEFTE Yahoo News

HZHr Cont.ws

BAFZ D@L ANSA

&= FirmenRresse

RISEHIXIRAR Latin American Media
TR X IR Asia Pacific Media
PRERATIR Global Times

==/ #&/A5) American Broadcasting Company
FRZR X G {R Middle East Media
BRI Huangiu.com

=Bt CISON

TBEZAFE]F PressePortal
TEERERAR (BEEZEE) Challenges
#HE#t HZA KK KYOOO News Site
< HENE INDIA TODAY

SEFTE AFP BB News

FREFTERM ChinaNews

R CNR.com

FRER www.china.com.cn

Y¢BEM Guangming Online

EPR{EL cri.cn

A B/ www.people.com.cn

BRERMEREHL iChongaing
(Chongging International Communication Center)

225 B3k Economic Daily

EZ IR Cn Travel Geography Online
BB ititv.on

M S #E] NetEase News

BT Tencent

% H k% www.toutiao.com

2R MM gog.cn

KERFTE Eyes News

SMERT WWW.GZDSW.COM

MM Sohu.com

ERMEIRtL Europa Press
FHEZFTHIR PR Newswire

BB MBS AFE]F Portal Imprensa
SRAWHE]F Airtimes
REZAFEEAE Newswit

W= EF Fortune Week

RS ( BEMA ) Malaysla Corner
HIEI 2 7 Vaice OF KL

ARk Emporium Post

5 K% WORLD INSIDERS

T3 = Syok Asia

[EJR/RAHRE Naya patrika
HrE = £ Geylon Digest

BN Infoseek

55[E Naver

F )58 Xuexi

HrAEM Xinhua Net

FELFM China Economic Network
21 B2 573R1E 21st Century Business Herald
FRESC IR epaper.cedy.cn

B3R ttgchina.com

FRERRFEETEN Ctnews

XJkFE Culture & Tourism

% FE3IE The Paper

AR FEIEWN People’s Daily Digital
Communication Co.,Ltd

FR[E B &M Chinadaily

FTEREIR XinMin

FBEIR Hong Kong Commercial Daily
B/E Baidu

FRMIE weibo.com

S M B#& Guizhou Daily

REFHE site.gog.cn

SMI#E Guizhou Radio TV Station
ZAKER #2BH ZAKER GuiYang

FREERFI IZZBNL Sorry for not being able to list all, and thanks for understanding
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It takes a long time to move forward without stopping and make great achievements. In the past five years, by adhering its
goal of basing in Guizhou and serving the whole nation and the world, IMTA has built itself to serve its members, carry out its
development and promote the global mountain tourism in a steady way and created a wider influence. In nearly 2000 days and
nights, major achievements and subtle stories together formed a five-year development history of the alliance. This part is the
epitome of the five-year development, allowing us to review the past and take a glimpse into the future.

Let’s turn the clock back to five years ago. IMTA was born under the care and concern of various departments at all levels
and attracted much attention as the first international organization initiated by China with mountain tourism as its orientation.
Guided by the purpose of "protecting mountain resources, preserving mountain civilization, promoting mountain economy, and
benefiting mountain communities", the alliance is committed to protecting and utilizing mountain tourism resources, pushing
forward international tourism exchanges and cooperation, summarizing and promoting the successful experience on developing
mountain tourism, to realize prosperity and sustainable development of mountain and ecological tourism. In these five years,
IMTA has made new contributions to the development of mountain tourism in Guizhou, China and the world.

Never forget why we started, and our mission can be accomplished. In the past five years,IMTA has promoted the effective
flow of resources, capital, talents and other elements, and created a qualified mountain tourism environment by building a
platform for members, governments, enterprises and international sectors. Platforms such as "International Mountain Tourism
Day" "Dialogue among World Famous Mountains" and "the IMTA Annual Meeting" have opened channels for communication
among international mountain tourism enthusiasts and people working for international mountain tourism, and expanded the
"think tank" for the development of the alliance. Global famous mountains which are thousands of miles away shake hands with
one another, creating ideological sparks on the development of mountain tourism in the world. The alliance has adapted to the

changes of the times and grasped the development trend, becoming a vivid footnote in the development of mountain tourism.
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B L LIt AR FFEX 28 7E 2020-5-29 BRI R " #0724 E T BISn, ERHRNBEAS AR EE T SRRIRF
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IMTA has always been committed to building a mountain tourism in which people and nature coexist harmoniously, and
has always insisted on exploring a sustainable mountain tourism development model. It plays a more and more important role
in promoting the communication among different mountain cultures, displaying the image of mountain tourism destinations,
exploring healthy, green and sustainable mountain tourism resources, and promoting the sustainable development of mountain
tourism.

