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2020 International Mountain Tourism Day Online Forum

International Mountain Tourism Day was
launched by IMTA and is set up on 29th May to

mark the anniversary of mankind’s first
successful ascent to the summit of Mount
Everest. It aims to arouse public awareness about
protecting mountain resources and preserving
mountain civilization and public responsibility
for promoting mountain economy to the benefit of
people living in mountainous regions; and to
initiate a positive, healthy and uplifting lifestyle,
to construct an excellent mountain tourism
sustainable

environments, and promote the

development of mountain tourism.

29 May, 2020 marks the 2nd "International
Mountain Tourism Day". In the special context
of COVID - 19, the International Mountain
(IMTA) and Trip.com Group

Tourism Alliance
will jointly deliver a forum, with the theme
Pandemic Crisis and Challenges & Opportunities
for Mountain Tourism", to pool the wisdom of
global mountain tourism circles, discuss the
impact of the pandemic ecrisis on mountain
tourism and the entire tourism industry, and
explore the trend and opportunity of post —

pandemic recovery. The forum is divided into

two parts: "Expert Outlook and Academic
Perspective", "Industry Views and Brainstorm",
each part will take the form of an keynote
speech followed by a panel. With focus on
policies, environment, resources, technology,
industry, market and other elements, heads of
famous international organizations and associated
institutions, experts, scholars and entrepreneurs
will discuss topics such as how to cope with the
impact of COVID-19 and turn the crisis into an
opportunity to promote the recovery of mountain
tourism, advocate the guideline of ecology
priority, green development, safety, health and
human orientation for post — pandemic tourism
development, promote the orderly recovery of
mountain tourism, convey and communicate
information conducive to market recovery, and
explore ideas, ways and measures as to how to
meet new consumer needs for mountain tourism

products.
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Mountain Tourism for a Healthy Life

——On the International Mountain Tourism Day

2020 is an unusual year. The sudden outbreak of
COVID-19 has caused an unprecedented impact on
the global economy. The International Monetary Fund
(IMF) estimates that the global economy will contract
by a staggering 3% in 2020. The latest data from the
United  Nations
(UNWTO) shows that the number of international
tourist arrivals fell by 22% in the first quarter of
2020, and down by 57% in March alone compared to

the same month last year, resulting in a loss of tourism

World  Tourism  Organization

revenue worth about $80 billion. If countries start to
remove restrictions from early July, international
tourist arrivals could drop by 58% year—on-year in
2020; if countries keep their travel restrictions
through to early December, the figure could be 78%
lower than that of last year. According to the estimate
of an UNWTO expert panel, tourism will start to show
signs of recovery in the last quarter of 2020, but most
part of the recovery will only happen in 2021.

Being an important component of the global
tourism industry, mountain tourism is also seriously
affected by COVID-19. Facing the challenges of the
pandemic, mountain  tourism-related  sectors,
including tourist destinations, tourism enterprises,
industry associations and research institutes, have all
taken active measures to cope with the difficult
situation. Given the on—going and lasting impact of
COVID-19 on mountain tourism, we all share the
same task of adapting to market changes, seizing
development opportunities and  promoting  the
recovery and revitalization of the tourism industry in a
challenging environment. Tourism, which plays a
unique role in generating jobs, expanding
consumption, deepening friendship, connecting the

world and creating beauty, is a major engine of

economic recovery. In the meantime, mountain
tourism, which is known as a natural, green,

healthy and

activity, will surely attract more attention of the

low—carbon, environment—friendly
industry and consumers after the pandemic, and its
high—quality products will also win the hearts of more
consumers. Let us strengthen our confidence in the
future of mountain tourism, make timely efforts to
explore feasible ideas, methods and pathways for the
post—pandemic recovery of the tourism industry, and
embrace the concepts of ecological civilization and
sustainable tourism to make mountains a place where
humanity live in harmony with the nature.

Unlike

Mountain Tourism Day gives us an opportunity to

before, this year’s International
reflect on the past and aspire for the future. On this
special day, let’s join hands to promote mountain
tourism for a healthy life. Here s our appeal: making
health security an equally important development
concept and guideline as ecological civilization,
harmony between man and nature, and sustainable
development, creating a healthy and secure tourism
environment, and promoting mountain tourism in line
with people’s aspirations for a healthy life and pursuit
of beauty; establishing a crisis management
mechanism, promoting structural adjustment and
innovative development, building a healthier and
more resilient industrial structure and enhancing the
capability to fend off risks; making full use of the
International Mountain Tourism Day and other
platforms through various channels and means to
promote the healthy, natural, green and eco—friendly
features of mountain tourism, and encourage people to
walk into mountains, experience the beauty of nature,

and embrace a natural and healthy way of life.
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Impacts of and Responses to COVID-19 on Global

Mountain Tourism

Chairman of IMTA Mr.Dominique de Villepin

Questionl: The COVID-19 has changed our
perception of world tourism and also encouraged us
to explore a tourism model that is more beneficial
to countries and regions. What aspects should we
start from to grasp this new trend to adapt the
future world?

Dominique: We should integrate four new
pillars to adapt ourselves to this upcoming world.

The first pillar is to recognize the importance
of nation state in a world where fear, mistrust and
anger are back. And alongside with those feeling,
we see the return of the borders. In this context,
each country should take advantage of its own
resources. And in this regard, China has the
possibility to attract towards mountain tourism a
large number of its own population, looking for
outdoor activity, sport and nature discoveries. This
is true also for the population of the neighboring
countries. In this regard, the potential of the
gradual provinces is high, along with many other
regions of China, in offering large possibilities of
activities in a safe and secure environment.

The second pillar is pragmatism. A war of
influence, where all the tools of hard and soft power
are mobilized. In this context, an open ideological
competition of models will increase the risks.

The third pillar is research and innovation.
Research is of course key to adjust globalization to
a new trend of responsibility and sobriety. For
example, in the medical field, we need
breakthroughs to be able to better protect our
people, but innovation is also imperative to adapt to
our lifestyles. The current limits on international
transportation and tourism should lead wus to

develop new online opportunities to identify and

share new tourism resources through video, through
broadcasting or Artificial Intelligence Tour to
enlarge the local offer. Such initiatives could also
encourage local productions, local tea, handmade
products, art creations or reproductions with online
sales. Such examples as the Louvre or important
world museums through the gift shops could be
followed.

The fourth pillar is regional cooperation, it is
important to share at this level not only the
information, such as the agenda of events,
organized tours, special offers, but also, the best
practices. In this regard, IMTA has a very special
role to play, in connection with local and state
governments, the new fragmented form of
globalization should play at the advantage of the
Asian region. Because benefiting of the highest
growth rate. This situation should give a new
justification and impetus to the silk road initiative.

Question2: Tourism is undergoing profound
changes and restructuring. The COVID -19 crisis
makes the transformation of tourism more urgent.
How should we accelerate the transition to take
advantage of new opportunities?

Dominique: In a longer perspective, the
transition we are facing is a global one, besides the
environmental and social factors, the economic and
financial impact is of course closely linked to the
COVID-19 crisis. As tourism is undergoing such an
important transformation, we should take advantage
of new opportunities from the following 3 aspects.

First, concentration. The multiplication of new
players, where the digital players or local start—up
operators is pushing for bigger structures able to

face the market shift.
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Second, regeneralization. Because we need to
adjust to a new situation where tourism should be
less dependent of international flights, avoid too big
concentration of people and create a direct contact
with nature and local experiences. This is of course,
at the advantage of mountain tourism in China and
in the region that can count on the huge resources
of their own populations.

Third, innovation. In a connected world, every
company must be in capacity to integrate
technology in its business model. In this regard,
China is already leading the way. The tourism
industry has an exceptional opportunity to
accelerate the transition to an economy driven by
high added value services and domestic demand
through its imported network of companies and
matured infrastructures.

Question3: What is the future of mountain tourism
after the COVID -19? What measures should be
taken to promote the high—quality development of
mountain tourism after COVID-19?

Dominique: We should understand mountain
tourism offers the best deal based on security,
diversity and quality. Mountain tourism responds
more and more to the need of people, because they
want to reconnect with nature. We can see a bright
future for mountain tourism, because it meets the

needs of modern society. We should develop it in

an organized, not waste the welfare and resources of
mountain tourism.

High quality tourism also means speeding up
new initiatives. First, we must focus on economic
projects like building up infrastructures in remote
areas such as Western China and Central Asia by
implementing inclusive projects of roads, highways
and railways. Which is the best altenative to
isolation?By better leveraging investment to support
cross border tourism projects like smart hospitality
services, local food production and waste
management in protected seascapes.

Second, mountain tourism is a way to make
people aware of the importance of certain values.
To share a collective heritage based on culture, to
attract visitors looking for new experiences, to
provide sport activities with more open competitions
being organized, but also to offer a shared
experience for families.

Third, taking into account the consequences of
COVID -19, we need to encourage the healthcare
dimension of mountain tourism. Because of stress,
pollution, fatigue of modern life, lowering of our
immune system, this tourism is a necessity. Tourism
away from big cities can provide many benefits,
particularly for families, young children and elderly

people, but also for the general population.
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Thoughts on the Recovery of Global Mountain Tourism

after the COVID -19 Pandemic

Vice Chairman of IMTA Mr.Shao Qiwei

Questionl: How has the COVID-19 pandemic
has exerted tremendous impact on the global tourism
industry? What are the new requirements for tourism?

Shao Qiwei: The unexpected COVID-19
pandemic has exerted tremendous impact on the
global tourism industry mountain tourism included. I
want to share with you the following two sets of data.
Given the uncertainty of the pandemic and the fact
that virus is still raging in many places, the data listed
might not be very accurate. As is predicted by the
United Nations World Tourism  Organization
(UNWTO) if borders are opened and travel
restrictions  relaxed in early July this year,
international tourist arrivals worldwide in total will
decline by 58% year—on—year; if gradually opened in
early December this year, the number will decline by
78% year—on—year. In other words, the total number
of global international tourist arrivals will see a
year—on—year plunge in 2020 ranging from a decrease
of 850 million to 1.1 billion based on the duration of
the restrictive measures. The international tourism
revenue will evaporate 910 billion to 1.2 trillion US
dollars, threatening 100 million to 120 million jobs
related to tourism. If this is the case, it will be the
worst crisis the global tourism industry has ever
experienced since its inception in 1950. UNWTO
statistics show that mountain tourism accounts for
about 20% of global tourism. Accordingly the loss
suffered by global mountain tourism is estimated to
take up about 20% of that of global tourism.