Nowadays, more and more people in mountainous areas befit from the development of mountain tourism.

In the past five years, the alliance has made continuous breakthroughs in its exploration: the successfully holding of IMTA
Beijing International Forum, the International Mountain Tourism Day, Dialogue among World Famous Mountains, World Famous
Mountains Photography Exhibition and Asian Mountain Tourism Promotion Conference has formed a mechanical platform for
professional exchange. On May 29, 2020, IMTA held an online themed forum for International Mountain Tourism Day which
built an efficient platform for members and the industry to communicate in a special period; 2021 International Mountain
Tourism Day World Heritage Mountain (Jinfo Mountain) Summit and a series of activities achieved fruitful results; In 2022, the
fourth 5.29 International Mountain Tourism Day themed activity promotion achieved unprecedented results; Two consecutive
Dialogue among World Famous Mountains in 2020 and 2021 formed a number of new results by effectively exploring the path
and method of the revitalization of mountain tourism. The breakthrough initiatives have laid a solid foundation for promoting the

development of the alliance and achieving greater success.
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After experiencing five years'prosperity, trials and hardships, we should be proud of our achievements. In the post-pandemic
era, the world changes rapidly and the global development is in a new unpredictable era, and the tourism industry still faces
many difficulties. The alliance should continue to consolidate and improve the existing mechanism, work out a more scientific
and reasonable development pattern so as to better serve the tourism economic development.

The Chinese government has mentioned in its Opinions on Further Promoting Sound and Rapid Economic and Social
Development in Guizhou Province that we should adhere to the principle of ecological priority and green development, build
and improve the system of ecological civilization, and constantly do a good job to verify that "lucid waters and lush mountains
are invaluable assets". Mountain tourism is the important means for tourism poverty alleviation and rural revitalization, and
sustainable development is the key to high-quality mountain tourism.

In the next four years, the alliance will continue to advocate the ecological civilization and sustainable development,
follow its purpose and its basic positioning as an international organization specialized in mountain tourism, deeply study the
development laws of international mountain tourism after the epidemic, accurately grasp the changing trend of tourism economy
and market in the new stage, and gather the strength of members and the industry. From the five aspects of improving the
internal organization construction, building a solid platform for members to exchange and cooperate, strengthening the research
and evaluation of industrial development, increasing investment cooperation and innovation, expanding and improving the
influence and service level, IMTA will strive to achieve the goal of building itself "a model in line with the concept, standards
and efficiency of international organizations" and setting up a famous platform to promote the worldwide mountain tourism

development.
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In addition, as a mountain
tourism-oriented alliance, IMTA
will always adhere to the concept
of ecological civilization protection
in its future jobs like holding
activities, formulating standards,
doing researches, serving member,
carrying out industrial investment
and innovative development of
business forms, protecting ecological
environmental, developing market
and product, improving supply
and industry chain, integrating the
mountain tourism enterprises, guiding
investment and cooperation to promote
resource integration, and enhancing
the added value of mountain economy.
Hence, IMTA will arouse people’s
awareness of protecting mountain
ecology and inheriting mountain
civilization, so as to boost the overall

high-quality development of mountain

tourism and create a better future.
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Leaders of the 15t Term of IMTA

ZXKETR - EHE/RB Dominique de Villepin
EPRILAREEA BB £ E Chairman of IMTA

]I 3E He yafei

Efx Lt eEEx B B (EAEK) Secretary—General of IMTA (legal representative)

BRIH{E Shao Qiwei

EPr L pREE B EIEE Vice Chairman of IMTA

£ & El R it i EX B WS

Leaders of the 2st Term of IMTA

LXK B - EHE/RiB Dominique de Villepin
EFRILARFEXE EFE Chairman of IMTA

{FIFIE He Yafei

E B Lt ishE sk B2 Bl = E FE A 1< Vice Chairman & Secretary—General of IMTA

{J#8IR Pansy Ho
EPr L AR X B2 EI=EfF Vice Chairman of IMTA

{HiF Fu Yingchun
E Rt AR EEFMTMR R (EARR)