The "Research Report on Tourism Demand
Trends under the COVID-19 Pandemic" jointly
released by the Chinese Academy of Social Sciences
and Tencent shows that 79% of the respondents have

a positive attitude towards post—pandemic tourism;

The overall tourism motivation has increased by 4%
compared with that of last year; in terms of touring
preferences tourists who value "hygiene and health"
have increased significantly accounting for 79.1%.

The above two sets of data prove at least two
aspects. On the one hand the impact of the pandemic
on the tourism industry is unprecedented. On the
other hand no matter how the global trend evolves
people are still willing to travel. The post—pandemic
world is reshaping the concept of safety, health, and
tourism. People have put forward newer and higher
requirements for tourism including better public
hygiene, itinerary safety, emergency measures, and
travel insurance. Therefore, we must adopt novel
perspectives and concepts to examine and study the
post—pandemic recovery and development of the
tourism industry, including the mountain tourism.
This pandemic motivates us to pay more attention to
using scientific concepts and methods to locate, plan,
manage and promote the rapid recovery as well as
sustainable and sound development of the tourism
industry.

Question2: How do you think the recovery of
global mountain tourism after the COVID - 19
pandemic?

Shao Qiwei: Next | want to share with you some
of my perspectives.

First, safety underpins the development of
tourism. “There is no travel without safety”. This
pandemic not only hit hard the tourism industry but
also exposed the shortcomings in the prevention
awareness and management methods of public health
security emergencies. So we should think about how
to further strengthen the safety of public hygiene
public health and public transportation of tourism,



2020 “EFRLLIREE" & Ligis

2020 International Mountain Tourism Day Online Forum

effectively prevent and respond to various safety
emergencies and strive to integrate prevention and
control awareness, crisis management, and security
protection into tourism including all aspects of the
mountain tourism management system. The globally
raging pandemic has not only sounded the alarm for
us but also demanded us to formulate effective crisis
management methods to minimize the risk and loss in
the face of such non—traditional security emergencies.

Second, we should reflect on the deficiency in
the development of tourism including mountain
tourism. Besides hitting the tourism indusiry the
pandemic also checks the tourism industry. In the
past, we tended to focus more attention on tourism
planning, format construction, marketing and data
growth in particular. But this pandemic warns us to
ponder over what we have ignored when accelerating
the development of tourism, how to improve our
institutional mechanisms, laws and regulations and
how to reform our products, services, markets and
development. These I think should be thought over.
We should establish a more complete system and
mechanism in areas including top—level layout, laws
and regulations, planning and design, marketing
strategies, insurance systems, and personnel training,
as well as the design and construction of tourism
equipment facilities. In this way the tourism and
relative industry management departments, working
institutions, enterprises and employees can work
together to enhance the anti-risk capabilities of the
tourism with vision, empower and energize the
industry and demonstrate strength.

Third, give full play to the important role of
modern science and technology in resuming and
accelerating mountain tourism. Making good use of
the modern scientific and technological achievements
can help us get twice the result with half the effort.
This is fully reflected during the pandemic when
people have their basic life needs met by turning to
online shopping and services and get their spiritual
demands, satisfied by enjoying live streaming "cloud
touring" of natural scenery and museums. Paying
more attention to the application of modern scientific
and technological achievements is the only way for

the post—pandemic tourism industry, including

mountain tourism to step out of the predicament and
seek further development. From the planning and
design of scenic spots, accommodation and touring
facilities, through product experience, customer
service to operation supervision, all should be
comprehensively integrated with modern technologies
represented by "Internet +" “Artificial Intelligence”,
and 5G applications. For example, using big data
technology to release timely information on the health
and safety situation of the destination, and dynamic
passenger flow, to provide safer, more convenient and
targeted services to tourists. What's more, the
technology of online booking and transaction by
integrating tourism resources helps realize traveling
without direct contact. At present, many travel
destinations have introduced smart travel platforms
such as the "Touring Around Guizhou with One
Code" launched in Guizhou which is a good attempt
to empower tourism with technology.

Fourth, it is recommended that tourism be
opened in a gradual and orderly manner on the
premise of safety. This outbreak brought great losses
to many tourism enterprises, which have made huge
sacrifices in fighting the virus and reducing damages.
We express our sincere admiration and respect to
them. At the same time, what needs to be studied is
how to coordinate the regular epidemic prevention
and control with the development of the tourism; seek
work resumption in a stable manner; provide
assistance for the tourism industry to stabilize the
employment, maintain people’s well-being, promote
consumption, stimulate the market, ans stabilize the
growth and virtuous cycle. At present, many countries
and regions are actively making beneficial attempts to
energize tourism. Based on the major sirategic
achievements in the epidemic prevention and control
after arduous efforts made by the Chinese government
and Chinese people, provincial tours, city tours,
short—distance tours, and peripheral tours are
gradually opened up. The tourism market of China is
on the way to recovery and is expected to get out of
the valley soon. The EU is considering opening
borders between member states and restoring tourism
and personnel exchanges with restrictions. The

attempts of countries and regions show that it is



feasible to gradually open up tourism with guaranteed
safety and health of the people. However, how to open
up the tourism in an orderly and effective manner
entails further discussion and exploration. We call on
governments to take prompt actions to formulate
tourism promotion programs. Many international
mountain tourism regions still feature poor population

with low—income. We appeal to the government for

preferential loans, tax reductions, flight discounts,
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and consumption discounts to help mountain tourism

development  overcome  difficulties, drive  the
post—pandemic economic development of different
countries and enable the tourism industry to make
further contributions to the international poverty

reduction cause.
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How Can Mountain Tourism Help Recover Economy

after the COVID-19 Pandemic

Secretary—General of IMTA Mr.He Yafei

Questionl: How do you think the impact of
COVID-19 on the global economy?

He Yafei: These past few months, the global
COVID-19 pandemic has had a tremendous impact
on all countries. It has infected millions of people and
has taken hundreds of thousands of lives. Meanwhile,
the world economy is suffering an unprecedented
blow. Exchanges and travel between countries are at a
halt, society has shut down, global supply chains are
disconnected. The future of globalization, world
politics, and the global economy is unpredictable.

Through the joint efforts of the world's countries,
progress has been made in prevention and control of
the outbreak as well as in the formulation of a
vaccine. When the pandemic will end cannot yet be
predicted. But the fight against it must still go on
worldwide while reopening the economy, resuming
production and revitalising society is already a top
priority for all countries.

Question2: How can mountain tourism help
recover economy after the COVID-19 pandemic?

He Yafei: Mountain tourism is an important
pillar of global tourism. We have hope and confidence
that making full use of the advantages of mountain
tourism can overcome obstacles in the post—pandemic
era. While ensuring the health and safety of the
people, we will seek to revive mountain tourism and
thus make a contribution to an all-round resuscitation
of economic and social growth.

First, about tapping into the advantages of
mountain tourism to become a pioneer in the recovery
of the tourism economy. We say pioneer because
mountain tourism is best characterised by a pleasant
ecological environment and cultural diversity. It has

comparatively strong adaptability and flexibility to

meet people's demand for healthy and green
eco—tourism. As the saying goes, there are no two
leaves exactly alike in the world. Mountains, forests
and rivers around the world are each unique in their
own way. This fits well with people's post—pandemic
aspirations for a life that encompasses health,
wellness , exercise and meditation and satisfies their
quest for a stronger physique and immunity as well as
an enjoyable life.

Second we must adapt to a posi—pandemic
situation in which restrictions on the movement of
people are gradually lifted and tourists' expectations
of mountain tourism gradually increase. We should
work actively on the supply—side reform of the
mountain tourism project, which means providing
more tourism projects of new types, and with new
perspective to adjust mountain tourism and the many
industries associated with it. We need to meet the
needs of different groups of people including the
elderly, middle-aged and young and the
characteristics of tourists with economy tour packages
of one to three hours. We should propose customised
mountain tourism excursions with a variety of content
and programs. From the perspective of mountain
tourism, we also need to put forward new
requirements for B&Bs and provide guidance for
mountain tourism professionals to make the necessary
adjustments. As we advance in age for instance, our
requirement for fitness and healthcare becomes more
pressing. Therefore, through the combination of the
various aspects unique to local mountain tourism the
implementation of a national development strategy
which covers green agriculture, rural revitalisation,
and poverty alleviation and reduction and the

integration of resources in medicine, sports, 5G,



artificial intelligence, etc, we plan to develop
mountain tourism sites related to health therapies,
meditation,recreation and sports. This way, tourism
can be restored rapidly and the recovery and
development of related industries can also be pushed
forward. Moreover, this will provide a new impetus to
world economic growth.

Third, the development of mountain tourism
needs to be adapted to harmony among and
coexistence of humans and nature the environment
and the biosphere. The outbreak of COVID-19 is
surely a wake—up call for people around the world. In
other words, the harmony between us and nature and
our coexistence with the biosphere is of great
importance. The balance must not be broken.
Therefore, in the future when considering boosting the
tourism industry, we should attach great importance to
the harmonious relation between humans and nature,
including but not limited to protecting biodiversity
and paying full attention to climate change. Our
awareness in this regard must be deepened. The
natural environment and the biodiversity of mountain
tourism are among the richest on land. But of course
these resources are very fragile and have limited
capacity. Therefore, under the influence of these
factors when planning the development of mountain
tourism we need to fully consider the following two
aspects: Firstly people's pursuit of a better life, and
secondly, the sustainable
development and capacity of the
natural environment and
biosphere. We need to reach out
to nature, understand it, be part of
it and more importantly respect
and protect it.

Question3: How does IMTA
promotes the development of
mountain tourism?

He Yafei: The mountain
tourism community includes not
only large companies five—star
hotels and National AAAAA level
tourist attractions, but also a lot of
small enterprises, self-employed

tourism workers, scattered B&B
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accommodations and small-scale projects with
unique characters and cultural richness. The
post—pandemic period presents great opportunities for
mountain tourism. It's an opportune time for its
development. IMTA will work jointly with other
organizations, companies and individuals, aim to
create more positive images and diverse content and
meet the needs of all groups of people, thereby
establishing new projects, experiences and programs.
The post—pandemic era is a time for the world to
regenerate. It will bring a brand-new world where
globalisation will be redefined and so will mountain
tourism. We need to strengthen the specialisation of
mountain tourism and the interconnection between
upstream downstream and horizontal businesses.
International and domestic development of mountain
tourism should be pushed forward at the same pace.
We aim to create more positive images and diverse
content and meet the needs of all groups of people,
thereby establishing new projects, experiences and
programs. IMTA, as the one and only International
non—governmental organisation in this field, will work
jointly with other organizations, companies and
individuals, with a particular focus on small and
medium—sized enterprises and individual tourism
professionals and do everything in our power to press

ahead proactively.