Vice Chairman & Executive Secretary—General of IMTA (Legal Representative)

E PRIl st iR BB R = AL 5

O’EERER (P™A) Council Members (Individual)

ZXEew-EB4%#/R%E  Dominique de Villepin
(ERIE|S He Yafei

{a#8I&  Pansy Ho

Bins Fu Yingchun

FEEAINA Francesco Frangialli

/R WeiXiaoan

& &®  Xuling

R/NFT Wu Xiaoli

B S  ChenPing

OHE=Epk&E (#143) Council Members (Agencies)

BithF £ MBI REFRAT Doppelmayr Seilbahnen GmbH

BERNARKAKZERERR
Environment Campus Birkenfeld, Trier University of Applied Sciences

MEXMA#EFE  Endurance Aventure

HRIRBELZFHIRPL  Global Tourism Economy Research Centre
FRBERBRERAT DO Polyclinic Terme Selce, Croatia
SRENRJNEXE  French Federation of Speleology

ENERIAE  Teri University

TiENEEAS  Asia Union of Spelegology

BEFRNEEMS  RU.DE - Rural Development Agency
BHRIRIERITIMS  Nepal Association of Tour&Travel Agents(NATTA)
gV ERAS  Golden Travel Services Pte Ltd.
EfRBEMEXME  International Hotel & Restaurant Association
ZEMRTEMS  Thai Travel Agents Association
HBEXBHFERARE  Cairngorms Business Partnership LTD
EZEREEIWHHE  The Recreation Vehicle Industry Association

(#) BhRFINMSE  Korea China Association for Cultural Exchange
HRBEESRFELF SIS

World Assocaiton for Hospitality and Tourism Education and Training

HADERFEZ RIS Japan-China Friendship Photographers Society

BB EHHREMEREAS  RuTravel Company

BERAMEREEFEURESREEAT
Mountaineering & Tourism Base Artuch, LLC

EfRFSREERKAS  International Nordic Walking Federation

& France
=) China
thEZ Hong Kong, China
th China
& France
o China
o China
thEZ;38 Hong Kong, China
=) China

BF)  Austria

7

= Germany
NZX Canada

# |7 Macao, China
2Z#IT Croatia

S France

Bl E India
ENERAI Indonesia
BAZ Portugal
fESA/R  Nepal

N Singapore

xH
13

Switzerland

Thailand

S
H

United Kingdom

S
H

[

United States

South Korea

R
iz

France

B
]

H
BZHr Russia

Bt

Japan

EEREB  Tajikistan

%% = Finland
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hEiR#ER  China Tourism Group Co.,Ltd.

)

I"REBEERABRAT  Guangdong Chimelong Group Co., Ltd.

2]

fERFEHFFRFE  China Tourism Academy

H

ERERRDERAE China CYTS Tours Holding Co., Ltd

5]

ERBERATRAT Overseas Chinese Town Group co.,Ltd

]

EEERAFRAT H World Group Limited

LSERRSERASE Shanghai Ctrip Business Co., Ltd.

RMNEE IR MREA B o

Guizhou International Mountain Tourism Development Center
BRERFREREGRAT

Hainan Tourism Investment & Development Co. Ltd.

TX ( ) BRESBRFERBEHRR

Asia- PaC|f|c Institute for Hydrotherapy and Climatotherapy Tourism Co., Ltd.
RN ERER (£H) BRREAT

GuiZhou Tourism Investment Holding(Group) Co., Ltd.

[

I

8 # # + # # # ## # £ +
[ [

China
China
China
China
China
China

China

China

China

China

China

Members of the International Mountain Tourism Alliance

[EIFRLLI Ak Bx 3 2= 53

O MA£& Individual

ZKe5 - E4/RE Dominique de Villepin
fIF3E He Yafei
{T#BIR Pansy Ho

5 France
th China
hEFEE Hong Kong, China

{#ilZ&F FuYingchun th China
Z#E  Zhang Xinsheng o China
FEAMF Francesco Frangialli % France
R = Xuling th China
B/NZ  Wei Xiaoan & China

2/N\F  Wu Xiaoli
& 3 ChenPing

O Effr£RInternational Members

thEZ&E Hong Kong, China
o China

ERAZF Universite Savoie Mont Blanc

Eirmi KRBEEE International Slackline Development Organization (ISDO)