Source : https://huaban.com/pins/3382421932/
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Post—-Pandemic Recovery Trend of the Global Tourism

Gloria Guevara President & CEQO of WTTC

Questionl: WTTC represents the global private
sector, represent every single industry from airports,
airlines, cruises, destinations, everyone included in
the ecosystem of travel and tourism. For the almost 30
years, WTTC have been doing a lot of research that
has helped us to quantify the economic impact of
travel and tourism around the world. From the
research and data form WTTC, what is the difference
between the crisis brought by COVID-19 and we
have encountered in the past?

Gloria Guevara: Last year, we announced our
relaunch of report that included the analysis of 90
different crises in the last almost 20 years, to travel
and tourism from tourism or security challenges to
outbreaks, natural disasters, or political instability.
You will see here that in average political instability
had the greatest impact. And then of course the
minimum was ten months. But the second was the
outbreaks. The outbreaks has been an interesting case
that Asia has a lot of experience. The first outbreaks
took us more than 34 months to recover. The average
was 19, and 10 months was the last and the minimum
which is great because it means that we have learned
from the past, and we have improved the recovery
time frame.

Unfortunately, we're living in an unprecedented
situation. The crisis that we have seen from
COVID-19 is five times the impact that we had from
financial crisis in 2008. And a little bit over 100
million jobs around the world have been lost, have
been impacted. As I say, this is the largest by far of all
the crisis that we have seen in our generation and
perhaps in the past generations. $2.7 trillion have
been impacted. And why is such a big impact ?
Because travel and tourism is relevant, is 10% of the

world GDP as I mentioned before. And one out of ten

jobs depend on this sector. So that's why the domino
effect has been devastating and significant around the
world.

Question2: It is crucial to learn from the past.
And when we analyse these 90 different crises
especially 11 outbreaks, but also the major crises.
What lesson can we learn here?

Gloria Guevara: The first one is do not reinvent
or create new processes. When we try to create new
processes that slows the recovery and that impacts of
course the time frame. Let's make sure that we avoid
to create solutions in silos or create local standards
that they just add bottlenecks and complexity. And we
also need to learn from the people involved in the
outbreaks. For instance, there are a lot of lessons
learned of that how China managed the experience or
how our hotels from our members are being used in
some parts of the world for doctors and nurses. And
we really have that expertise to be COVID free.

For instance, in the case of 9 <11, that was an
awful situation and a crisis that impacted travel and
tourism around the world. Unfortunately, the recovery
was very slow. Why was very slow? Because it took
longer due to the protocols implemented. Those
protocols were defined only by security people
without any input from the private sector. And
unfortunately, every country came up with their own.
So that uncertainty and lack of standard unfortunately
creates some fear. And it's not good for the confidence
of the traveller. It took longer to recover. Now when
we compared that to the 2008 financial crisis, we
learned that in the 2008, we recovered in an average
of 18 months. It was bigger, the financial impact than
the 911. However, we recovered faster. What
happened is that we work in a coordinated approach,

reduce the platform of the G20 .The financial sector



were very well with the ministers of finance and they
define exactly what was needed and how things were
gonna move. And that helped us to move faster and
recover faster. It was in a coordinated way. And we
share information and it was easier.

We also need to learn from the past outbreaks
from SARS, MERS and EBOLA.We don't have a
vaccine for those three. However, we were able to
identify the sick people and isolate them. Now, yes,
these viruses are different and it's a symptomatic
which has been one of the challenges. But that's why
the nations that they're doing more testing have been
able to identify the sick people and perhaps to stop
the spread faster.

Question3: In order to recover faster, what
principles should we follow?

Gloria Guevara: So, to recover faster we believe
it is essential, the public and private collaboration.We
need to build or enhance actually the seamless travel
experience not create a new one.We need to embrace
global standards and protocols. But those protocols
have to come from the private sector in conjunction
with the experts in the health of course and the
collaboration of the public sector, not only in silos.
And we need to embrace new technologies.

The first one and very important, a global
coordinated approach is essential to re—establish
operations remove travel barriers and reopen borders.
As we expect, the recovery is gonna be first domestic,
then regional and then international. But we need to
know exactly what is gonna recover and when, so that
we can plan accordingly and involve the different
players. Very important to do that private—public
collaboration.

Second is enhance existing seamless traveller
journey. Do not reinvent the new processes. That will
create anxiety and issues with other travelers. We
need to make sure that we just add the component of
health.

If we don't have the vaccine, that doesn't mean
that we cannot travel. We can travel as long as we can

isolate the sick people. But perhaps a component of
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testing it's important. So, it's not only testing but also
contact tracing because we need to be able to know
where we have been in the last two weeks in order to
isolate and understand that if there's an exposure of
more spread. So, let's look at the experience. And how
do we have that component of health instead of
reinventing a new travel journey.

Third, very important are the global protocols.
The global protocols are standards defined by the
travel industry, the private sector, from our own
experience. Our members are offering hotel rooms to
doctors and nurses, we already have the expertise.We
already know how to maintain those rooms and those
hotels are COVID free. And that's when it was
included in the protocols. And just this week, we
announce some protocols that they are gonna be
implemented. We're gonna be announcing very soon
protocols with the airlines and airports, of course.
Clear for cruises and restaurants and other protocols.
Very important that those protocols are standards
throughout the world so that the traveller knows and
the traveller knows exactly what is gonna be that
experience. And that would help us to recover faster,
to bring back that confidence. If the traveller is told
that in one flight, they are not supposed to wear mask
and in the next flight they were supposed to wear
mask. That creates confusion. It has to be exactly the
same protocol across the world for flying or for
airports or for hotels. So that is easier to bring back
the confidence from the traveller.

And last but not least, of course, is the continued
travel support the travel and tourism industry so that
we can recover faster to financial aid, and of course,
promotion. In the case of the recovery, as I say before,
we see domestic, then regional and then international
and of course, outdoors, adventure,mountain, travel
and tourism is gonna come first. It's gonna be part of
this domestic but it's gonna be the outdoor travelling
that we see that it will recover faster than the indoor,
like the sports and for instance events in closed

venues. Perhaps it's gonna take longer than expected.
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Post—-Pandemic Consumption Trend of Mountain

Tourism in China

Dai Bin President of China Tourism Academy

Questionl: How do we evaluate the influence of
the COVID-19 pandemic on the China tourism
industry?

Dai Bin: Let's start by casting our minds back.
On January 24th, the first day of the Chinese Spring
Festival, we promptly adjusted our working mindset.
The industry shifted its focus from thriving markets
and ensuring supply to shutting down scenic spots,
prohibiting travel in groups, to prevent and control the
pandemic. Since then, organized tourism activities
had been greatly reduced and even grounded entirely
to a halt. On March 12, the Chinese government
resumed intra—provincial tourism in some provinces
according to the pandemic situation and the
conditions of resuming work and production in
various regions. That is to say, since March 12,
China's tourism has turned towards a new defensive
stage of resuming work under prevent and control
measures. A series of data shows that during the
recent May Day holiday, Chinese tourism restarting
under prevent and control measures is entering into a
new stage. We can see that the whole country the
number of domestic tourists, has reached 115 million
within five days, recovering 53.5% compared to last
year. Domestic tourism revenue has totaled 47.56
billion yuan (about $6.7 billion), a 36.7% recovery
compared to last year. I can also share some more
detailed data with you, it’s quite interesting. For
example, where did these people come from and
where did they go? How long did they stay and how
did they get there? Here are some figures that I can
share with you. The average domestic trip distance
was about 136 kilometers. People stayed out for
around 40 hours on average. More than 60% of

tourists went on self—driving trips, or drove by

themselves with family. Another interesting statistic
we should take note of is the radius of travelers'
destinations. For example, a tourist from Beijing took
a self—driving tour to Hebei province with his family.
They visited a scenic spot there, Yuntai Mountain for
example. So what was the radius of movement at
Yuntai Mountain? This year during the Labor Day
holiday, the average travel radius of tourists at their
destinations exceeded 16 kilometers which is 50%
higher than during the Spring Festival. It means that
tourists not only went out, but were also more active at
their destinations. So, judging from the statistics, after
China's tourism indusiry has entered a new stage of
resuming work under prevent and control measures,
and the

development of the tourism indusiry is gathering

consumer confidence is rebuilding,

momentum again.

Question2: China's tourism industry has entered
a new stage of resuming work under prevent and
control measures, what are the issues you need to be
aware of?

Dai Bin: First, tourists will focus more on a safe,
healthy, green and civilized way of travelling. This
will bring a huge change in tourism consumption. In
fact, it also provides a historical, epochal opportunity
for the development of mountain tourism. Now people
may not go just to the most crowded places, visit the
most popular places, eat and drink. Now, they are
more likely to be more moderate, and spend more
time staying with their families to experience that
closeness, experience culture. In fact, figures show
that at present tourism is mainly about peripheral
travel, family travel, parent—child travel, and
customized travel, as well as participation in cultural

activities. It signifies that our tourism consumption



has undergone some new changes in the process of
revitalization. These changes will not only affect the
present but also the ongoing development of tourism
for a long time.

Next, after entering into a new stage of resuming
work under prevent and control, many tourism
enterprises and market entities will focus more on the
integrated development of science and technology,
culture, put more emphasis on support for talents and
education for scientific, technical and cultural
mnovation.

In a word, at present the traditional development
pattern of tourism that relies much on natural and
cultural resources handed down to us by our
forebears, will gradually convert into a new stage led
by culture, supported by technology, integrated with
innovation and shared subject to object. From the
perspective of Chinese industry, this stage will bring
some new changes.

Question3: What new changes will bring into
this new stage led by culture, supported by
technology, integrated with innovation and shared
subject to object?

Dai Bin: For example, we used to view travel
agencies as the core industry format of tourism,
making travel agencies transform into travel service
providers. It doesn't mean that we don't need travel
agencies anymore, we still need them. Instead we
need broader travel services. Services are not just for
the needs of group travelers. With so many
self=driving tourists nowadays, a new format of
cooperation between self—driving and travel will
develop gradually. In mountains, people would like to
go camping, this needs site construction. Likewise, a
series of new formats such as automobiles, gas
stations, service zones, motels, safety rescue, financial
insurance, cultural and creative media will thrive.
Today's mountain travel is more than sighiseeing.
Consumption tends to be more diversified and richer.
Can we satisfy people's demands?

Take hotels as example. In the past,we thought
only about five—star hotels. But today's growing
mountain lodges and guest houses will complement
and improve our traditional hotels pattern, or even

shake up this pattern through innovation. Or look at
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scenic spots. We used to think traveling means
visiting mountains rivers and so on and traveling just
means looking at scenery. What about now? When
going on a trip, the youth would prefer to call it
"traveling". They want to experience life in different
places. They do not only visit the beautiful scenery,
but also enjoy a new way of life on top of this scenery.
It requires us to re—evaluate the tourist resources we
have, with an ability to produce attractive tourist
resources. These new changes include changes on the
demand side, as well as changes on the supply side of
our industrial chain. When changes take place in
these two important sides, the demand side and the
supply side as well as in the market and the industry,
industrial policies, governmental laws and regulations
and development plans will need to be adjusted and
modified accordingly. For example, the construction
of national culture parks. The 14th Five—Year Plan
may place more emphasis on the integrated
development of culture and tourism as well as the
supporting role of new growth drivers like science and
technology culture on tourism.

In short, while the industry is entering into a
new stage of work resumption under prevent and
control, which brings a series of new opportunities, it
also requires us to work harder on our market
research.

Question4: What are your expectations for the
mountain tourism market?

Dai Bin: | hope mountain tourism practitioners
whether local marketing organizations of destinations,
construction organizations or enterprises related to
mountain tourism, they all must maintain confidence
in the development of tourism. Tourism has been a
part of people's daily life, and it will not disappear
because of the pandemic. Soon after the pandemic
ends, people will be more willing to travel, just as the
new situation and data from May Day demonstrated.
So for the majority of mountain—related formats,
destinations and investment operations, the aftermath
will bring a greater opportunity, that is people will be
more interested in healthy lifestyles.

Mountain tourism nourishes the soul, by going
hiking and climbing and this can bring huge benefits

to our development. Even summer resorts or ice
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resorts can be used to market mountain tourism.
Chongqing, for example, has excellent hot spring
resources. All these are indispensable, rare local
resources for mountain tourism to provide people with
a healthier way of traveling. Therefore, as mass
mountain tourism practitioners, we must stay strong,
and keep confidence and determination in
development. I hope that builders of destinations and
operators of mountain tourism will do their best, be
determined, and invest more resources to study the
market, research and develop products. You can’t
just have a mountain and expect people to come. In
the past , we just visited the mountain and enjoyed the
views. This was the first generation of tourist products.
But for most young people, they care more about
living within the scenery, and they want to keep
enjoying beautiful scenery, but also living the good
life.They may demand more from transportation,
accommodation, shopping, even whether there is
WiFi so after taking photos of the beautiful scenery
they can immediately share them on Wechat
moments. Previously, these may not have been our
core requirements. But now it seems that the core of
services is completely determined by demands. So,
we need to do more market research to learn what

consumer demands of young people are. We should

make good use of our scientific and technical, and

cultural strengths to innovate products in order to
meet new demands of the tourism market.

Relevant data should be published. We should
conduct studies, follow—up studies. Such as people
who often travel in mountains are they healthier after
10 years, 20 years?You see ?Or did the development
of mountain tourism promote local poverty alleviation
and the development of the local economy and
society? If we have such cases and statistics, that
would be conducive to the development of the
industry. What's more, it is more important to
strengthen the training of talents and management
teams. There's no doubt that resources, science and
technology, and culture are significant. But talents are
the key of the industry. If we have a group of
professionals who are enthusiastic about international
mountain tourism, and show their capacities and stay
in this field, it will become the key to supporting the
current and future development of international
mountain tourism.

The pandemic will end eventually. After this
pandemic, the tourism industry will definitely revive
but it will not return to its past. Whether the recovery
of the tourism market or the revitalization of the
tourism industry, they are all sincerely hoping IMTA

can play a more important role.
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Normalization of Pandemic Prevention and

Mountain Tourism

Wei Xiao “an Chief Expert of World Tourism Cities Federation (WTCF)

Questionl: How do you think the normalization
of pandemic prevention?

Wei Xiao’an: The 2020 COVID-19 pandemic
we can say has been the biggest crisis since 2nd
World War. China put forward "the normalization
of pandemic prevention measures", promotes
COVID-19 prevention and treating infected patients.
It is not suitable to speak of “post—pandemic” now.
What is more, probable is normalization of the
pandemic. In other words, we should conduct
mountain tourism research, that considers the
pandemic. This round ends, and another begins.
Along with this, is normalization of pandemic
prevention. Handling things appropriately according
to the threat level, we must do this before we can
discuss mountain tourism.

Question2: The mountain tourism industry has
been wounded by COVID—-19. This is the challenge
we face now. However, out of this challenge
opportunities arise and can be seized. What are the
challenges and opportunities facing mountain
tourism?

Wei Xiao’an: From the perspective of mountain
tourism, now is the time to realize that crisis hegets
opportunity as five following aspects:

One aspect is market demands. Due to
long—term quarantine, all of us yearn for outdoor
activities, but many outdoor activities have been
restricted and can only be launched cautiously. But
there is basically no limit on mountain tourism. We
can launch mountain tourism programs freely and
respond the call of the market.

A second aspect is the pursuit of nature.
Mountains are a concentrated reflection of nature
allowing us to immerse ourselves in nature.

The third, is good anti-pandemic conditions. In
mountains, it’s hard for people to gather, forming a
natural quarantine. We can take it easy in mountains

in terms of anti—pandemic measures.

The fourth aspect is the pursuit of health.
Mountain tourism is healthy tourism people move
their bodies and sooth their souls with fresh air.

The fifth is mountain culture. Mountains create
new lifestyles. They also form a kind of mountain
civilization. Tourists need to deeply experience this.
Thus, mountain tourism will be the pacesetter in the
recovery of tourism and be the main supplier
responding to tourism demands.

Question3: How to promote mountain tourism
under the normalization of pandemic prevention?

Wei Xiao’an: First is about approaches to
development. We should comprehensively develop
complex mountains, we can't look at mountains
simplistically. Various mountains in various places,
are all different.

The second is mountain lifestyles. Throughout
history, people tend to live in plains and waterside, so
mountains have been marginalized in the long—term.
And that’s why mountain inhabitants are tough. With
the development of modern society people
increasingly pat attention to mountains. Especially
when the environment has declined, this attraction
becomes more and more powerful. Around the world
mountains where people gathered and created various
mountain civilizations. First, life was hard, there was
poor transportation and relative isolation, mountain
culture creates a diversity of ideologies. Second is
historical continuity. However hard it is, civilization
has stayed for thousands of years. Third is people who
live in mountains respect nature more than people
living in plains and watersides. Fourth is instinet for
religion. Fifty is kindness to strangers from other
places. From the perspective of lifestyle, during
agricultural society, people gathered in plains. After
entering the industrial age, people gathered in places
by the sea. After entering the post—industrial age,
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people want to gather in mountains. So the mountain
lifestyle should be a high—end lifestyle. We should
create happy lifestyles in mountains.

The third is mountain tourism growth. The
mountain tourism worldwide naturally began in
Europe and expanded to Northern America and then
further to the rest of the world, this is consistent with
the course of industrial development. However,
because the appearance of mountains is not uniform,
mountain tourism can also be varied. In Europe, the
Alps is the main mountain region. Mountain hiking
and skiing are the major programs of mountain
tourism then move to the small town way. In Northern
America mountain vacationing and valley exploration
are the major programs. Large—scale outdoor
programs have become mainstream. and also take the
lead in mountain tourism around the world. Overall,
this has led to varied resources and varied products.
With the rise of science and technology in modern
society, the human ability to engage in different
activities increases rapidly. The scope of human
activities has no boundary. Flying in the sky or diving
in the ocean has become normal. But, these are not
the destinations that can support large numbers of
tourists. The rigid demands of leisure vacationing in
particular have forced the development of new
regions. Now mountain tourism has been put front and
center by the market. It's not about whether we want
to do it, we have to do it so how should we do it ?

Fourth, difficulties

Objectively speaking, the growth of mountain tourism

in mountain tourism.
faces lots of problems. (1) Transportation is poor. (2)
Short of other infrastructure. (3) Restriction of seasons.
(@) Actual operation. Mountain brands are generally big
and it’s hard to develop programs related to the
mountain's brand. (5) Returns on investment. Relying
only on market investment, only few programs succeed.
The government must lend a hand.

Fifth is integrated cognition and integrated
should

mountain tourism in an integrated way. Mountain

development. Therefore, we approach
tourism can't be limited to just mountain views. (1) It
means staying in the mountain and live with the
cicadas. (2) Having mountain tours where you can
enjoy mountain views. (3) Having fun in mountains
deeply, experiencing nature. (4) Having a rich variety
of mountain sports programs. (5) Breathing freely in
the fresh mountain air. (6) Escaping the confines of
the city in the mountain wildness. (7) Mountain races

chasing after each other and pursuing victory. (8)
Mountain cableways as a driver of development. (9)
fully enjoying the new mountain lifestyle. Thus, above
all, we should consider both strengths and
weaknesses. Tourism development in any place has
both strengths and weaknesses. They need to be
analyzed objectively and comprehensively. It's not
appropriate for us to be too proud or too
overconfident. Based on international practice, one
way is to combine big, medium and small elements or
to combine high, middle and low elements. Generally
speaking, mountain tourism can be developed through
groups, only this way can it be developed to a certain
scale, to a certain level with more services. And only
then will guests enjoy their trip. After that we should
focus on and concentrate our highlights. Overall,
development should be guarded against. The third is
“from point to surface”. We can't build tourist routes
based on traditional sightseeing.

Weaknesses can become strengths when we
approach things differently. For instance, we can
make high—end mountain tourism programs with poor
transportation. If in a hotel for mountain vacationing
transport could be done by helicopter. When guests
take helicopter to the hotel, they'll find the hotel is
surrounded by steep mountains and even cliffs. But
it's a very high—end hotel. When people arrive at the
hotel, they stay there rather than go to other places.
The hotel can meet all of your needs. This what I
mean by making high—end services with poor
transportation. Season shift is also attractive. We
always think of winter as bad for mountain tourism.
But many places have unique views in the winter. For
example, in mountains in the South, people can see
the rime in the winter; there are iced canals and iced
rivers in the mountains in North. These are a unique
attraction. Such attraction should be explored and
developed.