$85% Czech Republic

#EHHEMERMBINE  The Folklore Association of the Czech Republic

B XRHEES  Kvarner Region Tourism Board

R
Croatia . . )
RIRMEE/RFEREARBE D0 Polyclinic Terme Selce, Croatia
BAEYF Portugal |BAEFRNAEMS RU.DE - Rural Development Agency
EFRBEEMERIS  International Hotel & Restaurant Association
Wt o L )
switzerland BMENRE Champery Tourism SA
APRZIIMRELSE  Portes du Soleil (Swiss side)
EAA Italy EHIRRBZAREL Internationale Organisation Fiir VOLKSKUNST(IOV)
H[E Britain FBEXBETEZR/ARE Cairngorms Business Partnership Ltd

32 Denmark

P iREX RIS Danish Chinese Tourism & Cultural Exchange Association

3= Finland

ERSH@EERBSS  International Nordic Walking Federation

FEHEEF Spain

FRIISF KINAF SRS Gran Canaria Tourism Board

# I Greece

FRAEANRBEWEASS  Hellenic Union Of Professionals of the Overseas Chinese Tourism

BEhF Austria EithFZ MBI EREFRAE Doppelmayr Seilbahnen GmbH

#&=E Germany

BHEBERMAREXEZHREZR Environment Campus Birkenfeld, Trier University of Applied

Sciences
BEFRREAS  OTKRYTIE Travels

o BB

M Russia “R/REHT AL BRIEA S  Alpindustria Adventure Team

£ BEBHI-ERINMENREAS  RuTravel Company

(o]

o

o SEERRIVELEE  French Federation of Speleology
HEEESEEE SIS World Assocaiton for Hospitality and Tourism Education and Training

e N S5/E O 2
France /ii{ﬂEP/@L\ERnB Club Med

WP IMABT@ /AT Raidlight(Vimtech Ltd.)

FEEREBHBIERES Chamonix-Mont-Blanc Valley Tourist Office

- EEEZETIWINE The Recreation Vehicle Industry Association
g ESE| sttt o
i |3 : EERERFEHEMAS  Mask Club Inc.
x |> America
M r_3\3 E=ERTHIMEPERSS  American Society of Travel Advisors China Branch
2
*| m®x canada |MEAMHHMHM Endurance Aventure
3¢ RIRER BRE/REHREZBBAF Government of Pichincha Province, Ecuador
HEZ Ecuador
SHEAZIEEKSE Korea Student Alpine Federation
HERTIS  Korea Association of Travel Agents
) B RIFNS  Korea-China Association for Cultural Exchange
T i HERAASF Dongseo University
W Korea
SEMRE ST Travel Cultural Laboratory
73
2L KIREAE  Hanatour Service Inc
Z BEIRIEAS  ModeTour Network
> kAT Malaysia | ZRATEAREIWAS  Malaysian Chinese Tourism Association
n
% FER/RIREIRITINS  Nepal Association of Tour&Travel Agents(Natta)
x
= FIEDREEEAS  Lalima Travels Pvt. Ltd.
o
a fo] 2 o] EFRIREA S Arniko International Travels & Tours Pvt. Ltd.
(@) NuRard
= AR BE/RERKERE  Nepal Tourism Board
Y Nepal

JESR/RIX/R#IT™  Dharche Rural Municipality

BH/RZEIE  Nepal Mountaineering Association

BH/RIEATS  Nepal Canyoning Association
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KRS Tokyo Speleo Club

O WMiweaL% (FEEMA) Group Membership List ( within China)

FERW AN EIR/AS  Travelnews Co., Ltd.

[=F:N
Japan UsEB R A4 Sefuri Inc
BATERFSERNS Japan-China Friendship Photographers Society
HZEMRITEMS  Thai Travel Agents Association
ThaZ:SiEnd ZEELASEBS Thai Young Chinese Chamber of Commerce
EEB/EER  Minor Hotel Group
IR EA IS  Singapore Outbound Travel Agent Association
FANSE PR = .
Singapore IR AEBIREAIR/AS  China Express Travels PTE Ltd.
il ER/AS  Golden Travel Services Pte. Ltd
ENE India B KZ  Teri University
WiliEE A4 Asia Union of Spelegology
fﬂgﬁﬁﬁ_ﬂ HER - HE SEAEHR AR RFAR  Rinjani Lombok UNESCO Global Geopark
ndonesia
EE/REEEHR XARLHE R EREL RS
Batur UNESCO Global Geopark Tourism Development Board
Hfa) Burma LIRS Myanmar-China Culture and Tourism Promotion Society