All in all, under these circumstances of anti—
pandemic normalization, mountain tourism can
welcome a development opportunity. We need to
improve industry chains and supply chains link with

demand chains and seek new development.
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Opinions about Mountain Tourism under

Tourism Globalization

James Liang Co-founder & Chairman of Trip.com Group

Questionl: In recent years, mountain tourism
has registered fast development that is looked forward
to by in—depth players. Of course, there are both
advantages and challenges. Mountain tourism is also
expecting further development and improvement in
every aspect. How should we promote mountain
tourism?

James Liang: The first thing is while we hanker
after "gold mountains", we can not do without green
ones. Environmental protection may not collide with
tourism. Especially for mountain tourism, if more
tourist facilities can be developed under strict
environmental mountain

protection  regulations,

tourism can be driven forward even more and turn

more natural beauty into invaluable assets.

The second thing is to be more international. |
believe the tourist facilities in China are already at the
international level. We have very good natural
conditions. What we lack is probably some services
software to serve international guests.

The third thing is to strive for high quality and
specialization. Mountain tourism has many different
themes and diversified styles, but how can we give
full play to local features in different places and bring
every guest different experiences in these places, so
guests can dive into mountain tourism over and over

again but with very different experiences?
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Along with Intelligent and Health, Seek

Development Opportunities from Crisis

Li Xiaoping SVP of Trip.com Group

Questionl: How do you think the current
situation of the tourism industry from the Ctrip data?

Li Xiaoping: 2020 was off to a not—so—auspicious
start, especially for us in the tourism industry.
Tourism has borne the brunt of the economic impact
of the pandemic, but we are seeing the light at the end
of the tunnel. Now that pandemic control measures
have become the norm, market confidence in
domestic travelling safety is on a steady rise. The
five—day May Day holiday saw 60% of tourists of last
year and 40% of revenues, almost twice as much as
April. Based on the orders and search data on Ctrip,
this trend is still emerging which reflects the urgent
need for travelling among the public. We have good
reason to be confident in the recovery of tourism
sector.

Question2: Each disaster is followed by
introspection and shifts in economic and business
patterns. What are the development directions of
tourism products after this pandemic?

Li Xiaoping: First, ecotourism. COVID-19
pandemic stimulated the demand for natural and
healthy tourism, and fostered a strong safety
awareness of staying away from crowds. The analysis
of orders on Cirip shows that market demands for
small customized group tours and premium leisure
tourism are expected to stand out going forward.
Ecological tourism featuring natural landscape and
small groups offers tourists vast areas and fresh air
while keeping them away from throngs, and
accordingly caters to public need for travelling safety.

Second, health tourism. The pandemic has posed
a dire threat to public health and safety and will raise
people’s health awareness. In terms of tourism, active
and healthy travelling experience will gain popularity

among the public. As for tourist destinations, they

cannot rest satisfied with only beautiful natural
scenery but should work for safer and more
tourist—friendly leisure tourism. In doing so, they can
draw more migrant birds tourists.

Third, outdoor sports tourism. The pandemic
arouses people’s deep awareness of doing exercise
and new drivers of consumption demands for sports
and fitness will emerge as exercise. Not only promote
good health and stamina, but also cultivate people’s
minds and  spirits, facilitating  interpersonal
communication, and satisfying tourists. As such,
tourism is expected to win the favor of the public,
most notably the younger generation.

Fourth, rural tourism. At this point when
outbound tourism and domestic long—distance trips
are yet to recover, short trips and rural tourism
become the main force in the rebound of tourism.
Recent years have witnessed the transition of rural
tourism from merely a form of sightseeing to a
combination of new forms and products like leisure
tourism, ecotourism, health tourism and farm work
experience, which hold increasing appeal to tourists.
Energized by this pandemic, rural tourism now sees
more acceptance and brighter prospects.

Fifth, smart tourism. Different from May Day
holidays in previous years, this year China enhanced
booking systems in scenic areas in advance, allowing
only 30% of their full capacity. Scenic spots across
the country started to adopt smart technologies, and
worked with Cirip and other online tourism platforms,
and proposed the standards for smart services in
scenic areas. On platforms like Cirip, services such as
real-name registration, contactless services, fast
entrance, carefree refund, audio guide are available.
Tourist destinations and tourism businesses by

making tourism smarter, can enhance their capacity of
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monitoring and managing crisis, and target market
demands and carry out precision marketing with the
assistance of big data.

Question3: The pandemic has in a way, offered
some rare opportunities to the leapfrog development
of mountain tourism. How should keep our minds
clear, identify the right directions and prepare for
future tourism mountain growth?

Li Xiaoping: First, create excellent mountain
tourism products. When it comes to mountain tourism,
many tourists still see it as just hiking and lack
knowledge about the rest of mountain tourism.
Therefore, I suggest that mountain tourist destinations
especially tourist businesses should do the basic job
of research and development unearth more ways for
mountain tourism and make it a strategy and product.

Second, good promotion is important. “The hest

wine would still be left unnoticed if tucked away in a
back alley”, which means quality resources and
products also need good promotion and marketing.
There are two important points here. We should
innovate marketing of mountain tourism by promoting
products, activities and content flexibly based on local
mountain tourism brands.

Promotion should be done through precise
channels.We should utilize “Internet + tourism”
model, precisely identify potential clients of mountain
tourism with big data and promote our products
precisely with big data, which is to deliver the right
content to the right people at the right time.
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Panel: The Impact of COVID-19 on Global Tourism
Mario Hardy CEO of Pacific Asia Travel Association (PATA )

Questionl: What is the impact of COVID-19 on global tourism and what should we ded with it?
Mario Hardy: Wherever you may be. I hope each one of you are staying safe and healthy during the current
situation. As the CEO of Pacific Asia Travel Association (PATA) , I want to first take the opportunity to thank
IMTA for organizing this event.
The COVID-19  pandemic
presents a severe threat to the world
economy, and in particular, the global
travel and tourism industry. As the
industry faces one of the greatest
threats it has ever seen, now more
than ever we need to work together to
build a more resilient, responsible,
sustainable and stronger travel and
tourism industry.
Research shows that on the top
of everyone's mind is a deep desire to
travel and escape to nature as soon as
travel restrictions are lifted which is
good news for tourism industry
stakeholders involved in nature based
activities. As we reset the tourism
industry, we have a unique
opportunity to ensure we build a
stronger, more resilient, responsible
and sustainable sector. Let's hope we
can all enjoy our next holiday in

mountain areas soon !
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Panel: The Sustainable Development of Mountain

Tourism Destinations

Eugenio Yunis Former Director of Sustainable Development

of Tourism, World Tourism Organization

Questionl: The sustainable development of
mountain tourism destinations has always been a
topic of concern within the industry, as well as an
important question facing mountain tourism. Against
the current backdrop of the impact of COVID-19,
what changes do you see in the main crises that
mountain tourism is currently facing? Can these
difficulties serve as a guide for mountain tourism's
future development in any way?

Eugenio Yunis: The exceptional circumstances
that the world is currently living give the opportunity
to pause tourism promotional efforts and dedicate time
and energy to re—think ways to develop and practice
tourism in a more sustainable and responsible way.

Since sustainability refers mainly to the way in
which tourism services are produced and delivered to
customers, while responsibility refers mainly to the
way those services are consumed by tourisis. The
sanitary crisis is deeply impacting on tourism, and it
is yet too early to measure all the impacts and to
forecast when tourism will resume. But what is certain
is that tourism will not and cannot go back to what
many considered to be normal before this pandemic.
In spite of many efforts made by some governments,
and many public and private organizations and NGOs
in the last two or three decades, to make tourism more
sustainable, the truth is that very few stakeholders
were seriously managing tourism growth, or reducing
their emissions to halt climate change, or providing
sustainable livelihoods to host communities which are
main objectives of sustainabilities.

As a result, the natural and cultural heritage at

many popular tourism destinations was being

seriously damaged by excessive and uncontrolled
tourist movements, including in some mountain areas
to use this crisis as an opportunity to assess, revise
and re—define tourism in mountain areas in order to
insert it within more integral sustainable development
strategies of those areas and to the benefit to their
communities living in there.

Question2: As you say, COVID-19 has had a
huge impact on mountain tourism. From the
perspective of follow—up planning, how should the
industry cope better with the pandemic and minimize
its impact on mountain tourism?

Eugenio Yunis: Mountain tourism, together with
tourism in rural and isolated areas, are likely to be the
first forms of tourism to be practised once the
pandemics is over. Tourists will try to avoid mass
destinations, big hotels, crowded restaurants,
museums and similar urban and beach attractions;
these trends open a great opportunity for diversifying
mountain tourism and the variety of products it can
offer. But whatever the destination they visit, tourists
will require high sanitary and hygienic standards, a
more personalised service, and they will more
probably travel in very small groups instead of large
package tours.

Therefore, hotels and other accommodation and
catering establishments in mountain areas, as well as
tour organisers and all businesses serving tourists,
must adapt their infrastructure and services to
respond to these new requirements and give the
tourists an experience which is not only COVID -
19-free, but also exempt of any other sanitary or

security risk.



Question3: Mountain tourism advocates green,
low—carbon, healthy environmental protection, and
being close to nature. After the pandemic, these
commendable goals will become more challenging.
After the pandemic, is there anything new that
mountain tourism can do in terms of advocacy?

Eugenio Yunis: High levels of tourism-related
pollution of natural environments, or the exploitation
of poor communities for offering cheap tourist
services, or the distortion of traditional ways of life,
folklore and handicrafts should not be acceptable in
the post—pandemic future. With or without
pandemics, tourism must be really authentic, respect
and benefit local people, and help to maintain
cultures and ecological balance in mountain areas.
All these new requirements will possibly result in a
reduction of tourism flows to currently popular

mountain resorts destinations, but this is not to be
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regretted; indeed, it will be an implicit respect of the

carrying capacity of those territories. The
corresponding challenge will then be to innovate and
develop, with sustainability at the centre, new
mountain destinations in order to disperse tourists
across the territory, alleviating the pressure on
saturated destinations, while satisfying growing levels
of demand and benefitting more mountain
communities.

In summary therefore, 1 foresee two main
challenges ahead:

The first one is to adapt all existing tourism
infrastructure and services in order to ensure high
health and safety standards for tourists and locals.

The second challenge is to develop new,
sustainable mountain destinations in order to expand
supply, disperse demand and extend the benefits of

tourism to more people living in mountain areas.

Source : https://www.pexels.com/zh—cn/photo/1615766/
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Pancl:The Development Trend of Mountain

Tourism in the Future

Tom Jenkins CEO of the European Tourism Association ( ETOA )

Questionl: Natural resources are the basis of
mountain tourism development. European countries
like Switzerland, Austria and France take the Alps as
their main center, by developing outdoor sports like
mountain hiking, skiing and so on and also by further
upgrading small-town tourism complexes, they serve
as a successful model for mountain tourism across the
world. What experiences do you think we can learn
from this case?

Tom Jenkins: When you look at highly
developed destinations like the Alps, what's unique is
that they place the consumer right at the forefront of
their development. In most other areas of Europe, it's
the inhabitants and particularly the agricultural
development of those areas still have primacy. This
leads to some of its charm. You're not going to
experience the highly—developed consumer—facing
products that you see in the Alps, in Scandinavia or in
Scotland. But it also means there is also an
opportunity for these other destinations to develop
themselves. There will be considerable opposition
locally to such development.

I think the thing to realize from a Chinese
perspective is that appreciation of mountains is
actually a comparatively recent phenomenon in
Europe. The appreciation and the writing and the
experience of mountains has been something which
has been appreciated really only for the last 250
years. In China, the appreciation of mountains goes
back thousands of years, back to the Tang Dynasty
and poets such as Du Fu, and we have no such
long-lasting appreciation that there is in China. We
still have a long way to go and a lot to learn in Europe.

Question2: Objectively speaking, the promotion
and development of mountain tourism is restricted by
transport, infrastructure, seasonality, and other

factors. The construction of roads, cable cars, and
other types of infrastructure will have some
unavoidable impact on the natural environment.
Currently, skiing is also facing problems including
climate change and climbing snow lines. How can
Europe break through this bottleneck and make
sustainable mountain tourism a reality?

Tom Jenkins: There are big environmental
concerns when it comes to the tourism use of
mountains. I think in some ways, economically, these
areas have got little other than tourism to seek
employment and find some form of wealth. So there is
really only one agenda in most of these regions,
nevertheless there are considerable concerns. Some
people like the fact that these places are
underdeveloped, this is one of the attractions. This
naturally inhibits the volumes of people who would
give the sort of wealth that they also seek. So it's very
difficult balancing act for them to perform.

I also think that there will be undoubtedly
resistance to the large—scale, commercial exploitation
to some of these areas. Places such as Snowdonia in
the United Kingdom and indeed really all mountain
areas in Europe, have very very siringent restrictions
on new developments. They want to keep it looking as
it was 100 years ago. And this they feel, and quite
rightly feel, is part of the attraction. So there's an
inherent limit to the sort of exploitation you can see
here.

Question3: How should Europe make good use
of existing resources in preparation for the recovery of
mountain tourism?

Tom Jenkins: The current situation that we're
facing with the COVID-19 pandemic has turned the
tourism world upside—down. And it is perfectly

possible that people seeking isolation, certainly some



form of social isolation, will seek mountains because
in the mountains, in broad terms, you can avoid
crowds and be by yourself. I'm not sure how
long-lasting this appeal will be, that is not to say
people will stop going to mountains, but I'm not sure
that the social distancing protocols that are currently

in force will last for much more than a few months.
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Even so, people will want to get out, away from towns,
particularly if they've been locked—down. They will
want to get away from towns into a different

landscape, this is what mountain scenery provides.

Source : https://huaban.com/pins/2892094556/
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Panel : Promoting of Ecological Tourism after the

COVID-19

Zhou Li Expert of Trier University of Applied
Sciences, Germany

Questionl: Sustainability is an internationally
discussed topic. But if we compare what we do and
how much attention we attach to sustainable
development, we can see that it still seems superficial.
Do you think the international community and China
would do anything differently after the COVID-19?

Zhou Li: Sustainable development aims to delay
the degradation of the earth to meet the needs of our
generation and the mnext one. It is the common
development of the three fields: economy, ecology and
society. These goals should be specified and achieved
through the joint efforts of governments enterprises
and individuals.

I think COVID -19 won't change the overall
sustainable development sirategy at the national level.
The harder thing to improve as individuals. Can they
rethink their behaviors because of this pandemic? So
I think the opportunity for reflection following this
pandemic should be used to carry out environmental
education to the public.

Question2: Mountain tourism takes sustainable
development very seriously. From your perspective,
what should mountain tourism attractions do in
environment control so as to reduce contamination
and ecological damage amid the COVID-19
outbreak?

Zhou Li: Environmental conirol measures should
be reflected in three stages of a project.

The first stage is integration into the planning. Of
course, there is a premise that product positioning in
the planning stages should meet local natural
conditions. And in the planning stages, a
comprehensive management system involving social,

economic and environmental benefits should be

adopted. Infrastructure should also be planned
comprehensively. First of all, the local dynamic
process of matter motion and transmutation should be
analyzed to recycle matter and energy and form a
closed-loop system. This is the so—called “circular
economy .

The second stage is construction. The important
part of this stage is that project locations should bhe
chosen to abide by ecological red lines and should bhe
in areas with good infrastructure including roads,
public transportation and so on. Houses should be
built according to local conditions and materials and
to be as energy—efficient as possible.

The third stage is operation. Establish a resource
management system during operation including
purchasing environment—friendly products, reducing
packaging, reusing materials. For tourists, we can
encourage them via campaigns and education to sort
their garbage and to save water and electricity and
guide them to avoid disturbing nature when
sightseeing.

Question3: Since new areas of growth are sure to
emerge in post—pandemic mountain tourism, do you
have any advice on the future development of
mountain tourism?

Zhou Li: The natural environment in mountains
is particularly sensitive to climate change. Mountain
tourism can't stand any extreme climate events like
flash floods, debris flows or avalanches. The system of
nature, economy and society won't be stable if one
element dominates over the others. Our economic
behavior should be consistent with economy and
society. Now is the time to promote mountain tourism.

Sustainable mountain tourism is different from
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traditional mass tourism. It should attract more
high—quality tourists rather than just more tourists.
High—quality tourists don’t mean rich tourists but
those who are in awe of nature and are willing to learn
about nature and local cultures. Sustainable mountain
tourism should highlight its educational function.
Besides, as sustainable tourism develops we should
create the conditions to ensure local residents can

participate fairly and have access to decent jobs.

Finally, we should develop ecotourism on the
basis of developing sustainable mountain tourism.
Ecotourism emphasizes a sustainable ecology.
Ecotourism is meant by circular economy of the
tourism destinations. It is the current development
trend in nature tourism worldwide. I think our country
should publish some model mountain tourism and

ecotourism scenic spots to tap into this trend.

Source : https://huaban.com/pins/2153846516/
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Panel : Post—Pandemic High Quality Development of

Mountain Tourism Destinations

Song Yu Chairman of the Beijing Tourism Group (BTG)

Question]: Beijing Tourism Group has launched
a few hospitality projects recently centered on
mountain resources. Can you talk about what kind of
opportunity has mountain tourism brought to your
business?

Song Yu: In fact, China's tourism development is
currently in a stage of consumption transformation.
During this stage, leisure tourism has actually become
a new mode of consumption and experience in
tourism development. This can also become a new
area of growth in our tourism development.

As we all know, China's tourism began with
sightseeing tours and then gradually developed from
sightseeing to sightseeing plus leisure and experience.
As for leisure and experiential tourism it also
gradually improved from rural tourism and history &
culture tourism into experience—based tourism such
as "mountain tourism". So, I believe that mountain
tourism will also usher in a new way of growth.

Question2: Since new areas of growth are sure to
emerge in posi—pandemic mountain tourism, do you
have any advice on the future development of
mountain tourism?

Song Yu: After the pandemic, people will come

to cherish their way of life and consumption habits
more. Just like how in Beijing, tourists increased their
travel and their self-drive travel after the SARS
epidemic.

The second thing domestic travel may become a
modern mainstream mode of tourist consumption.
Because as we all know, at the moment the pandemic
is still very serious internationally. Therefore,
domestic tourism and domestic niche tourism should
become the next new way to travel.

In addition, we also assume that in domestic
tourism nature tourism is such as to become a another
new area of growth. And thus, we say mountain
tourism may become a recent trend, which can
strengthen the bonds between us and also bring us
closer to nature.

In the future, the design and consumption
guidance of our tourism products should be more
responsive to the needs of tourists. We accustomed to
pay more attention to physical aspects, like standards,
rules and how to expand when developing tourism
products. Nevertheless in the future, we could pay
more attention to things like fashion and the consumer

experience.
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Panel : Post—Pandemic Revitalization of Mountain

Tourism Destinations

Yuan Wei Deputy Director General of Guizhou

Provincial Department of Culture and Tourism

Questionl: In view of the current situation, the
demand for mountain tourism after the pandemic will
show an upward trend, what preparations has Guizhou
made for the post—pandemic market?

Yuan Wei: Guizhou is a province with developed
mountain tourism and has been striving for many
years to create an international mountain tourism
destination. The province has formulated a series of
policies to support and stimulate the resumption of
work and production in the cultural tourism industry.

Firstly, the provincial government issued 10
measures to support the remodeling and high—quality
development of cultural tourism in Guizhou. 60
million Yuan will be used to subsidize enterprises in
difficulty and help them resume operations.

Secondly, all the province's scenic spots are free
of charge for the first half of the year, and half—price
in the second half until December 31st.

The third policy is to bulk distribute 45 million
Yuan of tourism coupons online on Ctrip and Colorful
Guizhou Bao, which can be used to subsidize tourist

expenses in Guizhou.

The fourth is to launch the One—code Tour of

Guizhou Smart Tourism Platform to enhance the
convenience of Guizhou tourism.

Question2: There will definitely be growth points
for the mountain tourism industry after the
COVID-19. Could you offer your takeaway on how
the industry should develop in the future?

Yuan Wei: Chinese people have had the habit of
hiking and mountaineering since ancient times. To
reach the summit and peer out over the dwarfed
foothills, that is the meaning of mountain tourism.