EE IR Tajikistan

EERATENERSELRFEIRRELD
Mountaineering & Tourism Base Artuch, LLC

X iHFE Cambodia

tE2EHMARBRERAEBRAT Coastal City Development Group Co., Ltd

WER T Armenia

TERI#HHFMEIIEESES Armenian Hiking and Mountaineering Federation

eUIYD YUON 43

LR
Beijing

hEREHFRFR  China Tourism Academy

SEERENDERAE China CYTS Tours Holding Co., Ltd

SEREIES China Chamber of Tourism

bR BB iR LI ERMBR/AE  Beijing Davost Tourism & Cultural Creativity Co., Ltd.

bk o\ ERARAS  Beijing Splendid Yida Industrial Group Co., Ltd.

P ARRTEEGREAT Zhongrui Asset Management Co., Ltd.

(PEEZRMIE) Z254t Chinese National Geography

BEF e ik (ItR) FERRERAE FBLIFE (Beijing)Media Co.Ltd

ItRFHER TR RERERAE QiongYouTianXia Technology Co., Ltd.

ItRLENAXHERBARAS Mountain journey co., Ltd.

IERPEARS A BABIR/AS  Beijing Zhong Lian Hang Lv Cultural Development Company

IR BEESERBEREEAERAT  Beijing Minsheng Consultation Technology & Information co.Ltd.

hEM S SR MEFRDS  Forest Healing Branch of China Forestry Industry Federation

tR=kPINEHEEARAET  Beiing Sanfo Outdoor Sports Co. LTD

ML RERSRBAR/AS  Beiiing Sunny International Convention & Exhibition co., Ltd.

EIREK (dER) FEAREEBR /A8 Zhongchuan Huangiu (Beijing) New Media Technology Co., Ltd.

;TdtE Hebei |hSERERETFFAERFRE/AT Zhongjingxin Tourism Development & Investment Group Co., LTD

JER R Philippines

F/REGRBEXMWMNEARIIAZE  Albay Provincial Tourism, Culture and Arts Office

St

euIYD yu

1seaypoN

BN
Jilin

EHRENEBEREBRXAFLXERAS Vanke Lake Songhua Resort Jilin Co. Ltd

KRURIPAAXEBZRRRKERD
Changbai Mountain Protection and Development District Management Committee Tourism Bureau

SHEIREAEHRS  Jilin Province Tourism Development Society

hE
EBFFRTREX
Hong Kong Special | tHR %< AEZE8E The International Union of Chinese Photography
Administrative Region,
China
o HERBLFHRD D (HRRBEZLFLIE)  Global Tourism Economy Research Centre
RIRRIITREX WP ERITHRHOERAS  China Travel Service (Macao)Ltd
Macao Special
Administrative Region, | B ABIE & B#% Macao Cultural and Creative Industry Development Association
China
JRITJBDERKRER  Macao Multinational Holdings Group Ltd
BRI Kenya | SRIERFKFEES Kenya Tourism Board
Ajff?cﬂa mmpy | RBRMEREAS  Hammercop Tours Ltd.
Tanzania |55 = ER AR Tanzania National Parks
REM WE= AT e b /A=
Oceania | New zeeland A= RAREAS Manawa Honey NZ
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Shang
hai

e TERRRERDAMR/AE  Shanghaijinjiang International Travel Co.,Ltd

BEEMERRRTE (5B ) BFE2A8  Shanghai Spring International Travel Service (Group) CO.,LTD.

EE#HRESER/ASE  Shanghai Ctrip Business Co. , Ltd.

BIARR (L&) BRAS  Blue lce Trading (Shanghai) Co. Ltd

P ERERMNERAST  China Unionpay Co. Ltd.

BEEEXWEREBFR/AS iDriver Media(Shanghai) Co., Ltd.