People can improve their mood, exercise their
bodies and temper their will by hiking in the
mountains. In the wake of the pandemic, pursuit of a
healthy lifestyle is even more necessary to keep the
body fit, mind content and will determined.

Therefore, mountain tourism has broader
prospects. We recommend the International Mountain
Tourism Alliance give full play to the role of the
organization by encouraging mountain tourism
enthusiasts from all over the world, to visit Guizhou
for various mountain excursions, in order to promote
the development of international mountain tourism

and contribute to a healthy lifestyle for mankind.
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Panel: A Promising Future for Mountain Tourism

Market after the Pandemic

Kimi Liu CEO of TripAdvisor China

Questionl: The reviews and comments from
legions of users on TripAdvisor can chart a direction
for consumption. Based on those comments on
TripAdvisor, what trends do you think will emerge in
mountain tourism after the COVID-19?

Kimi Liu: Based on massive amounts of user
data from our Tripadvisor platform, I believe that in
the post—pandemic era, mountain tourism will become
the first sector to recover in the global tourism
industry, and become a popular choice for travelers as
restrictions are eased.

The reason is simple: isolation has made
everyone desperate for outdoor activities. Mountain
tourism allows travelers to get close to nature, while
the risk of crowded gatherings remains low. So in this
particular situation, it's going to be the best option for
our tourism recovery.

TripAdvisor is a global travel platform, with
more than 400 million travelers from around the world
who use it to browse travel guides and share their own
experiences. Currently on the TripAdvisor platform,
from which we found that global travelers looking for
are more diverse and personalized mountain travel
experiences. Destinations that offer cultural and
leisure experiences are more popular with these
tourists.

Question2: Based on your assessment of the

tourism resources and pandemic control of mountain

world, mountain tourist
destinations of which types or in which areas do you
expect to first emerge out of the COVID-19?

Kimi Liu: According to the massive amount of

tourism across the

global user data, accumulated by the TripAdvisor
platform, we believe that some mountain tourism
destinations with local characteristics and relatively
rich natural and cultural resources can recover
quickly from the pandemic. Based on data from
tourists' visits and comments on our platform, we
believe that Guizhou will become the next hot
mountain tourism destination.

As we know, Guizhou is known as the "mountain
park province". With the regional advantages of
ecotourism and ethnic tourism, it is bound to become
an international mountain tourism IP with brand
recognition, leading the post—pandemic recovery of
the global mountain tourism industry.

Question3: Since you have mentioned brand
recognition, could you please share with us a case of
successful marketing of mountain tourism brand?

Kimi Liu: Personally, I like the concept of
mountain tourism in France where local people
provided special accommodation, and tourists get the
chance to try the local food and drink, as well as
experience a different lifestyle. This combination of
natural resources and human & cultural resources is

something China could stand to learn from.
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Panel:Remolding the Industry with Technology

Innovations after the Pandemic

Zhang Haifeng CEO of Huway.com

Questionl: Based on your field of expertise,
where do post—pandemic consumer motivations and
travel opportunities mainly lie in the tourism
industry?

Zhang Haifeng: In addition, due to the impact of
the pandemic some destinations, outside the province
and abroad are unavailable right now and some
indoor venues are also closed. The demand for leisure
tourism will be replaced. What will it be replaced by?
Nearby villages became very popular destinations and
this proved to be a big hit during the Labor Day
period. Also, people go to the countryside not only for
sightseeing but also because they want to stay among
the natural scenery. So for short vacations, the
countryside is also very popular.

In addition, some mountain tourism destinations
including some outdoor scenic spots also become
sought after because of their natural advantage in
terms of not having large gatherings of people.
Additionally, some outdoor activities including
mountain events are in full swing around mountains
or in some other destinations in the countryside. As
you can see, many people like to go hiking and
running. Off-road races also popping up everywhere.
So these kinds of consumption scenarios will be
popular among citizens and travelers.

Question2: In face of these changes, what
preparations tourist destinations have to make?

Zhang Haifeng: One part of the answer should be
to create consumption scenes by really taking
advantage of the mountain destination’s natural
resources to create products that focus on enjoyment
on health as ever since the pandemic people have
become much more concerned about these things. We
should not only work to increase revenue but also to

attract tourists through activities and events.

For  scenic  spots, including mountain
destinations, we should first look to upgrade our
technology. In the past, maybe we operated in quite a
low—tech way but now we should understand how to
attract tourists to come and experience our products
without mass gatherings or even without physical
contact through the use of technologies like big data
or even the Internet of Things. Moreover, products
should focus on health and on the experience itself.

Question3: Which direction should mountain
tourism in China moving toward in terms of business
transition and consumption combination? Could you
please give an example?

Zhang Haifeng: The competition between
destinations doesn't just depend on the internet. If you
want to win tourists, your various destinations, your
different business types, all the various elements
should all be comprehensively upgraded. This
includes accommodation, the design of activities and
catering products, it should be the establishment of a
comprehensive business.

Also, destinations should be supported by
internet celebrities and trends. Your destinations
should include scenery activities and accommodation
recommended by internet celebrities. Having a series
of attractions recommended by celebrities can support
the destination as each recommendation becomes a
tool to draw in tourists.

Besides this, we should also do active marketing,
because the pandemic has reduced consumer
expectations. Under such circumstances competition
among destinations will be more intense meaning, it
will be necessary to offer high—quality products. We
should take the initiative, market to tourists and
attract people’s attention through a series of

activities. It is necessary to attract far away and



nearby customers to your destinations or scenic spots.

And we have to change our traditional ideas
about the operation of scenic areas. In the past, the
sightseeing inside destinations were often disposable
that tourists wouldn't come again. But now we should
have more normalized operations all day long, even
all year round. For private domain traffic, we should
know how to introduce our products online and offline
after they come to our destinations. Both of long—term
and periodic operations are very important. This is
also a test of our ability to operate our destinations
and scenic spots. We must fully upgrade.

Question4: Could you offer your takeaway on
how the industry should develop in the future?

Zhang Haifeng: For the future development of

mountain tourism, there are two points that should be
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grasped.One is mountain vacations. We should know
about how to prepare and perfect the various elements
of mountain vacationing. The other one is mountain
sports,including outdoor activities and normalized
experiential outdoor activities like mountain events,
but not just stand—alone mountain events also some
normalized events and activities that run during all
four seasons.

Therefore, if destinations can take advantage of
these two themes of mountain vacationing and
mountain sports to build the surrounding business
and improve the surrounding elements, it will be

unbeatable in the future.

Source : : https://huaban.com/pins/908229422/
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Report on World Mountain Tourism Development

Tendency (2020 Edition )

Report Publisher: Francesco Frangialli
Honorary Secretary General of UNWTO

Ladies and gentlemen,
Dear friends of the mountains from all over the world,

We celebrate today the second edition of the
“International Mountain Tourism Day”. On this
auspicious occasion, the International Mountain
Tourism Alliance proudly presents its first Report on
World Mountain Tourism Development Tendency Let
me introduce this report and present some of its major
findings. But, before that, we have to answer to a
preliminary question: does it make sense to look at
mountain tourism, its past development, its current
situation and its potential for growth when due to the
COVID-19 pandemic, tourism worldwide is at a
standstill? When half of the world population is under
lock—down; when access to many cultural monuments
and natural sites including mountain sites are
impossible; when many hotels are empty, restaurants
are closed, planes are grounded, and almost no traffic
can be seen on the motorways. You may be surprised,
but my answer is: more than ever!

No doubt that the situation we are passing
through is exceptionally frightening. A medical global
tsunami is ravaging the economy and the social fabric.
According to the World Bank, COVID-19 is likely to
cause the first increase in global poverty since 1998,
and will be pushing 40 to 60 million people back into
extreme poverty. One of the most affected economic
branches is air transport, IATA predicts that air
transport will not be back to normal before 2023.The
UN World Tourism Organization forecasts for this
year, a decline of some 60% in international arrivals
in the case tourism travels start to pick up by July,
and of 80% if the improvement only takes place in

December.

In a globalized w orld, tourism has been, and
continue to be the victim of the pandemic. On the
occasion of the previous crisis, the tourism industry
demonstrated its strong resilience. In most cases, the
situation came back to normal in less than one year. It
will not be the case this time, since the shock is not
cyclical, but fundamentally structural. Demand as
well as supply are going to be transformed. On the one
hand, consumer's behaviors will be changed; and on
the other, costs will explode, especially because of the
consequences resulting from safety concerns and the
imposed "social distancing", returning to "normality",
may be unfeasible, will take years. The demand for
leisure and tourism will be weakened because of the
reduction in the GDP of the countries and in the
purchasing power of the consumers.

In such circumstances, mountain tourism could
not be an exception. Let's take the example of winter
sports. No one can predict what will be the profile of
the winter ski season 2020-2021, but it's certain that
not only in hotels, bars, restaurants and shops but also
cable cars, other transport systems, sport facilities,
and even the ski slopes, will suffer from the constraint
of "social distance". It will be a concern very difficult
to meet. But it is not excluded, this is my message of
hope today. It is not excluded that to some extent,
mountain tourism benefits from the new conditions
resulting from the outbreak.

Mountains, for many travelers and tourists, are
synonymous of wide spaces, clean waters and fresh
air, peace and tranquility, absence of crowds,
contamination and pollution, possibility to discover
untouched landscapes and preserved biodiversity,

opportunity to practice a lot of outdoor sports. The



coming summer season in the Northern hemisphere
may show that mountain tourism resists better than
mass beach tourism or short cities breaks to the
presence of the epidemic. Sustainable tourism in
mountain regions may appear as one of the few
survivors in the tragedy.

Moving back to Chapter 1, the Report starts by
putting in place the "The global economy has entered
a period of intense differentiation and adjustment."
and that "Service consumption has become key to
economic transformation and upgrading". Based on
the data provided by UNWTO and the World Travel
and Tourism Council, the WTTC, the Report
emphasizes that "tourism has become a formidable
engine of global economic development". It provides
a platform for global, social and economic
communication.

In Chapter 2, the Report is providing 2
definitions: what is a mountain tourism and what is a
mountain destination. li's not to define a mountain
destination only by the reference of the altitude, but
through its capacity to be the frame of various sports
and leisure activities. From these definitions, the
Report comes up with 2 figures based on a global
study which has been conducted, mountain tourist
arrivals  (overnight visitors including domestic and
international visitors) worldwide in 2019 have
reached 1.22 billion. T repeat, 1.22 billion. The
receipts of global mountain tourism amounted to 1.36
trillion USD.

Let me enter now into Report on World
Mountain Tourism Development Tendency through its
Chapter 3 devoted to the history of mountain tourism.
Mainly a European phenomenon at its beginning,
mountain  tourism has followed the trend of
globalization which applies to the tourism industry as
a whole. It has extended to Asia, South America, and
even to a few African countries. Resorts like Banff in
Canada, Chamonix in France, Courmayeur in ltaly
and Zermatt in Switzerland, live from that resource.
Came ski and winter sports, that represent today a
huge industry, with 400 million skiers—days,
especially in Western Europe and North America,
based on the number of Certificate of Excellence for

Mountain Tourism Destination of TripAdvisor. The
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Alps are leading, with 80% of the major ski resorts
worldwide, 39% of the ski lifts and 43% of the ski
visit. As the most popular mountain tourism region in
the world, Europe receives about 55% of international
mountain tourists. Asian mountain tourism industry is
on the rise and has the greatest potential among all
the continents, not only because of the huge market's
capacity extent of its emerging countries like China
but also because of the its exceptional tourism
resources. There is no doubt that Asia will become the
future development center of the global mountain
tourism industry. In China, already 13% of tourist
arrivalsn take place in a mountain destination.
According to Trip.com, interest in mountain tourism
in China will continue to grow between 2018 and
2020.

Its content is about the trend on mountain
tourism development. The one of the trend is
concerned the emerging countries of the Asia Pacific
region are believed to be the future of mountain
tourism, and to increase gradually their market share.
The Report considers also that it's been shown by
theories and practices that the sensibility and
vulnerability of mountain tourism is from an
ecological point of view is much higher than
sensibility of rural tourism in general. The
phenomenon of overtourism, which until that time had
affected exclusively beaches and casual city
destinations, has started to become a reality for
several frequented mountain sites. The Report also
insists that trade barriers are damaging mountain
tourism. By contrast, an initiative such as the "One
Belt and One Road" strategy is beneficial for
mountain tourism.

Finally, Chapter 4 demonstrates that the
individualized and segmented supplying mode has
become the mainstream today. This trend is positive
as far as mountain tourism is concerned. The
so—called "niche resources" will grow further. As an
example, the number of outdoor sports enthusiasts in
China has reached 130 million, and the market size of
outdoor products has reached 18 billion RMB. By
2020, the mountain outdoor sports industry in China
will generate 400 billion RMB in incomes. It will

become a significant force to promote sustainable
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economic and social development. Simultaneously,
new technologies are driving the next round of
upgrading of mountain tourism products. The Report
notes that in recent years, various innovative
technologies have been introduced. They have
changed the development, management and
consumption models. This trend will extend with the
introduction of new waves of technologies, including
artificial intelligence.

Dear friends of the mountains, before
concluding, let me stress on the most important point
in this report, the impact of the change in the climate
on many aspects of mountain tourism. Snow and ice,
the basic raw materials for winter sports, are
becoming scarcer. New technologies such as the
production of artificial snow can in the short run ease
the tensions resulting from the lack of snow, but are
not sufficient to fundamentally solve the problem. A
survey conducted by OECD has indicated that with an
increase of 2°C. in the temperatures, one—third of the
200 resorts of the Northern Alps would be negatively
affected; and with a 4 degrees, which may be a likely
trend, two—thirds of the ski resorts will be affected.

But the ski industry is not the only victim of the

warming. Other segments of the mountain tourism are
suffering as well. Disappearing permafrost caused
damages to the infrastructures. Forests are shrinking,
alpinists are in danger. Glaciers, which are major
attractions, are receding. This is too for the Alps, for
the Himalaya and for the Andes.

In short, constraints and changes resulting from
the global warming will force mountain tourism
destinations and their management organizations to
cut some activities, to implement costly mitigation and
adaptation measures, and to try to extend the season
maybe all year around. From my point of view,
responding and adapting to the global warming
represent the major challenge facing mountain
tourism in the foreseeable future.

Dear friends of the mountains, I have come to
the end of this introduction to this important report on
World Mountain Tourism Development Tendency.
But I have been only able to give you a simple
overview of its rich content, just a flavor of its
substance! T suggest you download the full text and
you will be interested by the various case studies

which are presented.

Thank you very much!
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Blessing Video of World s Mountain Tourism Destinations and IMTA s Members
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I would like to congratulate the
International Mountain Tourism Alliance for all
the effort to make International Mountain
Tourism Day a successful event worldwide. Your

effort to enhance mountain tourism promotion
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through awareness on sustainable practices, by

Dr. Dhananjay Regi, CEO, Nepal Tourism Board

production of mountains and civilization, is

highly appreciable.
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Now I'm in Seoul of Korea, to send

greeting to friends and members of IMTA. Hello!

This pandemic not only makes us realize the

s AT S S K i W% significance of international cooperation, but also

Qu Huan know better the deep meaning of “the benevolent

President of Korea—China Association enjoy the mountains”. I’m looking forward to

for Cultural Exchange climbing with you in Korea as soon as possible.
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RUERRPRISH R ATk AR IR
Gede Wiwin Suyasa

Chairman of Batur UNESCO Global Geopark
Tourism Development Board

TSR BN NE 5 A bl CEO v - 48
Mark Tate
CEO, Cairngorms Business Partnership
Visit Cairngorms
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Chen Ping
Vice President of

International

Organisation

Fur
Volkskunst
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A proud member of IMTA, we wish that this
COVID-19 will be ended very very soon. So
international mountain tourism is bouncing back as

normal as it used to be. Happy International

Mountain Tourism Day, 29 of May, 2020.
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It’s a real shame that today we’re unable to be
together again. But thank you to the IMTA putting
on this virtual International Mountain Tourism Day.
We look forward to welcoming you to the
Cairngorms in the future and visiting your special

mountain areas.
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I believe through the pandemic more people
will get to know the significance of health and of
traveling, and the beauty of abandoning yourself to
nature. I wish every friend from IMTA and your
families health and happiness. Hope you have a

fresh start.
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I hope through these challenges, we’re able to
find new innovative ways to be one lead the

mountains. I hope to meet many of us soon and to be
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successful the 2nd International Mountain Tourism

Dr. In Suk Han
33rd President of the Korean Alpine Federation

Day.
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May 29th of this year marks the 2nd
International Mountain Tourism Day. Impacted by
the COVID-19 the celebration of International
Mountain Tourism Day in 2020 that should have
been held in Jinfo Mountain, Nanchuan,

dER T SRR FAE 8+ Chong(ing, has been arranged to be online events.
Zeng Xiangyou Here I am to call on all of you to approach nature

Cultural Tourism Committee of Nanchuan often, to breath more fresh air to start your outdoor
District, Chongging mountain tourism trip and to embrace the good life

of mountain tourism.
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After the pandemic, the demand and
exceptions of healthy life are on the rise constantly.
Here and now, we hope sincerely that mountain
tourism can seize the opportunity produced by the

s ki B AT BR 2> el R T

Wei Chao pandemic. At last, I wish International Tourism

Deputy CEO of Huangshan Tourism Day in 2020 beforehand a complete success!
Development Co., Ltd
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Thanks for IMTA s efforts and remarked
contributions  to restore and rejuvenate
mountain tourism. [ also call on sincerely
members of IMTA to strive together to
overcome difficulties now.

KOG IFRIXE 2k dR)a ke Ik
Geng Deyong
Director General of Management Committee of Changbai

Mountain Protection Development Zone and
Tourism Culture and Sports Bureau

TERENG AR Z 5, TN T8 5 A 9K,
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After the end of the pandemic, we must
treat kindly and revere the nature. Hope
everyone in their tour in the nature can get
along well with the nature. Here I wish you all
everything goes well.

R AR SOk A E RS B 5
Yang Yi
Deputy Director of Nanyue District Culture, Radio

Television, Tourism and Sports Bureau

HengyangCity Hunan Province
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Embracing the Natural Environment in Mountains

“International Mountain Tourism Day”

Outdoor Hiking was Successfully Held

On 29 May, the “International Mountain
Tourism Day” Outdoor Hiking, co—sponsored by
International Mountain Tourism Alliance (IMTA),
Sport Administration of Guizhou Province, Guizhou
Provincial Department of Culture and Tourism, and
Management Committee of Guizhou Shuanglong
Airport Economic Zone, was initiated in Guiyang city.
Fu Yingchun—Executive Secretary General of IMTA,
Wu Tao-Director of Sport Administration of Guizhou
Province, Li Shengxiang—inspector of Guizhou
Provincial Department of Culture and Tourism, Mou
Yong—Vice Director of Sport Administration of
Guizhou Province, and Wu Mai—Vice Secretary
General of IMTA, attended the event.

As one of the offline events of “International
Mountain Tourism Day,” Outdoor Hiking is also an
active response to the IMTA initiative of “Mountain
Tourism for a Healthy Life.” Through this event,
people could embrace the natural environment in
mountains and get health inspirations. Mountain
tourism, a healthy and positive lifestyle, is also being
accepted by more and more people.

Fu Yingchun, Executive Secretary General of
IMTA, highlighted in his speech that this event builds
up people’s confidence in the post—pandemic
tendency of revitalizing the tourism industry, meets
the demands of integrating culture, tourism and
sports, as well as satisfies people’s pursuit of a
healthy life. In short, it is an event of symbolic and

practical significance, calling for concerted efforts in

revitalizing tourism in Guizhou province. Mountain
tourism, a combination of sightseeing, rural culture,
outdoor exercise, holiday, as well as health and
wellness, is expected to be among the first sectors to
face brand—new opportunities and development cycle
for revitalization after the COVID-19 outhreak, for it
perfectly matches tourists’ latest consumption
demands. We firmly believe that Guizhou, as a major
mountain tourism province, will definitely take the
robust first step in leading market recovery, and take
the commanding height in the new development cycle
after COVID-19 in building international mountain
tourism destinations by promoting culture—tourism—
sports integration.

It is reported that the “International Mountain
Tourism Day” Outdoor Hiking was carried out online
and offline at the same time. The offline part, held on
29 May, was divided into two groups 10km
competition group and Skm experience group,
involving over 300 participants. The online part, on
the other hand, spanned from 29 May to 29 June.
Participants could download “Guizhou public and
service platform (Yidong Sport APP)” for real-name
authentication and register. Online event also
includes wonderful prizes. Top 500 participants of
both groups could receive corresponding delicate

souvenirs.
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