REERER/NE Long Live Town

EEREEBEAEEREAT  Shanghai Yuexiang Management Consultant Co., Ltd

ESBREDMEEZ ARG Shanghai Frank Chen Visual Art Center

HRERY (L&) BRAS-ISPOIEZA Messe Muenchen Shanghai Co., Ltd-ISPO Team

PEEERCEEEESE/AT Casa Cook International (Shanghai Fosun Tourism Hotel Management Co. Ltd)

DN
Jiang
su

BREMNERTRNHER/AS  Tongcheng Network Technology Co., Ltd

eI (AREIMZMERKBIRAT)
Huway.com (Nanjing Seven Summits And Two Poles Network Technology Co.,Ltd.
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SIFREERIRE R BAR /AT  Jiangsu Panda International Tourism Development Co., Ltd

#FEEH  HWorld Group Limited

hERFERERAS China Tourism Group Co. Ltd.

BEARHERELKEAIRAT Hainan Tourism Investment & Development Co. Ltd.

iAR=}
Zhe
jiang

SERERNDERAT  Wuzhen Tourism Co.Ltd

FrhR I\ EFABRAT  New Century Tourism Group

HOIRIEEEAS  Zhejiang Provincial Tourism Federation

FUMN BT S8l BEAS  Hangzhou Hualian Qiandao Lake Developing Co., Ltd.

IR RBEXIRAEARAS  ZhejiangJ'Lalli Cultural Tourism Development Co., Ltd

R RERSREE/AS  Sunriver Holding Group Co., Ltd.

ERNTISA T BARRFE  Huzhou Municipal Culture, Radio, Television and Tourism Bureau

ZHE Anhui | ZEREERAR2AS  Huangshan Tourism Guoup Co., Ltd.

SIFERHENS  Jiangxi Provincial Tourism Association

]Ilc;ﬁl;f FHRIPDUNSZHEXEEERS  Pingxiang Wugong Mountain Scenic Area Management Committee
§ SIFRBA B iR ERBR/A S Jiangxi Mingyue Mountain Tourism Group Co. LTD
I WERBERETWINES  Shandong Tourism Trade Association
Sh/a\r% ZeRERWRKEERBR/AS Taian Dongyue Taishan Tourism Group Co.,Ltd
dong EHHIFELNSZHXEERS Qingdao Laoshan Scenic Area Administrative Bureau
TR HMTBHNE  Linzhou Gliding Association
AETED EMETRIE  Jiaozuo City Tourism Bureau
{E spEa BX=HREERRNERAS Wuhan Sante Cableways Group Co.,Ltd
o I AR ZEMRX U FARHFF  Shennongjia Culture and Tourism Bureau
E?i KRBRBFELRMDERAS  Zhangjiajie Tourism Group Co., Ltd
% S rAEEhEEELXNSZEEX  Nanyue-Hengshan Mountain Scenic Area of Hengyang, Hunan
* | Hunan R EIEAESSUIRFERREAS  Hunan Xuefeng Mountain Ecological Culture Tourism Co. LTD
BRTEEXXHIRELEEREREAS Hengyang Nanyue District Cultural Tourism Development Co., LTD
AR ER /AT Overseas Chinese Town Group
I"HREBEERABR/AS Guangdong Chimelong Group Co., Ltd.
PR RBELZESALPL  Center for Tourism Planning&Research.Sun Yat-sen University
# | &z |BA ERZSMaTEXZRS Bonsai Club International (BCI) China Committee
B | Cod |[ERRE#S2RARRRENS . -
Chinese Society of Landscape Architecture Flower Bonsai and Suiseki Branch
é I"REEERFRSRERSR/AS Guangdong Grandeur International Exhibition Group Co., Ltd.
§_ RINEILHXOIERBRAT  Shenzhen ELF Cultural and Creative Group Co., Ltd
B I REBEXIRABER/AST Guangdong VESSEL Tourism Development Co., LTD
ggz{iﬁ% iﬂ?onngoxrin%:ia;e%ion T HiRHFNS  Guangxi Tourism Association
EEY TEMAXNERFERNDAIRAT  Tianya Community Network Technology Co., Ltd
Hainan

BEPNEHARE (8F8) BIRAS Weland Outdoor Sports Development(Hainan) Co., LTD.

# I3

euIy) 1SaMyINos

EPN)
Chong

qing

BERMXHAREAEZRS Chongging Municipal Commission of Culture and Tourism Development

TK (EX) BRESEFERFFRE  Asia-Pacific Institute for Hydrotherapy and Climatotherapy Tourism Co., Ltd.

MIREH  Xingmao Group

S
Si
chuan

IHfE LR RDBR/AS  Mt. Emei Tourism Co., Ltd

RESRBIREL BRHERAS Chengdu VENI Tourism Development Co., Ltd

HAGE R AN REAEZRS  Tourism Development Committee of Ganzi Tibetan Autonomous Prefecture

HAEEEE AT TEXE®E Daocheng Yading Scenic Area Administration Bureau of Ganzi Tibetan
Autonomous Prefecture

AEBLLH A EREBR/AE Chengdu Mountain Culture Communication Co., Ltd.

ETIEMIIOSX  Hongkou Scenic Area

I e R AR REFAERAST ChaoTianDongtian Tourism Development Co., Ltd.

PSRN SZHEXEREF  Siguniang Mountain Scenic Area Administration Bureau

#STIE™H ARKK Dujiangyan Municipal People’s Government

aMNE
Gui
zhou

= MARMENS  Guizhou Tourism Association

EMBEFFRLbIRELRSD L  Guizhou International Mountain Tourism Development Center

PESEMFESE (£H) BIRFEAT China Kweichow Moutai Distillery (Group) Co., Ltd.

EMIRFHEIRR (£H]) BEREAT  Guizhou Tourism Investment Holding(Group) Co., Ltd.

SR ENMNXTIERABRZEAT  Colorful Guizhou Cultural industry Group

EMNEENIRBFERARDERAE  Guizhou Huangguoshu Tourism Group Co,. Ltd.

>

v\ T B IEMAREERBIRASE  Xingyi Wanfenglin Tourism Group Co,. Ltd.

\|

SMpIRERBWAR AT  Guizhou Zhongtou Tengda Property Co., Ltd.

bali

ENHETRAE X LRBERAT  Guizhou Drive on Sports Culture Development Ltd

EMNBERRBIRBEXNEREERAS  Guizhou Jingxiang Sports Tourism Culture Communication Co., Ltd.

=M+ EHREER  Guizhou Twelve Back Tourism Group

ZXEZEMMBEREFEAS Duocaiguizhouwang Co.,Ltd.

ENEEZEMEEVRHERAT Guizhou Guotan Laojiao Wine Industry Co., LTD.

EMA IR A EARREAT  Guizhou Water Culture Tourism Development Co., Ltd.

=M EZ W A BAR/AS  Guizhou JERU Estate Development co., LTD.

EMNBEBIREZEAEAST Guizhou Xute Business Travel Development Co, Ltd.

EiMABERABIEAS International Sports Group (HK) Limited

EMBEER  Guizhou Hotel Group Co., Ltd

EMITEARZEFRIRESX AR School of International Tourism and Culture, Guizhou Normal University

Pk LRI R ERBR/AS  China Railway Cultural And Tourism Investment Group Co. LTD

BMWZEKE  Guizhou University of Finance and Economics
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Ningxia Tourism Investment Group., Ltd

E{RX Xinjiang Silkroad Ice-snow Winter Sports Co., Ltd

Management Committee of Baili Azalea Management Area
Huashan Scenic Area Management Committee

AR E A XIRENS  Tibet Autonomous Region Tourism Association

RERFRNE=LEX Mingsha Mountain Crescent Spring
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Organizational Structure of the International
Mountain Tourism Alliance
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International Mountain Tourism Alliance

WENIRRA

Deliberation and decision
making
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General

Assembly HETHREENG
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administrative body
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Comprehensive
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Secretariat
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Department

Professional
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BXBAE WML EFRILREE RBEARS FrLLIsth iR BRI
www.imtaweb.net Wechat public account MicroBlog

B PRIt iR X B IR

1% Instagram

INFORMATION

EFRLLE AR RS E =S EFFILRBERE R
Wechat Channel Q Facebook

EI Pt iR Bk BR B

Pinterest

EprLLt iR S BiRLLIthfcifEER B BRIt fcifEERR B 4
21848338450 YouTube X
Tiktok

S R{EBRRIZEEE Member information submission channels

Phone: 0851-85557227
Fax: +86-851-85558225
E-mail: info@imtaweb.org

Website: http://www.imtaweb.net/
ik ARES M B S PE T FEBR X S M XX AR AN = 2 5 X e B B P ] B LL i hE B B S B AR = 4%, 550005

Address: South 3rd Floor, International Mountain Tourism Alliance Headquarters Building, west of Longteng

Road, Guizhou Shuanglong Airport Economic Zone, Nanming District, Guiyang, Guizhou, China, 550005
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